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public cultural expenditures per capita, 49
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cultural sector (cont.)

scope of, 39

use of, 47–50

cultural tourism, 286–7, 305–12

economic development through, 309–11

in Bilbao, 310

economic efficiency and, 310–11

economics of, 307–11

demand side, 293–4

economies of scope, 294–5

external costs, 308–9

impact studies of, 307

net revenues in, 308

at heritage sites, 306–7

‘ordinary’ tourism compared to, 307

pilgrimages and, 306

UNESCO and, 287

World Heritage sites and, 311–12

Culture Voices: Liberty vs. Power in the Lives of the

Mexican Amate Painters (Cowen), 53

CUPIX. See Cultural Price Index on Goods and Services

CV. See contingent valuation

Czech Republic, 216–17

dance, economic features of, 247

DCMS. See Department of Media, Culture and Sport

de gustibus non est disputandum (‘there is no accounting

for taste’), 164

de Mol, John, 114

demand, 151–4

book publishing and, 606–10

through book clubs and, 610

consumer tastes as factor in, 609–10

for e-books, 607–8

elasticity in, 607

through reading groups, 610

built heritage and, 279–80

consumption capital and, 163–4

contingent valuation and, 170–1

cultural heritage and, 254

e-books and, 607–8

dis-intermediation and, 608

elasticity, 226–7

cross, 158

estimations of, 169–70

income, 157–8

measures of, 170

price, 155–8

estimating elasticity of, 169–70

income elasticity of, 157–8

individual, 154

information costs and, 165–8

attention economics, 165, 166

critics and, 167

gatekeepers and, 167

network effects and, 168

supplier-induced, 167

museums and, 260–4

elasticity of, 262

free entry and, 261–2

shifts in demand, 262–4

for special exhibitions, 265–6

willingness to pay and, 261

non-market demand in, 168–9

performing arts and, 224–7

price influenced by, 224

quality influenced by, 225–6

quantity influenced by, 224–5

price elasticity in, 155–8

relation to revenue, 157

rational individual behaviour, 162

revenue and, 151–4

average, 153

marginal, 153, 155, 156

price elasticity related to, 157

sales and, 151–2

total, 156

search costs and, 165

quality factors in, price and, 168

supplier-induced, 319

tastes and, 164–5

De gustibus non est disputandum, 164

formation of, 164–5

household production function and, 164

tastes and preferences in, 158–9

theatre and, 248–9

in two-sided markets, 162

willingness to pay and, 154, 168–9

for museums, 261

demand schedule, 152–3

shifts in, 159

demand side

of cultural festivals, 293–4

of cultural tourism, 293–4

demand theory, 151–4

adaptions of, 160–9

applications of, 169–71

Denmark

artists’ labour markets in, 375

film production in, 531

Department of Media, Culture and Sport (DCMS) (UK),

21, 45

cultural and creative industries and, 442

cultural and creative industries measured by, 442

digital economic measurement and, 85

financing of museums through, 269

design rights, 29

Diaghilev, Sergei, 75–6, 114
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Dickens, Charles, 72

differential pricing, 98–9

digital content, Internet distribution of, 82

digital copyright, 106–7

digital creative economy. See also Internet

academic literature on, 109

arts organisations in, 90–2

NEA, 90–1

in UK, 91–2

in US, 90–1

back catalogues in, availability in, 83

competition in, 104

economic features of, 92–9

branding, 97

bundling, 98, 108

information, 92–9

lock-in costs, 97–8

network effects, 94–6

pricing, 94, 98–9

standards in, 96

switching costs, 97–8

versioning, 98–9

economics of regulation and, 103–8

through digital copyright, 106–7

of Internet, 104–6

Internet of things and, 108

purpose of, 104

under TRIPS, 107

Internet neutrality and, 104–6

lock-ins in, 108

marketing services in, 83

measurement of, 85–6

by DCMS, 85

for E-commerce, 85–6

ISIC, 85

by OECD, 85

mobile devices and, 83–4

organisation of, in creative economy,

99–103

business models, 102–3

online platforms, 100–1

platform pricing, 102

two-sided markets, 101–2

production costs in, 125

supply and demand in, 82–3

tie-ins in, 108

virtual elements in, 84

digital licensing, 417–18

multi-territorial, 417–18

transactional, 417

digital music services, 493–7

business models for, 494–7

music streaming, 494–6

rights management for, 494–6

digital policy, in cultural policies, 347–8

cultural scorecard for, 348

digital production, copyright for, 403–4

digital rights management (DRM), 29, 399–400

copyright and, 106–7

Digital Single Market policy, in EU, 37

digital technologies. See digital creative economy

diploma disease, 373

direct subsidies, for cultural policy, 331–2

diseconomies of scale, 123–4

dis-intermediation, 608

Disney, Walt, 114

diversity. See cultural diversity

Don Quixote (Cervantes), 72

DRM. See digital rights management

droit de suite (artists’ resale right), 396–7, 419–20

in art auctions, 71

as regulatory mechanism, 64

dynamic competition, 140

earnings

in artists’ labour markets, 360–1, 381–2

collective bargaining rates for, 382

functions, 388–9

income levels, by year, 385

of state employed artists, 382

trade unions and, 382

of authors, by genre, 598–9

from copyright, 418–20. See also droit de suite

for German authors, 419

earnings gap, 16

e-books, 599–601

authors and, 601

earnings by, 601–2

demand for, 607–8

dis-intermediation and, 608

piracy and, 621–2

pricing models, 600

production of, 593

unit sales, by country, 602

ECOC. See European Capital of Culture

E-commerce, 85–6

in cultural goods and services, 86

in US, 86

econometrics, 15

economic creativity, 112

economic development, through cultural tourism, 309–11

in Bilbao, 310

economic aspects of, 310–11

economic impact studies

for cultural policy, 341–7

aggregation problems in, 346

direct expenditures in, 192

finance of, 346–7
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economic impact studies (cont.)

