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A. C. Nielsen Company, 315-316, 597, 606
above-the-line costs, 137, 169-170, 589
accounting, 64—65
AICPA, 195
for cable television industry, 367-369
in casino gaming industry, 459-463
Disney Corp. and, 203
FASB and, 198, 243, 291, 368
for Internet companies, 74
for movie industry financials, 195-196,
201-202, 203, 207
in music industry, 285-291, 293
Periodic Table computation method, 607
for publishing industry, 400
for radio industry, 332-333, 346
for television industry, 237, 332-333, 346
acquisition deals, 207
Actor’s Equity Association, 599
advances, 590
toward film rentals, 244-245
for music artists, 286-287, 304

advertising, 59-64. See also commercials

annual expenditures, for television industry,
320

audience characteristics for, 60

billing structure for, 74

for cable television industry, 378

complementary view of, 62-63

CPM, 317-318, 595

development history of, 73

economic aspects of, 62-64

functionality of, 61-62

informative view of, 62, 74

intensity models, 74

on Internet, 72

make-goods, 324, 603

NAB and, 325-326, 343

national spots, 329

in newspapers, 396397

persuasive view of, 62

in publishing industry, 390, 404

on radio, 312-313
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advertising (cont.)
reach and frequency of, 608
reach of, 608
ROAS for, 64
spending categories for, 61
spot TV and, 609
on television, 312-313
zapping of, 348
AEG, 297-298
Aereo, 382
affiliates, 590
compensation practices for, 341, 346
LMAs between, 603
MSOs, in cable television industry, 364
for radio, 321-322
regulatory structures for, 321
spot TV, 609
for television, 321-322
agents, in movie industry, 128
aggregate, 590
Aladdin, 154
Alice in Wonderland, 176-179
All in the Family, 160-161
Alliance of Motion Picture and Television
Producers (AMPTP), 138
Alternative Distribution Alliance (ADA), 300
AM radio, 313-315, 590
Amazon, 140, 370, 403
AMC Entertainment, 90-91
American Broadcasting Company (ABC), 118,
321
American Federation of Musicians (AFM), 278,
294
American Guild of Musical Artists (AGMA),
278
American Idol, 256-257, 344-345
American Institute of Certified Public
Accountants (AICPA), 195
American Research Bureau (ARB), 315-316,
338, 589, 590
American Society of Composers, Authors, and
Publishers (ASCAP), 276, 294
amortization
cost recovery and, 595
of debt, 590
of film inventory, 198-199, 200, 241
of negative costs, 590
amplitude modulation (AM), 313-315, 590
amusement parks. See theme park industry
analog television signals, 339, 376
ancillary markets, for movie industry, 107,
108-109, 196-197, 566
Anderson, Chris, 57-59

Index

Anger Management, 254
Angry Birds, 48, 428-429
Annie, 132
answer prints, 590
antitrust legislation
MLB immunity from, 501-502
for movie industry, chronology of, 87
NFL immunity from, 501-502
Paramount consent decree, 86, 592
for sports industry, 497, 498, 500-501
AOL Time Warner, 68, 120-121, 122-123, 379.
See also Time Warner Cable; Time Warner
television
AppleTV, 67, 370, 382
Arbitron. See American Research Bureau
area of dominant influence (ADI), 315-316,
589. See also American Research Bureau;
designated market area
Aristotle, 4, 38
Asia, casino gaming industry in, 446448, 449,
467, 470
EGDs in, 448
aspect ratio, 591
assets, 591
capitalized value of, 594
current, 596
depreciation of, 596-597
value of, 591
Atari, 416417, 424, 425
A-Team, 253
Atlantic City, New Jersey, 439, 442443,
452-453
audiences, 591
Audio Home Recording Act, 297
Austin Powers film series, 175-176
Australia, movie industry production in,
123-124
availability
ancillary markets and, for movie industry,
196-197
breaks and, 593
of motion pictures, 591
Avatar, 89, 157, 160-161, 177-179
The Avengers, 177-179
Avenue Q, 535
The Aviator, 160-161

baccarat, 579-580
Back to the Future, 127
backlogs, 197

Bad News Bears, 241
Baer, Ralph, 424
Ballyhoo, 416
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Band of Brothers, 253
bandwidth, 591
AM, 590
broadband speeds and, 382
of fiber optic cable, 118
FM, 599
for Internet, increased availability, 65
bank loans
for independent film production, 133
for movie industry production, 133, 165
securitization structures for, 133, 165-166
barter syndication, 232, 233
basic service, 591
Batman, 184, 248-250
Beauty and the Beast, 154
below-the-line costs, 137-138, 169-170, 591
Berliner, Emile, 267
Berners-Lee, Tim, 70
Bernoulli, Daniel, 464
Bertelsmann Music Group (BMG). See
Sony/BMG
Beta House, 183
Betbug, 469
Beverly Hills Cop, 248-250
bicycling print, 260, 263, 591
bid requests, 592
bids, 591-592
Big Bang Theory, 257-259
Billboard, 283
billing structure, for advertising, 74
Billy Jack, 141
bingo, 445
Birch Scarborough Research, 338
Black Hawk Down, 160-161
blackjack, 577-578
blanket licenses, 296
blind bids, 592
block-booking, 145, 174-175, 592
Blockbuster, 180, 183
blocked currency funds, 264
Boardwalk Empire, 253
Bollywood, 119
bonds, 592
book publishing, 390-395
educational segments, 391-392, 401402
electronic, 393-394, 395
multimedia products, 394-395
professional segments, 391-392
trade segment, 392-394
book value, 592-593
bookers, 592
Boxee, 382
box-office receipts, 208, 225, 593
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branch, of film-distribution companies, 593
branding, in toys and games industry, 423
breakeven participation deals, 212-214, 216,
247-248
breakeven point, 593
breaks, 593
British Broadcasting Corp. (BBC), 327, 344
British EMI Group (CEMA), 284
broadcast industry. See also affiliates; cable
television industry; radio industry; ratings;
television industry
audiences, 591
industry growth rates for, 32
reversals in, 67
separated rights, 181-182
spot TV, 609
time buys, 610
windows, 172-173, 611
Broadcast Music Incorporated (BMI), 276
Broadway plays, 515-520
budget estimates, 527
hit films compared to, 520
investment structures for, 537-538
labor unions and, 528, 540
longest-running shows, 520
return on investments for, 538539
rights acquisitions for, 537
Brown, Dan, 402
Brown, Stuart, 38
Buchwald, Art, 248-250
Bushnell, Nolan, 416-417, 424
business cycle, 593

Cable Communications Policy Act, 356, 376,
381
cable television industry, 593. See also

pay-per-view services; satellite television

access agreements, 371-372

advertising for, 378

as alternative distribution system, 365,
370-371

basic, 591

cables and fibers for, 360

capital items in, 360

CATYV systems, 354-355

compulsory licenses, 595

conversion from analog to digital signals, 376

DSL and, 381

estimated subscriber numbers, by system
type, 361

franchises in, 361-362, 377, 600

frequency bandwidth for, 359

GRP and, 600-601
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cable television industry (cont.)

head end in, 601

historical development of, 354-356, 369-372
homes passed, 601

industry composite sample for, 32
Internet as influence on, 67-71
Internet neutrality rules and, 380
life-cycle stages, 367-368

LMDS, 371

MMDS, 371

movie industry influenced by, 89
MSO in, 355, 356, 365, 605
MVDPs, 372, 605

operational aspects of, 356-361
OTT programming of, 381, 606
output deals in, 153-154

package bundling in, 375-376

as pay TV, 355-356, 607

premium pay cable, 355

pricing and distribution in, 120-121
regulation of, 377

revenue relationships in, 362-365
SMATY, 371

sports industry reliance on, 482484
structure for, 356-365

STV, 371

system architecture of, 371

systems by subscriber numbers, 361
technological developments for, 267-268
telephone companies and, 371-372
television industry influenced by, 337
top ten networks, 359

total viewing percentages, 354
Viacom and, 377-378

video disadvantages, 381

cable television industry financials

accounting conventions, 367-369
capital costs, 365-367

cash flow projections, 373-374, 378, 382
characteristics of, 365-369
DBS/DTH services, 370-371, 380
EBITDA in, 366, 367, 368-369
FASB oversight of, 368

