Cambridge University Press

978-1-107-01595-1 - iPolitics: Citizens, Elections, and Governing in the New Media Era

Richard L. Fox and Jennifer M. Ramos
Index
More information

Index

24, 61-66, 71
ABC News, 25, 51, 52
Abruzzese, Sarah, 207
ActBlue; ActBlue.com, 241
activism — political, 2. See also netroots
activism
in Middle East, 260-261, 284. See also
Middle East
netroots progressive activism, 233. See
also netroots activism
health care reform, 2009, 233-238,
239-248
new media and, 1-2, 237-238
Adler, John, 221
advertising — political. See also campaigns
and campaigning, U.S.
ad watches and fact checkers, 109, 121
appeals to emotion in, 108-109,
I13-1I16, I54
attack advertising; negative advertising
and, 107, 109, TT2-113, 154
deception in, 109-110, 116-119,
T21-T22
on Internet, 105-106, 107-108, 112,
TT4-118, IT9-T20, T2T, T22, 155
personalization of, 153-154
positive advertising, 107-108, 112113
professionalization of, 153
representation of diversity in, 110,
II19-I21
strategic methods and, r1o-112
supporter-based ad-viewing, 106-107,
109
on television, 105-106, 107-108, T12,
I13-II5, II6-I18, I19—I120

advocacy, 8
by members of Congress, U.S., 221-223
new media and, 8
Afghanistan, 197
bipartisan support of Obama policy,
196, 197
Ailes, Roger, 56
Akin, Todd, 221, 225
al Qaeda, 41
Albers, Hagen, 159
Aljazeera, 12
All, David, 194
Allen, George, 210
al-Omrani, Kahlid Moussa, 267
The American President, 1995, 61
American Progressive Caucus Policy
Foundation, 240, 241
Annan, Kofi, 9
Ansolabehere, Stephen, To9
Armstrong, Jerome, 236
Asian Tsunami, 54
Associated Press, 78
Atkins, Dante, 244, 245
Austria, 152
Green Party, 162
national parliamentary elections, 2008,
162-164
People’s Party, 162
political communication and
mobilization in, 163-165, 172
Social Democratic Party (SDP), 162,
163
Wabhlkabine.at, 173
Web campaigning in, 152, 162-165
www.unsereuni.at, 164

289

© in this web service Cambridge University Press

www.cambridge.org



http://www.cambridge.org/9781107015951
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

978-1-107-01595-1 - iPolitics: Citizens, Elections, and Governing in the New Media Era
Richard L. Fox and Jennifer M. Ramos

Index

More information

290

Austria (cont.)
“Griine Vorwahlen” (“Green
pre-elections”), 164
authoritarian regimes. See non-democratic
nation(s)
Ayers, Bill, 119

Bachmann, Michele, 221
Barlow, John Perry, 260
Baum, Matthew, 186, 187, 193, 194, 196,
197, 200
Bayat, Asef, 260
Baym, Geoffrey, 67
BBC; bbc.co.uk, 11, 12
Beauchamp, Scott, 88
Bell, Noelle Cigarroa, 240
Bellantoni, Christina, 249
Ben Ali, Zine al-Abidine, 2
Bernstein, Carl, 87
Bianco, Robert, 55
Biggert, Judy, 221
Bimber, Bruce, 4, 11
Bingaman, Jeff, 223
Black, Duncan, 97
Blackburn, Marsha, 224
Blocher, Christoph, 168
blogosphere, 80, 87, 91, 92. See also blogs
and bloggers
progressive blogosphere, 239, 240-241
blogs and bloggers, 5, 9, 35, 36, 67, 78. See
also blogs — political
agenda-setting by, 93—94
anti-objectivity and, 9o
campaign advertising on, 156
credibility of, 85-86, 93, 94
journalism standards and, 13, 8o,
85-86, 93,94, 96
journalistic model of news reporting,
95-96
as journalists, 82-83
media bias and, 87-88, 89
netroots activism and, 239-240, 241
as newsmakers, 10, 11, 13
non-democratic nations and, 260
partisanship and, 193-195
political commentary and, 81-82
popularity of, 195
readers of, 40
reporting, immediacy of, 83-85
traditional news media, denigration of,
78, 79-80, 86-90, 91-92, 97
traditional news media, reliance on, 78,
81-82, 94-97

