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null hypothesis, 192
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target, 106

positive linear relationship, 215

positivism, 18

post-modernism, 18

power distance dimension (PDI), 227

pragmatism, 18

pre-interview preparation, 120

primary data, 153

three advantages, 160

two main disadvantages, 160

types, 159
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problem formulation, 24
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problem structure, 62

causal research, 64

descriptive research, 64

explanatory research, 63

public interest, 28

purpose of book, 3
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computers, use of
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data analysis

abstraction, 135

categorization, 134
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constant comparative method, 136

departure from theory, 140
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display, 133

gaining insights, 131

grasping the meanings of others, 140

grounded theory, 142

integration, 138
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quantifying, 143
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reduction, 132

refutation, 138
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data collection, 97
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case studies, see case studies

communication, 114
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methods, difference in emphasis, 97

qualitative versus quantitative

methods, procedure, 96

summary, 111
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traditional model, 130

validity, 146
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Worldwide Governance Indicators

(WGI), 202–3

quantitative data

comparison of means
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correlation coefficient, 199

data analysis

event study analysis, see event study

analysis

factor analysis, see factor analysis
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hypothesis testing, 191–5

structural equation modelling (SEM),

see structural equation modelling

(SEM)
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bar charts, 183
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mean, 187

measures of dispersion, 188, 190

measures of skewness, 190

median, 188

mode, 188

scatter plot, 186

ordinal variables

correlation coefficient, 204

paired samples

comparison of means, 197

variables, correlations between, 206

quantitative research

data collection

experimental studies, see

experimental studies

primary data, 153, see also primary

data

sampling, see sampling

secondary data, see secondary data

survey research, see survey research
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construction guidelines, 175–6

design, 172

improving response rates, 178

types, 171

quota sampling, 166–7

ranking questions, 174

rating questions, 175

ratio scale, 83

readership of book, 5

record keeping, 139

redundancy of data, 130

references, 287

refutation, 138

REGION variable, 213

regression analysis, 210

explanatory variables, effect of, 234

judegment, and, 240

multiple regression, see multiple

regression

regression sum of squares (SSR), 222

regulatory quality (RQ), quality of

institutions, 202

representative sample, 162

research

abduction, 21

common sense, versus, 13, see also

common sense

deduction, 19–20

deductive reasoning, 20

different orientations

process, 16

summary, 18

ethics, 23

legality and illegality, 25

moral responsibility, 24, 27–8

negligence and legal action, 25

problem formulation, 24

public interest, 28

induction, 19

inductive reasoning, 20

knowledge skills, 22

making judgements, 11

ongoing process, 23

purpose of, 13

qualitative, see qualitative research

quantitative, see quantitative research

theory or data first, 21

understanding phenomena, 10

research design

choice of, 36

choice of model, 61

classic experiment model, 66

intuition underpinning, 67

limited use, 67

simplest form, 66

cross-sectional design, 71

errors, 62

longitudinal, 73

panel data, 73

problem structure, 62

causal research, 64

descriptive research, 64

explanatory research, 63

requirements, 74

a priori method, 75
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time-series data, 72

validity threats, 67
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mapping, 89
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research measurement (cont.)
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SEM and, 85

nominal scale, 81
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ordinal scale, 82
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reliability

construct validity, 86

content validity, 86

convergent validity, 87

divergent validity, 87
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research problems
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past literature, 45

sources, 46

identifying, 47
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models in research, 52

descriptive, 54

explanatory, 55
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predictive/forecasting, 56

structured, 53

value chain, 54

past literature

importance for study, 57

intended contribution of study, 58

purpose, 50

research process
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critical role, 39

functions of, 39

cross-cultural dimension, managing, 262

definitions, 39

distinct stages, 33

empirical measurements, 36

ethical issues, 26

illustrative example, 33

knowledge, producing, 37

levels of research, 36

methods, 42

research before theory, 38

theory

definition, 41

purpose, 42

theory before research, 38

topic and problem, relationship, 35

researcher–participant (subject)

relationship, 25

ethical concerns, 26–7

residual scatter plot, 228

OLS regression of export performance,

239

restricted hypothesis, 233

root-mean-square error of approximation

(RMSEA), 252

rule of law (RL), quality of institutions, 202

sample regression line, 220

sampling

basic terminology, 161

cluster sampling, 164

frame, 162–3

non-probability sampling, 166

non-response bias, 165

probability, 163

sample size, 168

simple random sampling, 163

stratified random sampling, 164

systematic sampling, 164

sampling error, 162

scatter plot, 186

scepticism, 10

secondary data, 153
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157

selected publicly available sources, 158

usefulness of, 154

SECTOR variable, 214

selective coding, 135

semi-logarithmic relationship, 216–17

semi-structured interviews, 115, 171

bias, 115

sigma, 187

significance level, 193–4

simple random sampling, 163

single design case studies, 110

size of firm, 79, 213
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skewness, 190

Fisher-Pearson coefficient (SK)
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quadratic, 218

semi-logarithmic, 217

Spearman correlation coefficient, 204–5

spoken and written language, differences,

280

sponsor, 178

stability, 85

standard deviation, 190

state of nature, 193

stratified random sampling, 164

structural equation modelling (SEM), 247

estimating, 250

advantages, 250

complementary procedures, 251

green innovation, 252

path diagram, 250

visualization of, 249

structured interviews, 115

structured problems, 62

student’s t-test, 195

sum of squared residuals (SSE), 221

survey research

analytic, 169

descriptive, 170

email or website questionnaires, 171

mail questionnaires, 171

questionnaires, 171

construction guidelines, 175–6

design, 172

improving response rates, 178

semi-structured interviews, 171

telephone/video interviews, 172

systematic sampling, 164

table of contents, 282

tables

shortage of in report, 280

tabulations, 139
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technical literature, 50

telegraphic style, 280

telephone/video interviews, 172

theoretical background, 283

theoretical generalization, 150

theoretical sampling, 110

theoretical studies, 36

theoretical validity, 146

theoretically grounded regression model,

239

time-series data, 72, 74, 187

title page, 282

total sum of squares (SST), 222

transaction costs, see frictions

trans-disciplinarity in research, 13

triangulation, 36, 147

history, 149

method bias, checking, 149

two-step case study, 149

Type I error, 193–4

Type II error, 193, 195

uncertainty avoidance dimension (UAI), 227

uniform distribution, 186

unit of analysis

criteria for membership, 272

cross-country research, 272

defining, 271

geographic scope, 271

situational context, 272
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cross-sectional design, 71

longitudinal design, 73

panel data, 73

unstructured interviews, 115

unstructured problems, 63

use of terminology, 280

use of book, 7

U-shaped relationship, 215

validity

qualitative research, 146

validity threats, 67

types, 68

value chain, 54

variance

average variance extracted (AVE), 251

common method, 234

disturbance terms, 224

inflation factor (VIF), 226

regression sum of squares (SSR), 222

total sum of squares (SST), 222
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weighted least squares (WLS) method, 224
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