Cambridge University Press & Assessment
978-1-009-47945-5 — Creative Agency Unbound
Ronald A. Beghetto , Maciej Karwowski

Table of Contents

More Information

Contents
1 What Is Creative Agency and Why Does It Matter? 1
2 Creative Confidence: Can | Do This Creatively? 10
3 Creative Centrality: Should | Do This Creatively? 20
4 Creative Risk-Taking: Will I Do This Creatively? 27

5 Creative Self-Regulation: How Will | Do This Creatively? 37

6 Creative Behavior as Agentic Action: Theoretical
Propositions 52

7 Supporting Creative Agency: Practical Questions
and Strategies 64

References 72

© in this web service Cambridge University Press & Assessment www.cambridge.org



www.cambridge.org/9781009479455
www.cambridge.org