Index

transparency of newsgathering process,
92-93
vs. traditional journalists and journalism,
10, 78-81, 82-83, 86, 91—92, 97
watchdog journalism and, 86-90
writing style of, 9o—92.
blogs — political, 77. See also blogs and
bloggers
increased use of, 77, 81-82
partisanship and, 193-195
popularity of, 195
Blue Dog Coalition, 241, 254
BlueAmerica; BlueAmerica.com, 244
Blumenauer, Earl, 207
Twitter, use of, 207
Blumler, Jay, 185
Bologna process, 172
Bosman, Julie, 86
Bowers, Chris, 240, 242, 252
Bowles, Henry, 268
Boxer, Barbara, 223
Brader, Ted, 111
broadcast network news, 51, 8o
audience demographics of, 186-187
characteristics of, 52
decline in popularity of, 186-187
transformation of, 52
vs. cable television news, s1-52, 186
Brokaw, Tom, 7, 10
Bronner, Ethan, 7
Brown, Scott, 122, 254
Brown, Sherrod, 251
Bruner, Jerome, 59, 64
Bundestag, 158, 159. See also Germany
Burka, Paul, 79
Burma, 2
Burner, Darcy, 240, 241, 253
Burns, Ed, 64
Bush, George W., 7, 9, 60, 187
critiques of, 61
satirical treatment of, 60-61
State of the Union Address, 2003,
199-200
television appearances, 61, 198
Bush, Laura, 200

cable television news, 4. See also television
as a consumer-centric medium, 53
as a news source in the U.S., 52, 58
competitive nature of, 49
expansion of, 25
media personalities and, 55-56, 57-58
misinformation and, 54-55

© in this web service Cambridge University Press

www.cambridge.org



http://www.cambridge.org/9781107015951
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

978-1-107-01595-1 - iPolitics: Citizens, Elections, and Governing in the New Media Era

Richard L. Fox and Jennifer M. Ramos
Index
More information

Index

partisanship and; fragmentation of news
audiences and, 39, 49, 53, 56, 68,
69—71, 72, 190—192
quality of, 69
rise of spectacle news and, 53-55, 70
talk vs. reporting on, 53, 55
use of populist rhetoric, 57-58
vs. broadcast network news, 51-52, 186
campaigns and campaigning, Europe, 125.
See also Finland
factors affecting the influence of Internet
in, 174-177
influence of U.S. campaign
communication on, I§I-155
role of Internet in, 152, 170-174, 178
social networking media and, 170-174
voter engagement and, 131-133,
T142-144, 146-147
Web 1.0 vs. Web 2.0, 152
Web campaigns and campaigning, 125,
169
in Austria, 152, 162-165
in Finland, 125-126, 133-141, 142,
144-146
in Germany, 152, 158-162
in Switzerland, 152, 165-169
campaigns and campaigning, U.S., 8. See
also advertising — political
appeals to emotion in advertising,
I13-116, 154
attack advertising and; negative
advertising and, 107, 109, 112-113,
T54
deception in advertising, 109-110,
I16-119
influence on campaign communication in
Europe, 151-155
Internet advertising and; Web campaigns
and, 1o5-107, 108, TT2-113, 12T,
122
personalization of, 153-154
professionalization of, 153
representation of diversity in
advertisements, 119-121
television advertising and, 105-106,
107-108, 112, II3-1I5
use of new media in, 7, 103-104,
210-211
voter engagement and, 131-133,
I146-147
candidates. See also campaigns and
campaigning, U.S.
Internet usage in relation to, 130

