Cambridge University Press
978-1-108-48019-2 — Innovating for the Middle of the Pyramid in Emerging Countries

Edited by Alvaro Cuervo-Cazurra , Miguel A. Montoya

Index

More Information

382

Index

4e. see 4e Camino al Progreso
4e Camino al Progreso, 334, 337, 345

access to credit, 17, 28,39, 127, 138, 160, 172,
186, 255, 260, 274, 280, 287
formal, 260, 262, 274
informal, 274
trust-based, 324
access to education, 84, 86, 92, 97, 102, 114
advanced countries. see advanced economies
advanced economies, 1, 4, 6,9, 11, 14, 17, 23,
33,41, 48, 224, 353, 357, 361, 373, 375,
378
advanced markets. see advanced economies
adverse selection, 267, 284, 294, 300, 308
AgroAmigo, 261, 280, 288
apparel, 195, 198, 206, 216
application program interface, 287, 290
AS. see Aseguradora Rural
Aseguradora Rural, 294, 305, 314

Bahia. see Casas Bahia
Banco Compartamos, 261, 266, 270, 273, 288,
290, 370
Financiera Compartamos, 270
Banco de Crédito e Inversiones, 171-172, 174,
176, 186-187
Nova, 172
banking, 128, 160-161, 169, 172-173, 176,
183, 270, 274, 282, 290, 304, 333
retail, 171
base of the income pyramid. see bottom of
the pyramid
base of the pyramid, 327
BCI. see Banco de Crédito e Inversiones
beauty and personal care, 195, 342
Bimbo. see Grupo Bimbo
BoP. see bottom of the pyramid
bottom of the pyramid, 3, 6, 8, 11, 13, 16, 22,
29, 41, 44, 63, 70, 73, 120, 125, 128-129,
131, 136, 138, 142, 148, 152-153, 163,
169, 171-172, 175, 183, 193, 196-197,

200, 202, 204, 206, 208, 215, 241, 260,
262, 266, 268, 273, 276, 279, 282, 288,
293, 295, 298, 301, 303, 306, 308, 311,
313, 322-323, 326, 332, 338, 341, 352,
355, 363, 365, 367, 374-375

Bradesco Seguros, 294, 303, 314

branded environment, 239

Casas Bahia, 177-178, 181, 186-187

central part of the pyramid. see middle of the
pyramid

chain store, 294

cinema, 109, 225, 235, 242243, 251, 256-257

clothing, 30, 195, 206, 211

Compartamos. see Banco Compartamos

consumer-packaged goods, 194-195

Continental Educational Corporation. see
Continental University

Continental University, 102

core house model, 129

CrediAmigo, 261, 280, 288

Cumplo, 261, 267, 285, 289

dentistry, 58, 70
desertion rate. see dropout rate
developing markets. see emerging economies
development, 81, 86, 90, 94, 96, 100, 102, 106,
109, 114, 141, 147-148, 157, 159,
173-174, 203, 217, 219, 223, 231, 233,
254, 270, 273, 276, 279-280, 288, 310,
325, 327, 331, 333-334, 336-337, 343,
345,377
diabetes, 61, 63, 70
distribution channels, 201, 219, 295,
313-314, 321, 332, 343, 348, 350
informal, 323
modern, 323
traditional, 322, 326-327, 330, 332, 337,
340, 345
Divercity, 251
Divermarketing, 251
dropout rate, 83, 92, 102, 111, 113

@© in this web service Cambridge University Press

www.cambridge.org



www.cambridge.org/9781108480192
www.cambridge.org

Cambridge University Press

978-1-108-48019-2 — Innovating for the Middle of the Pyramid in Emerging Countries
Edited by Alvaro Cuervo-Cazurra , Miguel A. Montoya