geographical limits of, 345–6

indirect expenditures in, 192

induced income in, 342–5

measurement variables in, 342, 344

multipliers in, 342–5

musical concerts in, 192–3

problems with, 192–3

producers in, 191

welfare economics and, 191–3

economics. See also demand; spatial economics; supply

side economics; specific subjects

criticism of, 13

limitations of, 13

opportunity cost in, 11

excessive choice and, 11

public finance and, 11

scope of, 10–14

Economics and Culture (Throsby), 130

The Economics of the Performing Arts (Throsby), 130

economies of scale

in film industry, 533

for music industry, 484–5

in performing arts, 233

economies of scope

in cultural tourism, 294–5

in film industry, 533

music industry and, 484–5

Edinburgh International Festival, 294–5

education, artists’ labour markets and, 369

efficiency. See also organisational efficiency

in cultural policy, economic evaluation of, 317–18

of cultural policy subsidies, 325–6

cultural tourism and, 310–11

of museums as enterprises, 272

elasticity, of demand

book publishing and, 607

cross, 158

estimations of, 169–70

income, 157–8

measures of, 170

for museums, 262

for performing arts, 226–7

price, 155–8

Elizabeth I (Queen), 62

Elizabethan theatre, 76

employment

artists’ labour markets and, 356–8

Cost Disease and, 358

data sources, 385–6, 390–1

EU definition of, 356

labour costs, 358

in UK, 357

under US Bureau of Labor Statistics, 357

in UK cultural and creative industries, 435–8

Entertainment Industry Economics (Vogel), 549

entrepreneurship

in market economy, 58

supply of cultural goods and services and, 113–15

cultural, 115

equity, 325–6

ERICarts. See European Institute for Comparative

Cultural Research

EU. See European Union

European Capital of Culture (ECOC), 297–305

designation process for, 297–8

European Institute for Comparative Cultural Research

(ERICarts), 39–40

European Union (EU)

BEREC, 106

book publishing in, 591–2

under Loi Lang, 612

publishers’ revenues, 591

value-added books, 592

broadcasting in, TVWF, 574–7

collecting societies in, 417

consumption of books in, 606

cultural goods and services in, consumption of, 145–6

cultural policy in, 37

Digital Single Market policy, 37

employment in artists’ labour markets, 356

film industry in, 507–8

cinema attendance in, 509

financing for, 523–6

film production in, subsidies for, 530–1

Internet in

participation rates for, 87–9

regulation of, 37, 106

subsidies in, 198

excessive choice, 11

experience goods, in demand theory, 162–3

extrinsic artistic motivation, 374–5

Federal Communications Commission (FCC), 37

broadcasting ownership rules, 574–5

Internet regulation under, 106

festivals. See cultural festivals

Filer, Randall, 379, 387

file-sharing, 494

film festivals, 295–6

IFFR, 295–6

film industry

in Canada, 504

in China, 506–7

consumption in

of domestic films, 513

of imported films, 513

copyright and, 519
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cultural diversity and, 502–3

distribution in, 531–3

economies of scale in, 533

economies of scope in, 533

market windows for, 532–3

economic organisation of, 514–21

film production, 514–16

in EU, 507–8

cinema attendance in, 509

financing for, 523–6

finance of, 521–6

through Creative Europe Media sub-programme,

523–5

in EU, 523–6

in Germany, 533

in Hollywood, 521–3

historical development of, 500–2

in India, 505–6

industrial organisation of, 516

in Japan, 506

Jungle Book, costs of, 518

market size for, 503–5

in Canada, 504

for co-producing countries, 505

by nation, 503

in US, 504

national, 502–3, 505–8

output of, 503–5

by nation, 515

participation in, 508

through number of screens, 508

piracy and, 520–1

price discrimination in, 532

production organisation of, 516

off-the-top costs in, 518

production costs, 517–18

remakes, 517

in Republic of South Korea, 507

rewards for talent, 519–20

sequels, 517

Spiderman 2, costs of, 519

star power in, 517

participation payments, 518

streaming services and, 508–13

in UK, 523–5

in US

finance for, 521–3

market size in, 504

VOD and, 508–13

by age, 511

cinema attendance compared to, 512–13

SVOD, 510

TV programmes and, 514

TVOD, 510, 513–14

film production

contracts in, 529–31

incentives and, 529–30

in Denmark, 531

economic analysis of, 526–31

EU subsidies for, principal agent problems with, 530–1

in Hollywood studio system, 527–9

Writers’ Guild strike, 528

organisation of, 516

costs of, 517–18

economic, 514–16

industrial, 526–9

off-the-top costs in, 518

financing. See also public finance

for broadcasting, 562–70

of built heritage, 278–9

through public expenditures, 278

revenue profiles and, in Canada, 279

for cultural and creative industries, 442–6

of cultural festivals, 286

of economic impact studies, on cultural policy subsidies,

346–7

in film industry, 521–6

through Creative Europe Media sub-programme,

523–5

in EU, 523–6

in Hollywood, 521–3

of game development, 548

of museums, 266–9

through DCMS, 269

in England, 268–9

in Netherlands, 267–8

sources for, 267

of radio, 571

of TV programmes, 568–70

Finland, collecting societies in, 413–15

Finland, performing arts in, 234

fixed book price agreement, 611–14

flow of supply, 129–30, 252

Fokine, 114

for-profit organisations, in cultural sector, 32–3

public choice theory and, 32

Foster, Norman, 310

France

book publishing in, 612

cultural sector in, state funding of, 28

Loi Lang in, 612

theatre in, 248–9

franchises, in book publishing, 597–8

freemium model, 102

Frey, Bruno, 20, 26, 186–7, 380

Galbraith, John Kenneth, 18

game development, 544–8
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game development (cont.)