291

age, 130, 132, I71-172
candidate status, 1371, 132
gender, 130, 132
party size, 130-I31, 133
television advertising strategies,
107-109
use of new media and, r03-104, 121,
122, 155-157
Web campaigning, U.S., 107-109,
152-T155
Web campaigning, Europe, 129-131
in Austria, 162-165
in Finland, 133-141, 142, 144-146
in Germany, 158-162
in Switzerland, 165-168
Carlson, Tom, 125
Carpini, Michael Delli, 27, 28, 31
Carr, David, 201
Carter, Bill, 66
Carter, Jimmy, 187
Carter, John, 225
CBS News, 25, 51, §2, 79
censorship. See government
Center for Media and Public Affairs
(CMPA), 110, 197, 198
on presidential candidates and late-night
talk shows, 2008, 197
Chaffetz, Jason, 207, 223, 226
Twitter, use of, 207
Cheney, Dick, 7, 12
China, 8, 261
Chittum, Ryan, 8o
Chorherr, Christoph, 162
Choy, Michael, 208
Christian Democratic Union (CDU).
See Germany
citizens, 1, 2. See also political knowledge
cognitive functioning and, 59-60
“Informed Citizen” model, 65-66
media preferences of, 31-32
misinformed vs. uninformed, 40
political knowledge of, 26—43, 59-65
reliance on technology, 1, 155
social media habits of, 209, 218, 219
tailoring news to one’s own interests
and/or ideologies, 12-13, 40, 189,
195, 202—203. See also Daily Me
use of new media by, 3, 65-69, 72,
I55-156
Clinton, Bill, 25, 187
Clinton, Hillary, 68, 261
satirical treatment of, 68
CNN Airport Network, 53

© in this web service Cambridge University Press

www.cambridge.org



http://www.cambridge.org/9781107015951
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

978-1-107-01595-1 - iPolitics: Citizens, Elections, and Governing in the New Media Era

Richard L. Fox and Jennifer M. Ramos
Index
More information

292

CNN; CNN.com, 42, 51, 52, 53, §5, 81
as a competitive brand, 51-53, 55
audiences of, 51-55, 190-192
coverage of the Persian Gulf War, 53—54
partisan leanings of, 52

CNN Digital, 53

CNN en Espafiol, 53

CNN Headline News, 53

CNN International, 12, 53

Coakley, Martha, 184

cognitive functioning, 59. See also citizens
logico-scientific mode vs. narrative

mode, §9-60

Cohen, Noam, 7

Colbert Report, 4, 26, 35, 38, 60, 67, 201

Colbert, Stephen, 56. See also Colbert

Report

Collins, Susan, 221

Comaneci, Nadia, 200

Comedy Central. See news satire

communication technologies, 125
diffusion of, 129
digital divide; digital gaps, 129-130
evolution of; innovations in, 129, 151
social profile of users, 129-131

comScore; comScore.com, 19§

Comstock, Beth, 67

Congress, U.S., 1. See also political

actors/politicians
steroid abuse hearings, 200
tweetcongress.org, 212
use of social media by members, 1,
206-207, 209, 210212, 229—230
advertising on, 213, 221-223
in campaigns, 2T0—21T
credit-claiming on, 213, 223-224,
226
demographics and, 214-217
information sharing, 224225
legislative process and, 211
levels of activity, 217-219, 226
partisan gap in, 208, 211, 216,
217-218, 226-229
personal content on, 225-226
position-taking on, 213, 221-223,
225,226

Congressional Research Service, 211

Connolly, Ceci, 250

Consoli, John, 188

Conyers, John, 243

Cooper, Anderson, 55

COPS, 62

Cornfield, Michael, 211

Index

Cornyn, John, 207, 224
Facebook, use of, 207

Cox, Ana Marie, 79, 86

Craig, Tim, 210

Crigler, Ann, 45

CSI: Crime Scene Investigation, 62

C-SPAN, 62, 66

Cuba, 8

Daily Kos; DailyKos.com, 1, 82, 234
partisan leanings of, 193
Daily Me, 12, 13, 202. See also citizens
consequences of, 12
The Daily Nightly, 10
Daily Show with Jon Stewart, 4, 26, 35,
38,57, 61, 62, 67, 201
Davenport, Jim, 76
Davis, Artur, 221
Davis, Richard, 7
Dayen, David, 250, 251
DC 9/11: Time of Crisis, 2003, 61
de Vise, Daniel, 208
Deal or No Deal, 61
Dean, Howard, 7, 103, 240
progressive activism of, 240-241
use of new media, 210
Democracy for America (DFA), 240, 248
democracy/democracies, 49
political communication in, 64-65
role of television in, 49, 64-65, 72
democratization, 2
new media and; technological changes
and, 2-3, 9, TO-T1, 13-14
Dewan, Shaila, 76
digital divide; digital gap, 5, 129-130,
192-193
definition of, 7
U.N. Information and Communication
Technology (ITC) Task Force, 7
digital video recorder; DVR, 66
Dorroh, Jennifer, 79
Doyle, Mike, 223
Dozer, Kimberly, 263
Dr. Phil, 61
Dreier, David, 224
Dreier, Peter, 233, 234, 256
Drezner, Daniel W., 85
Drinking Liberally; DrinkingLiberally.org,
2471, 248
Druckman, James, 132
Drudge, Matt, 7. See also Drudge Report
Drudge Report, 13
Dunn, Anita, 196

