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fashion (cont.)
high 253
house 13, 16, 40
industry 28, 255-8, 270-88
journalist 250-66, 340
magazine 13, 16, 251
model 13, 15, 16, 249, 250, 258,
261, 288
school 13, 16
show 7, 18-20, 27, 108, 119, 138,
249-66,273-85, 337-46
week 7, 24-8, 249-59, 270-90, 3406
Berlin 28, 270-87
Copenhagen 28,252, 270-87
London 4,27,55,99,119-37,153,
170, 249-75,337-46
Milan 119, 252, 346
New York 119, 252, 346
Paris 119, 252, 346
world 27, 249, 257, 272, 283
FCE - see field-configuring event
festivalization 230, 231, 240
FIAPFF (International Federation of
Film Producers Associations)
172,173, 174
field
collective memory of 29, 321, 325,
326,327,329
-configuring event 18-30, 36-435,
52-5,73, 120, 170-9, 197201,
218225, 242-50, 271-96,
313, 334
configuration 20, 296, 297, 322,
326, 331
mechanism of 321
formation 30, 331
position 27,257,258, 313, 336
figured world 20, 28, 271-90
film
animation 197, 203, 204
industry 169, 197-219
festival 4, 16-25, 37, 120, 156,
170-94, 201, 338, 345
Annecy International Animation
26,197-219, 313, 343-5
Berlin International Film Festival
25,170-93
Cannes Film Festival 4-6, 18-25,
54-60, 120, 170-93, 201, 205,
212-15, 342-3

Subject index

Competitive Specialized Film 174

Documentary and Short Film 174

Non-competitive Specialized
Film 174

Venice International Film festival
18,25, 120, 170-93

industry 6, 18, 120, 171, 173, 175,

176, 193, 194

gallery 13, 50, 59-77, 96, 116, 343

gatekeeper 2, 37-43, 52-3, 138, 250-6

globalization 73, 74, 77,79, 81, 83, 84,
163, 321, 337

Granada International 158

habitus 30, 250-1, 2637, 341-2
hierarchy
of fairs 5, 60, 62, 69, 346
of fields 28, 39-40, 137, 257-96, 346
of genres 43, 44, 45
of space 262, 267, 339
of time 257, 267, 339
social 21, 253,257,258, 294
symbolic 9
historiographic method 42
Hollywood 54, 115, 147-59

identity
brand 28, 132,177, 180, 281
configuration 180, 188, 189,
193, 338
-configuring event 170, 171, 182,
188,193
collective 199, 327
distinctive 327, 344
event 216,217,219, 241
field 199, 251, 331
product 169-94
social 29, 200, 325
impressionism 21, 48-51
insider 6, 27, 64-7, 136-8, 254-8,
266, 311
institutional
arrangements 10, 224,225,229, 240,
242,244
maintenance 25-6, 197-202,
215-19
work 26, 198,202,217
institutionalization 26, 197-205,
212-19,294-8, 314, 340
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Subject index

de- 197, 198, 202, 214, 217, 219
international co-production 146, 147,
161, 162, 210

Jackson, Michael 13
Judgement of Paris 29-30, 137, 321-31,
342
jury
selection 213

King World International 155

legitimacy 76, 208, 295-7, 313,
339-44
Lippin Group 164

Magyar Televizié 152

manufacturer 7

marketing 20, 59-81, 121-40, 228-43,
252,270-83, 306, 328

media 1-24, 61-80, 119-49, 173,
214-25,238-60, 272-85, 299,
323-4

MEDIA Program (EU) 160

membership 27, 138, 236, 258, 261,
265,267,342, 346

MGM 148,157

MIPCOM 146, 152, 155, 159,
209,210

MIP-TV 146, 150-60, 209-10,
344

MTV Networks International 155,
158, 159

music — see also country music 3, 6, 10,
11, 16, 137, 336

festival — see also Fan Fair 20, 26, 36,

170, 225, 344, 345

Nashville 4, 26, 225-42, 344-5
NATPE 146, 151, 152, 155, 157
new economy 2

Norwegian Film Institute 160

organizational field 18, 38-42,
198-201, 218-24, 271-5, 288,
329
configuration 197
outsider 6,27, 67, 99, 138, 254, 255,
257,264
ownership 23, 30, 94, 106, 139, 335

