
Cambridge University Press & Assessment
978-1-316-51811-3 — The Privacy Fallacy
Ignacio Cofone
Table of Contents
More Information

www.cambridge.org© in this web service Cambridge University Press & Assessment

vii

Acknowledgments page ix

List of Abbreviations xi

  Introduction 1

 1 The Traditionalist Approach to Privacy 11

 A Forcing People to Choose 12

 B The Binary Blinders 19

 2 Privacy Myths: Rationality and Apathy 28

 A The Myth of Rationality 29

 B The Myth of Apathy 32

 C Exploiting the Privacy Myths 38

 3 The Consent Illusion 46

 A Your Privacy Is Not an Island 47

 B Unattainable Consent in the Information Economy 54

 C Informational Exploitation 59

 4 Manipulation by Design 67

 A Manipulative Choice Design on Both Sides of the Atlantic 68

 B The Limits of Traditionalist Solutions 74

 C Improving Tracking Regulations with Behavioral Science 80

 5 Traditionalist Data Protection Rules 88

 A Rules for Control 89

 B The Procedural Approach and Its Limits 97

 C Reducing Risks of Harm 103

 6 Pervasive Data Harms 110

 A What Privacy Liability Is For 111

 B Privacy Losses and Harms 119

 C Why Have Privacy Liability 130

Contents

www.cambridge.org/9781316518113
www.cambridge.org


Cambridge University Press & Assessment
978-1-316-51811-3 — The Privacy Fallacy
Ignacio Cofone
Table of Contents
More Information

www.cambridge.org© in this web service Cambridge University Press & Assessment

Contentsviii

 7 Privacy as Corporate Accountability 138

 A Harm-Based Privacy Liability 139

 B The Basis for Privacy Liability 147

 C Procedural Aspects of Harm-Based Privacy Liability 155

  Conclusion 165

Notes 173

Index 243

www.cambridge.org/9781316518113
www.cambridge.org