© in this web service Cambridge University Press www.cambridge.org



http://www.cambridge.org/9781107015951
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

978-1-107-01595-1 - iPolitics: Citizens, Elections, and Governing in the New Media Era

Richard L. Fox and Jennifer M. Ramos
Index
More information

Index

Eck, Klaus, 159, 171
The Economist, 7
Eder, Teresa, 165
Egypt, 151, 259
citizen activism in, 2011, 151, 267-268
governance in, 266, 267
Internet and new media in, 267268
demographics of users, 269-275
information access, 277-279
networking opportunities, 276-277
political impact of, 279-281
Internet diffusion rate in, 261, 267-268
Twitter revolution, 267
Eisenhower, Dwight, 103
election of 2008, U.S., 1, 104
appeals to emotion in advertisements,
I13-116
attack advertising in; negative
advertising in, 108, T12-113
campaign ad spending, 104
campaign advertising strategies and,
108-109, TTO-TT2, T2T
deception in advertisements and,
I16-119, I2I-122
positive advertising, T07-108, 112
representation of diversity in
advertisements, 110, TT9-121
role of Internet in, 103, 156-157,
194-195, 210
YouTube and, 103-104, 106-107, 120,
121, 122
election(s), Europe, 125
Austria, 2008, national parliamentary
elections, 162-165
Finland, 1997, 2003, 2007, national and
European parliament (EP) elections,
133-141, 142, 144-146
Germany, 2009, “Superwahljahr,”
158-162
Switzerland, 2006, referendums, 167
election(s), U.S., 7. See also election of
2008, U.S.
Democratic presidential primary, U.S.
2004, 7
effects of advertising on, 104
Elk, Mike, 233, 234
Ellison, Keith, 247
entertainment programming, 4, 31. See
also soft news media and programs
as a news source, U.S., 49, 58-65,
71-72, 197
audience characteristics, 198-199
concerns about, 49

293

evolution of, 58
political narratives and, 58-65, 70,
71-72
popularity of, 31-32, 60, 198
presentation of political actors, 199
Eschaton, 8o
Eskenazi, James, 7
Estonia, 7. See also e-voting
Etling, Bruce, 260, 267
Europe, 125. See also campaigns and
campaigning, Europe
advances in communication technology,
125-126
campaign culture in, 152
political communication and
mobilization in, 170-174
use of social networking media in,
170-174
Web campaigning in, 127-131
European parliament (EP) elections.
See election(s), Europe
e-voting, 7

Facebook; Facebook.com, 2, 3, 8, 9, 14,
164, 166, 168, 169. See also social
networking media

campaign advertising on, 156
members of Congress, U.S. and,
207-209, 214, 229-230
advertising on, 213, 221-223
credit-claiming on, 213, 223224,
226
demographics of users, 214-217
information sharing, 224-225
levels of activity on, 217-219, 226
personal content on, 225-226
position-taking on, 213, 221-223,
225,226
in non-democratic nations, 260
partisan gap in use of, 208, 211, 216,
217-218

FactCheck.org, 110, 1171, 116, 118

Fairness and Accuracy in Reporting
(FAIR), 110

Falcone, Michael, 93

Fallin, Mary, 223

Faris, David, 268

Faris, Robert, 260, 267

Farrell, Henry, 85

Faymann, Werner, 163

Feinstein, Dianne, 263

Feltus, Will, 190, 192

Feusi, Alois, 168

© in this web service Cambridge University Press

www.cambridge.org



http://www.cambridge.org/9781107015951
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

978-1-107-01595-1 - iPolitics: Citizens, Elections, and Governing in the New Media Era
Richard L. Fox and Jennifer M. Ramos