Index
More Information

EAC. see Echale a tu casa
Echale a tu casa, 120, 130, 142-143, 145, 148,
152-153
economies of scale, 58, 60, 73, 144, 177, 232,
314, 324, 370-371
education, 4, 8, 17, 30, 35, 62, 81-82, 86, 88,
90, 92, 95-96, 99, 101, 103, 105, 107, 110,
113-114, 138, 141, 148, 157, 169, 177,
252, 261-262,271, 275, 278, 289, 294,
301, 304, 312, 314, 327, 332, 334, 336,
357,361, 374-375, 377
elementary, 82
pre-primary, 84, 93
primary, 55, 83, 94, 105, 114
secondary, 82-83, 86, 92, 104, 108, 114
tertiary, 82-83, 86, 88, 92, 97, 99, 102-103,
105, 107, 110, 113-114
education for everyone, 81, 114
education system, 94
Elektra. see Grupo Elektra
emerging countries. see emerging economies
emerging economies, 1,4, 7,9, 11,17, 22, 24,
40-41, 44, 47-48, 51, 58, 61, 76-77, 121,
127, 140, 147, 157, 160, 162, 171, 182,
193, 199, 206, 223, 260, 263, 269, 285,
288, 290, 324, 332, 341, 352, 355, 357,
359, 361, 363, 370, 373, 375, 377-378
emerging markets. see emerging economies
entertainment industry, 17, 40, 77, 223, 225,
227, 238, 243, 254, 256-257
ex-ante strategies. see risk-management
ex-post strategies. see risk-coping

financial education, 142, 175-176, 268, 271,
312, 341
financial exclusion, 186, 262, 327
financial inclusion, 157, 160, 162, 167-168,
188, 262, 266, 268, 276, 284, 288-289, 303
308, 313, 335, 340
financial mechanisms, 169, 255
formal, 170, 299
informal, 299
financial resources, 45, 127
financing, 129, 134, 136, 138, 142, 144, 152,
170, 176-177, 180, 182183, 185, 187,
261, 266, 280, 282, 287, 314
financing mechanisms. see financial
mechanisms
first wave of innovation, 267
FOMIN. see Multilateral Investment Fund

INDEX

Fondo Esperanza, 261, 273-274, 289-290

full-service restaurants, 228-229

FUMC. see Maria Cano University
Foundation

Fundes, 335-336, 345

garment, 193, 195, 208, 212, 214, 219
generic drugs. see generic pharmaceutical
products
generic pharmaceutical products, 63, 74, 369
generic products. see generic pharmaceutical
products
generics. see generic pharmaceutical products
GFS. see Grupo Fabricas Selectas
GNP, 294, 308, 310, 314
GNP seguros, 309
Grameen model, 267, 270, 273, 278, 288, 290
Grupo Bimbo, 338-339, 341, 344-345
Grupo Elektra, 183, 185, 187
Advance America, 183
Banco Azteca, 183, 188, 270
Western Union, 183, 287
Grupo Fabricas Selectas, 193, 197-198, 200,
215,218

HappyLand, 244, 250, 256
healthcare, 4, 8, 18, 44, 46, 48, 51, 56, 58, 61,
63, 65, 67, 70, 76-77, 278, 289, 333, 361,
373, 375,377
higher education. see tertiary education
home builders, 137, 144
home care, 44, 47, 65, 196, 205
home healthcare. see home care
home improvement model, 130
hospital industry, 68, 70
housing, 8, 17, 29, 35, 119, 121-122, 125, 129,
131, 138, 141, 143, 147-148, 152153,
261,277, 290, 377
deficit, 122
gap, 125
policies, 125
rural, 120-121
shortages, 122
social, 129, 143
value chain, 120, 130, 147
Human Developing Index, 25, 38

inclusive business model, 159, 170, 172, 174,
186, 188
inclusive financing. see financial inclusion

383

@© in this web service Cambridge University Press

www.cambridge.org



www.cambridge.org/9781108480192
www.cambridge.org

Cambridge University Press

978-1-108-48019-2 — Innovating for the Middle of the Pyramid in Emerging Countries
Edited by Alvaro Cuervo-Cazurra , Miguel A. Montoya

Index
More Information

384 INDEX

inequality, 56, 82, 84, 87, 89, 92, 262
educational, 86
informal financial sector, 128
information asymmetry, 299, 375
Innova. see Innova Schools
Innova Schools, 93, 95-96
innovation, 1-4, 17, 23, 29, 32, 40-41, 44, 51,
53, 58, 61, 66, 68, 70, 74, 76-77, 82, 96,
103, 106, 113, 120, 129, 140, 148, 159,
174, 183, 186, 188, 199-200, 202, 207,
214-215, 217, 223, 230-231, 237, 239,
251, 254, 256, 260-261, 266, 268, 275,
277, 281-282, 288, 290, 294, 303,
307-308, 313-314, 330, 345, 354, 361,
363, 365, 370, 374-375, 379
financial, 266-267, 310, 313
frugal, 3, 14-15, 362-363
lavish, 13, 15, 362-363
reverse, 3, 17
technological, 282, 311
insurance, 59, 65, 183, 273, 291, 293,
295-296, 301, 308, 307, 309, 317,
377
accidental death, 302, 309
agricultural, 312-313
cancer, 306
crop, 300
culture, 293, 307
health, 277, 289, 293, 307, 309, 314
life, 267, 273, 276, 303, 307, 309, 314
residential, 302
technology, 300
insurance culture, 313
insurance industry, 267
Integral Store Management Tool Kit,
328-330, 344
Inter-American Development Bank, 41, 187,
196, 279, 287, 290, 311, 335
Interamerican Development University, 104,
107
Virtual, 107
ISMK. see Integral Store Management Tool
Kit

