Cambridge University Press
978-1-108-48686-6 — Innovation from Emerging Markets

Edited by Fernanda Cahen , Lourdes Casanova , Anne Miroux

Index

More Information

386

Index

Adaptation, 347

Africa, 1,3, 21-22, 30, 99, 113-114, 119, 135,
137-141, 193, 209, 225-226, 236, 261,
325, 351, 357, 371-372, 377, 379

African countries, 136

Agreement on Trade-Related Aspects of
Intellectual Property Rights, 67

Alibaba, 2, 25, 122-123, 125-128, 130, 132,
134, 136-137, 139-140, 146, 148, 363,
370, 384

Argentina, xxi, 1, 3, 5, 100, 108, 110-111,
113-114, 119-120, 123, 142, 148,
225-226, 251, 306, 310, 333, 351,
356-357, 370, 372, 376, 379

Asia, 3, 30, 113, 124, 127, 186, 199, 207-209,
217, 219, 276, 286, 321, 351, 357, 366,
373,375, 378-379

Balkans, 3, 7, 150-152, 154-156, 161-167,
169-171, 173-174, 179, 181, 383

Baltic countries, 168-169, 176

Bancolombia, 2, 333-336, 347

Belt and Road Initiative, 106, 187, 197-198,
200

Bharat Forge Limited, 84, 91

Biotechnology, 251, 369

Brazil, xvi, xxi, 1-3, 5, 19, 24, 29, 34, 42, 59,
92, 96, 99-101, 105, 108-110, 118, 120,
142, 147, 150, 222-223, 225-226, 232,
239-243, 250-256, 263, 268, 270, 272,
306-307, 309, 311, 317, 321, 351,
356-360, 364, 370, 372, 376, 379

Brazilian multinationals, 253, 300, 316

BRI, 106, 196-201

Business model innovation, 32, 345, 347

Catch-up, 67, 69, 93, 216, 303, 309

CFIUS, 211-212, 218

China, xxi, 1-3, 5, 7, 20-21, 23-24, 31, 34-36,
39-44, 47, 49, 51-55, 57-61, 75, 84, 90,
93, 96-97, 99-100, 102-107, 110,
113-115, 119-121, 123-128, 132,
140-141, 151, 185-199, 201-202, 205,

207, 210, 212-223, 225-227, 229-230,
232-233, 235, 237, 243, 246-247, 252,
255, 260, 274-276, 296, 298, 321, 325,
351, 354-355, 357-362, 365-366, 368,
370-374, 378, 383

Chinese enterprises, 39, 41, 44, 48-52, 55-56,
59-60, 104

Cluster, 265-266

Colombia, xxi, 1-3, 5, 29, 96, 100, 225-226,
306, 325-327, 329, 331, 333-334,
339-341, 345, 347, 351, 357, 371-372,
377,379, 385

Colombian Conflict in Brief, 326

Combinative capabilities, 231

Committee on Foreign Investment in the
United States, 211, 218

Competitiveness, 324

Conflict, 325-326, 347

Consumers, 301

Council of Scientific and Industrial Research,
70, 239

Crepes & Waffles, 2, 336-337, 339

CRRC, 189, 370

CSIR, 70, 239

Digital Silk Road, 199-200, 216
Dr. Reddy’s Laboratories, 2, 80-81, 364, 370

e-commerce, 21, 25, 31, 59, 122, 124-125,
127-128, 130-132, 134, 137-139,
141-142, 146-149, 343, 384-385

Economic growth, 381

Economic recession, 239

Ecosystem, 179

Emerging (Eastern) Europe, 3

Emerging economy, 254

Emerging markets, xxi—xxii, 5, 10-11, 15-18,
21, 31, 66, 91, 118, 122, 216, 223, 226,
256, 276, 320, 351, 371, 380, 382

Employees First, 278, 294

Empowerment, 290

Energy, 3, 61, 73, 75-76, 92, 94, 101, 106,
119-121

@© in this web service Cambridge University Press

www.cambridge.org



www.cambridge.org/9781108486866
www.cambridge.org

Cambridge University Press

978-1-108-48686-6 — Innovation from Emerging Markets
Edited by Fernanda Cahen , Lourdes Casanova , Anne Miroux

Index
More Information

Entrepreneurial, 150, 152-153, 155-157, 174,
178-181

Entrepreneurial finance, 160

Entrepreneurship, 72, 118, 121, 159-160,
168-169, 174-176, 178-180, 221, 275

Eurofarma, 2, 239-240, 243, 250-253

European Commission, 210, 217, 224, 353,
361-362

FIRRMA, 212, 219

Flipkart, 2, 25, 122-123, 125, 130-134, 136,
138, 148, 384

Foreign Investment Risk Review
Modernization Act, 212

Foreign subsidiaries, 256

Founder, 188

Framework, 11, 15-16, 35, 160, 279, 320

Frugal innovation, 27, 36, 276-277, 300, 302,
319, 321, 324

Fundraising, 137

Galanz, 188, 206

Going Out, 187-188, 197-198, 201, 206-207

Governance, 110, 120, 220, 290

Government, 71, 92, 95, 120, 160, 181, 244,
328

Gross merchandise value, 128, 132

Haier, 2, 27, 188, 202, 207, 217, 219
Huawei, 2, 24, 31, 188, 203, 206-207, 220,
362, 368, 384

