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absolutism, 13-14
ethical absolutism, 2701
accountability, 330
ethical, 4,7
accounting
accounting fraud, 187-91
ethical abuses and, 207-8
ethical issues in, 179-200
ethical principles in, 1834
improprieties, 186
off-balance sheet accounting, 207
triple bottom line accounting, 57-9
accounting bodies, 223
accreditation, 23-24
accuracy, 73
acquisition, 249
act and rule theories, 317
act deontology, 317
act utilitarianism, 315
action, 312, 359
benefit/harm related to an
action — utilitarianism, 315
whistleblower’s actions, 362
activism, 21-21
feminist activists, 23
individual activists, 22
shareholder activism, 21-21, 182
advertising, 15861, 296
children and, 171,173
comparative advertising, 158-9
deceptive advertising, 160
defensive advertising, 158
false advertising, 161
honest advertising, 160
social media and, 160
advocacy, 220-1
national advocates, 22-22
adware, 79
affirmative action programs, 119
age discrimination, 116-17
agency theory, 36, 311
ambient intelligence (everyware), 84—6
America Online, 185
analysts, deceiving, 182
animal testing, 151
anonymity, 84-5, 167, 170
anti-corruption, 323

appreciation, 400
appropriateness, 131-2
Arthur Anderson, 207, 219
assets
intangible assets, 195
overstatement, 186
under SRI management, 199-200
associations, business and professional
associations, 23
auditing, 54
auditing and consulting firms, 217-22
ethical audits, 398-9
expectation gap, 222
Fair Labor Association audits, 399
improprieties, 219
International Auditing and Assurance
Standards Board, 218
scrutiny of auditing firms, 218-19
auditors
ethical violations, 220
independence, 221
litigation against, 218
responsibilities, 218, 2201, 222
Australian Bureau of Statistics (ABS), 231
Australian Competition and Consumer
Commission (ACCC), 273
Australian Federal Police, 275, 278
Australian National Occupational
Health and Safety Commission
(NOHSC), 128-9

Australian Prudential Regulation Authority

(APRA), 223

Australian Securities Exchange (ASX), 193

Australian Securities and Investment
Commission (ASIC), 193,
213,223,224
investment advisers, files relating
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authority; 330

automobile industry, 6

awareness, 110, 234, 347-52

baby boomers generational group, 8
bad apples/bad barrels, 378-80
formation, 379
bait and switch, 155
banking and financial sector, 5
bankruptcy, 180
banks, 208-10
bail outs, 208
Barclays Bank, 209
behaviour of, 207
Bering Bank, 211

data mining and, 169
foreign banks, 208
post-GFC banks, 55
Base Erosion and Profit Shifting
(BEPS), 283
Base of the Pyramid (BOP) model, 299
beacons, 84-5
behaviour
behavioural norms violation, 351
business behaviour, 6
ethical behaviour, 237, 399-400
morally right behaviour, 10
peer behaviour, 379
professional behaviour, 23, 183
rewards and punishments for,
399-400
sanctions, 400
society’s norms, 12, 351

suspect behaviours—entrepreneurs, 240

theories, 349
unethical behaviour, 7-8, 10, 2323,
399-400
beneficence, 12-13, 239
benefit organisations (B Organisations/
Corporations), 44
bias, 11617
Gender Bias Learning Project, 118
maternal wall bias, 118
bid-rigging, 154-5
billing, 195
billing fraud, 188
biometric identification technologies
(biometrics), 84
Black Monday, 212
boards, 54, 567
board management, 556
bonds, 253
bootstrapping, 246
botnets (zombies), 80—1
brands/branding, 163, 382
ethical/market brands, 21
bribery, 9, 247-8, 274-81
anti-bribery legislation, 279
anti-foreign bribery laws, 275
bribe payer’s index, 274
definition, 276
embedded nature, 277
forms, 276
managing risk of, 280
negative consequences, 278
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restricting, 279
surveyed views on, 277
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bullying, 132-3, 136
criteria, 135
extreme bullying, 134
Federal Government inquiry, 134
business
application of first formulation to, 318
business behaviour, pressures on, 6
business environment, 314-15
business and professional associations,
23,217-22
business tools, 49
ethical awareness in, 20-25
‘fake’ businesses, 281
international accreditation of, 23—24
models and innovation (CSR
dimension), 467
overinflated businesses, 186
small, micro-, medium and large
businesses, 231, 2367
sustainable business development
(SBD), 51
Business in the Community (BITC),
7-8, 343
business ethical issues, 70-99, 108—40, 147—
172,179-200, 207-24, 23055, 268-300
in accounting and finance, 179-200
in entrepreneurship and small business,
230-55
in financial entities, 207—24
in human resource management,
108-40
in information technology, 70-99
in international business, 268-300
in marketing, 147-172
business ethical theory and analysis,
308-34, 343-65
business ethics
current views, 7—8
defining, 10
differentiating, 10-20
generational attitudes, 8
international business ethics, 268
levels, 9-10
overview, 35—59

capital, 46-7, 253
capitalisation, 195
capitalism, 35, 49-53, 147
carried interest, 214—15
cartels, 272-3