Key Performance Indicators, 337

Khipu Education Corporation. see Khipu
Institute

Khipu Institute, 99-100

Kiva, 275, 285, 290

KPIs. see Key Performance Indicators

literacy
business, 325
financial, 158, 167, 174, 325, 333, 336, 344
technological, 329

low class, 44

lower class, 10, 44, 77, 193, 227, 357, 360,

367,373
low-income. see bottom of the pyramid

majority market, 29, 41, 58, 73

Maria Cano University Foundation, 110, 112

Maslow’s hierarchy of needs diagram, 46

Maslow’s hierarchy of needs diagram, 225

MC. see middle class

MegaPlaza Norte, 224, 238-239, 241, 243,
255

MEFL see microfinance institutions

micro mortgage, 129

microfinance institutions, 158, 261, 266-267,
270, 276-277, 280, 282, 285, 288, 290

microinsurance, 294, 298, 300, 303, 306, 308,
310, 312, 314, 336

health, 305

Microplace, 285

middle class, 1, 4, 7-9, 11, 22, 28, 31, 33, 36,
42, 44, 47, 53, 57, 70, 76-77, 83, 86, 113,
115, 168, 183, 185, 188, 193, 195, 197,
202, 206, 208, 211, 216, 223, 227, 231,
236-237, 241, 244, 247, 252, 255, 260,
262, 293, 344, 353, 358-359, 361,
364-365, 368, 371, 373, 377-378

middle of the pyramid, 7, 13, 15, 22, 24, 28,
31-32, 34, 41, 44, 58, 62, 69-70, 73, 77,
114, 119, 122, 127, 129, 131, 137,
139-140, 145, 152-153, 157, 159, 162,
167, 169-170, 172, 174, 176, 178, 183,
185, 187-188, 193, 196-197, 200, 202,
204, 207, 211, 215, 218-219, 223, 225,
228-229, 231, 235, 239, 241, 244, 247,
254-256, 260, 262, 266, 268, 277, 282,
285, 287, 289, 293, 303, 308, 313-314,
321-322, 327, 331, 335, 338, 341,
344-345, 353-354, 358, 362, 364-365,
370, 373-374, 377,379

middle-income classes. see middle of the
pyramid

middle-income population. see middle of the
pyramid

middle-income segment. see middle of the
pyramid

@© in this web service Cambridge University Press

www.cambridge.org



www.cambridge.org/9781108480192
www.cambridge.org

Cambridge University Press

978-1-108-48019-2 — Innovating for the Middle of the Pyramid in Emerging Countries
Edited by Alvaro Cuervo-Cazurra , Miguel A. Montoya

Index
More Information

middle-income trap, 29

MIF. see Multilateral Investment Fund

Millennium Development Goals, 28, 55

mom-and-pop shops. see tienditas

MoP. see middle of the pyramid

moral hazard, 266, 294, 300, 308

mortgage financing, 119

multichannel strategy, 322

Multilateral Investment Fund, 173, 335

multinational companies, 5-6, 17, 27, 40,
196, 309, 324, 345, 352, 355

multinational corporations. see
multinational companies

multinationals. see multinational companies

Natura. see Natura Cosméticos

Natura Cosméticos, 342-343, 345
Rede, 343

neet, 83, 90, 114

new health economy, 50

Norkys, 231

one-stop-shops, 62, 65, 73-74

Oracle Transportation Management Cloud
Service, 341

OXXO, 233, 294, 308, 314, 323, 327, 331

Patrimonio Hoy, 120, 130, 136, 138, 140, 148,
152-153

peer-to-peer, 261, 284-285

lending, 284

Permoda, 193, 198, 208, 213, 216, 218

PH. see Patrimonio Hoy

pharmacies, 64-65, 74, 294, 313-314, 369,
373

PlaNet Finance, 284, 290

Play Land Park, 247

point of sale, 239, 303, 328-329, 340

poor housing challenge, 120, 127, 131, 154

PPP. see Purchasing Power Parity

Prichos, 199-200

primary stage. See primary education

private sector, 47, 56, 58, 82, 87, 90, 93, 96,
98-99, 102, 114, 120, 125, 127, 129, 147,
159