MSOs and, 363-364

operating costs, 378

price competition, 370-371

revenue relationships in, 362-365
revenue-generating units, 379

ROC, 366-367

valuation of properties, 372-373, 374

Index

Canada
casino gaming industry in, 470
film-distribution fees in, 223
film-distribution companies in, 91
movie industry production in, 123-124
Canadian Mechanical Rights Reproduction
Agency (CMRRA), 277
Canadian Radio Television and
Telecommunications (CRTC), 341-342
Capital Asset Pricing Model (CAPM), 187
capitalized value, 594
Carmike Cinemas, 90-91
Carnal Knowledge, 130
Carnegie, Andrew, 521
Cars, 154
cash flow, 29, 594
in cable television industry, 373-374, 378,
382
discounted, 34-35
margins, 335
in radio industry, 335, 347
in television industry, 335, 347
casino gaming industry. See also Atlantic City,
New Jersey; Las Vegas, Nevada
in Asia, 446-448, 449, 467
Betbug and, 469
in Canada, 470
characteristics of games, 455
under Corporate Gaming Act, 442
early historical development of, 437-438
economic recession as influence on, 470
EGDs in, 448
FBI oversight of, 453
government regulation of, 452-453, 471
hold in, 456457, 458, 472, 601
under IGRA, 444-445, 468-469
on Internet, 72, 446
IRS oversight of, 453
junkets, 471, 473
legal layers within, 52-53
legislation against gambling, 438
licensing for, 452
management policies, 459—463
marketing for, 459461
on Native American reservations, 444-445,
468-469
in Nevada, 441-442
in New Jersey, 442-443
public poker clubs, 445, 469
roulette, 579

Cablevision, 68—-69

California v. Cabazon Band of Mission Indians,
468-469

Call of Duty series, 420, 427-428

slot machines, 472, 580-581
specialized areas for, 444-446
terminology for, 456459

in United States, history of, 438446
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casino gaming industry financials, 449-459
accounting policies, 459-463
cash policies, 461462
credit policies, 461-462, 474
drop as part of, 462463, 597
EBITDA in, 454
economics of, 463-466
efficient-market hypothesis for, 581
estimated square footage by category, 445
funding sources, 451452
gross revenues for, 439, 440, 464
hold in, 456-457, 458, 472, 601
income elasticity and, 466
macroeconomics of, 449-450
negative externalities, 451
operating performance composites, 445
performance standards, 453-454, 456-459
procedural paradigms for, 462—463
profit margins, 439
profit principles, 454-456
receivable reserves, 462
tax rates for, 467
valuation criteria, 453-454
casinos
characteristics of games, 455
classifications of, 440441
early, 438
estimated square footage by category, 445
gross revenues from, 439440
marketing of, 459—461
public, 471
racinos, 439-440, 444-445
CBS Records, 268
Chicago, 48
China, movie industry in, 119-120
Cinemark USA, 90-91
Cineplex (distribution company), 91
circulation, in publishing, 396, 404
circuses, 520-521, 536
Clarke, Arthur C., 422
Clash of the Titans, 176-177
Classification and Ratings Administration
(CARA), 176
clearances, 143, 175, 594
clearinghouse concept, 160
cloud computing, 42
Coase Theorem, 495
Cocoon, 160-161
coin-operated machines, in gaming industry,
416417, 420421, 429
Coleco, 425
Columbia Broadcasting System (CBS), 118, 321
Columbia Pictures, 112, 118, 122—-123,
133-134, 245-246
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Columbia Records, 267-268
Coming to America, 248-250
Commando, 226
commercials, 348, 594, 608, 609
common stock offerings, 129, 163, 594
community-antenna television (CATV) systems,
354-355
compact discs (CDs)
cost breakdowns for, 290
development of, 268
retail pricing for, 307
competition, 595
monopolistic, 28-29
complementary goods, 595
completion bonds, 170, 252, 592
composition, in music, 275-276
controlled, 288-289, 304
compulsory licenses, 297, 595
computer games. See video gaming industry
computers. See home computers
concerts, 279-280, 297-298
Consumer Price Index (CPI), 27-28, 33, 43
consumers’ surplus, 21
content, in entertainment and media
presentation of, 48—49
retrieval of, 49
spread of, 50
Content Partners, 165-166
contracts
barter, in television industry, 256
for film-distribution companies, 595
for motion picture exhibitors, 595
movie industry financials and, 112-117,
194-195
in music industry, 287
in sports industry, 489491
controlled compositions, in music, 288-289, 304
convertible debenture, 595
Copyright Arbitration Royalty Panel (CARP),
296
Copyright Royalty Tribunal, 296
copyrights, 278
Corporate Gaming Act, 442
correlations, 595
cost per thousand (CPM), 317-318, 399, 405,
595
cost recovery, 595
costs. See specific costs
Cramer, Gabriel, 464
craps game, 578-579
Creative Artists Agency (CAA), 128, 162-163
cross-collaterization, 596
CSI: Crime Scene Investigation, 256-257
Cuban, Mark, 169
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cume. See reach

The Curious Case of Benjamin Button, 160—161
current assets, 596

current liabilities, 596

cutouts, 285

The Da Vinci Code (Brown), 402
The Da Vinci Code (film), 246247
Daily Variety, 95, 248-250
Dancing with the Stars, 344-345
Daniel Boone, 236
The Dark Knight, 177-179
day and date of release, 176-177, 596
A Day At the Races, 245-246
debenture, 595, 596
debt, 14-17, 590
Decca Records, 267-268
DeLaurentiis, Dino, 130
DeLaurentiis Entertainment Group Inc., 130
demand. See supply and demand, of goods and
services
depreciation of assets, 596-597
designated market area (DMA), 315-316, 597
Desperate Housewives, 344-345
Dharma & Greg, 256-257
Dickson, William, 84
Digital Entertainment Content Ecosystem
(DECE), 69-70
Digital Millennium Copyrights Act (DMCA) of
1998, 69-70
digital subscriber line (DSL), 381
digital television signals, 339, 376
direct broadcast satellites (DBS), 370-371, 380
direct-distribution expenses, 597
Directors Guild of America (DGA), 138,
170-172
direct-to-home (DTH) digital services, 370-371,
380
direct-to-video, 153, 183
DirectTV, 380
discount rates, 597
discounted cash flow (DCF) method, 597
discretionary spending, 597
Disney, Walt, 549-551
Disney Corp.
accounting and, 203
direct-to-video films, 183
feature titles, 113
home-video sales for, 181
merchandising and, 154
real estate assets, 115
Disney Television, 68—69
Disneyland, 549-550