Index

More information

294 Index
Finland, 126. See also campaigns and Geiser, Urs, 167
campaigning, Europe Germany, 152
electoral system of, 127-128, 133-134 Christian Democratic Union (CDU), 160
Internet diffusion in, 128 team2009.de, 159
voter engagement in, 131-133, 135, Green Party, 159
146-147 Pirate Party, 159, 172
Web campaigning, evolution of, political communication and
127-129 mobilization in, 160-162
Web campaigning in national vs. Social Democratic Party (SPD),
European parliament (EP) elections, 158-159, 17T
133136, 141, 142, 144—146 meinespd.net, 158
age as a predictor of, 136-137, 138, wahlkampfog.de, 158
141, 145 “Superwahljahr” (“Super Election
candidate status as a predictor of, 138, Year”), 2009, 158
141, 145 team2009.de, 159
gender as a predictor of, 136, 138, Wahl-o-mat, 173
141, 145 Web campaigning in, 152, 158-162, 165
party size as a predictor of, 136-137, “Geh Nicht Hin” (“Don’t Go!”)
138, 14T, 145-146 YouTube ad, 161, 177
Fiore, Faye, 208 Get Out the Vote (GOTV), 103
FireDogLake; firedoglake.com, 238, 240, Gibbs, Robert, 55, 206, 230
242, 244, 246, 247, 250 Twitter, use of, 206
Fishing with Roland Martin, 61 Gibson, Charlie, 68
FiveThirtyEight; FiveThirtyEight.com, 253  Gibson, Rachel, 127
Flickr, 156 Gievert, Sebastian, 158, 159, 171
Foot, Kirsten, 136 Giffords, Gabrielle, 226
Forbes, Randy, 223 Gitlin, Todd, 12
Ford, Gerald, 187 Gittelson, Eve, 240, 243, 247
Foreign Intelligence Surveillance Act Glasser, Mark, 7
(FISA), 236 Glassman, Matthew, 211
Forgette, Richard, 32 Golbeck, Jennifer, 211
Fox News Channel (FNC), 12, 35, 36, 38, Goldstein, David, 207
40, 51, 52, 55 Goldstein, Joshua, 151
as a competitive brand, 52-53 Gonzalez, Elian, 53
audiences of, 190-192 Google video, 66
Barack Obama interview, 2009, Gore, Al, 199, 260
196-197 government, 2
misinformation and, 41, 42, 43 censorship by, 2, 8-9, 281-283
partisan leanings of, 38-39, 52, 55, 56, Graber, Doris, 45, 62
58 Grassley, Charles, 207
rhetorical strategies of, 56—57 Twitter, use of, 207
support of Iraq War, 56-57 grassroots movement. See activism —
Fox, Susannah, 9o political
fragmentation of news audiences. See news  Grayson, Alan, 258
audiences Greenwald, Glenn, 238
Frank, Thomas, 162, 164 Grijalva, Raul, 247
Free Republic; FreeRepublic.com, 193 Grimes, Justin, 211
partisan leanings of, 193 Groeling, Tim, 187, 193, 194, 196
Grossman, Lev, 7
Ganz, Marshall, 233, 234, 256 Guthrie, Julian, 7
Gaspin, Jeff, 66
Gasser, Urs, 4 Hagain, Joe, 80
Gaudin, Sharon, 209 Haley, Nikki, 76-77

© in this web service Cambridge University Press www.cambridge.org



http://www.cambridge.org/9781107015951
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

978-1-107-01595-1 - iPolitics: Citizens, Elections, and Governing in the New Media Era
Richard L. Fox and Jennifer M. Ramos

