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and vision, 86

hug, 52
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identifying vs. naming, 128
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immobility, 397, 435
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ineffability, 19, 221, 506
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claiming not to know, 122
claiming to know, 171
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propositional knowledge, 165, 167, 314,

353, 426, 506
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language, 4, 9, 18, 43, 63, 74, 92, 108, 167,
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499
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licking, 448, 452
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manipulating
vs sensing, 60
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masticating, 105
materiality, 24, 30, 34, 47, 52, 62, 74, 121,
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perfume, 18, 262

perfume industry, 40, 68, 265
perfumer, 20, 264–265

perspicuous setting, 70, 119–120, 226, 229,
248, 488

phenomenology, 16, 25, 27, 82
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487
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praxeological context, 108, 116, 225, 254,

299, 365, 494
praxeological perspective, 23–24, 35, 495,
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professional touch, 221, 228, 230, 241, 256,
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494

prohibition, 247, 249, 251, 256, 260
projection, 46, 95, 200, 298, 435, 479–480
proprioception, 10, 226
public, 31, 43–44, 60, 83, 85, 106, 226, 267,

408, 412, 431, 436, 479, 494
public vs private, 228, 368, 417
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reading

reading the product’s label, 129, 186, 191,
219, 346

receptor
olfactory receptor, 262–263, 266
sense receptor, 3, 60, 67, 97, 355, 482
taste receptor, 354

recipient-design, 121–122, 236, 247, 487
reciprocity, 50–51, 352, 485
recognitional, 175, 186
recognizing, 107, 116–117, 119, 151, 156,

164, 171, 181, 184, 219, 281, 302
recognizing vs discovering, 188

reflexivity, 45, 54, 68, 120, 218, 237, 256,
259, 418, 499

refusing, 136, 293, 342, 347
rejecting, 106, 133, 156, 232, 291, 340, 346,

350, 436, 439, 446, 480
relevance, 95–96, 107, 156, 167, 247,

267, 281, 313, 339, 350, 481, 485,
495

repair, 52, 58, 85, 93, 151, 201, 271

requesting, 108–109, 118, 163, 169, 174, 187,
199, 208, 219

requesting to taste, 315
requesting vs asking for recommendations,

135
resistance, 49, 161, 171, 198, 249, 508
resource

multimodal resources, 44, 58, 60
multimodal resources and their

temporality, 94
multimodal resources and video

recordings, 83
notion of resource, 45
objects as resources, 47
resources and indexicality, 95

resumption, 184, 235, 240, 383, 409, 413,
419

revising, 43, 132, 150–151, 165, 388
right, 201

right to assess, 423, 426
right to sense, 51
right to smell, 268, 307
right to taste, 314, 384, 417
right to touch, 227–228, 259
rights and obligations, 120, 134, 165, 219,

251, 351, 367, 422, 507
rubbing, 239, 303, 503

sample, 23, 54–55, 67, 80, 102, 109, 263, 273,
298–300

assessing the sample, 420
gratuitous sample, 351
pre-cut sample, 325
pre-cut sample vs customized sample, 349
putting the entire sample into the mouth,

372
segmenting the sample in smaller bites,

367, 373, 385
standard sample, 355

scanning, 50, 100, 129, 164
screen shots, 96, 97
searching, 116, 127, 129, 171, 181, 183, 194,

251, 433, 496
seeing, 57, 84, 119, 181

looking and seeing, 53, 60, 486, 501
seeing and being seen, 50, 486
seeing haptic qualities, 86
seeing others sensing, 86
seeing touch, 55, 60, 241, 246

selecting, 115, 135, 181, 186, 229, 234, 259,
327, 339, 502
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selectivity, 95
senses

anthropology of the senses, 14, 63
hierarchy of the senses, 9, 63, 167–168,

299, 504
history of sensibility, 17
history of the senses vs sensory

history, 17
lower senses, 4, 14
proximal vs distal, 9, 14, 502
sensory ethnography, 63
sensory history, 17
sensory linguistics, 16
sensuous geography, 17
sensuous scholarship, 17, 64
sociology of the senses, 17, 50

sensoriality
sensoriality of interaction vs in interaction, 57

sensorium, 15, 17, 20, 64
sequentiality, 44, 93, 487
shape, 9, 19, 22, 54, 67, 226

shape of a movement, 96
shepherding, 52
shop encounter, 6, 76, 80, 120, 122, 162, 166,