Index

disposable personal income (DPI), 24
distribution, of film and television
costs of, 234-236
direct-distribution expenses, 597
fees for, 597
on Internet, 72-73
distribution companies. See film-distribution
companies
distributor—exhibitor contracts, 140—144
DIVX, 179-180
Double Jeopardy Effect, 325, 343
DreamWorks, 68, 165-166
Driving Miss Daisy, 160-161
drop, 462-463, 597
Duplication of Viewing Law, 325
DVDs
cost breakdowns for, 180
historical development of, 179-180
marketing of, 139, 150-152, 172-173
participation deals for, 216-217, 250-251
revenue sharing for, 180
sequencing distribution patterns for, 139,
172-173
total annual purchases, 181

earnings before deduction of interest, taxes,
depreciation, and amortization (EBITDA),
29, 31, 43-44, 598
for cable television industry, 366, 367,
368-369
in casino gaming industry, 454
in publishing industry, 405-406
in television and radio industry, 335
in toys and games industry, 426
EchoStar, 68-69
econometrics, 598
economic growth, 598
economics, xix, 598. See also industry;
macroeconomics; microeconomics; supply
and demand, of goods and services
of advertising, 62—-64
capitalized value, 594
cash flow, 29, 34-35, 594
of casino gaming industry, 463—466
Coase Theorem in, 495
of coin-operated machines, 429
Consumer Price Index (CPI), 27-28, 33, 43
CPI and, 27-28
of entertainment, Xx
Herfindahl-Hirschman Index, 29, 43
microeconomics, 604
models, 598
of music industry, 269-274
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of performing arts, 517, 530-533

price discrimination and, 21

price effects, 27-28

productivity and, 9-11

of publishing industry, 394, 402

rule of 72 and, 43

of sports industry, 492-495

of theme park industry, 555-556

of time, 5

valuation variables for, 34-36
economies of scope, 121-122
Edison, Thomas, 84, 266-267
educational books, 391-392, 401-402
elastic demand, 598
elasticity, 598

of income, 20, 41

of movie-ticket prices, 94-95

of supply and demand, 20-21
electronic books, 393-394, 395
electronic gaming devices (EGDs), 448
Elementary, 256-257
Emerging Issues Task Force (EITF), 74
Eminem, 306
engagements, for films, 141
The English Patient, 160—161
entertainment, xix—xxi. See also advertising;

media; specific industries

access to use for, 53

attention and, 48

autonomy and, 48

capital costs for, 566-567

competence in, 48

concentration issues for, 53

as concept, 4

economic forces for, xx

emotional influences on, 66

evaluation guidelines for, 569-573

experience-selling as part of, 52-53

fragmentation in, 49, 67

hardware, xx

household spending averages, 121

Internet as agent of change for, 54-57

Internet-based technology and, 110-112

legal layers of, 52-53

network features of, 50-52

new delivery systems for, 567-568

nonstandardization of, 567

percentage of total entertainment spending,

4142

psychology of, 47-48

public policy issues for, 568-569

relatedness in, 48

risk mitigation for, 566

675

scope of, XiX—xx
software, Xx
supply and demand for, 18
technological influences on, 567
universality of, 568
as U.S. export, 44
entropy, in media, 49, 67
episodic television, 204
Epstein, Edward Jay, 121
equilibrium, 598-599
equity, 599
ErinMedia, 338
ESPN, 377-378, 497
Everybody Loves Raymond, 257-259
excess reserves, 599
expected utility, 13—14
experience-selling, 52-53
externalities, 35-36, 599

Facebook, 68
Federal Baseball Club of Baltimore v. National
League, 487-488
Federal Communications Commission (FCC),
313, 346-347
fees, for distribution, 597
fiber optic cable, 118
film cameras, development of, 84
film libraries, 112-115, 116, 122-123
film ratings, 62-63, 98, 135, 176
film rentals, 601
advances toward, 244-245
calculations for, 217
exchange-rate effects, 98-104
for film-distribution companies, 175,
217-219, 599
for film-exhibition companies, 148-150,
217-219, 599
four-wall technique, 600
in international markets, 104, 119
film-distribution companies, 207. See also
distribution, of film and television
blind bidding by, 592
block-booking by, 145, 174-175, 592
branches of, 593
in Canada, 91, 223
contracts for, 595
deals and expenses for, 219-221
distributor—exhibitor contracts, 140—144
evolution of, 91-92
fees for, 223
film rentals for, 175, 217-219, 599
financial computations for, 207, 217-221,
238-264
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film-distribution companies (cont.)
floor payments for, 143
four-wall technique for, 600
fractured rights and, 181-182
gross rentals, 601
for independent producers, 92, 182-183
issues with producers, 239-240
marketing and, 138-155
for mini-major studios, 91-92
operating performance records, from 1975 to
2009, 591
operating revenues for, 251
output deals, 606
outstandings for, 606
under Paramount consent decree, 592
Paramount consent decree and, 86, 117-118,
592
participation deals for, 211-212
sequencing for, 138-140, 172-173
settlements for, 239
terms for, 610
in United States, 90-91
film-exhibition companies
bids from, 591-592
capacity and competition, 145-148
consolidation of, 118
contracts for, 595
development of, 90-92
distributor—exhibitor contracts, 140-144
film rentals for, 148-150, 217-219, 599
financial computations for, 217-221, 238-264
fraud practices by, 263-264
industry composite, from 2005 to 2009, 99
marketing and, 138-155
operating revenues and expenses, 218
outstandings for, 606
sequencing for, 138-140, 172-173
settlements for, 239
terms for, 610
Filmways Corporation, 243-244
Financial Accounting Standards Board (FASB),
198, 243, 291, 368
Finding Nemo, 181
Finding Neverland, 160-161
First Sale Doctrine, 181
first-run syndication, 232-233, 259
Flashdance, 132
Flood v. Kuhn, 501
FM radio, 313-315, 599
Ford, Harrison, 247-248
foreign exchange, 599
foreign syndication, 261-262
Forrest Gump, 160-161

Index

four-wall technique, 600
Fox, William, 85
Fox Broadcasting (television), 262, 339-341
Fox Film Company, 85
fractured rights, 181-182
fragmentation, in media, 49, 67
franchises
bidding for, 377
in cable television industry, 361-362, 377,
600
regulatory structures for, 362
in sports industry, 481-482, 489-491
tax codes for, 379
Frasier, 256257
free reserves, 600
frequency modulation (FM), 313-315, 338, 599
Friends, 256-259, 345-346
Fust, Johann, 388
FX network, 339-340

Galton, Francis (Sir), 608-609

gambling, within sports industry, 484—485, 497.
See also casino gaming industry

Gambling Times, 455-456

Game Boy, 425-426

GameCube, 418419

games industry. See toys and games industry

Gandhi, 160-161

gap financing, with completion bonds, 252

Garner, James, 236, 262-263

General Film Company, 84

Ghost, 181

Gini, Corrado, 43

Gini coefficient, 43

Goldmark, Peter, 179-180

Good Morning America, 330

goods. See complementary goods, public good

Google, 370

Gosford Park, 160-161

The Graduate, 130

Grammer, Kelsey, 256-257

Gran Torino, 246247

Grand Theft Auto series, 420, 427-428

Gravity, 160-161

gross cash flow, 594

gross domestic product (GDP), 26, 42, 415, 600

gross national product (GNP), 26, 42, 598, 600

gross rating points (GRP), 317, 600-601

gross rentals, 601

gross win, 601

Groupon, 75

guilds. See labor unions and guilds

Gutenberg, Johann, 388
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Halo series, 427
handle, 601
Hannah Montana, 176-177
Harry Fox Agency, 277-278
Harry Potter and the Deathly Hallows, 177-179
Harry Potter and the Order of the Phoenix, 2217,
248-250
Harry Potter film series, 160-161, 175-176
Harvey, 245-246
HBO. See also Home Box Office
head end, 601
Heckscher—Ohlin theorem, 106, 120
Herfindahl-Hirschman Index, 29, 43
Higginson, Henry, 521
high concept films, 185
High School Musical, 183
high-definition television (HDTV), 320, 339
highly leveraged transactions (HLTSs),
347-348
hold, 456-457, 458, 472, 601
holdover figure, 601
Holiday, 246-247
The Hollywood Reporter, 124, 160
Home Alone, 127
Home Box Office (HBO), 68, 118, 120-121,
131, 165, 355
home computers, 425
home market effects, 120
home video. See also videocassette recorders
under Audio Home Recording Act, 297
Blockbuster and, 180, 183
decline in sales, 183
historical development of, 179-180
marketing for, 150-152
participation deals for, 216-217, 250-251
sell-through markets for, 151
Top Gun on, 181
homes passed, 601
homes using television, 601
Homo Ludens (Huizinga), 38
horse racing, 443—444, 467468
How I Met Your Mother, 345-346
How to Train Your Dragon, 176-177
Huizinga, Johan, 38
Hulu, 370
The Hunger Games, 120, 177-179

