
Cambridge University Press & Assessment
978-1-107-02485-4 — Creativity and Crime
David H. Cropley, Arthur J. Cropley
Table of Contents
More Information

www.cambridge.org© in this web service Cambridge University Press & Assessment

v

  List of fi gures   page   vi  
  List of tables     vii    

  Introduction     1  

     1     Creativity and crime: basic principles     5  

     2     | e social science approach to crime     28  

     3     Basic creativity concepts     49  

     4     | e paradoxes of creativity     73  

     5     General enchantment with creativity     94  

     6     | e dark side of creativity     116  

     7     Creativity and crime     137  

     8     Consumer and corporate fraud: scams, hustles, and swindles     160  

     9     Terrorism: a case study     181  

     10     Practical implications and counter-measures     203    

  Bibliography     225  
  Index     243    

  Contents    

www.cambridge.org/9781107024854
www.cambridge.org