349, 454, 495, 501
showing, 52–53, 129, 134, 208, 218, 289, 344,

477
showing and describing, 298
showing and naming, 209
showing tactile qualities, 230
showing vs. giving to smell, 291

shrug, 127, 391, 413, 432
sighting, 116, 163
silence, 106, 111, 231, 240–241, 275, 300,

325, 362, 367, 379, 384, 387, 391,
418–419, 475

simultaneous, 11, 94, 96, 105, 243, 260, 303,
373

skin, 9, 97, 226
smell, 10, 20, 263
smelling, 40, 56, 85, 109, 262, 268, 276, 498,

501
active smelling, 267
professional smelling, 272
smelling and tasting, 299, 372
smelling in informings, 277
smelling instead of tasting, 294
smelling in response to questions, 284

smellscape, 268
smile, 59, 189, 218, 305, 413, 431–432, 472,

491

sniffing, 57, 266, 282
audible sniff, 85

social class, 3, 18, 25, 28, 34
sociality, 42, 52, 486

haptic sociality, 52, 226
sociality of the senses, 4, 28, 110

socialization, 7, 32, 40, 51, 74, 80, 111, 122,
140, 169, 209, 218, 220, 256–257,
265, 272, 306, 422, 424, 496, 508

ethnography as a form of socialization, 64
sommelier, 20–21
sound, 11, 15, 19, 22, 63, 67, 73, 486
soundscape, 63, 84
source-based descriptors, 22
space

interactional space, 56, 59, 363, 367, 384,
417, 494, 507

squeezing, 243, 401
standard, standardization, 38, 68, 73, 111,

170, 256, 356, 508
staring, 57, 131, 163–164, 169, 182, 187, 193,

383
stepping, 141, 186, 215, 502

stepping away, 251, 365, 439, 453
stepping closer, 413

stimulus, sensorial stimulus, 264, 505
stinky, 270
stopping, 100, 164, 210, 344
subjectivity, 36, 37, 40, 55, 266
sucking, 432
surface, 54, 226, 228, 501
surprise, 320, 380, 383
surveilling, 53, 365, 367
suspension, 95, 103, 184, 235, 240, 283, 298,

356, 365, 380, 384, 443, 494, 507
swallowing, 361, 407, 409, 416, 428, 503
symmetry, 422, 486

asymmetry, 59, 120, 122, 133, 163, 229,
299, 367, 378, 496

synesthesia, 10, 261

task, 20–21, 67, 264, 489
taste, 10

economy of taste, 7
pragmatics of taste, 34

taste maker, 80
tasting, 35, 85, 103, 198, 298–299, 313, 354,

362, 417, 493, 502–503, 507
active tasting, 448
and comparing, 338
and displays of not knowing, 327
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anticipating the outcome of tasting, 419
as a multisensorial experience, 418
blind tasting, 355
comparative tasting, 338, 401, 440
completing tasting, 406–407, 409, 412,

428, 436, 479
couples’ tastings, 378
delayed tasting outcome, 418
deviant case of tasting, 380
dilemma of tasting, 401
goûter, 297
goûter vs déguster, 325
guided tasting, 384, 392, 394, 397, 404,