cash flow, 244

cash on hand, 208
cash-flow forecasting, 249

categorical imperative, 318-20, 353
criticisms, 319—20
‘end’ concept, 319
Golden Rule—categorical imperative
distinction, 318
censorship, 71, 95, 274
certification-based CSR standards, 46
Certified Emission Reduction Credit
(CER), 47
channel coercion, 165
character values, 31213, 334
charity, 254
cheating, 210
child exploitation, 288
child labour, 288-9
child slavery, 288
children, 171,173
campaigns targeting, 171
exploitation of, 89-90
Food and Nutrition Guidelines for
Healthy Children, 173
churning, 211
citizenship, 41-2, 299-300
Clean Development Mechanism (CDM), 47
clients, 167-8
clinical trials, 168
Coalition for Environmentally Responsible
Economies (CERES), 300
Coca-Cola, 35
codes of conduct, 23, 388-93
creating/evaluating principles, 392-3
international codes of conduct,
271, 391-3
codes of ethics, 222, 388-93
characteristics, 390
common drivers, 389
coverage, 391
enforcing, 391
international codes of ethics, 392
non-user-friendly language, 391
popularity, 389
problems, 391
co-determination, 56
cognition
cognitive ethical theories, 17-18, 311
cognitive moral development, 345, 386
cognitive reasoning frameworks, 353—4
Coles, 154
collective activism, 95
collusion, 1535, 185, 188, 209
commendation, 400
commissions, 162, 164, 212—14
committees (ethics), 396

communication, 391
community, 7-8, 22
companies
code of ethics, 388-93
company directors, 223
Fortune 500 companies, 56
key indicators, 58
limited liability public companies, 182
marketing strategy and
philanthropy, 172
multinational/domestic companies,
ethical cultures for, 392
right to block, 171-2
shell companies, 282
trust companies, 37
world’s most ethical
company — ’Oréal, 384
comparative justice, 331
compensation
employee compensation, 247
ethics in, 1204
excessive executive compensation,
122,209
imbalances in pay, 120-1
pay differences—men/women, 121
‘pay for performance’ schemes, 122
compensatory justice, 331
competence, 23
professional competence, 183, 184
competitors, 39—40
compliance, 213
Computer Emergency Response Team
(CERT), 79-81
computers/computing
cloud computing, 74-5
computer crime, 76, 188-9
computer ethics, 72
computer matching, 82-5
computer monitoring, arguments for/
against, 126
computing applications, 71
green computing (sustainable
computing), 98
virus-containing codes, 76
confidentiality, 23,110, 183
conflict
arising from conflicting duties and
rules, 321
conflicted remuneration, 214
conflicting rights, 329
conflicts of interest, 122, 180, 1923, 212,
213, 216, 218-19, 239, 270
parties’ moral rights, 314
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consent concept, 127
consequential theories, 312, 313-16
consulting, 217-22
consumers, 20
ethical failure, redress for, 20
contextual issues, 350
contracts
contractual rights, 325
fraudulent tendering, 188
social contracts theory, 37-8, 311
conventional moral development stage, 350
cookies, 84-5
copyright, 81
infringement, 81-2
core proponents, 237-8
corporate citizenship (CC), 41-2
corporate collapses, 181, 185
Corporate collapse: Accounting,
regulatory and ethical failure, 185
corporate governance, 46—7, 53—7
dimensions, 54
downgrade of Japan, 55
corporate social performance (CSP), 43
corporate social responsibility (CSR),
41-7,250-1
components, 41
dimensions, 467
foundations, 36-8
in India, 45
levels, 42
non-implementation, 250
standards, 45
corporations
citizenship, 299-300
corporate espionage, 294, 295
corporate ethics training programs,
393—4,398
corporate moral agency, 9
corporate morality, 13
corporate promotion, 2967
multinational corporations, 4, 39, 268
sustaining, 50
vulnerability of, 75
Corporations Act 2001,185
corruption, 9, 274-81, 398
administrative corruption, 279
anti-corruption, 323
common corruption indicators, 280
conventions, 278-9, 281
Corruption Perceptions Index, 276—7
global corruption, 275
Magnitsky Solution, 279
negative consequences, 278

penalties, 278
prevention, 278
cost—benefit analysis, 314
covert discrimination, 115
CPA Australia, 183
culpability scores, 24
culture, 51
codes of conduct, differing cultural
factors, 392
cultural blunders, 297
cultural ethical decision-making
factors, 346
cultural recognition, 287
entrepreneurial culture, 237-8
ethical culture, 379, 380, 381-2,
3834, 392
individual cross-cultural ethics, 269
organisational values and culture, 16,
379,380
strategy—culture imbalance, decision-
making, 378
customers, 39-40
cyberassaults, 75
cyberattacks, 77
cyberbullying, 88, 89
cybercrime, 188-9
cyber-ethics, 72-3
cyber-pirates, 82—4
cyber-security, 72, 74
societal cyber-security, 97-8
cybersquatting, 82—4, 296
cyberstalking, 89-90
cyber-weapons, 76

dangerous industries/occupations/
places, 129
danglers, 212
data
data abuse, 71
genetic testing, 113-14
personal data security, 84-5
data mining, 82—4,169-70
banks and, 169
Facebook and, 169
data protection, 289-290
data warehouses, 169
DataSpyware, 166
debt
debt-to-GDP ratio, 187
tax deductions on debt interest
payments, 214-15
deception, 160, 162, 173,185, 239, 244
deceptive applicant information, 111-12
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deceptive labelling, 151-2
deceptive marketing, 158
deceptive pricing, 156
self-deception, 348
decision-making
approaches, 389
ethical decision-making, 18, 246, 344
moral decisions, 317
right to participate in, 3234
defamation, 21
deficients, 237-8
defining issues test, 349
Deloitte, 219, 396
democracy, 49-53
denial of service (DoS), 79-80
deontological theories, 312, 316-33
deontology, 270, 316-33, 400
act and rule theories, 317
means do not justify end, 317
see also Kantian theory
descriptive ethical theory, 311
de-skilling, 138
difference principle, 332-3
digital divide (digital split), 98
dilemma, 232, 240
choice between two ‘right’
alternatives, 343
choice between two ‘wrong’
alternatives, 344
Heinz dilemma, 17-18
disclosure, 54,183
corporate disclosure system, 222
disclosure laws, 209
of information, 191
discrimination, 11418, 163
types, 116-17
discriminatory discrimination, 115, 118
dismissal, 138-40
claims, 139
immediate dismissal, 139
distributed denial of service attack
(DDoS), 79-80
distribution, 164-7
distributive justice, 331
determining principles, 332-3
Rawl’s contractual form, 332
diversity programs, 120
Divine Command Theory, 312-13
divine O, 334
documentation, 188
double duty arrangements, 219
DOW Jones, 212
downsizing, 137
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drivers, 20-25
due care, 23,183
due diligence, 244
due process, 109
dumping, 289
Duncan, Trevor, 186
duty, 109, 309, 312, 321, 353
contractual rights and, 325
duty of care, 128, 147,184, 213, 218-19,
220,242,269
fiduciary duty, 183
moral decisions and, 317
rights, corresponding duties of, 322
sexual harassment, positive duty on, 131