copyrights in, 547

financing of, 548

royalties and, 547

gaming. See mobile gaming; video games industry

Garrick, David, 114

gatekeepers, role of, 167

gatekeeping, 451–2

GATS. See General Agreement on Trade in Services

Gay, John, 76

GDPR. See General Data Protection Regulation

Gehry, Frank, 270–1, 310

gender, artists’ labour markets and, 386–7

General Agreement on Trade in Services (GATS),

458–9

General Data Protection Regulation (GDPR) (2018), EU,

553

geo-blocking, 89–90

Germany

copyright earnings of authors, 419

cultural sector in, public ownership in, 28

film industry in, 533

video games industry in, 541–2

Ginsburgh, Victor, 222

Gioia, Dana, 330

Girard, Augustin, 20

Girl with A Pearl Earring (Chevalier), 61

globalisation, 457–8, 644–5

CCI market forces influenced by, 23

Good & Plenty: The Creative Successes of American Arts

Funding (Cowen), 53

goods. See cultural goods and services

Goodwin, Peter, 579

Google, 347

Google Books, 594

Grampp, William, 270–1

‘Grand Tour’, 77

grants

as alternative to copyright, 420–1

to authors, 617–18

for composition and songwriting, 473

lump sum, 198–9

grants, to artists, 375–6

Grateful Dead concert, in economic impact study, 193

gross value-added (GVA), 44–5

Guild of St. Luke, 61

guild system

certification through, 63

of quality, 63

Screen Actors’ Guild of America, 62

Writers’ Guild of America, 62

Gutenberg, Johannes, 71

Gutenberg Bible, 71

GVA. See gross value-added; national income accounting

Härtel, Gottfried, 125

hedonic method, for art pricing, 70

heritage. See arts and heritage; cultural heritage

heritage buildings, change of use for, 276–7

heritage sites, cultural tourism at, 306–7

heterogeneous labour supply, 363–4

Hicks-Kaldor compensation principle, 178

high arts. See arts and heritage; experience goods

historic production costs, 126–7

Hollywood studio system, 65

Paramount case, 65

Screen Actors’ Guild of America, 62

Writers’ Guild of America, 62

horizontal integration, 135

Hotelling principle, 289

human capital theory

artistic motivation and, 374

income differentials and, 369–70

humdrum inputs, 21–2, 635–6

Hutter, Michael, 19–20

IFACCA. See International Federation of Arts Councils

and Culture Agencies

IFFR. See International Film Festival Rotterdam

IIPA. See International Intellectual Property Alliance

implicit contracts, 449

In Praise of Commercial Culture (Cowen), 53

incentive contracts, 449–50

incentives, in film production, 529–30

income

in artists’ labour markets, 360–1

levels of, by year, 385

research results of, 384–8

elasticity, in demand theory, 157–8

induced, 342–5

redistribution of, 35–6

in US music industry, 475

incomplete contracts, 447–9

features of, 448–9

India, film industry in, 505–6

indirect subsidies, 331–2

industrial organisation

cultural economics and, 7

of supply of cultural goods and services, 130–40

competition in, 130–2

contract theory and, 140

horizontal integration in, 135

make or buy decision in, 136–7

marginal cost pricing in, 133

monopolies in, 130–2, 133–5

property rights approach, 138–40

transaction cost theories, 138

vertical integration in, 135

information costs, in demand theory, 165–8
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attention economics, 165, 166

critics and, 167

gatekeepers and, 167

network effects and, 168

supplier-induced demand in, 167

uncertainty about consumption, 166–7

information problems, 319

Information Rules: A Strategic Guide to the Network

Economy (Shapiro and Varian), 93–4

intangible heritage, 278

intellectual property (IP)

in CCIs, 21–2

international organisations’s role in, 22

copyright, 29

design rights, 29

DRM, 29

under IIPA, 438–9

as rights, 9–10

trademarks, 29

WCT Treaty, 106–7, 395–6

WIPO and, 22, 106–7, 395–6, 438–9, 440

intellectual property (IP) law, private goods under, 29

International Federation of Arts Councils and Culture

Agencies (IFACCA), 336–7

International Film Festival Rotterdam (IFFR), 295–6

International Intellectual Property Alliance (IIPA),

438–9

International Standard Classification of Occupations

(ISCO), 354–5

International Standard Industrial Classification of All

Economic Activities (ISIC), 42–3

for cultural goods and services, 43–4

in digital economy, 85

of performing arts, 44

international trade

CCI market forces influenced by, 23

in music industry, 477–80

multi-territorial licensing and, 480

Internet

built heritage and, 282–3

cultural economy and, 23–4, 86–90

in Australia, 89

in EU, 87–9

geo-blocking, 89–90

participation rates of use, 87–9

digital content distribution through, 82

under Digital Single Market policy, 37

in EU

participation rates for, 87–9

regulation of, 37, 106

music industry and, 487

regulation of, 37

in digital creative economy, 104–6

in EU, 37, 106

by FCC, 106

in US, 106

Internet neutrality, 104–6

Internet of things, 108

Internet Service Providers (ISPs), 422

intrinsic artistic motivation, 374–5

‘invisible hand’ theory, 179

IP law. See intellectual property law

Ireland, Arts Council of, 320

Irving, Henry, 114

ISCO. See International Standard Classification of

Occupations

ISIC. See International Standard Industrial Classification

of All Economic Activities

‘Islamic Golden Age’, of book publishing, 71

ISPs. See Internet Service Providers

Japan

film industry in, 506

video games industry in, 541

Japan Arts Council, 213

Jevons, William Stanley, 17

Journal of Cultural Economics, 5, 20, 305–6, 600

The Joyless Economy: An Inquiry into Human Satisfaction

and Consumer Dissatisfaction (Tibor), 19

Jungle Book (film), 518

Keynes, John Maynard, 17–18

Kretschmer, Martin

labour costs

in artists’ labour markets, 358

for orchestras, 243–4

labour markets. See also artists’ labour markets

Cost Disease and, 236–7, 238–9

integration of, 236–7, 238–9

labour supply, in the arts, 358–65

dynamics of, 364

earnings and, 360–1

elasticity of, 362

excess of, 364–5

flow of, 359–60

heterogeneous, 363–4

leisure hours and, 361

multiple job-holding, 362

non-arts work and, 361–2

salaries and incomes, 360–1

Smith on, 359

stock of, 359–60

Throsby and, 363

wage rates and, 360

work in arts, 361–2

work preference model, 361

Lancaster, Kelvin, 551
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land use, in cities of culture, 288