Index

More information

Index

Hamby, Peter, 207
Hamsher, Jane, 238, 239, 240, 242, 243,
244, 246, 252
Hannity, Sean, 55
Hartl, Michael, 164
health care reform, U.S., 8
1993-1994 debate, 25
2009—20710 debate, 8, 26, 183-185,
251-255
role of netroots progressive activism,
233-238, 239, 240, 241-248,
249-25T, 255-257
Heller, Dean, 225
Heussner, Ki Mae, 7
Hewitt, Hugh, 79, 8o
Hinderaker, John, 89
Hindman, Matthew, 10
Hoekstra, Pete, 207
Twitter, use of, 207
Honda, Mike, 221
Huberdeau, Jennifer, 88
Huckabee, Mike, 62
Huffington Post; HuffingtonPost.com, 8o,
82,189, 194, 233
Huluy, 66
Humphries, Stephen, 87
Hurricane Katrina, 54, 62
Hussein, Saddam, 41
Hutchison, Kay Bailey, 223

iFilm, 66
Inglis, Bob, 206
Twitter, use of, 206
Inhofe, James, 223
Instapundit, 82
Institute for Media and Communication
Management, University of
St. Gallen, 159
Internet, 3, 49. See also communication
technologies
as a news source, U.S., 5, 26, 39, 155
campaign advertising, Europe, 125, 152,
169
in Austria, 162-165
in Finland, 133-141, 142, 144-146
in Germany, 158-162
in Switzerland, 165-169
campaign advertising, U.S., 104,
105-107, 108, 110, II2, IT4—I1I8,
I2T, 122, 152-1§7, 210-211
consequences of, 10
democratizing role of, ro-11
diffusion of; penetration of, 5

295

in Middle East, 261-263
digital divide, 5, 129, 192-193
expansion of, 45, 26
factors affecting the influence of,
174-177
legislative process and, 211
McCain campaign of 2008 and, 104,
107, 156
netroots activism, 237-238, 239, 240,
248, 257-258
non-democratic states and, 3, 8-9, 151,
260-261, 275286
Obama campaign of 2008 and, 7, 104,
107-108, I51, 156
partisan-oriented news and, 189,
192-195
political communication and, 155-157,
169—-170
political participation and; civic
engagement and, T1-12
reporting, immediacy of, 83
television on, 66
Web 1.0 vs. Web 2.0, 152
Internet café, 269
Iran, 2, 9, 261
citizen activism in, 2, 1§
Internet censorship in, 282
Internet diffusion rate in, 282
Twitter Revolution, 2011, 279
Iraq and Iraq war, 41, 55
coverage of, 89
soft news media and, 200—201
survey on public knowledge of, 2003,
4143
Isotalus, Pekka, 134
Israel, Steve, 221
Issa, Darrell, 226
ITU Telecom, 7
Iyengar, Shanto, 109

Jackman, Simon, 193
J.A.G., 62
Jecker, Nina, 166
Jennings, Kent, 11
Johnson, Eddie Bernice, 225
Jones, Jeffrey, 61
Jordan, 259
governance in, 266
grassroots movement in, 266-267
Internet and new media in, 268, 275-276
demographics of users, 269275
information access, 277-279
networking opportunities, 276—277

© in this web service Cambridge University Press

www.cambridge.org



http://www.cambridge.org/9781107015951
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

978-1-107-01595-1 - iPolitics: Citizens, Elections, and Governing in the New Media Era

Richard L. Fox and Jennifer M. Ramos
Index
More information

296

Jordan (cont.)
political impact of, 279-281
Internet diffusion rate in, 261, 266—267
Jordan, Eason, 89
journalists and journalism, 13
advocacy journalism, 9o
blog writing and, 91, 92
blogs, reliance on, 76, 77, 81-82, 96-97
gatekeeping by, 94
journalism standards, decline of, 13, 14,
85-86, 91—92
objective journalism, 90, 91-92
production constraints of, 84, 85, 86
public journalism, 9o
technology and evolution of, 53-54
vs. bloggers, 78-81, 82-83, 86-90, 97
watchdog journalism and, 86
Journeys with George, 2002, 61
Joyce, Mary, 151
Judge Judy, 62
Just, Marion, 45

Kamarck, Elaine Ciulla, 131
Kavanagh, Dennis, 185
Keeter, Scott, 28, 31
Kelly, John, 260, 267
Kennedy, Jr. John F., 54
Kernell, Samuel, 186, 189, 190, 200
Kerry, John, 13
Kifer, Martin, 132
King, Larry, 55
King, Peter, 207
Kirk, Rita, 91
Kitto, Kris, 208
Kosmas, Suzanne, 223
Kremmel, Michael, 164
Kuklinski, James, 40
Kull, Steven, 41
Kurtz, Howard, 85, 88, 89, 92
Kuwait, 259
governance in, 266
Internet and new media in, 268-269,
275-276
demographics of users, 269-275
information access, 277-279
networking opportunities, 276—277
political impact of, 279-281
Internet diffusion rate in, 261
Kilin, Adi, 166