IBM, 28, 171, 188, 202, 206

India, 1-3, 22, 24, 27-28, 34, 42, 59, 63-65,
69, 71-73, 75-77, 79-81, 83-94, 99, 108,
119, 123, 130-134, 136, 150, 206,
222223, 225227, 229-230, 232,
236-237, 241, 243, 245, 248-254, 257,
260, 276, 279, 282, 285-286, 288,
296-298, 320-322, 324-325, 351,
354-355, 357-360, 364, 366, 370, 372,
375, 378, 383

Indicators, 58, 61-62, 357, 371

Indigenous innovation, 192, 194

Industrial enterprises, 56

Infrastructure, 86, 156, 193, 276, 378

Innovation, xvii, xxi, 1, 10-13, 15-18, 21-22,
24-25, 27-29, 32-35, 39-40, 42-45,
48-51, 53-55, 61, 63, 65-67, 69, 71-73,
84, 87-88, 91-93, 95, 103, 108, 118, 122,

INDEX

150-152, 161, 163, 167, 178-181, 185,
217-220, 222-223, 229, 251, 253-258,
266, 274-275, 277-278, 292, 294,
300-303, 306, 309, 313, 318-325, 328,
330, 333, 351, 353, 355, 357, 360, 368,
371, 379-382, 384

Innovation performance, 13, 217, 351

Innovation policies, 382

Innovation Survey, 39, 61

Institutions, 33, 93, 154, 156, 276, 378

Internationalization, 118, 185, 216-217,
219-220, 243, 305

Investment screening, 209

Joint European Resources for Micro to
Medium Enterprises, 163

Jumia, 2, 25, 122-123, 125, 135-141, 148-149,
384

Kenya, 2-3, 21, 135-136

Konka, 206

Korea, 1-3, 19, 31, 44, 60, 93, 99, 109, 186,
218,227, 351, 354-355, 357-360, 363,
365, 371, 373-374, 376, 378, 383

Latin America, 1, 3, 10, 21, 23, 32, 96,
113-114, 120, 136, 142, 146-147, 239,
241, 243, 250-251, 264, 300, 310, 325,
333, 344, 348, 351, 354, 356-357, 373,
376,379

Launchub, 164-165

Lenovo, 202, 206

Local partners, 256

Made in China 2025, 187, 194-195, 220-221,
232

Market intelligence capabilities, 231

Marketing innovation, 55

Mercado Libre, 2, 25, 122-123, 125, 139,
141-143, 145-147, 149, 370, 384

Mexico, 1-3, 23, 26, 29-30, 96, 99, 109, 115,
142, 147, 150, 225-226, 306, 310, 351,
356-358, 371-372, 377, 379

Midea, 202, 216

Mobile payment, 2

New drug-discovery capabilities, 231

Nigeria, 1-3, 115, 123, 135-136, 138, 142,
225-226, 248, 351, 357, 371-372, 377,
379

387

@© in this web service Cambridge University Press

www.cambridge.org



www.cambridge.org/9781108486866
www.cambridge.org

Cambridge University Press
978-1-108-48686-6 — Innovation from Emerging Markets

Edited by Fernanda Cahen , Lourdes Casanova , Anne Miroux

Index

More Information

388

INDEX

OFDI, 197-198

Open innovation, 323

Organizational innovation, 26

Oslo Manual, 12, 22, 26, 34, 39-40, 61,
352-353

Patent, 58, 64

Postconflict, 325

Postobén, 339-340, 342-344, 347-348
Process innovation, 23, 49, 66
Product innovation, 53, 66, 323
Production capabilities, 231

R&D, 3-4, 7, 12-13, 18-20, 22, 24, 31-33, 35,
50, 56, 60, 67, 70-72, 75, 77, 82, 84-86,
89, 91-93, 104, 107, 119, 154-155,
160-162, 165-167, 171, 177, 181, 185,
187-189, 194, 196, 198-202, 204-209,
212, 214-218, 220, 222-224, 227, 229,
231-233, 237-238, 240-242, 244, 246,
248-249, 251-255, 260, 262, 264, 268,
276-277, 302, 352, 354, 358, 361-366,
369-370, 373-375, 380-384

Reengineering, 231, 244

Regulation, 217, 231, 245

Regulations, 131, 282

Researchers, 359, 375

Reverse innovation, 28, 33, 258, 274

S&T indicators, 352
Social development, 373

Social innovation, 29, 32

STEM, 166, 171

Strategy, 32-35, 61, 91, 118-119, 196, 216,
219, 229, 254, 274, 288, 299, 303-304,
306, 309, 319-320, 322, 347

Suzlon Energy LTD, 3, 75-76

T&D, 101-102

TCL, 206

Technology, xxi, 2, 33-36, 47-48, 61, 73, 84,
92, 103, 105, 166, 180, 191, 194, 196,
216-220, 247, 254, 274, 276-277, 309,
320-322, 324, 351-352, 360, 365, 369,
378, 380-381

TRIPS, 67, 70, 79, 88, 90, 93, 235, 245

Trust, 263, 276

UHYV technology, 102, 105-106
Universities, 67, 165-166, 178
USPTO, 81, 239

Value co-creation, 278-279, 295

Well-being, 287

World Intellectual Property Organization
(WIPO), 33, 63, 72, 92, 94, 253, 274, 353,
360, 377, 380-381

World Trade Organization (WTO), 65, 67, 70,
79, 88, 104, 235, 242, 245

ZTE, 206, 364, 370

@© in this web service Cambridge University Press

www.cambridge.org



www.cambridge.org/9781108486866
www.cambridge.org