Lang, Jacques, 612

Law for the Income Provision of Artists. See Wet

Inkomens-voorziening Kunstenaars

‘law of one price’, 58

leisure hours, 361

libraries. See national libraries

licence fee revenue distribution, 415–16

licensing. See also blanket licensing; digital licensing;

multi-territorial licensing

in book publishing, 590

Liebowitz, Stan, 494

literacy rates, early, 71–2

literary prizes, 618–19

live concerts, 497

lock-ins, in digital creative economy, 108

Loi Lang, 612

long run supply, 127

Louvre, 255

The Lowry, 343–4

lump sum grants, 198–9

Macaulay, Thomas Babington, 402

macroeconomics

cultural economics and, 6

scope of, 6

make or buy decision, 136–7

management costs, of orchestras, 244

marginal cost pricing, 133

marginal fixed production costs, 231

marginal production costs, 124–6

marginal revenue, in demand theory, 153, 155, 156

marginal social benefit, in welfare economics, 180–1

marginal social cost, in welfare economics, 180–1

market economies, for cultural sector, 53–65

Cost Disease and, 55

cultural goods and services in, 53–4

goods rationing in, 55

intermediation in, 63–4

‘law of one price’ in, 58

price mechanisms and, 54–9

allocation of resources by, 55

determination of, 54

market exchange, 55–6

price discrimination, 58–9

price signals, 54–5

purpose and goals of, 53–4

regulation of, 59–60

under antitrust law, 65

under competition law, 65

compliance and, 60

through copyrights, 64

in Hollywood studio system, 65

under IP law, 64

non-compliance and, 60

private ownership and, 28

through trademarks, 64

types of, 60

regulatory institutions and, 60–5

as gate-keepers, 63–4

guild system, 61–2

monopolies and, 62, 65

professional associations, 62–3

trade unions, 62–3

specialisation in, 55–6

subsidies in, to producers and consumers, 53

market failure. See welfare economics

marketing, in digital creative economy, 83

market-makers, 365–6

markets. See also art markets; creative industries; market

economies, for cultural sector

arbitrage in, 58

definition of, 56–7

entrepreneurship in, 58

‘law of one price’ in, 58

market-makers, 57–8

scope of, 56–7

thick, 57

Smith on, 57

thin, 57

measurement of cultural sector, 41–7

classification of industries, 42–4

ISIC, 42–4

SIC, 42–3

through exports of creative goods and services, 46–7

through imports of creative goods and services, 46–7

through national income accounting, 43–5

GVA in, 44–5

in UK, 45

problems with, 46

scope of, 41–2

UNCTAD and, 47

UNESCO and, 47

media industries

private ownership of, 30–1

public ownership of, 30–1

merit goods, 35–6

education as, 35–6

Musgrave, Richard, and, 35

Peacock and, rejection of, 35

welfare economics and, 204

MFN status. See Most Favoured Nation status

microeconomics

cultural economics and, 7

scope of, 7

microtransactions (MTX), 551–2

mobile devices, in digital creative economy, 83–4

mobile gaming, 551
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monopolies

of collecting societies, 416–18

competitive markets and, 132–3, 134

contestable markets and, 132

copyright and, 402

natural, 133–5

neoclassical theories of, 131–2

Paramount case and, 65

price discrimination and, 58–9

supply of, 134

Montias, John Michael, 20, 61

moral rights, 405–6

Most Favoured Nation (MFN) status, 459

MTX. See microtransactions

multiple job-holding, by artists, 362

multi-product firms, 118

multi-territorial licensing, 417–18, 480

Murdoch, Rupert, 114

News Corporation/News Corp, 119–20

Musaeum Tradescantianum, 77

Muses and Markets (Frey and Pommerehne),

20, 380

museums, 77–8, 251–2, 253–6

age demographics of visitors, 257–9

in Australia, 258–9

demand for, 260–4

elasticity of, 262

free entry and, 261–2

shifts in, 262–4

for special exhibitions, 265–6

willingness to pay and, 261

as enterprise, 269–73

capital value of collection, 270

efficiency of, 272

with multiple outlets, 269–70

production costs of, 270–2

financing for, 266–9

through DCMS, 269

in England, 268–9

in Netherlands, 267–8

sources for, 267

Grampp on, 270–1

‘Grand Tour’ and, 77

participation in, 259–60

passes for, 263

patronage and, 66

pricing for, 259–60

discrimination in, 261

for special exhibitions, 265–6

public, 77–8

quality of services in, 264–6

congestion costs and, 264–5

cost pricing and, 264–5

museum size influenced by, 264

socio-economic demographics for, 257–9

specialisation of, 77

in UK, 259–60

AIM and, 259–60

DCMS and, 259–60

US visitors to, characteristics of, 257

visitor attendance in, 255–6

MuseumsQuartier, 290

Musgrave, Peggy Brewer, 35

Musgrave, Richard, 35

music industry. See also music publishing

A&R, 486–8

composition and songwriting, 473–7

grants for, 473

consumption in, 468–9

participation in, 468–9

platforms for, 469

through streaming, 469, 471

copyright in, 464–6

RIAA and, 491

digital music services, 493–7

business models for, 494–7

music streaming, 494–6

rights management for, 494–6

digitisation in, 490–7

file-sharing and, 494

lost royalties from, 491–2

piracy as result of, 491, 492–3

economic organisation of, 480–90

international trade in, 477–80

multi-territorial licensing, 480

live concerts, 497

microeconomic analysis of enterprises in, 482–5

barriers to entry, 483–4

economies of scale, 484–5

economies of scope, 484–5

network effects in, 485

subsidies in, 483

prediction of success in, 489–90

primary markets for, 466–7

production in, 470–2

property rights in, 472

recording deal, 480–2

contracts for, 481–2

royalty rates in, 481

transfer of property rights, 482

scope of, 463–4

secondary markets for, 466–7

song earnings, 490

sound recording, 477–8, 480–90

in US, 477

streaming services, 494–6

technical changes in, 464–6

transaction cost economics and, 486–7
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music industry (cont.)