PROFIN, 310, 312, 317

Program for the Promotion of Education
Reform, 88

ProMujer, 261, 277, 280, 289

Argentina, 277

INDEX

Prosper, 284

public funding, 125

public policies, 125

public sector, 47, 53, 56, 58, 69, 90, 98, 102,
113

public-private collaboration. see public—
private partnerships

public-private cooperation. see public—
private partnerships

public-private partnerships, 45, 79, 125, 129,
140, 154, 172, 321

Purchasing Power Parity, 10, 24, 87, 122, 358

quadruple helix economic development, 120

quality of life, 33, 38, 44, 46, 88, 115, 120,
133, 141, 147, 152, 157, 262, 273, 322,
334, 337-338, 357

Quibo. see Red Quibo

R&D, 47, 53, 105, 194, 201, 215, 217, 354
Rabie, 175, 187

Red Quibo, 340, 344-345

Regalii, 261, 267, 287, 290
relationship selling, 342
rent-to-own model, 130

research and development. see R&D
restaurant market, 228

risk-coping, 299

risk-management, 299

risk-sharing networks, 299

Rokys, 230, 232, 255

ROSCA, 127

SABMiller, 332, 334-335, 337, 344-345
LAC, 333, 335, 344
Sanchez y Martin, 193, 197, 202, 215, 218
second wave of innovation, 267
secondary school. see secondary education
Segutarjeta, 309-310
self-builders, 125
she economy, 35
shopping centers, 227, 233, 236, 239, 241,
243, 250, 255, 257
entertainment, 235
lifestyle, 235
SKU. see Stock Keeping Unit
small store. see tienditas
social inclusion, 56, 142, 335
social inequality, 27, 115
Social Interest Housing, 131

385

@© in this web service Cambridge University Press

www.cambridge.org



www.cambridge.org/9781108480192
www.cambridge.org

Cambridge University Press
978-1-108-48019-2 — Innovating for the Middle of the Pyramid in Emerging Countries

Edited by Alvaro Cuervo-Cazurra , Miguel A. Montoya

Index

More Information

386

INDEX

social lending, 284, 289

Social Return of Investment, 337
SROL see Social Return of Investment
Stock Keeping Unit, 200, 204, 215

technological exclusion, 327
technological inclusion, 335
tendero, 337
excellent, 336
leader, 336
responsible, 336
sustainable, 336
theme parks, 244-245, 247, 251, 257
indoor, 245, 250
outdoor, 245, 247
tienditas, 163, 321, 324, 326-328, 330, 337,
340-341, 345
top of the pyramid, 13, 70, 137, 183, 188, 194,
197, 200, 237, 274, 282, 341, 354, 358,
364-365, 372
Topitop, 193, 198, 208, 211, 213, 216, 218
toy balls, 193, 197, 199, 218
training gap, 87
transportation, 31, 60, 64, 69, 77,127, 252,
301, 321, 325, 342
transportation channels, 325
Tricot, 193, 198, 208, 211, 216, 218
Tricard, 211

unbankable, 260, 263, 268

unbanked, 158, 160-161, 167, 170, 172, 174,
178, 186

UNID. see Interamerican Development
University

UNITEC. see UNITEC University
Corporation

UNITEC University Corporation, 108-109

upper class, 10, 51, 77, 86, 193, 239, 241,
355-356, 360, 365, 368, 373

upper middle class, 29, 36, 239, 367

urbanization, 27, 121, 127

value chain, 174, 207, 212, 327, 330, 332, 335,
353

VC. see Viste tu Casa

vertical integration, 65, 73-74

Virtual Market, 326, 328, 330, 344-345

virtual retail chain, 327, 331

Viste tu Casa, 120, 131, 133, 136, 148, 153

Viva Aerobus, 252-253

VM. see Virtual Market

Walmart, 199-200, 215, 218, 233, 323, 327
Yunus. see Grameen model

Zopa, 284

@© in this web service Cambridge University Press

www.cambridge.org



www.cambridge.org/9781108480192
www.cambridge.org