earnings
falsified earnings, 248
misstatements of, 185
economic crime, 187-91
economic indicators (TBL), 59
ecopreneurship, 252
educational institutions, 23-24
egalitarian justice, 331, 333
egalitarianism, 333
ego strength, 358
egoism, 400
act egoism, 313
ethical egoism, 233, 312, 313-14
rule egoism, 313
elderly people, 171
embezzlement, 188
empathy, 348
employees, 21, 39-40
compensation, 247
employee fraud, 124
employee sabotage, 124
employee surveillance, 125
expectations, 111
exploitation of, 246247
rights of, 109, 110
unethical pressures, 182
unethical work practices, 124-5
employer expectations, 111
employment bias, 116-17
Enron, 186,360
entities
financial entities, 20724
offshore entities, 195
Special Purpose Entities (SPEs), 186
entrepreneurial ethics, 230, 232-3
entrepreneurs, 186, 230-2
bribery and, 248-247
contextual influence, 236-7

contrasting views, 236
dilemmas, 240
entrepreneurial culture, 237-8
ethical attitudes, 235-6
ethical characteristics, 233-8
ethical issues for, 239-41
exploitation, 244-245
idea generation, 241-3
posturing or deception?, 239
public perceptions, 234
suspect behaviours, 240
unethical behaviour, 232-3
venture capital generation, 243-245
entrepreneurship
environmental entrepreneurship, 251
ethical issues in, 230-55
ethical principles in, 238-9
ethics, 230, 232-3
firms, clusters, 237-8
social entrepreneurship, 250-5
styles, 232
sustainability entrepreneurship, 251
unethical, 236
US Global Entrepreneurship Monitor
(GEM), 230
environment, 323
environmental awareness, 110
environmental CSR dimension, 46—7
environmental entrepreneurship, 251
environmental factors (of business
behaviour), 6
environmental indicators, 59
respect for, 73
environmentalism, 47-9, 300
equal liberty principle, 332
equal opportunity principle, 331,
333
equity, 148-9, 247, 269, 309,
329-33
equity stakes, 248
gender equity, 57
private equity firms, 214-15
ergonomics, 129
ethical abuses, 207-8
ethical accountability, 4, 7
ethical audits, 398-9
ethical awareness, 2025
drivers, 20-25
push—pull effect of legislation, 24-24
ethical behaviour, rewards and
punishments for, 399-400
ethical character, 347-52
ethical climate, 380

3x3 matrix, multiple climates, 400
differing, 400-2
scales, 398
Victor and Cullen Ethical Climate
Questionnaire, 401-2
ethical conduct, 354
ethical criteria, 400
ethical culture, 379, 380
benefits, 382
building, 383—4
components and features, 383
definition, 380-1
evolution, 381
motivations for building, 381-2
tiers, 383—4
ethical decision-making, 18, 246, 343-65
guidelines, 344, 355-6
models, 344-8
personal ethical decision-making,
378-402
perspectives, 344
process influences, 346
steps, 3567
ethical egoism, 312, 313-14
forms, 313
origins, 313
ethical expectations, 399—400
ethical failures, 4, 20
ethical guidelines, 171
ethical investigations and tribunal
hearings, 223
ethical investment, 199-200
ethical issues, 5-7, 39-40, 92-9, 185, 213,
289-90, 296
ethical labour management, 286-8
ethical leadership, 385-8
ethical motivation, 347, 357-8
ethical ombudsman, 394-5
ethical orientation, 350
ethical positioning, 7
ethical principles, 23, 238-9
in accounting and finance, 183—4
in HRM, 109-11
in international business, 269—70
in T, 73—4
in marketing, 147-9
ethical reasoning, 13
ethical relationships, 246
ethical relativism, 311
ethical sensitivity, 347, 348-9
Rest’ defining issues test, 349
ethical sourcing, 243, 284
ethical standards see standards
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ethical terminology, 35-59
coalescence, 36
ethical lexica, 36
ethical theory, 308-34, 392
centres, 309
deontological/non-consequential
theories, 312, 316-33
normative and descriptive ethical
theories, 311
perspectives, 309, 310-13
rationalist and non-rationalist ethical
theories, 310-11
teleological/consequential theories, 312,
313-16
virtue ethics, 312-13
ethical views, 392
ethical violations, 220
ethicality, 18, 168, 238
ethics
business ethics, 7-8
codes of ethics, 222, 388-93
in compensation and reward, 120—4
computer ethics, 72
corporate ethics training programs,
3934, 398
cyber-ethics, 72-3
defining, 72-3
ethics committees, 396
in franchise, 250
global ethics, 268
grey area of equity firms, 214-15
hotlines/advice services, 3967
individual cross-cultural ethics, 269
information ethics, 73
institutionalising, 383—4
integrated ethics programs, 383,
384-5,398
internet ethics, 72-3
languages of, 392
legality and, 10-11
marketing ethics, 147
moral philosophy foundation —
applied ethics, 308
morality and, 11-13
in organisations, 378-402
professional ethical oversight,
222-4
in recruitment, selection and
promotion, 111-20
in research, 168
in separation, 136-40
training and strategies, 393—4
virtue ethics, 312-13, 333—4

