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The Price of a Vote in the Middle East

Clientelism and ethnic favoritism appear to go hand-in-hand in many

diverse societies in the developing world. But, while some ethnic com-

munities receive generous material rewards for their political support,

others receive very modest payoffs. The Price of a Vote in the Mid-

dle East examines this key – and often overlooked – component of

clientelism. The author draws on elite interviews and original survey

data collected during his years of ield research in Lebanon and Yemen:

two Arab countries in which political constituencies follow sectarian,

regional, and tribal divisions. He demonstrates that voters in internally

competitive communal groups receive more, and better, payoffs for their

political support than voters trapped in uncompetitive groups domi-

nated by a single, hegemonic leader. Ultimately, politicians provide ser-

vices when compelled by competitive pressures to do so, whereas lead-

ers sheltered from competition can, and do, take their supporters for

granted.

daniel corstange is an assistant professor at Columbia Univer-

sity, a faculty fellow in the Association for Analytic Learning about

Islam and Muslim Societies (AALIMS), and a member of Evidence in

Governance and Politics (EGAP). His research has won awards in inter-

national relations, political methodology, and ieldwork. He has con-

ducted ield research in a number of Arab countries, including Egypt,

Jordan, Lebanon, Morocco, and Yemen.
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The Price of a Vote makes an array of innovative and well-supported contribu-
tions to debates about clientelism and shows through meticulous analyses and
a wealth of data the ways in which different forms of representation affect the
dynamics of clientelism in societies with politicized ethnic and religious groups.
The theory of the “ethnic monopsony,”which is contrasted to competitive and
monopolistic forms of ethnic political dynamics, introduces a newway of think-
ing about the material payoffs of clientelism in the Middle East and beyond.
Corstange’s book is a model of rigorous social science and empirical creativity.

Melani Cammett,Harvard University

Daniel Corstange’s book is a rich synthesis of intrepid ield work and insight
into the web of connections between patronage and ethnic politics. Combining
ine-grained analysis with a surefooted mastery of theory, The Price of a Vote
is an incisive portrait of the motives and mechanisms of politics in the Middle
East and beyond. It will be read widely and proitably.

Donald L. Horowitz,
James B. Duke Professor of Law and Political Science

Emeritus Duke University

The study of clientelism takes a huge step forward with Daniel Corstange’s
The Price of a Vote in the Middle East. Through incisive polling and exten-
sive ieldwork, Corstange demonstrates that political patrons will offer meager
inducements to their co-ethnics unless they are forced to compete for votes
against rival providers of goods and services. His “ethnic monopsony” theory
delivers scholars a powerful tool for explaining variations in clientelism, not
only in the Middle East but wherever ethnicity shapes politics.

Jason M. Brownlee, The University of Texas, Austin

Corstange has written an extremely impressive book on patterns of clientelistic
payoffs. Relying on extensive ieldwork and data collection in Lebanon and
Yemen, Corstange builds a solid and insightful theory illustrating the inluence
of electoral competition on clientelism more generally. This irst-rate work is
admirable for its theoretical breadth, solid research, empirical richness, and
methodological rigor.

Amaney A. Jamal,
Edwards S. Sanford Professor of Politics, Princeton University

Why don’t all voters gain equally from supporting ethnic patrons? In this
well-written book, Dan Corstange turns our attention to the importance of
clientelist structures.Where intra-ethnic competition is absent – that is, in ethnic
monopsonies – voters gain less from their support of co-ethnic candidates. The
theory is clearly explicated, and the empirical evidence drawn from Lebanon
and Yemen is rich, diverse, and compelling. This is an excellent contribution
to the literature on clientelism, ethnic politics, and election in non-democratic
regimes, with lessons that extend well beyond the Arab world.

Ellen Lust, University of Gothenburg
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