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change programmes, has engendered debates about the impact of these
ideas on management and organisational practice. Based on analyses of
managerial audience members’ activities and related meaning-making
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management ideas in the different relevant contexts of their working lives.
The authors argue that a broader, more differentiated and more dynamic
view of managerial audiences is essential in understanding the impact of
management ideas as well as the nature of contemporary managerial
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practitioners.
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