1 Am Legend, 177-179

I Love Lucy, 160-161

Ice Age: Continental Drift, 104
IFC, 92

illegal gambling, 449

imeem (streaming service), 298-299
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income
DPI, 24
elasticity of, 20, 41, 466
national, 605
operating, 606
personal, 607
income effect, 601-602
income—time paradox, 9
Independence Day, 160-161
independent film production
bank loans for, 133
capital for, 97
completion bonds for, 252
film-distribution companies for, 92, 182-183
hedge fund investment for, 134—135
participation deals for, 245
private equity investment for, 134-135,
168-169
by states-righters film companies, 92
independent music production, 281
independent television stations, 326-327
Indian Gaming Regulatory Act (IGRA),
444445, 468-469
Indiana Jones and the Kingdom of the Crystal
Skull, 177-179, 247-248
Indiana Jones and the Temple of Doom, 177-179
indifference curve, 41, 602
industry, xix, 28-34. See specific industries
inelastic demand, 602
inflation, movie industry influenced by, 113-114
intellectual monopoly, 72
Intellivision, 425
interest, 602
as expense, in movie industry, 113-114, 201
International Alliance of Theatrical and Stage
Employees (IATSE), 138
International Creative Management (ICM), 128,
162-163
International Federation of the Phonogram
Industry (IFPI), 293
international markets, movie-ticket prices in,
104, 119
Internet, 54-59
accounting controversies for, 74
advertising on, 72
as agent of change, 54-57
availability of material on, 122
bandwidth increases for, 65
cable industry influenced by, 67-71
casino gaming on, 72, 446
distribution rights on, 72-73
downloading of films on, 70-72
financial investment strategies for, 75-76
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Internet (cont.)
historical development of, 70
lack of regulation, 54
long-tail effects of, 57-59
MCNs and, 57
music industry influenced by, 71, 268
network structure of, 52
neutrality rules for, 380
performance royalties and, 296
PKI and, 73
publishing industry influenced by, 71-72
radio, 298-299
revenue-recognition problems with,
74-75
stock shares and, 75
video gaming industry influenced by, 72
video-on-demand services and, 71
Interstate Wire Act, 446
inventory, 602
amortization of, 198-199, 200, 241
in movie industry, 197-199
in television industry, 325-326, 340-341
iPods, 294
1POs, 129
iTunes, 273-274, 294, 306

Jackson, Michael, 304
Jackson, Peter, 248-250

James v. UMG Recordings, 306
Jaws, 127, 154, 176-177
Jay-Z, 304-305

job security, 40

Jones, Tommy Lee, 245-246
junkets, 471, 473

Jurassic Park, 154

Kapusinski, Albert, 118-119
Kavanaugh, Ryan, 248

Kindle, 403

Kinetoscopes, 84

King World, 255

Kings Road Entertainment, 163
Kirch, Leo, 242-243

Kircher, Athanasius, 117
Klugman, Jack, 262-263
Knight, Frank, 13

labor force, 602-603
labor unions and guilds. See specific unions and
guilds
featherbedding by, 172
for movie industry, 138, 170-172
for music industry, 278-279

Index

for performing arts, 528, 540
for sports industry, 487-488, 490
Laemmle, Carl, 85
Las Vegas, Nevada
Corporate Gaming Act in, 442
development of gaming in, 441-442
gaming revenues in, 439, 464
Siegel and, 441, 467
taxation rates for, 467
Last Action Hero, 248-250
Law of Connectivity, 52
Law & Order: Criminal Intent, 257-259
Leeper, Robert, 236-237
legs, films with, 146, 603
leisure, 4, 38
for Aristotle, 4, 38
as concept, 3—4
decline of, 39
demand for, 11-13
expansion of, 5-9
play and, 4
weekends and, 40
leisure time, 3
daily lengths of, 11
length of workweek and, 6-7
time spent on activities, 10
Leontief, Wassily, 73
liabilities, 596, 603
licenses
blanket, 296
for casino gaming industry, 452
compulsory, 297, 595
licensing fees
inflation as influence on, 113114
in movie industry, 196
for sports industry, 499
in television industry, 228-229, 251
for United Artists, 228
Lightning Jack, 163
Lin Broadcasting, 68—69
LinkedIn, 75
The Lion King, 48, 154
Lion’s Gate, 91-92
literary property agreements (LPAs), 127
Live Nation, 297-298, 304-305
local marketing agreement (LMA), 603
local multipoint distribution of signals (LMDS),
371
location-based entertainment (LBE), 550, 559
Loew, Marcus, 85
long-tail effects, 57-59, 70
Lord of the Rings film series, 160-161, 175-176,
248-250
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Lorimar-Telepictures, 242-243

The Lost World: Jurassic Park, 177-179
lotteries, 444, 445

Louis Harris surveys, 16, 39

Love Story, 160-161

Lucas, George, 247-248, 429

Macau, casino gaming industry in, 446448, 470
macroeconomics, 603
of casino gaming industry, 449—450
of radio industry, 327-329, 344
of television industry, 327-329, 344
Mad Men, 257-259
Madagascar 3: Europe’s Most Wanted, 104
Madden NFL series, 427
Madea film series, 247-248
made-for-television movies, 234, 259-260
Madonna, 304-305
magazines, 398-399, 400, 405
Magnum PI.,257-259
Major League Baseball (MLB), 481, 499-500,
501-503
Major League Soccer (MLS), 498-499
make-goods, 324, 603
Man of Steel, 177-179
managers, in music industry, 295
manufacturing and distribution (M&D) deals,
286
Marcus Corp., 90-91
marginal costs, 18, 603-604
marginal revenues, 18, 604
market share, 604
marketing. See also movie industry marketing;
music industry marketing
for casino gaming industry, 459461
for direct-to-video, 153
of DVDs, 139, 150-152, 172-173
film-distribution companies and, 138—155
film-exhibition companies and, 138-155
for home video, 150-152
LMAs, 603
for PPV services, 153, 173
proportional costs of, 566
in publishing industry, 402
of screenplays, 126-127, 160-161
for VOD services, 152—-153
Marshall, Alfred, 13
Martinville, Edouard-Léon Scott de, 293
The Mary Tyler Moore Show, 160-161
M*A*S*H, 345-346
mass media, 43
massive multiplayer online games (MMOGs),
419-420

679

The Matrix, 89
Mattel, 425
MCA Inc., 112, 122-123, 133-134, 169
McCarthy, Todd, 124, 160
McClanahan v. Arizona Tax Commission,
468-469
McLuhan, Marshall, 48, 65, 312, 337
McPhee, William, 343
Mead, Carver, 47
mechanical rights, 277, 604
media. See also advertising; specific industries
access to use for, 53
closure in, 49
competition in, 51
concentration issues for, 53
experience-selling as part of, 52-53
exponentiality in, 50
extension of, 49
fragmentation in, 49, 67
herding in, 49-50
inspirations from other mediums, 48
Internet as agent of change for, 54-57
laws of, 48-50
legal layers of, 52-53
network features of, 50-52
presentation of content in, 48—49
retrieval of content in, 49
reversals in, 49, 66-67
spread of content, 50
synchronicity in, 49-50
media entropy, 49, 67
megadeals, in music industry, 304
megaplexes, 146
merchandising, 154, 184, 413
merit goods, 41
Metcalfe, Robert, 69
Metro-Goldwyn-Mayer (MGM), 85, 113,
122-123
microeconomics, 18, 28, 29, 604
Microsoft, 427-428
Million Dollar Baby, 160-161
mini-major studios, 91-92
Mirror Mirror, 252
Mission: Impossible III, 246247
models, theoretical, 604
Modern Family, 257-259
modern portfolio theory, 158, 604
monopoly, 28, 29, 604
competition and, 28-29
intellectual, 72
natural, 28
monopsony, 604
Morgan, J. P, 521
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Mortal Kombat, 48
Motion Picture Association of America
(MPAA), 62-63, 98, 135
Motion Picture Experts Group (MPEG), 605
Motion Pictures Patent Company, 84-85
The Movie Channel, 356, 376
movie industry. See also film-distribution
companies; film-exhibition companies
admission cycles, 92-94
agents as part of, 128
ancillary markets for, 107, 108-109, 196-197,
566
answer prints, 590
antitrust actions, chronology of, 87
assets for, 112-117
availability of motion pictures, 591
bicycling prints, 591
block-booking in, 145, 174-175, 592
bookers in, 592
box-office receipts, 208, 593
breaks, 593
cable industry as influence on, 89
in China, 119-120
clearinghouse concept for, 160
consolidation of, 117
day and date of release in, 176-177, 596
downloading of films on Internet, 70-72
early development of, 84-86, 117
evolutionary elements of, 86-90
film clearances in, 143, 175
film libraries, 112-115, 122-123
founding of studios, 85
fractured rights, 181-182
gross rentals, 601
holdover figure, 601
Indian investment in, 119
industry growth rates for, 32
Kinetoscopes, 84
labor unions and guilds for, 138, 170-172
legal layers of, 52-53
legs, films with, 146, 603
major studio feature titles, 113
market-share factors for, 98
markets for, 107-112
mini-major studios, 91-92
modern portfolio theory for, 158, 604
negative costs, 135, 136, 605
opening weekend grosses, 177-179, 263
operating performance records, from 1975 to
2009, 99, 113
output deals in, 606
Paramount consent decree and, 86, 117-118,
592

