
Cambridge University Press & Assessment
978-1-009-35930-6 — Management Across Cultures
Richard M. Steers, Joyce S. Osland, Betina Szkudlarek
Index
More Information

www.cambridge.org© in this web service Cambridge University Press & Assessment

   Aben, Mieke,    308 ,  309 ,  316 ,  337   

  Abirafeh, Lina,    248 ,  270   

  Adler, Nancy,    80 ,  167   

  Agnihotri, Piyush,    341   

  Alibaba,    100 ,  101 ,  157 ,  318   

  AMD,    7   

  Amnesty International,    244   

  Apple,    13   

  Arbor Ventures,    348   

  Arisawa, Masato,    105 ,  123   

  Association of British Travel 

Agencies,    361   

  Audur Capital Investments,    166    

   BackRub,    39   

  Bao Steel,    99   

  BASF,    107   

  Beechler, Schon,    35   

  Beiersdorf Group,    89 ,  90   

  Bendix, Kai,    89 – 90 ,  123 ,  270   

  Benioff, Mark,    279   

  Bennett Coleman,    194   

  Bennis, Warren,    167 ,  168   

  Beyer,    107   

  Biocon,    194   

  Bird, Allan,    29   

  Birkenstocks,    107   

  Bjerre-Lyndgaard, Danielle,    19   

  BMW,    66 ,  107   

  BMW Group,    262 ,  267   

  Boden, Dermot,    3 – 5 ,  18 ,  27 ,  378   

  Bond, Michael,    63   

  Boyacigiller, Nakiye,    35   

  Braun,    108   

  Brett, Jeanne,    282   

  Brita,    108   

  B-Team,    177   

  Bush, George W.,    68   

  BYD,    100    

   Cannon-Brookes, Michael,    128 , 

 134 ,  160   

  Caproni, Paula,    318   

  Carroll, Lewis,    368   

  Chainarong, Sirikit,    204 – 6 , 

 233   

  Chang, Morris,    117 ,  123   

  Chen, Lucy,    52 – 3   

  Chen, Ming-Jer,    99   

  Chiquita Brands,    251   

  Chiu, Willy,    328 ,  329 ,  338   

  Christopher Demetrakos,    187   

  Citi Ventures,    348   

  Citigroup,    4   

  Confederation of Danish 

Industry,    19   

  Confucius,    97   

  Cox, Arthur,    285 ,  286 ,  305   

  Credit Suisse,    193    

   Daimler,    107   

  Dekker, Roos,    3 – 5 ,  18 ,  27   

  Delves, Jason,    301 ,  305   

  Demetrakos, Christopher,    118 , 

 123   

  Dentsu International,    117 – 18 , 

 187   

  Depew, Jeff,    284 – 6 ,  305 ,  378   

  Deters, Jürgen,    137 ,  138   

  Dhawan, Neelam,    194   

  Dorfman, Peter,    178   

  Drucker, Peter,    11 ,  277   

  DSM Group,    278    

   Earley, Christopher,    25 ,  26   

  Edward T. Hall,    52   

  Emerson Electric,    165 ,  175 – 6 , 

 188 ,  196   

  Equality and Human Rights 

Commission,    150   

  Erikson, Sven,    345 ,  346   

  Ertel, Danny,    281   

  Eswaran, Vijay,    151    

  F9 Brands,    301   

   Facebook,    13 ,  324   

  Federal Express,    237   

  Fellini, Federico,    210   

  Fisher, Roger,    282   

  Ford Motor Company,    7   

   Fortune ,    41   

  Fujisawa, Takeo,    129 ,  160   

  Fulani, Ngozi,    214 ,  215    

   Gadams, Mary,    3 – 5 ,  17 ,  18 ,  27, 

120   

  Geertz, Clifford,    55   

  Gelfand, Marilyn,    75   

  General Electric,    279   

  General Motors Corporation,    7   

  Ghebreyesus, Tedros Adhanom,  

  190 – 1   

  Gilbertson, Deb,    331 ,  332 , 

 338   

  Glassdoor,    100   

  GlaxoSmithKline (GSK),    248   

  Global Fund for Women,    149   

  GLOBE,    381 ,  388 ,  390   

  Godiva,    6   

  Goldwyn, Samuel,    297   

  Google,    7 ,  13 ,  39 ,  40   

  Guangzhou,    273   
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management, de�nition, 14