in work environments, 124-8
in workplace safety and health, 128-36
European Commission (EC), 231
boards, gender equity in, 57
European Monetary Union, 187
European Union (EU), 5
evidence, 320
executives, 122, 209
exiting, 249-50
expenses
deceptive expenses, 188
inappropriate recognition of, 185
line cost expenses, 185
expert systems (autonomous
systems), 82—5
exploitation, 85, 89-90, 243—4, 244-245,
246-247, 268, 288, 291
exports, live, 272
extortion, 188-9

face recognition software, 97

Facebook, 23, 85

Fair Labour Association (FLA), 286, 399

Fair Trade, 9, 253, 284
history and key players, 285
principles and goals, 285

Fair Trade Commission (FTC), 157

fair treatment, 108

fair use doctrine, 81, 92

fairness, 148-9, 208, 238-239, 329-33
‘fair’ and ust’ terms, 111
perceptions, 330

fake goods, 293

familiarity threats (to independence), 220-1

family-based discrimination, 118

favouritism (cronyism or old boys’
network), 114

Federal Sentencing Guidelines, 24

felonies, 382

fidelity, 12-13

fiduciary duty, 183

field dependence, 358

finance
ethical abuses and, 207-8
ethical issues in, 179-200
ethical principles in, 183—4

financial entities, 20724

financial planners, 212-14, 223

financial puffery, 244

financial reporting, 217-18
accuracy feature, 185
financial auditing reports, 218
inaccurate, 184—7

Index

financial scandals, 179-81, 210
levels, 179-81

financially disadvantaged, 171

‘5 Ps’ of marketing, 149

flaming, 89

flat world theory, 268

flexibility, 127-8
flexibility stigma, 128

food and drink industry, 6

Ford Pinto car, 31415

foreclosure, 209

franchise, 250

fraud, 71, 90, 91, 180, 189, 249, 398
accounting fraud, 187-91
dimensions, 187-9
employee fraud, 124
fraud education, 190
fraud in Australia, characteristics, 191

fraudulent financial reporting, 217-18

fraudulent payments, 190
healthcare fraud, 147
securities fraud, 217
surveys, 187,188
free speech, 92, 93, 94
freedom food, 151
freedom of information, 92, 93—4
funds
misuse of, 190
seed funding, 243
future generations, 39-40

Gen X/Gen Y generational groups, 8
gender
Gender Bias Learning Project, 118
gender discrimination, 117
gender equity, 57
gender pay gap, 121
gender and racial stereotyping, 159
gender statistics, insider trading, 191
general public, 167-8
genetic modification, 151
genetic testing, 113-14
geotag, 856
gift-giving, 297-8
inappropriate gift-giving, 298
gifts, 183
glass ceilings, 119

Global Business Standards Codex, 392-3

global emissions, 49

global ethics, 268

global financial crisis (GFC), 4, 20,
207-8,282-3
post-GFC banks, 55

© in this web service Cambridge University Press

www.cambridge.org



http://www.cambridge.org/9781107674059
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

978-1-107-67405-9 - Business Ethics: A Contemporary Approach

Gael McDonald
Index
More information

Global Initiative Network, 95
globalisation, 268
flat world theory, 268
‘going postal, 135
Golden Rule, 317
Golden Rule—categorical imperative
distinction, 318
goods, 293, 332-3
Google, 93,157,165, 170, 282
governance, 51, 56, 215
corporate governance, 467, 53—7
international governance, 272—4
structural components, 55
government, 39—40
Federal Government bullying
inquiry, 134
government drivers, 24—25
security—privacy trade-off, 96
social entrepreneurs and, 254
undue governmental influence, 273—4
unethical tax activity and, 194
vulnerability of, 75
water consumption—Coca-Cola, 35
gratitude, 12-13
Greenpeace, 22, 35
growth, 245-249
grunge sites (cyber-griping), 95

hackers/hacking, 70, 74-5, 76-8
‘Anonymous), 78
ethical hackers (white hats), 76
hackers and privacy, 78
hacker’s ethic, 77
phone hacking, 86
types of hacker, 77
happiness principle, 314
harassment, 1301
in Australian Defence Force (ADF), 131
harm, 73, 314, 351, 354
doing no harm, 184
hedge funds, 187, 215-17
Galleon, 343
hedge-fund booms, 343
intellectual property, 217
manager’s compensation, 217
portfolio pumping, 216
risk of, 216
transparency, 217
Trio Capital, 216
honesty, 12-13, 73, 136, 148, 160, 238, 270
of information, 167, 213
Sarbanes—Oxley Act 2002, 183
hospitality, 183

hotel industry, 6
hotlines/advice services (ethical), 3967
human capital, 46-7
human resource (HR) practices, 286
human resource management (HRM)
ethical issues in, 108—40
ethical principles in, 109-11
human rights, 323, 325
hustling, 242
hyperlinks, 82—4

identity
identity theft, 91
moral identity, 234, 358
impact sourcing, 299
imperfect duty, 321
improper procedures, 209
incentives
incentive structures, 207
incentives that work as rewards, 400
independence, 218-19, 220-1
individuals, 345, 346
industry sectors
ethical issues in, 5—7
hazardous industries — Australia, 129
infertility, 324
information
accuracy of, 166, 185
deceptive information, 111-12
disclosure of, 191
false information, 188
freedom of information, 92
honesty of, 167, 213
personal information, 85
unwarranted information, 112
information communication technology
(ICT), 72
information technology (IT), 72
ethical issues in, 70-99
ethical principles in, 73—4
free speech, role in promoting/
curtailing, 93
IT issues, 99
monitoring, 70—1
organisational ethical issues in, 74-84
personal ethical issues in, 84-92
risks and, 70-1
social ethical issues in, 92-9
initiatives, supplementary, 384
insider trading, 180, 191-2, 220
gender statistics, 191
Insolvency Trustee Service Australia
(ITSA), 223

