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Creativity is of rising interest to scholars and laypeople alike. Creativity in
the arts, however, is very different from creativity in science, business,
sports, cooking, or teaching. This book brings together top experts in their
fields from around the world to discuss creativity across many different
domains. Each chapter includes clear definitions, intriguing research,
potential measures, and suggestions for development or future directions.
After a broad discussion of creativity across different domains, subsequent
chapters look deeper into those individual domains (the traditional arts, the
sciences, business, newer domains, and everyday life) to explore how
creativity varies when expressed in different ways. Ultimately, the book
offers a future-looking perspective integrating the different variations of
creativity across domains.

JAMES C. KAUFMAN is Professor of Educational Psychology at the
University of Connecticut. The author or editor of more than forty books
(including Creativity 101, 2nd edition, 2016), he is a past president of
APA’s Division 10 and founding editor of two APA journals. Kaufman
has won awards from APA (Berlyne, Arnheim, and Farnsworth), Mensa,
NAGC (Torrance), and the ALA’s Choice Outstanding Academic Title. He
has tested Dr. Sanjay Gupta’s creativity on CNN and narrated the comic
book documentary Independents. Other work includes the book and lyrics
to the musical Discovering Magenta and a book on bad baseball pitchers
with his father, Alan. He is the president-elect of the American Creativity
Association.

VLAD P. GLAVEANU is Associate Professor at the Centre for the Science of
Learning and Technology, Bergen University, Norway. He received his
PhD from the London School of Economics, UK, and published over 120
articles and book chapters on creativity, imagination, art and crafts, social
change and culture. He recently edited the Palgrave Handbook of
Creativity and Culture Research (2016) and co-edited the Oxford
Handbook of Imagination and Culture (2017). His other books
include: Thinking Through Creativity and Culture (2014), Distributed
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Creativity (2014), Rethinking Creativity (2015, co-edited), and Creativity:
A New Vocabulary (2016, co-edited). He is also editor of Europe’s Journal
of Psychology (EJOP), an open access peer-reviewed journal published by
PsychOpen (Germany).

JOHN BAER is Professor of Educational Psychology at Rider University.
He is a winner of the American Psychological Association's Berlyne Prize
and the National Conference on College Teaching and Learning's Award for
Innovative Excellence. His books include: Domain Specificity of Creativity;
Being Creative Inside and Outside the Classroom; Creativity and Divergent
Thinking: A Task-Specific Approach; Creative Teachers, Creative Students;
Creativity Across Domains: Faces of the Muse; Reason and Creativity in
Development; Are We Free? Psychology and Free Will, and Essentials of
Creativity Assessment.
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The first book I ever did about domains was dedicated to my young bride,
Allison.

Fast forward more than a decade, and we have two boys, too many pets,
and a wonderful life together. This volume is notably bigger (in scope and
length) than my initial offering — much as my love for her has continued to
grow.

I dedicate this book to Allison Beth Katz Kaufman.

With all of my love, forever.

James

For Constance, who fills my life with joy and wonder and my parents,
Corina and Petre, who guided my first steps into the many domains of
creativity.

Viad

To SKB.
John
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