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experimental studies
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references, 287
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abduction, 21
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deduction, 19–20

deductive reasoning, 20
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process, 16
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legality and illegality, 25

moral responsibility, 24, 27–8
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problem formulation, 24

public interest, 28
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inductive reasoning, 20
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research design
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problem structure, 62
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divergent validity, 87

three attributes, 85
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descriptive, 54

explanatory, 55
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methods, 42
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non-probability sampling, 166
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simple random sampling, 163

single design case studies, 110
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spoken and written language, differences,
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sponsor, 178
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standard deviation, 190

state of nature, 193

stratiûed random sampling, 164

structural equation modelling (SEM), 247

estimating, 250

advantages, 250
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green innovation, 252

path diagram, 250
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student’s t-test, 195

sum of squared residuals (SSE), 221
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analytic, 169
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design, 172
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theoretical generalization, 150

theoretical sampling, 110

theoretical studies, 36
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time-series data, 72, 74, 187

title page, 282

total sum of squares (SST), 222
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trans-disciplinarity in research, 13

triangulation, 36, 147

history, 149

method bias, checking, 149

two-step case study, 149
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Type II error, 193, 195

uncertainty avoidance dimension (UAI), 227
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unit of analysis
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cross-country research, 272

deûning, 271
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situational context, 272
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cross-sectional design, 71

longitudinal design, 73

panel data, 73
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unstructured problems, 63
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use of book, 7
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validity

qualitative research, 146

validity threats, 67
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variance

average variance extracted (AVE), 251
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disturbance terms, 224
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institutions, 202

weighted least squares (WLS) method, 224

World Bank

Worldwide Governance Indicators

(WGI), 202–3

Index 327

www.cambridge.org/9781108708241
www.cambridge.org