band stability, 488–9

Internet applications of, 487

transaction cost theory and, 486

in UK, 472

in US

income data for, 475

sound recordings, 477

world revenues from, 467

music publishing, 74

for classical compositions, 74

copyrights and, 74

production costs in, 125

royalty rates for, 475–6

for sacred music, 74

for secular music, 74

in UK, revenue sources for, 476

NAFTA. See North American Free Trade Agreement

Napster, 99

national archives, 273–4

National Endowment for the Arts (NEA) (US), 90–1, 216,

330

National History Museum, 269

national income accounting, 6, 41–5, 85, 639–40

national libraries, 273–4

National Portfolio Organisations (NPOs), in UK, 218

The National Trust (UK), 30

natural monopolies, 133–5

NEA. See National Endowment for the Arts

neighbouring rights, 410–18

neoclassical economics

cultural economics and, 6

definition of, 6

neoclassical theory

of monopoly, 131–2

of supply, 135–6

net social welfare, 317–18

Netherlands

artistic motivation in, 376

artists’ labour markets in, 376

BKR in, 376

cultural sector in, state provision of, 28

financing of museums in, 267–8

new audiences policy in, 200

PSB governance in, 583

subsidies in, 200

WIK in, 376

network effects, 94–6, 485

Bandwagon effect, 168

in demand theory, 168

direct, 95–6

indirect, 95–6

Tencent and, 95

Netzer, Dick, 332

new audiences policy, in Netherlands, 200

New York City, as a creative city, 301

News Corporation/News Corp, 119–20

newspaper ownership, 574

newspapers and periodicals, 73

non-arts work, 361–2

non-excludability and public goods, 28–9

non-market demands, 168–9

non-profit organisations

in cultural sector, 32–3

charitable status of, 32

public choice theory and, 32

in UK, 32

in US, 32

subsidies for, 200–1

theatres as, 200–1

non-profit theatres, 214

non-rivalry and public goods, 28–9

normative economics, 12–13

value judgments, 12–13

North American Free Trade Agreement (NAFTA),

395–6

NPOs. See National Portfolio Organisations

OECD. See Organisation for Economic Co-operation and

Development

online platforms

in digital creative economy, 100–1

models of, 100–1

open standards, in digital creative economy, 96

opera, 75–6, 245–7

artistic deficit and, 246–7

in artists’ labour markets, 367

historical changes in, 75–6

pricing for, 246

production costs for, 245–6

training for, 372–3

opportunity cost, 11

consumers’ attention and, 11

option contracts, 450

option demands, 183

orchestras, 243–4

labour costs, 243–4

management costs for, 244

output measures for, 244

public expenditures on, 244

Organisation for Economic Co-operation and

Development (OECD), 85

organisational efficiency, of performing arts,

233–6

through economies of scale, 233

in England, 235

in Finland, 234
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performance indicators, 234–6

for public subsidies, 233–4, 235

over-the-top (OTT) distribution, of television, 561, 570

Pagliero, Mario, 222

Pareto, Vilfredo, 177

Pareto improvements, 321–3

in welfare economics, 177, 178, 204

Pareto Optimality, 321–3

Pareto Optimality, in welfare economics, 177–9, 180, 203–4

participation, in arts and heritage

built heritage, 279

consumption and, 149–50

in cultural festivals

audience development for, 296

local participation, 296

non-local participation in, 296

in cultural heritage, 254, 256–7

in museums, 259–60

cultural policy and, 144–5

demand and, 144

in film industry, 508

through number of screens, 508

in museums, 259–60

in music industry, 468–9

in performing arts, 210–13

in Australia, 212

in Canada, 212

through repeat attendance, 212–13

in US, 211

studies of, 147–51

audience and visitor surveys in, 150–1

frequency of participation in, 148

motivators for attendance in, 149

time use, 150

participation payments, 518

patents, copyright compared to, 401

patronage, 66

for museums, 66

Paying the Piper (Peacock), 161

PBS. See Public Broadcasting System

Peacock, Alan, 19, 20, 161, 324

on BBC financing, 579

rejection of merit goods, 35

on vouchers for the arts, 159–60

on welfare economics, 186

per unit subsidies, 199

performance indicators. See principal agent problems

performing artists, 354, 356

performing arts. See also ballet; dance; opera; orchestras;

theatre

in Australia

participation rates in, 212

public expenditures on, 217–18

Cost Disease and, 210, 236–41

artistic deficit and, 237, 238

earnings gap and, 236

empirical evidence of, 239–41

in individual organisations, 239–41

integrated labour markets and, 236–7, 238–9

objections to, 237–9

demand for, 224–7

elasticity of, 226–7

price influenced by, 224

quality influenced by, 225–6

quantity influenced by, 224–5

economic characteristics of, 209–10

expenditure in, 210–13

in Australia, 217–18

consumer increase in, 213–14

finance sources of, 213–20

through contributed income, 215–16

through earned income, 215–16

local, 216–17

national, 216–17

public, 217–20

regional, 216–17

for specific performing arts, 217–20

through subsidies, 219–20

ISIC classification of, 44

organisational efficiency of, 233–6

through economies of scale, 233

in England, 235

for Finnish theatres, 234

performance indicators, 234–6

for public subsidies, 233–4, 235

participation rates in, 210–13

in Australia, 212

in Canada, 212

through repeat attendance, 212–13

in US, 211

pricing, 220–4

AEI for, 240

the ‘art of’, 222

of complements, 223–4

factors influencing, 220

price discrimination, 221–3

RPI for, 240

setting of, 223

voluntary giving in, 222–3

production costs of. See production costs

scope of, 209

in UK, 218–19

Arts Council of England, 218, 235

Arts Council of Wales, 219

NPOs, 218

in US

consumer spending on, annual growth rates on, 215
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performing arts (cont.)