Index

platform release of films, 140, 174

presale strategies for, 109, 120, 205-206

prints, 591, 607

restructuring of, 91

revenue sources, 110, 204

states-righters film companies, 92

statistics for, from 1965 to 2009, 100

talent agencies, 128

technological development in, 86-89

technological influences on, 112

television industry as influence on, 89

tentpole projects, 135, 169

theater tracks, 145, 176

theoretical foundations of, 157-159

utilization rates, 112-113

video gaming influenced by, 426

windows, 139-140, 172-173, 611

movie industry financials. See also film rentals

accounting calculations for, 195-196,
201-202, 203, 207

accounting principles for, 195-196

acquisition deals, 207

admission cycles as influence on, 92-94

aggregates for, 106-107

assets as part of, 112-117

bank loans, 133, 165

blocked currency funds, 264

box-office receipts, 208, 225, 593

budgets, 222-224

capital development and, 89-90

collateral factors for, 98—106

combination deals for, 129-130

common stock offerings, 129, 163

contracts, 112—-117, 194-195

costs for major theatrical release, 209

deferments, 210

discounted cash-flow analysis, 115

economies of scope for, 121-122

exchange-rate effects, 98104

fee splits, 210

film collections, 112-117

film libraries, 112-115, 122-123

film-distribution and, 207, 217-221, 238-264

film-exhibition companies and, 217-221,
238-264

Heckscher—Ohlin theorem for, 106, 120

hedge funds and, 133-135

home market effects, 120

industry sources for funding, 128

inflation as influence on, 113-114

interest expenses, 201

interest rates as influence on, 113-114

international markets as influence on, 104, 119
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inventories and, 197-199

investors for, 128

1POs for, 129

lenders, 128

license fees, 196

limited partnerships for, 130-132, 133

market-share factors for, 98

for marketing, 128-135

negative pickups, 205, 207

net profits, 248

operating performance records, from 1975 to
2009, 99, 113

overview of, 205-210

participation deals and, 211-217

PFD agreements, 205-206, 207

presale strategies in, 109, 120, 205-206

private equity, 133-135, 166-168

private funding, 128, 206, 245

real estate assets, 115-117, 123

revenue sources, 110, 204

revenue-recognition factors for, 196197

rights ownerships, 114-115

ROIC and, 186

settlements, 263

SOP 00-2 for, 203-205

statistics for, from 1965 to 2009, 100

step deals, 205-206

studio overhead, 221-222

supply and demand for movie tickets, 92-94,
118-119

tax-code changes and, 130-131

tax shelters and, 130-133, 164-165

ticket price elasticity and, 94-95

trade effects and, 104—106

unamortized residuals, 199

utilization rates, 112-113

vertical integration for studios, 85

write-downs, 241

movie industry marketing, 89

by age demographics, 174

bank loans for, 133, 165

bidding as part of, 144-145

capacity and competition, 145-148
combination deals for, 129-130
common stock offerings and, 129, 163
as contract-driven, 126

costs of, 154155, 184-185

day and date of release and, 176177, 596
for direct-to-video features, 153
distributor—exhibitor contracts, 140—-144
for DVDs, 139, 150-152, 172-173
expenditures (1980-2009), 136

film distribution and, 138-155

film exhibition and, 138—155

financial foundations for, 128-135

funding sources, 127-128

hedge fund investment and, 133-135

industry sources for funding, 128

for intangible properties, 126-128

investors for, 128

IPOs for, 129

lenders for, 128

limited partnerships for, 130-132, 133

LPAs, 127

through merchandising, 154

opening weekend grosses, 177-179, 263

output deals in, 153-154

for pay-per-view services, 153, 173

playability of films and, 144

private equity investment for, 133-135,
166-168

product-splitting, 145

profitability synopsis for, 155-157

release strategies, 144—145

for saturation release, 144

of screenplays, 126-127, 160-161

sequencing patterns for, 138-140, 172-173

for tangible properties, 126—128

tax-code changes as influence on, 130-131

tax shelters for, 130—-133, 164-165

for video, 150-152

for VOD, 152-153

for wide release, 144

windows for, 139-140, 172-173, 611

movie industry production. See also independent

film production
above-the-line costs, 137, 169-170, 589
in Australia, 123-124
bank loans for, 133, 165
below-the-line costs, 137-138, 169-170, 591
in Canada, 123-124
capital for, 95-97
combination deals for, 129-130
common stock offerings and, 129, 163
demands for space, 123-124
early development of, in Southern California,
85
hedge fund investment in, 133-135
individual investors for, 169
industry sources for funding, 128
in-house, 206-207
inventories in, 97-98
investors for, 128
IPOs for, 129
labor unions and guilds and, 138
lenders for, 128
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cutouts, 285
free music, 302
iTunes and, 273-274, 294, 306
license deals, 299-300
major companies, 284
M&D deals, 286
through music clubs, 303
one-stops, 284
payola, 301-302
pricing for, 285
rack jobbers, 285, 303-304
rights to access, 283
self-distribution model, 286
standard deals, 299-300
through streaming services, 298-299, 302
structure of, 283-284
360 deals, 286, 299-300

music industry financials
accounting and, 285-291, 293
advances for artists, 286-287, 304
all-in deals, 281-282
from artist’s perspective, 285-289
from company perspective, 290-291
for concerts, 279-280, 297-298
contracts, 287
copyrights, 278
deal structures, 280-281, 299-300
distribution costs, 283-285
mechanical rights, 277, 604
megadeals, 304
NPS, 292, 307
performance royalties, 276-277, 286
pricing structures and, 283-285
profit-sharing deals, 286
publisher catalogs, 307
royalty streams, 276278, 286, 287-289

movie industry production (cont.)
limited partnerships for, 130-132, 133
negative costs in, 135, 136, 605
participation deals for, 211-212
PFD agreements, 205-206
preliminary strategies for, 135-138
private equity investment for, 133-135,
166-168
private funding for, 128, 133-135, 206, 245
production starts, 95-97
release schedules, 97-98
revenue estimates against, 204
tax-code changes as influence on, 130-131
tax shelters for, 130-133, 164—-165
movies-of-the-week (MOW)), for television, 234
multichannel multipoint distribution of signals
(MMDS), 371
multichannel networks (MCNs), 57, 72
multichannel video program distributors
(MVDPs), 372, 605
multimedia, 605
multiple-system operators (MSOs), 355, 356,
363-364, 365, 605
for affiliates, 364
average monthly charges, 377-378
package bundling for, 375-376
pricing competition for, 381
music (recording) industry
best-selling albums, sales records, 300-301
CDs, 268
consolidation of companies, 302-303
economics of, 269-274
global sales, 274
during Great Depression, 267
historical development of, 266-269, 293
Internet technology and, 71, 268

