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Abstract: In this Element, we provide a concise review of the existing
literature on content, antecedents and consequences of economic
news coverage. We test and refine prominent assumptions and

hypotheses in this area. Relying on communication science theories
such as framing, news values and media dependency theories, we first
outline and explain how media cover the economy. Additionally, we
demonstrate that coverage has a fundamental impact above and

beyond the state of the economy, both on economic perceptions and
political attitudes of citizens, as well as on political decision makers and

media reputation of a wide variety of organizations.
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