non-profit theatres, 214

participation rates in, 211

Performing Arts: the Economic Dilemma (Baumol and

Bowen), 14–15

periodicals. See newspapers and periodicals

photocopying, 621

Pigou, A. C., 180–2

pilgrimages, cultural tourism and, 306

piracy

book publishing and, 72

of e-books, 621–2

film industry and, 520–1

in music industry, 491, 492–3

in video games industry, 553–4

Plant, Arnold, 409

platform pricing, 102

PLR. See Public Lending Right

Pommerehne, Werner, 20, 380

positive economics, 12–13

value judgments versus, 12–13

price discrimination

differential pricing and versioning, 98–9

in film industry, 532

monopolies and, 58–9

in museums, 261

in performing arts, 221–3

price elasticity, in demand theory, 155–8

relation to revenue, 157

price makers, in theory of supply, 128

price takers, in theory of supply, 128

pricing

in art auctions, 69–70

hedonic method for, 70

‘repeat sales’ data for, 70

in digital creative economy, 94, 98–9

in digital economic economy, differential

pricing, 98–9

for e-books, 600

marginal cost, 133

for museums, 259–60

price discrimination, 261

for special exhibitions, 265–6

in performing arts, 220–4

AEI for, 240

of complements, 223–4

factors for, 220

as philosophical concept, 222

price discrimination, 221–3

RPI for, 240

setting of, 223

voluntary giving in, 222–3

platforms, 102

Pricing the Priceless (Grampp), 271

primary markets

for art, 68–9

for copyrights, 407

for music industry, 466–7

principal agent analysis, 9

principal agent problems, of cultural policy,

332–40

excess spending control strategies, 334–5

funding agreements, 338–40

opportunistic behaviour, 333–4

performance indicators, 335–8

printed books, 592–3

private copying levy, 422–3

private costs, in welfare economics, 189–91

private expenditures, on cultural goods and services, 146

private goods, 28–9

DRM and, 29

under IP law, 29

private ownership, in cultural sector, 27–8

of media industries, 30–1

through The National Trust, 28

partnerships with public entities, 30

regulation of, 28

prizes, 420–1

producers, subsidies to, in cultural market economy, 53

production costs, of performing arts, 227–32

of ballet, 245–6

fixed, 228–32

average total, 231

marginal, 231

output measures in, 231

for performing arts companies, 228–30

for rehearsals, 229–30

spreading of, 230–1

flexibility of, 231–2

of museums, 270–2

of opera, 245–6

in US theatres, 229

variable, 228–32

in performing arts companies, 228–30

of venues, 232

property rights

contract theory and, 9–10

cultural economics and, 9–10

in cultural sector, 31

control and, 31

in industrial organisation, 138–40

in music industry, 472

recording deals and, 482

transaction cost economics and, 9–10

transfer of, through contracts, 451

PSB. See Public Service Broadcasting

psychology, economics and, 14

Public Broadcasting System (PBS), in US, 563–4
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public choice theory, 8, 11