Institute of Chartered Accountants
Australia (ICAA), 183
Institute of Leadership and Management
(ILM), 7-8, 343
Institute of Public Accountants Australia
(IPA), 183
intangible assets, 195
integrated ethics programs, 383, 384-5
supporting policies and processes,
383,398
integrated social contact theory, 37
integrity, 1415, 23,183, 394
intellectual property (IP), 73,189, 217
violation, 801, 241, 294-5
interactionist ethical decision-making
model, 345
interest, 214-15
international (business ethics) level, 9
International Accounting Education
Standards Board (IAESB), 222
International Auditing and Assurance
Standards Board (IAASB), 218, 222
international bodies, 272
international business
ethical issues in, 268-300
ethical principles, 269-70
ethics, 268
financial considerations, 274-83
International Ethics Standards Board for
Accountants (IESBA), 222
International Federation of Accountants
(IFAC), 222
International Monetary Fund (IMF), 20
international promotion, 296, 297
International Public Sector Accounting
Standards Board (IPSASB), 222
internet
domain name usage, 814
internet addiction, 74
internet ethics, 723
internet piracy, 81-3
internet service providers (ISPs), 95
internet vigilantes, 89-90
internet worms, 79—80
online courses, 91-2
vulnerability of, 75
InterOrganization Network (ION), 56
intimidation, 1889, 220-1
intrapreneurship, 231
investigation, 182
investment
ethical investment, 199-200
scams, 180, 197-9
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schemes, 197-9, 216
socially responsible investment, 21
investment advisers, 212—14
ASIC files relating to, 214
investors, 20-21, 3940, 186
angel investors, 242
deceived investors, 244
exploitation of, 243—4
investor loss, 181
turnaround investors, 245
ISO 26000 standard, 46

JP Morgan Chase & Co, 5,25
justice, 12-13,109-10, 238-239, 309, 312,
329-33,353
evaluative criterion, 332
forms, 330-2
natural justice, 329

organisational justice components, 111

perceptions, 330
restorative justice, 364
theoretical development, 329-30

Kantian theory, 312, 318-20
criticisms, 320
first formulation, 31819, 353
second formulation, 319-20
key logger software, 801
keyword stuffing (cloaking), 166-7
kleptocracy, 276
knowledge, 349-50
Kohlberg’s theory of moral
development, 17-18
stages, 17, 350
KPMG Global Anti-Bribery and
Corruption Index, 297-8
Kyoto Protocol, 47

labelling, 151-2
green labelling, 152
labour, 286, 323, 399
bonded labour, 22
child labour, 288-9
ethical labour management,
286-8
exploitation of, 268
international standards, 288
labour theory of property, 802
organisations, 22
unethical labour, 287
language, 391, 392
law
anti-foreign bribery laws, 275

copyright law, 81
disclosure laws, 209
ensuring social stability; 11
public goods and, 11

layoffs, 137-8

leadership/leaders
bad leadership, 386
‘closed’/directive’ leaders, 386
CSR dimension, 46—7

Employment and Direction (LEAD), 120

ethical leadership, 385-8
strategies for creating ethical
leaders, 3868
‘tone at the top), 385
tri-sector leadership, 35
Leeson, Nick, 211
legal rights, 324
legality, 10-11
legislation
anti-bribery legislation, 279
ethical awareness, push—pull effect
on, 2424
formal legislation, 24-24
Future of Financial Advice (FoFA)
legislation, 213, 214
poor legislation, GFC and, 208
proposed statutes—intellectual
property, 294-5
legitimacy lies, 242
Levi Strauss, 289
LGBTI, 120
liability, 182, 186
liberty, 332
LIBOR (London Inter-Bank Offered
Rate), 210
scandal, 362
light of day, 353
limited liability public companies, 182
Lipton Tea, 24
liquidity
Bridgecorp, 184
liquidity rules, 208
litigation, 182
against auditors, 218
lobby groups, international, 22
locus of analysis, 400
locus of control, 358
logic bombs, 79
L’Oréal, 24, 384
loss, 181, 186
lotteries, 163
loyalty, 149
lying, 317

Index 457

Madoff, Bernie, 198—-9
Magnitsky Solution, 279
malicious software (malware), 75, 78-80
managers, 385-8
manipulation, 164, 209, 211
marital/parental discrimination, 118
marketing
‘5 Ps’ of marketing, 149
cause-related marketing (CRM), 172
deceptive marketing, 158
definitions, 147
direct marketing, 161
‘do not call register’, 161
ethical issues in, 147-172
ethical principles in, 147-9
green marketing, 152
harmful products, 25
marketing mix, 171
messages, gender and racial stereotyping
in, 159
multi-level marketing (MLM), 165
social marketing, 172
to vulnerable groups, 170
markets
emerging markets, 295
infrastructure, 20
market drivers, 20-22
market manipulation, 191
Market Place Fairness Act 2013,195-6
market research, 167-8
Matthew effect, 95
McDonalds, 22, 51
means, 317, 320
media
mainstream media, 22-23
social media, 23,160
mental health, 129-30
meritocratic pay systems, 122
metadata, 86, 87-6, 97-8
microfinancing, 299
Microsoft, 170, 185
Millennials generational group, 8
misappropriation embezzlement, 188
misdemeanours, 382
misrepresentation, 152, 158, 166, 17981,
184-7, 217-18, 219
areas, 185—-6
risk factors, 217-18
mobile activism, 95
monetary rewards, 400
money laundering, 180, 196-7, 209, 281
consequences, 281
‘White Whale’ operation, 197
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monistic deontology, 317

