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(SPD), 146, 152, 179, 199, 20§, 211
soldiers
as spa guests, 131
as tourists, 38
Sollner, Fritz, 126, 130
Sommerfrische, 33-34, 72, 123
souvenirs, 20, 62, 206
spa medicine
appeal of, 98
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adoption of tourism, 40, 41 World War II
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as tourist attraction, 142 229-23T
distinctive travel habits of, 148 Wiirttemberg, 8, 100, 141, 231,
of Augsburg, 145, 146, 147, 151, 153, 233
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World War I xenophobia, 157, 190
charity during, 128
impact on Augsburg, 149 Zeppelin Field. See Reich Party Rally
impact on Bad Reichenhall, 134 Grounds
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