418, 495
in response to a question, 336
in response to requests for

recommendation, 333
normativity of tasting, 498
occasioned tasting, 267
offers to taste, 323
outcome of tasting, 354, 426
probar, 198
professional tasting, 501
requesting to taste, 314
silent tasting, 391
socialization into tasting discourse, 395
suboptimal conditions for tasting, 403
tasting and assessment, 479
tasting and decision-making, 454, 480
tasting as a multisensorial experience, 306,

372, 503
tasting as touch, 418
tasting assessment, 426
tasting beer, 34, 47
tasting in silence, 370, 432, 439
tasting posture, 80
tasting proper, 367, 413, 432
tasting protocol, 35, 266
tasting protocols, 55
tasting session, 23, 55, 68, 266, 356
tasting vs smelling, 308
tasting wine, 22, 38
techniques of tasting, 504
transcribing tasting, 105
tasting as exclusive vs. parallel activity,

378
temperature, 9, 226, 228, 398, 401, 469
temporality, 6

and transcription, 94
and video-recording, 83
of sensory practices, 503

of tasting, 387
of touch, 260

terroir, 74, 156, 164
test, sensory test, 36, 40, 67, 265, 490
texture, 6, 9, 19, 21, 40, 54, 67, 73, 131, 192,

226, 228, 230, 236, 241, 244, 260, 272,
368, 399

thanking, 318
thermoception, 10
thinking face, 125, 130, 416, 441
tie sign, 25, 51
tongue, 9, 40, 97, 105, 354, 368, 418, 439,

448, 503
torso, 46, 95, 387, 417
touch, 10, 225

and vision, 11
demonstrative touch, 260
prohibited vs. permitted, 260
touch vs smell, 272
vs vision, 259

touching, 26, 85, 109, 228, 488
a person vs. an object, 49, 225
active touch, 55, 226, 245, 261, 401
and assessment, 424
and being touched, 52, 57
and grabbing, 253
co-touching, 86
demonstrative touch, 242
diagnostic touch, 229, 241, 259
forbidden to touch, 247
permission to touch, 254
professional touch, 229
socialization of touch, 258
tasting as touching, 368
touching objects, 53
touching vs grasping, 245
touching vs smelling, 276, 307
touching vs tasting, 349

tradition, 28, 72, 76
culinary tradition, 30
traditional shop, 259, 350, 492

transcription, 90, 92, 107
multimodal transcription, 94–95, 362
transcription conventions, 97
transcription of multisensoriality, 97

turn, 27
body turn, 26, 65
embodied turn, 44
linguistic turn, 14, 18
ontological turn, 26
practice turn, 24, 42
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turn (cont.)
pragmatic turn, 24
sensorial turn, 13–14, 16

understanding, 25, 44, 227, 246, 421, 453,
479, 487

claiming vs displaying understanding, 121
unique adequacy, 65

valuation, 7, 76, 120, 509
value, 509

economic value, 7, 29, 75, 79
local value vs global economy, 30
nutritional value, 38

video-recording, 5, 8, 69, 81, 87, 110
video-recording sensoriality, 83

visible, 55
vision, 10, 20, 60, 116, 134, 162, 167, 173,

221, 373, 487
and hearing, 86
and touch, 11
and video, 86
as the noblest sense, 9

critique of the hegemony of vision, 14
guided vision, 209
vs touch, 225

visual vs visible, 58, 84, 486

walking, 46, 89, 98, 123, 125, 138, 141, 206,
275, 321, 340, 502

Weltanschauung, 15–16, 264
wine, 22, 28, 34, 37, 72, 74, 170, 264, 306,

308, 355
wine talk, 508

withdrawal, 51, 110, 227, 249, 286, 293,
361–365, 367, 419, 438, 453

witnessing, witnessable, 4–5, 48, 60, 85,
107, 261, 368, 418, 424, 436, 486,
504

work
sensory labor, 259, 500
sensory work, 41, 69
somatic work, 28

wrapping, 228, 256, 258, 498
unwrapping, 102, 148, 272, 286, 293, 306,

501
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