357

Paramount Studios 148, 157, 158, 159
photographer 12, 13, 96, 236,
254,262
policy
cultural 22, 84, 211
politics 17, 22, 73-83, 129, 260, 272
pornography 164, 165
pottery 14
power 11-29, 36-53, 73-83, 103-14,
152-61,216-44,255-67, 286,
321-31
prestige — see also status 11-235, 76, 86,
122-37,151-81, 151, 193, 310,
341-6
prize — see also award 8, 19-25, 38-40,
120, 137, 170-93, 207-13, 276,
345
Booker 20, 137, 198, 322
German Book 137
Nobel 18, 120
Literature 137
Peace 137
production
processes 1,2
property
intellectual 138, 204, 279
rights 3, 122
nobody knows 166
rights 139
Prosieben 161
publisher 5,23-4, 121-39, 266,
303, 339
publishing 24, 119-38, 253
book 3, 39, 120, 276
chain 121, 139
community 136, 140
company 19, 120, 121, 132
cycle 121,123, 130
field 122, 123, 136, 137,138
industry 24,119, 120, 121, 123, 135,
138,139, 149
rights 125

Radio Television Espafiola 158
relations
personal 138
power 21, 27, 41-53, 132,
261-2, 295
social 8,9, 12, 15, 130, 136, 137,
140, 265, 278
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reputation
management §
resource
alienable 30, 335-42
attached 30, 335-42
valuation 335
responsibility
corporate social 270
environmental 28, 281, 288
social 28, 78, 86,281, 288

Salon de Peinture 21, 37-55, 635,
198-201, 217, 297-313, 328,
338-46

sense-making 199, 276, 296,

313, 343
collective 19, 157, 179, 181
multiperspective 275
social
network 16, 83, 163, 256
remembering 29, 30, 321, 325, 326,
331
world 15, 16
sociology 4, 21, 73,271,275
sponsor
corporate 225,226,231, 234, 238,
239,241

stakeholder 198, 200, 206-15, 230,
243,270-81

status 13-27, 40, 61-3, 131-8, 153,
170-93, 198-201, 215-18,
249-66, 329

construction 200, 201, 213, 214
contest 17, 119, 321

strategy
discursive 295, 298, 303, 313
ethical 28

subtitling 165

sustainability 28, 270-88

symbolic-discursive maintenance 216

taste
global cultural 161
technology 3, 146, 203-6,217-18, 243,
251,272, 296, 327
television 3, 1011, 24, 146-50, 171,
206, 254, 336-9
20th Century Fox 148, 153, 159,
161, 162
formats 149

Subject index

market 24-7, 132, 145-56, 165, 209,
217,275, 285, 340-1
network 147
programme rights 24, 146-53
T&G Films 163
trade
global wine 29, 328
journals 146, 164
tournament
economies 18,24, 151-81, 151, 160,
165, 166
fields 16
of rank 19
rituals 18-30, 119, 224-31, 276,
321-34
of values 20, 21-5, 36-43, 52-3,
59-71, 126-45, 153-6, 165,
200, 201, 242, 297-8, 329-34
-s of value 17-23, 36-43, 52-3, 94,
116-36, 153,224, 297-8, 313,
321
TV Channel Russia 158

Universal Studios 157
utility
retrospective 321, 325

value

aesthetic 11-16, 52-3, 71, 179-80,
238, 241

appreciative 10-16, 29-39, 68,
136-7, 153-4,179-80, 213,
230-41, 273, 301-13, 3302

chain 86, 121, 123, 204, 212, 251,
342

commodity exchange 12-16, 29, 70,
137, 225-31, 30113, 322

economic 12,25, 119, 136-7, 145,
156, 244,335-7, 346

exhibition 74, 75

functional 180

material 10-16, 29, 75, 137,
303-13

negotiation of 224

situational 12-25, 48, 71, 115, 154,
174-80, 229, 241, 313

social 10-30, 71=5, 119, 136-45,
154, 175-80, 252, 301, 330-7

symbolic 11-16, 71, 75, 119, 136-7,
252,334-46
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symbolic exchange 12,15, 70, 75, 322

technical 1216, 30, 44, 52, 137,
176-80,241,272,303-13,331-6

types 11

utility 9, 12, 14, 15, 16, 137,298

visibility 23-7, 77-8, 130-8, 150, 164,

213-26,258-63, 344

in 23, 24,133
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Warner Bros. International 148,157, 159
wine 3, 6, 11, 14, 28, 29, 342
classification system 7, 20, 28-30,
294-315, 329-30
contest — see contest
industry 29, 298, 299, 321, 329, 330
producer 29, 299, 305, 307, 308,
326,327
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