moral awareness, 234, 34752
influencing factors, 349-51

moral compromise, 232

moral courage, 359-63
whistleblowing as, 359-63

moral defence, 358

moral disengagement, 354, 386

moral identity/moral character, 234,
358

moral intensity
influencing factors, 352

moral awareness, factor influencing, 351

moral intention, 357-8
moral judgement, 354-7
links to ethical conduct and harm
levels, 354
moral justification, 314-15
moral philosophy, 308
Maclntyre’s criticisms, 334
moral principles, 1213
moral reasoning, 352—4, 400
moral repair/reparation, 364-5
morality, 1314
corporate morality, 13
ethics and, 11-13
justice and, 330
Kohlberg’s theory of moral
development, 17-18, 311, 350
moral relativism and moral
absolutism, 1314
morally right behaviour, 10

multidimensional ethics scale (MES), 352
multinational corporations (MNCs), 4, 39,

268, 283, 284, 286, 288, 289
Mum test, 357

national (business ethics) level, 9

national advocates, 22-22

National Business Ethics Survey
(NBES), 7-8

National Security Agency (NSA), 361

nature, 72

nepotism, 5, 114, 249

Nestlé, 58-9

neutralisation, 353

Nike, 241

non-consequential theories, 312, 31633
non-government organisations (NGOs),

24,35
non-maleficence, 1213, 184, 239
non-rational ethics, 312-13, 3334
non-rationalist ethical theories, 310—11

normative ethical theory, 311
overview, 312—-13
normative philosophy, 309
norms
of behaviour, 12, 351
hyper-norms, 271
moral norms, 12-13, 309

objectivity, 23, 183, 270
OECD, 283
offshore billing, 195
offshore entities, 195
offshore subsidiaries, 282
offshoring, 285-6
advantages, 286
Olympus, 186
ombudsman (ethical), 394-5
Covidien, 395
Dos and Don'ts, 395
roles, 394-5
online retailing, 195-6
open book management, 138
organisational (business ethics) level, 9
Organisational Culture Assessment
Inventory, 398
organisations
auditing mechanisms, 398
characteristics, 345
climate, 380, 398, 400-2
collapse of, 4
duty of care to employees, 128
ethical culture, 379, 380, 381-2,
3834
ethics programs, supporting policies/
processes, 383, 398
intent, 383
labour organisations, 22
mission, 382, 383
non-government organisations, 24,
35
organisational ethical decision-making
factors, 346
organisational improvement, 381
organisational justice, 111
organisational values and culture, 16,
379,380, 383, 398
profit/non-profit organisations, 38-9
stakeholders, 21-22
strategies and key stakeholders, 40
strategy—culture imbalance, 378
outing, 89
outplacement, 137
outsourcing (body shopping), 285

overselling, 242
overt discrimination, 115
owners, 2021

pack hunters, 212
pains and gains, 237-8
parity principle, 330
password sniffing, 90-1
patches, 98
peer pressure, 381
peer-to-peer file sharing, 84
people, 51,167-172
perfect duty, 321
performance, 238
‘pay for performance’ schemes, 122
performance-related pay, 122
personal (business ethics) level, 9
personal character, 14—15
Personal Environmental Impact Report
(PEIR) program, 70
personal ethical decision-making, 378—402
personal profiling, 87
phantom income, 249
philosophy, 309
moral philosophy, 308, 334
normative philosophy, 309
phishing, smishing, vishing, 90-1
piracy, 291-3
film piracy, 293
negative effects, 292
plagiarism, 91-2
plagiarism-detection tools, 92
pluralistic deontology, 317
policy ‘holes’, 71
politics
corporate executives, political
connectedness, 287
power and, 19-20
pollution prevention, 47
Ponzi schemes, 197-9
Portfolio Insurance, 212
portfolio pumping, 216
positioning, 7
post-conventional moral development
stage, 350
power, 19-20, 273
practical perspective (ethical decision-
making), 344
practice(s)
codes of ethics, misalignment with, 391
collusive practices, 218-19
human resource (HR) practices, 286
unethical practice, 4, 124-5,167-8
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unsafe/abusive practices, 22
usurious practices, 210
pre-conventional moral development
stage, 350
preferential discrimination, 114
prescriptive reasoning, 347
price fixing (price collusion), 153-5
scandals, 154-5
Priceline.com, 187
price/pricing, 153—7
deceptive pricing, 156
fair pricing, 157
predatory pricing, 156
price discrimination, 1567
price gouging, 155
price manipulation, 209
transfer pricing, 195, 2823
prima facie deontology, 321
prima facie rights, 327
principal agency theory, 36, 311
principle-based CSR standards, 45
privacy, 71, 84-5, 87-8, 149
dimensions, 867
hackers and, 78
invasion of, 328-9
privacy policies, 170, 290
privacy protection, 308
respect for, 73
security—privacy trade-off, 96
private equity firms, 214-15
private-sector bribery, 276
problems/problem-solving, 254
procedural justice, 331
products, 149-53
counterfeit product, 291-3
defective products, 150
harmful, 25
obsolescence, 150
product development, 291
product management, 291-6
product piracy/pirated product,
291-3
product recall, 149-50
product safety, 242, 291
product testing, 291
product waste, 152
questionable products, 149
professional behaviour, 183
professional ethical oversight, 2224
profiling, 87
profit
inflating profit, 188-9
transferring profits, 282

