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data
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eye-tracking, 107
fabricated, 97, 196
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overview, 120
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qualitative, 95, 114
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ranked, 105, 155
rated, 105, 154
relative, 155

data analysis, 95
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multiple analysis of data, 78, 137–138,
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effect
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ethical approval, 87–91, 193
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data collection, 112–113
ethical approval, 94
evaluation question, 47
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generalisability, 48
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problems, 198
report, 191
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user experience, 91–92
user recruitment and management, 93

experimental design, 6, 15, 50, 184
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postexperiment, 74–76
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experimental report, 190
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controlled, 16
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Five P’s of data collection, 102, 111, 114

perception, 103, 106–107
performance, 102, 103–104
preference, 103, 104–106, 154
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limitations, 188
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groups, 83
management, 77, 194
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statistical significance, 125, 178, 196, 197
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timing, 60–62
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