iTunes and, 273-274, 294, 306

legal layers within, 52-53

managers in, 295

megadeals in, 304

MTYV as influence on, 273, 295

payola, 301-302

as performance service, 269

piracy issues, 298-299

as product service, 269

size and structure, 269-280

SRP, 286, 304

tape recordings, 267-268

technological developments for, 267-268

in United States, 269-274, 294-295
music industry distribution

capital commitment and, 284

costs, 283-285, 290

SRP and, 286, 304

synchronization fees, 277-278

talent deals, 281-282

for theatrical presentations, 279-280

for tours, 304-305

in United States, total sales, 269-274,
294-295

valuation of, 285-293

music industry marketing, 280-285

costs, 282-283

deal structures, 280-281
development agreements, 280-281
distribution and, 283-285

pricing and, 283-285

promotions as part of, 283

music production

music industry production. See also independent
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composition of music, 275-276, 288-289 New York Dramatists Guild, 278
costs, 282, 290 New York Limited Liability Company Law,
development agreements, 280-281 539-540
guilds and unions, 278-279 News Corp., 377-378
management, 275-276 newspapers, 395-398, 404
MIDI, 295 Nielsen station index (NSI), 316, 606
publishing, 275-276 Nielsen television index (NTI), 316
tax treatments for, 307-308 A Night At The Opera, 245-246
Music Television (MTV), 273, 295, 377-378 Nintendo, 418, 425-426
musical-instrument digital interface (MIDI), nonborrowed reserves, 606
295 North American Industry Classification System
MusicNet, 298-299 (NAICS), 555

My Big Fat Greek Wedding, 160-161, 248-250
O’Brien, Conan, 345-346

Napster, 298-299 off-Broadway plays, 520, 540
National Association of Broadcasters (NAB), off-the-top charges, 213
325-326, 343 oligopoly, 29, 606
National Association of Television Program On the Waterfront, 160-161
Executives (NATPE), 185 one-stops, 284
National Basketball Association (NBA), 481, ON-TV, 380
499-500, 502-503 opening weekend grosses, for films, 177-179,
National Broadcasting Company (NBC), 313, 263
321, 348 operating income, 606
National Collegiate Athletic Association operating income before depreciation and
(NCAA), 497 amortization (OIBDA), 29, 43
National Endowment for the Arts (NEA), opportunity costs, 606
279-280, 523, 524 Orion Pictures, 243-244
National Football League (NFL), 481, 498, OTT programming, 381, 606
499-500, 501-503 OTX Motion Picture Group, 174
National Hockey League (NHL), 481 output deals, 153-154, 606
national income, 605 outstandings, 606
National Income and Product Accounting overages, 606
(NIPA), 10
National Industrial Conference Board, 597 packaging, 161-162, 197
National Research Group (NRG), 174 Pac-Man, 417
national spots, 329 Pan-Am, 253
National Television Systems Committee Pandora, 75
(NTSC), 339 Paramount consent decree (1948), 86, 117-118,
Native American reservations, casino gaming 592
on, 444-445, 468-469 Paramount Pictures, 85, 113, 248-250
natural monopoly, 28 Paramount Vantage, 154
NBC Universal, real estate assets for, 115 Paretian optimum, 606—-607. See also
negative costs, 135, 136, 590, 605 second-best theory
negative pickups, 205, 207 Parker, Fess, 236
negotiated deal, 605 Parkinson’s law, 97
net cash flow, 335, 594 participation deals
net profits, 248-250, 605 after adjusted gross, 213
net publisher’s share (NPS), 292, 307 breakeven, 212-216, 246-248
net working capital, 611 by Columbia Pictures, 245-246
Netflix, 68, 140, 370 for coproduction-distribution, 211-212
New Jersey, casino gaming in, 442-443, cross-collateralizations in, 216
452453 from first-dollar gross, 211-217, 245-247
New Line, 154 with gross after breakeven, 213
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participation deals (cont.)
for independent producers, 245
in movie industry, 211-217
off-the-tops, 213
pickups and, 211
for Pirates of the Caribbean series, 246-247
pooling of, 247-248
for producers, 216
for Star Wars, 211
for talent, 212-216
for video and DVD, 216-217, 250-251
partnerships
for HBO, structures for, 131, 165
in movie industry production, 130-132, 133
Pascal, Blaise, 579
Pathé, Charles, 117
Paul, Robert, 117
pay cable TV, 355, 356, 607. See also cable
television industry; cable television
industry financials
payola, 301-302
pay-per-view (PPV) services, 153, 173, 379,
607. See also video-on-demand services
development of, 355-356, 369-370
marketing for, 153, 173
response rates for, 379-380
paywalls, 398
Pearl Harbor, 247-248
perfect competition, 28
performance royalties, 276-277, 286, 296
performing arts. See also Broadway plays
art markets for, 528-530
audience demand for, 514-515, 534-535
circuses, 520-521, 536
commercial theater, 515-521
contingent valuation methods, 536-537
creative industry economics of, 532-533
cultural capital for, 531
cultural economics of, 532-533
dance, 522
economics of, 517, 530-533, 541-542
funding sources for, 522-524, 526, 536
labor unions and, 528, 540
nonprofit status of, 542
off-Broadway plays, 520, 540
opera, 521-522
operational characteristics for, 527-528
orchestras, 521
organizational features of, 530-531
price discrimination in, 531-532, 542
price elasticity for, 531
production financing for, 525-527
public goods, 532
revenue sources, 534

Index

Performing Rights Society (PRS), 276
Periodic Table computation method, 607
periodicals, 395-400. See also magazines;
newspapers
Perry, Tyler, 247-248
personal income, 607
personal-consumption expenditures (PCEs), 9,
23-26, 27, 607
pickups, 244
negative, 205, 207
in participation deals, 211
Picturehouse, 154
Pigou, A.C., 13
pilots, for television, 229-230, 253
Pirates of Penzance, 379
Pirates of the Caribbean film series, 48,
177-179, 246-247
Pixar, 129
platform release, of films, 140, 174
play, 4, 38
playdates, for films, 141
Playdom, 426
Pohlad, Bill, 169
Pollstar, 297-298
Poltergeist, 132
PolyGram (film company), 165-166
PolyGram Records, 268
Pong, 416417, 424
premium large format (PLF), 146
premium pay cable TV, 355
presales, for movie industry, 109, 120, 205-206
price discrimination, 21, 531-532, 542
price effects, 27-28
price/earnings ratio, 607
primary audiences, 591
prime-time access rule, 322
prints, of movies, 607
bicycling, 260, 263, 591
Private Benjamin, 160-161
producers
issues with film-distribution companies,
239-240
participation deals for, 216
Producers Guild of America, 138
production function, 607-608
production overhead, 608
production-financing-distribution (PFD)
agreement, 205-206, 207
productivity, 608
supply and demand and, 9-11
product-splitting, 145
profit margins, 608. See also returns
for educational books, 401-402
for publishing industry, 393
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profits, defined, 608
Public Broadcasting Service (PBS), 326-327,
344
public casinos, 471
public good, 21-23, 173, 532, 567, 608
public key infrastructure (PKI), 73
public poker clubs, 445, 469
publishing industry. See also book publishing;
periodicals
advertising in, 390, 404
Amazon and, 403
circulation in, 396
distribution channels for, 403
historical development of, 387-388
industry consolidation, 393
industry growth rates for, 32
Internet as influence on, 71-72
legal layers of, 52-53
operating characteristics, 388-390
printing and, early development of,
387-388
segments of, 388
publishing industry financials
accounting for, 400
book cover pricing, 393
circulation revenues, 399, 404
EBITDA in, 405-406
economics of, 394, 402, 404
for educational books, 401-402
marketing costs, 402
models for, 392-393
profit margins, 393
royalties, 402
valuation for, 400-401
Pulitzer, Joseph, 521
Pulp Fiction, 160-161