promotion, 157-64, 2967
ethics in, 111-20
promotion mix, 157
prosecution, 182
psychic numbing, 351
public goods, 11
public interest, 23
public recognition, 310
public relations, 163
public surveillance, 95-6
public-sector bribery, 276
punishment and reward expectancy, 345
punishments, 399-400
push—pull effect (of legislation), 24—24
pyramid schemes, 164-5

quota systems/quotas, 57, 120, 331

racial discrimination, 163
Rana Plaza Disaster, 4
ratings
inflated, 207
LIBOR (London Inter-Bank Offered
Rate), 209
rationalist ethical theories, 310-11
Rawlsian theory, 332, 333
reasoning
cognitive reasoning, 353—4
ethical reasoning, 13
moral reasoning, 352—4, 400
prescriptive reasoning, 347
reasoned actions theory, 355-6
recognition, 400
recruitment
appearance, 117
deceptive applicant information, 111-12
ethics in, 111-20
interview practice, 113
selection criteria, 113
unwarranted information, soliciting, 112
referent groups, 400
referral, 162
reforms, 214
regulators, 207
banks misleading, 208
regulatory bodies, 25-25
relativism, 1314
ethical relativism, 270, 311
moral and anthropological
relativists, 270
subjective relativism, 334
religion
religious discrimination, 163

religious values, 334
religious/philosophical conviction, 353
remuneration, 54, 207
conflicted remuneration, 214
management remuneration, 123
see also compensation
reparation, 12-13
reporting, 54
audit reports commentary, 218
deceptive reporting, 212
financial auditing reports, 218
financial reporting, 184-7, 21718
fraudulent reporting, 21718
triple bottom line reporting, 58-9
reporting-based CSR standards, 45
reputation, 67, 237
research
ethics in, 168
market research, 167-8
National Business Ethics Survey, 7, 8
regarding unethical behaviour, 7-8
re-shoring, 286
respect, 109, 148, 269
respondents, 167-8
responsibility, 148
retail industry, 6
retirement, 137
retributive justice, 330
revenue
barter revenue, 249
grossing up revenue, 187, 248
inappropriate recognition of, 185
reverse discrimination, 119
reverse engineering, 81-2
reversibility, 318
reward and punishment expectancy, 345
rewards, 310, 399-400
ethics in, 1204
incentives that work as, 400
Right Management Consultants, 14
rights, 167, 269, 309, 312, 322-33
absolute rights, 327-8
active/passive rights, 326
anti-corruption, 323
characteristics, 326-8
companies, right to block, 171
conflicting rights, 329
consumer rights, 147-8
contractual rights, 325
corresponding duties, 322
decision-making, right to participate
in, 3234
dimensions, 322

© in this web service Cambridge University Press

www.cambridge.org



http://www.cambridge.org/9781107674059
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

978-1-107-67405-9 - Business Ethics: A Contemporary Approach
Gael McDonald

Index

More information

Index

rights (cont.)
of employees, 109, 110
environment, 323
eroding, 328
formalisation of, 325
human rights, 323, 325
IP rights, respect for, 73
labour, 323
legal rights, 324
moral rights (natural/God-given rights),
314,325
negative/positive rights, 326
of ownership (property rights), 81-2
prima facie rights, 327
supremacy of, 327
types, 322
UN global compact on, 323
risk
of bribery, 280
codes of ethics, risk emphasis, 391
of conflict of interest, 193
of hedge funds, 216
information technology and, 70-1
of misrepresentation, 217-18
risk levels — traders, 211
risk management, 54, 207, 381
rootkit, 80—1
rule deontology, 317
rules, 321
moral rules, 37
rule-breakers — entrepreneurs, 234
rules-based cognitive reasoning
approach, 353
rules-based decision-making approach, 389

sabotage, 124
sales
deceptive sales practices, 162
ethical sales practices, 162
personal selling, 162
sales promotion, prizes and
competition, 163
sales suppression software, 196
Samsung, 154
sanctions, 10, 223, 400
violations of, 210
search engines, 166
security
personal security, 88-90
Securities and Exchange Commission
(SEC), 215
Security Exchange Anti-Bribery Unit, 5
security—privacy trade-off, 96
self, concern for, 17

self-deception, 348
self-interest, 213, 2201, 353
self-managed superannuation funds, 216
self-regulation (self-efficacy), 234
moral awareness, factor influencing, 351
self-review, 220-1
sentencing guidelines, 382
separation, 136—40
sexting, 89
sexual harassment, 130-1
positive duty on, 131
shared value, 299
shareholders
activism, 21-21, 182
defamatory remarks, 21
shareholders—stakeholders relations, 54
see also stakeholders
shares portfolio, 200
Shell, 22
‘shwopping, 52
Siemens, 277
Sisyphus effect, 129-30
six-stage ethical decision-making
model, 347-8
small and medium-sized enterprises
(SMEs), 231, 236-7
cluster approach for, 251
small business, ethical issues in, 23055
social capital, 46-7
social contract theory, 37-8, 311
integrated social contact theory, 37
social drivers, 22-24
social engineering, 90
social entrepreneurship/
entrepreneurs, 250-5
approaches, 252-5
charity—problem-solving
distinction, 254
clusters, 253
collective social entrepreneurship, 254
experience and skills, 254
government and, 254
international examples, 255
social impact, 43—4, 72
Social Impact Bonds (SIBs), 253
social indicators (TBL), 59
social network sites, 85, 88
social network theory, 55-6
social obligation, 42
social relations, 330
social responsibility (SR), 42, 44, 173, 235-6,
250-1, 252
cluster approach for, 251
non-implementation, 251