cultural policy evaluations and, 317, 324

critique of welfare economics and, 323

for-profit organisations and, 32

non-profit organisations and, 32

public expenditure

in built heritage financing, 278

in cultural sector, statistics per capita, 49

on orchestras, 244

on performing arts, in Australia, 217–18

public finance, 11

cultural policy and, 34–6

merit goods and, 35–6

through redistribution of income, 35–6

through subsidies, 36

through taxation, 34–5

of performing arts, 217–20

welfare economics and, 193–203. See also taxation

efficiency in, 194–5

equity in, 194–5

Public Finance in Theory and Practice (Musgrave, P., and

Musgrave, R.), 35

public goods, 28–9

collective production of, 29

cultural heritage as, 250–4

in economics of arts and heritage, 17

non-excludability conditions, 28–9

non-rivalry conditions, 28–9

in welfare economics, 183

Public Lending Right (PLR), 620–1

public libraries, government spending on, 614–16

public museums, 77–8

public ownership, in cultural sector, 27–8

of media industries, 30–1

private partnerships, 30

Public Service Broadcasting (PSB), 563–6

BBC and, 577

contingent valuation studies of, 582–5

film production and, 569–70

governance of providers, 581–2

in Netherlands, 583

market failure and, 578–9

UNESCO mandate on, 564–6

welfare economics and, 577–85

publishing. See book publishing; music publishing

quality of services, in museums, 264–6

congestion costs and, 264–5

size of museum influenced by, 264

radio, 570–2

consumption of, 560–1

financing of, 571

ownership rules for, 575

programme production, 571–2

technical developments for, 559–60

rating systems, in video games industry, 552–3

rational individual behaviour, in demand theory, 162

reading groups, 610

Real Money Trade (RMT), 554

recording deal

royalty rates in, 481

transfer of property rights, 482

recording deals, 480–2

contracts for, 481–2

Recording Industry Association of America (RIAA), 491

regional theatres, 248

regulation policies

for art markets, of exports, 70–1

for broadcasting, 572–4

for media ownership, 573–4

for spectrum, 572–3

for built heritage, 275–8

through change of use for heritage buildings, 276–7

through compliance with listing status, 275–6

through intangible heritage lists, 278

through listing of heritage status, 275

through UNESCO, 277–8

in cultural sector, 36–7

in EU, 37

through FCC, 37

for Internet, 37

for private ownership, 28

in US, 37

in digital creative economy, 103–8

through copyright law, 106–7

of Internet, 104–6

Internet of things and, 108

purpose of, 104

under TRIPS, 107

of Internet, 37

in EU, 37, 106

in US, 37, 106

in market economies, for cultural sector, 59–60

under antitrust law, 65

under competition law, 65

compliance and, 60

through copyright, 64

under IP law, 64

non-compliance and, 60

private ownership and, 28

through trademarks, 64

types of, 60

for video games industry, 551–5

through rating system, 552–3

regulatory institutions, in cultural sector, 60–5

guild system, 61–2

monopolies and, 62, 65
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regulatory institutions, in cultural sector (cont.)

