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 Modalities of Social Influence: Preconditions (Public Sphere)
and Demarcations (Non-violence) 

      

 Crowding: Contagion and Imitation 

 Leading: Directors, Dictators and Dudes 

    

 Norming and Framing 

 Conforming and Converting 

 Obeying: Authority and Compliance 

 Persuading and Convincing 
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 Agenda Setting, Framing and Mass Mediation 

 Designing and Resisting Artefacts 

    

 Common Sense: Normalisation, Assimilation and
Accommodation 

 Epilogue: Theoretical Issues and Challenges 
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