Socially Responsible Investing (SRI)
movement, 199-200
women on boards and, 56—7
social responsiveness, 42
society, 12, 330, 351
soft dollar benefits, 213
Special Purpose Entities (SPEs), 186
sponsorship, 163
spyware, 79,166
stakeholder theory, 38—40, 311
origins, 38
stakeholders, 21-22, 38, 348
ethical issues, 39-40
groups—profit/non-profit
organisations, 38-9
primary and secondary
stakeholders, 38
shareholders—stakeholders
relations, 54
stakeholder analysis, 41
Standard and Poor’s (S&P), 207
standards, 14, 183
ethical standards, 54
Global Business Standards
Codex, 392-3
international standards—Ilabour, 288
moral standards, 12-13
Starbucks, 22-22
stereotyping, 120-1, 159
stock exchange, 186
stockbrokers/stock, 21112
stock, prices of, 216
stress, 129-30
stuffers, 212
superannuation, 216
superlatives, 237-8
supply-chain management, 284-290
surveillance, 125
sustainability, 34, 47, 49-53, 98, 251
activities, 50
in developing nations, 52
governance, 51
at McDonald’s, 51
people and culture, 51
phases, 50
process management, 51
strategic sustainability, 50
strategy and planning, 51
sustainability divestment, 53
sustainable business development
(SBD), 51
sustainable development, 50, 51
sustainable sourcing, 52-3
sustaining corporations, 50
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taxation

Association for the Taxation of Financial
Transactions for the Aid of Citizens
(ATTAC), 283

deductions on debt interest payments,
214-15

tax avoidance, 193-6, 2823

tax evasion, 179, 180, 1936, 282, 283

triple bottom line (TBL or 3BL), 57-9

dimensions, monetising, 58

index, calculating in terms of, 58

individual indicators and measures
use, 58

measuring, 58

reporting/reporting indicators, 58-9

TBL score card, 58-9

venture capitalists, 245
vigilantism/vigilantes, 89-90, 97
violence, 23,135,136
Virtual Global Taskforce (VGT), 188-9
virtue, 358
virtue ethics, 31213, 3334
viruses, 79

virus-containing codes, 76

tax havens, 194, 282

tax minimisation, 194

Tax Practitioners Board (TPB), 223
technology

advances, 70

biotechnology, 150, 151

volume bonuses, 213
voluntary departure, 136
vulnerable groups, 170

trojan horses, 79

trolls, 89

trust, 16, 149,173,184, 238
contractual rights and, 325
public trust, 207
trust companies, 37

waste minimisation, 47
water consumption, 35

capabilities, 71 truth, 309 web analytics, 169
changes, 71 TV test, 357 web bugs, 84-5
computing applications, 71 tweets, 160 web lining, 169

defining, 72-3
dependence on, 71
hi-tech crime, 188-9
technology-enabled crime, 188-9
transformative capability, 98
teenagers, 171
teleological theories, 312, 313-16
teleworkers/telecommuters, 127-8
tendering, 188
terrorism, 324

Twitter, 96, 274 web searches, 70-1

wellbeing, 247

whistleblowing, 342, 397-8
decision to blow whistle, issues

impacting on, 362

differences in, 360
as moral courage, 359-63
options, 363
support for, 362-3
whistleblowers, 7, 362

Uncut, 22-22

UNICEEF, 288

Unilever, 24

United Nations, rights, global compact
on, 323

universalism, 14

universality, 17, 318, 319

utilitarianism, 312, 314-16, 400

testimonials, false, 160

theoretical perspective (ethical decision-
making), 344

theory of interaction, 89

theory of planned behaviour, 349

thin capitalisation, 195

thinking
moral thought, 271
short-term thinking, 207

tower dumps, 97-8

tracking (consumers), 170

traders/trading, 9, 211-12, 284
insider trading, 180, 191-2, 220
manipulative trading, 211
Portfolio Insurance, 212
rogue traders, 180, 211
speculative trading, 211-12
stuffers, danglers, pack hunters, 212
World Fair Trade Organization

(WFTO), 284

traditional utilitarianism, 314

foundation—greatest happiness
principle, 314

traditionalist generational group, 8

transfer pricing, 195, 282-3

transition economies, 236—7

transparency, 148, 213, 217, 238, 270

act utilitarianism, 315

arguments against, 315

benefit/harm related to an action, 315

business environment’ reality,
congruence with, 314-15

cost-benefit analysis, distinction, 314

maximising utility, 315

rule utilitarianism, 315

traditional utilitarianism, 314

utilitarian cognitive reasoning
approach, 353

‘utlity’, 314

value(s), 15-16

character values, 31213, 334

core values, 16, 379, 380, 383, 387-8

entrepreneurial values, 237-8

moral values, 358

organisational core values and culture,
16, 379, 380, 383

personal values, 16

religious values, 334

shared value, 299

value alignment, 247

values-based decision-making
approach, 389

venture capital generation, 243-245

white-collar crime, 11
WikiLeaks, 93
women
on boards, 56—7
quotas for, 57
violence against, 23
Woolworths, 154, 398-9
work environments, 1248
work-life balance, 128, 247
working capital, 243
workplace
fatalities in, 128-9
flexibility, 127-8
fraudulent and corrupt, 398
office romances, 132
violence, 135
workplace bullying, 132-3
workplace safety and health ethics,
128-36

World Intellectual Property Organization

(WIPO), 81
World Trade Organization (WTO), 81

World Wildlife Fund for Nature (WWF), 35

WorldCom, 185

Yahoo, 22
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