Quincy, M. E., 262-263

racinos, 439-440, 444-445

rack jobbers, 285, 303-304

radio industry
as advertising medium, 312-313
AM, 313-315, 590
audience coverage rules, 340
basic operations, 315-319
development history for, 312-315
distribution and, 336
FCC and, 313, 346-347
FM, 313-315, 338, 599
on Internet, 298-299
local-market demographics in, 324-325
NBC, 313
operating performance averages, 333

685

organizational patterns and priorities,
321-327
ratings structures, 315-316, 339
regulations for, 319-321
subscription services, 337-338
WARGC, 320
radio industry financials, 312-313
accounting practices, 332-333, 346
assets, 333
broadcast cash flow in, 335, 347
EBITDA in, 335
expenses, 333
HLTs, 347-348
liabilities, 333
macroeconomics of, 327-329
net free cash flow, 335
operating cash flow and, 335
performance characteristics, 330-333
tax-related issues, 347
valuation of properties, 334-336
variable cost elements, 330-331
Raiders of the Lost Ark, 127
Rank, J. Arthur, 117
ratings. See also A. C. Nielsen; American
Research Bureau; film ratings; gross rating
points
audience coverage rule revisions, 340
development of sampling history, 338
Double Jeopardy Effect and, 325, 343
Duplication of Viewing Law and, 325
GRP, 317, 600-601
homes using television, 601
make-goods and, 324, 603
points, 315
precision targeting for, 338-339
for radio industry, 315-316, 339
share of audience, 315, 322-325, 609
sweeps months, 316
for television industry, 315-316
Ray, 160-161
RCA, 267-268
Rerd Lbl, 302
reach, 608
reach and frequency, 608
reality programming, costs of, 344-345
receipts. See box-office receipts
recording industry. See music industry
Recording Industry Association of America
(RIAA), 287, 295-296, 305
recreation, 4, 23, 38, 41-42
Redstone, 90-91
Regal Entertainment Group, 90-91
regression line, 608—609
Relativity Media, 91-92, 248
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release dates, of films. See day and date of
release

rentals. See film rentals

required reserves, 609

residuals, from films, 199

retransmission consents, 348-349

Return of Jafar, 183

return on advertising spending (ROAS), 64

return on capital (ROC), 366-367

return on invested capital (ROIC), 65, 186

returns, 609

revenues

from ancillary markets, in movie industry, 107

in cable television industry, 362-365, 379
for casino gaming industry, 439, 440, 464
from episodic television series, 204
for film-distribution companies, 251
for film-exhibition companies, 218
from Internet, 74-75
for magazines, 399
marginal, 18, 604
in movie industry, 107, 110, 196-197, 204
for newspapers, 404
for performing arts, 534
for publishing industry, 399, 404
for sports industry, 485-487, 498
from syndication, 204, 257-259
in television industry, 241-242
television station averages, 331
for toys and games industry, 413—414, 420
for video gaming industry, 425
from VOD services, 379
reversals, 49, 66-67
Ricardo, David, 106
rights ownerships, for films, 114-115
risk, 609, 611
riverboat casinos. See racinos
RKO Pictures, 85
Robbins, Lionel, 13
Rockford Files, 236, 262-263
Rocky 111, 132
Roku, 382
rolling breakeven participation deals, 214
Romeo and Juliet, 130
Roots, 229
roulette, 579
royalties
ASCAP, 276, 294
under Audio Home Recording Act, 297
blanket licenses, 296
BM]I, 276
copyrights, 278
disputes over, 296

Index

formulas for, 276
mechanical rights, 277, 604
megadeals, in music industry, 304
in music industry, 276-278, 286, 287-289
performance, 276277, 286
PRS, 276
in publishing industry, 402
SESAC, 276
for songwriters, 304
SoundExchange oversight, 295-296
synchronization fees, 277-278
in toys and games industry, 429
rule of 72, 43
Rush Hour film series, 175-176
Russell, Steve, 424

Sahara, 248-250

satellite master antenna television (SMATV),
371

satellite television, 32, 371

scatter market, 609

Screen Actors Guild—American Federation of
Television and Radio Artists
(SAG-AFTRA), 138, 170-172, 278

screen size. See aspect ratio

screenplays, 126127, 160-161

screens, for movies, 141, 146

second-best theory, 609

secular trend, 609

Secure Digital Music Initiative (SDMI),
298-299

Seinfeld, 253, 256-259, 344-345

SelecTV, 380

separated rights, 181-182

sequencing distribution patterns, 138-139, 140,
172-173

settlements, 263

Shakespeare in Love, 160-161

share of audience, 315, 322-325, 609

Showtime, 356, 376

Sideways, 160-161

Siegel, Benjamin “Bugsy,” 441, 467

Silver Screen Partners, 131

The Simpsons, 256-257

The Sims, 425-426

Sirius XM, 337-338

Skyfall, 104

Skylanders, 427

slot machines, 472, 580-581

Slumdog Millionaire, 160-161

Smash, 253

Smith, Adam, 13

Smith, Will, 245-246
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Snow White, 181
Society of European Stage Authors and
Composers (SESAC), 276
songwriters, royalties for, 304
Sonnenfeld, Barry, 245-246
Sony Pictures, 91, 113, 133-134, 169
Sony PlayStation, 418-419, 427-428
Sony/BMG, 284, 306, 308
SoundExchange, 295-296
Soundscan, 302
South Park, 48
Space Invaders, 417
Spider-Man film series, 89, 177-179
Spielberg, Steven, 247-248, 429
sports industry
antitrust laws against, 497, 498, 500-501
asset valuation factors, 491-492, 504
attendance demographics, 481-482
bidding wars within, 497
cartel agreements in, 492-503, 505
economics of, 492-495, 505-506
franchises in, 481-482, 489-491
historical development of, 480—485
investment in, 506
labor issues for, 487488, 490
legal cases, 487488, 497, 504
legal layers of, 52-53
licensing fees in, 499
market size for, 498-499
operating structure for, 485-488
personal-consumption expenditures for, 481
player contracts in, 489—491
profit margins in, 497-498
reliance on broadcast industry, 482484, 496,
499
revenue sources for, 485487, 498
tax issues, 489-491, 503
team transactions, 493
wagering within, 484-485, 497
spot TV, 609
Spotify, 298-299, 302
St. Petersburg paradox, 464
Star Trek, 67
Star Wars film series, 83, 127, 154, 160-161,
176-179, 211
Statement of Position (SOP) 00-2, 203-205
states-righters film companies, 92
step deals, 205-206
Stewart, Jimmy, 245-246
stock. See also common stock, common stock
offerings
streaming services, binge viewing on, 255. See
specific services

687

stripping, of television programs, 231, 326,
609
subscription television (STV), 371, 380
suggested retail price (SRP), 286, 304
Superman (1978), 177-179
superstations, 326, 343-344, 610
supply and demand, of goods and services,
9-17, 596, 610
barrier to entry for, 17
debt and, 14-17
demographics of, 14-15, 17
elastic, 598
elasticity of, 20-21
with entertainment, 18
expected utility comparisons and, 13-14
for films, 185-186
inelastic, 602
for leisure, 11-13
microeconomics of, 18
for movie tickets, 92-94, 118-119
price discrimination and, 21
productivity and, 9-11
in travel and transport, 69
synchronization fees, 277-278
syndication, 610
agreements, 231-233
barter, 232, 233
expenditure estimates, 237
first-run, 232-233, 259
foreign, 261-262
predictions of success in, 255
revenues from, 204
stripping of television programs, 231, 326,
609
talent unions and, residual scales for, 260
window revenues, 257-259