professional associations, 62–3

trade unions, 62–3

relational contracts, 450

remakes, of films, 517

remuneration schemes. See copyright remuneration

schemes

‘repeat sales’ data, for art prices, 70

Republic of South Korea, 507

retail price index (RPI), 240

revenues

in book publishing

by country, 590

in EU, 591

from cultural tourism, 308

in demand theory, 151–4

average, 153

marginal, 153, 155, 156

price elasticity related to, 157

sales and, 151–2

in music industry, 467

in video games industry, 549

RIAA. See Recording Industry Association of America

rights clearance centers, 411

The Rise of the Joyful Economy (Hutter),

19–20

RMT. See Real Money Trade

Robbins, Lionel (Lord), 18–19, 185–6

Rome Convention, 398–9

Rosen, Sherwin, 367–8

Rowling, J. K., 597–8

Royal Academy, 17

Royal Opera, 218, 235, 239, 246

royalty contracts, 407–9

game development and, 547

in music industry, 481, 491–2

risk-taking and, 408–9

RPI. See retail price index

sacred music, 74

sales

‘repeat sales’ data, for art prices, 70

revenue and, 151–2

satisficing, 166

Scherer, F. M., 125

Schumpeter, Joseph, 140–1. See also creative

destruction

Schuster, J. Mark, 320

scientific creativity, 112

Scitovsky, Tibor, 19

Screen Actors’ Guild of America, 62

search costs, in demand theory, 165

quality and, by price, 168

second best theory, 180, 322

secondary markets

for art, 68–9

for copyrights, 409–10

for music industry, 466–7

secular music, 74

self-financing, in supply of cultural goods and services,

115–16

sequels, to films, 517

services. See cultural goods and services

Shakespeare, William, 76

Shapiro, Carl, 93–4

short run supply, 127

SIC. See Standard Industrial Classification

Simon, Herbert, 166. See also attention economics

Sloane, Hans (Sir), 17

smart cities, 289

Smith, Adam, 6, 17, 56, 139

‘invisible hand’ theory, 179

on labour supply of performers, 359, 368–9

demand for superstars, 367–8

on thick and ‘thin’ markets, 57

Smith, Tom, 330

social choice, in welfare economics, 11–12

social costs, in welfare economics, 189–91

Somers, James, 594

song earnings, 490

sorting models, 371–2

sound recording, 477–8, 480–90

in US, 477

spatial economics, of cities of culture, 287–91

agglomeration economies, 288–9

creative clustering in, 289–90

in creative industries, 291

geographic factors in, 291

Hotelling principle, 289

land use and, 288

special exhibitions, in museums, 265–6

specialist festivals, 295–6

Spiderman 2 (film), 519

Standard Industrial Classification (SIC), 42–3

standard setting of, in digital creative economy, 96

closed standards, 96

open standards, 96

standardised occupational classification systems, 354–6

ISCO, 354–5

star power, in film industry, 517

participation payments, 518

start-ups, 443–4

state employed artists, 382

Statute of Anne (1710), England, 64, 394–5

Stigler, George, 164. See also de gustibus non est

disputandum
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stocks

in cultural heritage, 252

in theory of supply, 129–30

Stonehenge, 308–9

streaming services, 494–6

film industry and, 508–13

music industry and, 469, 471

subscriber VOD (SVOD), 510

subsidies

Baumol and Bowen on, 16

for book publishing, 614

copyright law and, 638

for cultural and creative industries, 445–6

in cultural market economy, to producers and

consumers, 53

for cultural policy, economic evaluation of, 324–32. See

also economic impact studies

for access to arts and heritage, 326–7

Cost Disease and, 340–1

‘crowding in’ strategies, 329–30

‘crowding out’ strategies, 329–30

direct, 331–2

efficiency of, 325–6

equity in, 325–6

indirect, 331–2

NEA and, 330

subsidy amounts, 324–5

taste formation through, 327–9

unacceptable arguments for, 340–7

cultural policy and, 36

for EU film production, 530–1

in music industry, 483

for non-profit theatres, 200–1

for performing arts, 219–20

organisational efficiency of, 233–4, 235

in welfare economics, 197–202

ad valorem subsidies, 199

arts organisations and, objectives of, 202

in EU, 198

individual arts organisations and, 200–1

lump sum grants, 198–9

in Netherlands, 200

per unit subsidies, 199

tax reductions, 199–200

two-part tariffs, 201

vouchers, 199–200

subsidised training, 373

The Subsidized Muse: Public Support for the Arts in the

United States (Netzer), 332

sunk production costs, 126–7

superstar theory, 366–8

supplier-induced demand, 167, 319

supply and demand, in digital creative economy,

82–3

supply of cultural goods and services. See also industrial

organisation; theory of supply

competition and, 140–2

dynamic, 140

consumer surplus and, 154

creative destruction, 140–2

creativity and, 112

entrepreneurship and, 113–15

cultural, 115

finance sources, 115–17

angel system, 116–17

through capital investment, 115

crowd-funding, 116–17

for non-profit organisations, 116

self-financing, 115–16

motivation of, 113

in multi-product firms, 118

non-profit organisations

finance sources for, 116

goals of, 117

organisational goals, 117–18

for non-profit organisations, 117

output measures, 118–19

overview of, 142–3

price discrimination in, 154–5

production costs and, 124–7

average, 124–6

in digital economy, 125

fixed, 126–7

historic, 126–7

increased returns and, 125

marginal, 124–6

in music publishing, 125

sunk, 126–7

technology choice and, 125

production theory and, 119–24

dis-economies of scale in, 123–4

economies of scale in, 123–4

factors of, 122

function, 119–21

inputs in, 120–1, 122

labour productivity and, 122–3

law of diminishing returns and, 122–3

returns to scale in, 123–4

suitability of factors of, 121–2

technology and, 140–2

vouchers for the arts, 159–60

supply schedule, 128–30

elasticity of supply in, 129

shifts and movement along, 128–9

supply side economics, of cultural festivals,

292–3

surveys, on artists’ labour markets, 379–81

contact with artists for, 380
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surveys, on artists’ labour markets (cont.)

non-responses to, 380–1

self-definition in, 380, 381

sustainability, in creative cities, 304–5

SVOD. See subscriber VOD

Sweden, cultural sector in, state provision of, 28

Taalas, Mervi, 234

Tallis, Thomas, 74

tariffs. See two-part tariffs

taste formation, 14, 164, 326–7, 579–81

tax reductions, 199–200

taxation

cultural policy and, public finance as part of, 34–5

in welfare economics, 195–7

direct, 195–6

indirect, 195–6

indirect taxes, 197

tax waivers, 197

VAT exemptions, in UK, 196

technological protection measures (TPM),

399–400

technology choice, in supply of cultural goods and

services, 125

television. See also Public Service Broadcasting

BBC, 563

consumption of, 560

OTT distribution of, 561, 570

ownership rules for, in US, 574–575

dual TV, 575

for local TV, 575

national TV, 574

technical developments for, 559–60

VOD and, 514

Television Without Frontiers (TVWF), 574–7

Tencent Games, 544

Teosto collecting society, 413–15

Teyler, Pieter, 77

Thaler, Richard, 166

theatre, 76, 247–9

Broadway, 249

demand for, 248–9

Elizabethan, 76

in France, 248–9

international trends in, 76

regional, 248

unsubsidised, 247–8

in West End, 249

Theatre Investment Fund, 117

Theory of Economic Development (Schumpeter), 141

The Theory of Public Finance (Musgrave, R.), 35

theory of supply, 127–30

of artists’ labour, 130

flow of supply in, 129–30

long run supply, 127

neoclassical, 135–6

price makers in, 128

price takers in, 128

short run supply, 127

stocks in, 129–30

supply schedule in, 128–30

elasticity of supply in, 129

shifts and movement along, 128–9

‘there is no accounting for taste’. See de gustibus non est

disputandum

thick markets, 57

‘thin’ markets, 57

Throsby, David, 20, 130, 187, 222

on artist labour markets, 363

data sources on, 376

work preference model, 361

tie-ins, in digital creative economy, 108

tourism. See cultural tourism

TPM. See technological protection measures

trade books, production of, 592–4

audio books, 593

Google Book Settlement, 594

online access, 593

printed books, 592–3

trade unions, 382

trademarks, 29

in market economies for cultural sector, 64

traditional collective management organisations,

411

training, artists’ labour markets and, 372–4

in Denmark, 375

income differentials influenced by, 370–1, 375

for opera singers, 372–3

subsidised training, 373

transaction cost economics

cultural economics and, 9

in the music industry, 486–7

band stability and, 488–9

Internet applications of, 487

property rights approach in, 9–10

transaction cost theory, 138, 486

transactional digital licensing, 417

transactional VOD (TVOD), 510, 513–14

TRIPS. See Agreement on Trade-Related Aspects of

Intellectual Property Rights

TV programmes

financing of, 568–70

VOD and, 514

TVOD. See transactional VOD

TVWF. See Television Without Frontiers

two-part tariffs, 201

two-sided markets, 101–2

demand theory in, 162
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UK. See United Kingdom

UNCTAD. See United Nations Conference on Trade and

Development

under-employment, in artists’ labour markets, 385–6

unemployment, in artists’ labour markets, 385–6

UNESCO. See United Nations Educational, Scientific and

Cultural Organisation

United Kingdom (UK). See also Arts Council of England;

Wales

artists’ labour markets in, 357

Arts Council of Wales, 219

book publishing in, 598–9

broadcasting in, 563

copyright law in, 409

creative industries in, 21, 430

chain of production in, 438

classification of, 431

creative intensity in, 437

employment in, 435–8

interpretation of data, 434–5

size and growth of, 434

Creative Industries Mapping Document, 21

cultural festivals in, 292

cultural policy in, 34

DCMS in, 21

financing of museums through, 268–9

film industry in, 523–5

financing of museums in, 268–9

museums in, 259–60

AIM and, 259–60

DCMS and, 259–60

music industry in, 472

National History Museum, 269

The National Trust, 30

non-profit organisations in, 32

organisational efficiency of performing arts in, 235

performing arts in, 218–19

Arts Council of England, 218, 235

Arts Council of Wales, 219

NPOs, 218

Theatre Investment Fund in, 117

VAT exemptions in, 196

video games industry in, 542

United Nations Conference on Trade and Development

(UNCTAD), 22

creative industries and

classification of, 41, 42

measurement of, 47

United Nations Educational, Scientific and Cultural

Organisation (UNESCO), 22, 47

cities of culture designation by, 287

creative cities designated by, 300–1

cultural and creative industries and, 458

cultural festivals designated by, 287
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