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Short Introduction to Accounting

An introduction to the fundamentals of accounting and how it is used that will
help students apply accounting as a usable, everyday business tool. It adopts
an intuitive, informal approach to describe basic principles — what they are,
why they exist and how they are used — to help students see the connections
between different parts of accounting and the rest of the business world.
Written by an award-winning teacher, it encourages students to engage with
the material by using questions and worked examples to test knowledge and
understanding as they read. It includes a glossary of financial terms that is a
useful guide to the language of business.

RICHARD BARKER is Senior Lecturer in Accounting at the Judge Business
School, University of Cambridge, and Visiting Professor in Accounting at the
Said Business School, University of Oxford.
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Cambridge Short Introductions to Management

Series editors: Cary L. Cooper CBE, Lancaster University
Thomas G. Cummings, University of Southern California

The purpose of this innovative series is to provide short, authoritative, reasonably

priced books for students taking a first course in Management, particularly at MBA and
Master’s level. The books include concise coverage of the key concepts taught in the
core subjects, as well as suggestions for further study. Written by a team of experts from
the world’s leading business schools, these books are highly recommended for anyone
preparing to study for an advanced management qualification.

For supplementary materials, visit the series website: www.cambridge.org/csi

About the series editors:

Cary L. Cooper is Distinguished Professor of Organizational Psychology and Health, and
Pro Vice-Chancellor at Lancaster University. He is the author/editor of over 120 books
and is a frequent contributor to national newspapers, TV and radio. Professor Cooper is
a past president of the British Academy of Management, a companion of the Chartered
Management Institute and one of the first UK-based fellows of the (American) Academy
of Management. In 2001, Professor Cooper was awarded a CBE in the Queen’s Birthday
Honours List for his contribution to occupational safety and health.

Thomas G. Cummings is a leading international scholar and consultant on strategic
change and designing high-performance organisations. He is Professor and Chair of

the Department of Management and Organization at the Marshall School of Business,
University of Southern California. He has authored over 70 articles and 22 books.
Professor Cummings was the 61st President of the Academy of Management, the largest
professional association of management scholars in the world with a total membership
of over 19,000.
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