Lachmann, Giinther, 158
Landler, Mark, 261
Landrieu, Mary, 247, 250

Index

Lasica, J. D., 79
Late Show with David Letterman, 183
audience of, 198-199
presidential candidate appearances on,
197
LaTourette, Steven, 225
Lawson-Borders, Gracie, 91
legislative process, 211
in new media environment, 211
Leitner, Dominik, 162
Lemann, Nicholas, 79
Lenhart, Amanda, 9o, 209
Letterman, David. See Late Show with
David Letterman
Leuenberger, Moritz, 165
Lewis, Evan, 41
Lewison, Jed, 250
Lieberman, Joseph, 252
Lilla, Mark, 57
Lil’ Bush, 2007-08, 61, 71
Limbaugh, Rush, 12, 25, 26, 35
on health care reform, 2.5
Lincoln, Blanche, 247
Linder, Wolf, 166
Lithwick, Dahlia, 62
Longchamp, Claude, 167
Los Angeles Times; latimes.com, 11
Lotz, Amanda, 48
Lux, Mike, 240, 251
Lynch, Jessica, 201

MacDonald, Sue, 81
Mack, Mary Bono, 223
Maddow, Rachel, 55
Malkin, Michelle, 89, 189
Manjoo, Farhad, 12
Mardiste, David, 7
Marshall, David, 57
Marshall, Josh, 79, 82, 90
Mashable, 3
Mayer, Jeremy, 211
Mayhew, David, 209
on members of Congress, U.S., 208-209,
213, 221
McCain, John, 104
campaign ad spending, 2008, 104, 156
campaign advertising strategies of,
108-109, 110, 112, II3—-116, 121,
156
deception in advertisements and,
II6-119, I2I-I22
representation of diversity in
advertisements, T20-121

© in this web service Cambridge University Press

www.cambridge.org



http://www.cambridge.org/9781107015951
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

978-1-107-01595-1 - iPolitics: Citizens, Elections, and Governing in the New Media Era
Richard L. Fox and Jennifer M. Ramos

Index

More information

Index

YouTube and, 103, 104, 156, 157
“Blind Ambition” television ad, 118
“Celeb” television ad, 108
“I Am Joe” Internet ad, 108, 112
“Ladies and Gentlemen” television ad,
116
McCaskill, Claire, 206, 225, 226
Twitter, use of, 206, 207
McPike, Erin, 52
Meckel, Miriam, 160, 171
Media Bloggers Association, 96
Media Research Center (MRC), 110
meinespd.net. See Germany
Merkel, Angela, 159
Middle East, 260
active citizenry and, 260
information access in, 277-279
Internet and new media in, 260-2671,
263, 266—275, 281
Internet censorship in, 277, 281-283
Internet diffusion in, 261-263
networking opportunities in, 276-277
political change in, 281-286
Twitter revolutions, 2011, 259
Miers, Harriet, 85
Milburn, John, 87
Mill, John Stewart, 277
Miller, Claire Cain, 157
Mitchell, Greg, 88
Morris, Jonathan, 32
Morrow, Adam, 267
Moulitsas, Markos, 82, 86, 89, 97
MoveOn; MoveOn.org, 241, 244, 247,
250
MSNBC, 12, 40, 43, 51, 52, 55§
as a competitive brand, 52—53
audiences of, 190-192
partisan leanings of, 52
Mubarak, Hosni, 2, 267
Murphy, Caryle, 279
on new technologies, 279
Music Television (MTV), 201
Muslim Brotherhood, 267
blogosphere and, 268
MySpace, 166

Nagourney, Adam, 157

National Coalition Party (Finland),
125

National Public Radio (NPR), 35, 38, 42,
43

Nationaljournal.com, r10

Nau, Henry, 197

297

NBC News, 25, 51, 52
NBC Nightly News, 10
Netanyahu, Benjamin, 1
netroots activism, 23§
as a political movement, 236
blogosphere and, 239—241
criticism of Obama administration,
238-239, 249-251
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