talent agencies, 128, 161-163
Tales of the Black Freighter, 183
tape recordings, 267-268
target audiences, 591
tax credit, 610
tax deduction, 610
tax rates
for casino gaming industry, 467
for sports industry, 489-491, 503
Tax Reform Act of 1986, 131, 163—-164
Teenage Mutant Ninja Turtles, 160161
Telecommunications Act of 1996, 371
telephone companies
cable television industry and, 371-372, 381
under Telecommunications Act of 1996, 371
television programming by, 382-383
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Telepictures, 129. See also Lorimar-Telepictures barter contracts, 256
television industry. See also advertising; broadcast cash flow in, 335, 347
affiliates; cable television industry; deficit financing, 254
commercials; syndication distribution costs, 234-236
as advertising medium, 312-313 EBITDA in, 335
annual advertising expenditures, 320 expenses, 333
audience coverage rules, 340 feature licensing, 228-229, 251
audiences, 591 Heckscher—Ohlin theorem for, 106, 120
average station revenues, 331 HLTs, 347-348
basic operations, 315-319 liabilities, 333
in Canada, 341-342 macroeconomics of, 327-329, 344
consent decrees within, 261-262 net free cash flow, 335
conversion from analog to digital, 339 operating cash flow in, 335
development history for, 312-315 performance characteristics, 330-333
development of cable television as influence production costs, 233-234, 253, 256-257
on, 337 profit accounting, 237
distribution and, 336 program production and distribution,
FCC and, 313, 346-347 229-231, 238
HDTY, 320, 339 revenue growth, 241-242
homes using television, 601 syndication agreements, 231-233
independent stations, 326-327 tax-related issues, 347
longest-running shows, 254 timing issues, 236-238
movie industry influenced, 89 trade effects and, 104—106
movie packages for, 197 valuation of properties, 334-336
MVDP in, 605 variable cost elements, 330-331
NAB and, 325-326, 343 television industry production
NTSC, 339 consent decrees for, 261-262
operating performance averages, 333 costs of, 233-234
organizational patterns and priorities, development process, 229-231
321-327 economic scope of, 229-238
outside United States, 323 financing process, 229-231
PBS, 326-327, 344 in-house, 260-261
prime-time access rule, 322 for made-for-television movies, 234, 259-260
prime-time inventories, 325-326, 340-341 for MOWs, 234
ratings structures, 315-316 pilots as part of, 229-230, 253
reality programming, 344-345 talent-holding deals, 254
regulations for, 319-321, 339-340 timing issues in, 236-238
restructuring of, 322 tentpole projects, 135, 169
retransmission consents, 348349 Terminator film series, 89, 246247
scatter market, 609 terms, 610
self-produced programming, 68—69 theater sites, 176
separated rights for, 181-182 theater tracks, 145, 176
sports industry reliance on, 482484, 496, theme park industry
499 attendance demographics, 550
spot TV, 609 consolidation within, 559
superstations, 326, 343-344, 610 early development of, 548-549, 558
UHF channels, 313-315, 610 economics of, 555-556
upfronts in, 342, 611 financial operating characteristics for,
VHF channels, 313-315, 338, 611 550-554, 555
windows, 172—-173, 611 industry growth rates for, 32
television industry financials, 224-238, 327-336 as LBE, 550, 559
accounting practices, 237, 332-333, 346 legal layers within, 52-53
assets, 333 modern development of, 549-551, 558
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property valuation for, 557
select facilities, worldwide attendance for, 551
service industry comparisons, 555
subsets of, 558
Three Men and a Baby, 248-250
360 distribution deals, in music industry,
299-300
ticket pricing, 239
Tilyou, George, 558
time, 4, 5
time buys, 610
time series, 610
Time Warner Cable, 68-69, 377-378
Time Warner television (WB), 322
Titanic, 89
Today, 330
Tomb Raider, 48
Tonight Show, 345-346
Toolson v. New York Yankees, 488
Top Gun, 181
touring, music industry and, 304-305
Toy Story film series, 129, 184
toys and games industry. See also video gaming
industry
branding in, 423
coin-operated machines, 416417, 420421
consolidation of, 411-413
consumer spending for, 421422
development history for, 410-415
distribution structures for, 422-423
industry growth rates for, 32
merchandising in, 413
production structures for, 422-423
staple products, 414
technological advances in, 422
toys and games industry, financials for, 411-414
for coin-operated machines, 429
composite revenues, 413414
development costs, 426428
EBITDA in, 426
GDP for, 415
manufacturing for, 423
profit dynamics, for video games, 429
revenue estimates for, 420
royalty structures, 429
software development deals, 429
subscription fees, 428
valuation methods, 414
for video games, 425
trade books, 392-394
trade effects, on film and TV production,
104-106
Transformers film series, 48, 177-179

689

travel and transport industry, 69
Tri-Star Pictures, 118
Troma Inc., 169
TV Guide Story, 236-237
Twentieth Century Fox, 85, 91, 112. See also
Fox Broadcasting
feature titles, 113
film library transfers, 122-123
securitization structures for, 165-166
Twentieth Century Pictures, 85
24,254
Twilight film series, 160-161, 177-179
Two and a Half Men, 257-259

U2, 304-305

U2 3D, 176-177

ultrahigh frequency (UHF), 313-315, 610

underwriter, 611

unemployment rate, 611

unions. See labor unions and guilds

unique visitors, 611

United Artists, 112, 120, 122-123, 228,
243-244

United Talent Agency, 128

Universal, 85, 91, 113

Universal Music Group (UMG), 284, 308

upfront buying, in television industry, 342, 611

utility, 13—14, 41, 611

valuation variables, 65
comparison methods, 35-36
discounted cash flows, 34-35
for economics, 34-36
externalities, 35-36, 599
options, 36
for radio industry, 334-336
for television industry, 334-336
value, of asset or company. See capitalized value
very high frequency (VHF), 313-315, 338, 611
Vestron, 182
Viacom, 68-69, 322, 377-378
Victrola, 267
video. See home video
video gaming industry, 418420
Atari, 417, 424, 425
consumer spending for, 421-422
development costs for, 426428
distribution structures for, 422
expansion of, 424
films influenced by, 426
historical development of, 416
independent studio development, 429
industry growth rates for, 32
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video gaming industry (cont.)

Internet as influence on, 72

MMOGs, 419-420

Nintendo, 418, 425-426

Pac-Man, 417

Pong, 416417

production structures for, 422

profit dynamics for, 419-420, 424, 429

researchers for, 430

revenues for, 425

Space Invaders, 417

subscription fees, 428

technological advances in, 422

virtual reality in, 427
video lottery terminals (VLTs), 445
videocassette recorders (VCRs), 179-180, 297
video-on-demand (VOD) services, 71, 152-153,

369-370, 379

Vudu service, 71

Wagner, Todd, 169
Walker, Texas Ranger, 257-259
‘Walt Disney Company, 91
Wanda Group, 90-91
War and Remembrance, 229, 253
Warner Bros., 85, 91
feature titles, 113
film library transfers, 122—123
net profit definitions for, 248-250
real estate assets, 115, 123
‘Warner Communications, 268
Warner Independent, 154
‘Warner Music Group (WMG), 284, 308
warrants, 611
The Warriors (video game), 427428
Web sites, unique visitors to, 611

Index

weekends, development of, 40
The Weinstein Company, 91-92
Who Framed Roger Rabbit, 132, 226, 248-250
Wii, 418-419
William Morris—Endeavor, 128, 162-163
win. See gross win
work, as concept, 3—4
working capital, net, 611
workweek, 611-612
decline in length of, 38-39
expansion of, 6-8
leisure time and, 6-7
median averages, 6, 8
World Administrative Radio Conference
(WARC), 320
World Intellectual Property Organization
(WIPO), 69-70
World’s Fairs and Expositions, 549
Worlds of Warcraft, 420, 426, 428
The Wrap, 121
write-downs, 241
write-off, 612
Writers Guild of America, 138, 170-172
WTBS, as superstation, 343-344

Xbox, 418-419
X-Men: The Last Stand, 177-179

Yari, Bob, 169
Yes Man, 246247
yield, 612
YouTube, 72

zapping, of commercials, 348
Zukor, Adolph, 85
Zynga, 75, 426
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