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In citing references, I have followed the leading American system of legal citations, 
which is The Bluebook: A Uniform System of Citation (21st edition 2020). To avoid 
cluttering the page, citations appear in the endnotes at the back of the book, as does 
some minor explanatory text. In a few cases, I have used textual footnotes to convey 
what I regard as intermediately important information – that is, information too 
important to be relegated to an endnote that is unlikely to be read, but not important 
enough to justify inclusion in the main text. For the most part, these footnotes con-
sist of sidenotes or explanations of technical aspects of the discussion that may be of 
interest to the reader although not so much as to justify interrupting the �ow of the 
text. Recognizing that textual footnotes can be annoying and distracting, I have tried 
to keep them to the bare minimum.
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