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PEST, 66, See political, economic, social and
technical

PFT. See Product Family Tree

phase out, 160

Philips, 94, 154, 161

Philips SL18, 162

Philishave, 94

Phoebus cartel, 153

phone, budget, 109

phosphorous coating, 154

phylogenetic tree, 55, 58, 61

physiological need, 250

physiological property, 248

Pine, Joseph and Gilmore, James H., 255
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pleasure, 249
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policy, 160
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power struggle, 9, 155
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process innovation, 12

process need, 10
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product (definition), 30
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product safety, 85
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production process, 218
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regulations, 85
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scientific paradigm, 16, 239
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technology life cycle, 11

technology push, 78-79, 87-88, 130
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Thunderbolt, 7
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time-saving product, 71
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