management teams, 311

managerial actions, 129

managerial characteristics, 133

managerial cognitions, 129

managerial effectiveness, 9

managerial expectations, 132

managerial perceptions, 129

managerial roles, 130

cultural in�uences, 131

managerial work environments, 

129–30

cognitive schemas, 136

compensation and 

distributive Justice, 144

cultural in�uences, 144

culture and managerial 

selection, 137

distributive justice, 147–9

diversity and inclusion, 150

inclusion and bottom line, 

154

inclusion competence, 153

management and motivation, 

141

managerial behavior, 138

managerial mind, 134

managerial thinking, 134

managing diversity, 152

pay discrimination, 149

role expectations, 130–4

situational contingencies, 

138, 140

work values, 142

managing diversity, 152

mañana, 52

Mandarin Chinese, 37

maquiladora, 128

mastery cultures, 65

mastery-harmony, 144, 145

meister, 136

merit-based compensation, 157

mind, collective programming, 

55

mindful communication, 208

mindfulness, 82

misinterpreting messages, 

225–8

multicultural collaborations, 

309

multicultural competence, 41

multicultural team building, 

316

multiculturalism, 77, 78, 152

multiculturals, 155

multinational corporations, 311

mutual bene�t, 276

mutual trust, 276

namasté, 206

national culture models, 62, 385

national cultures, 60–4, 183

natural language processing, 

41

negotiating strategies, 291

negotiation. See also global 

negotiations

strategies, 283

negotiation skills, 31

negotiators, 281, 292

New Zealand, 331

Nicaragua, 345

non-native speakers, 211

nonverbal communication, 

206, 220

norm of authenticity, 213

Oddou, Gary, 349

OECD guidelines, 253, 254

on-site teams, 313

open attitudes, 41

open communication, 275

organizational culture, 41

organizational effectiveness, 206

organizer/optimizer, 188

other-awareness, 41

out-of-sight, out-of-mind 

syndrome, 365

outsourcing, 6

Pakistan, 75

Paris Climate Agreement, 257
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participation, 316

participative leadership, 168

particularism, 242, 243

particularistic cultures, 68, 69

partnerships, 278, 280

common outlook, 281

compatible corporate 

cultures, 280

complimentary resources and 

assets, 281

long-term relationships, 283

mutual commitment, 281

mutual learning, 281

mutually-reinforcing 

objectives, 280

trustworthiness, 281

patrón, 136

pay discrimination, 149

perceptual skills, 81

performance evaluation, 316

performance rewards, 331

personal attributes, 33

personal integrity, 34

personal re�ection and 

learning, 38

personal responsibility, 260

Poland, 152

political crises, 10

Portugal, 80

positive team culture, 331

power distribution, 64, 66, 295

precedents, 295

prejudices, 214

problem-solving bargaining, 

287–8

production or work teams, 311

progressive punishment, 66, 67

project teams, 311

protestant work ethic, 142

proxemics, 220

interpersonal space, 221

psychological adjustment, 357

facilitating, 360

psychological adjustment 

stages, 358

psychological contract, 148

psychological safety, 320

Pyramid Leadership Model,  

183–5, 191

quasi-capitalistic economic 

reforms, 146

Ramadan, 141

relationship-based cultures, 68

relationship-building skills, 

31, 381

religion, 56

repatriates, 345

repatriation, 364

resilience, 34

reverse culture shock, 364

Rio Declaration on 

Environment and 

Development, 255

rubber time, 52

rule-based cultures, 68

San Zi Jing, 53

Scandinavia, 222

scanning, 184

Securities and Exchange 

Commission (SEC), 251

selective perception, 208

self-awareness, 34, 41

self-initiated expatriates (SIEs), 

17, 344

Seoul, 342

sequential bargaining, 289

sequential-synchronic cultural 

value, 144, 145

service teams, 311

Sharia law, 72, 245

shinyo, 290

shokai, 290

short-term global assignments, 

347

silent language, 220

Silicon Valley, 348

Singapore, 152, 309

situational contingencies, 

138–40

managerial behavior, 140

skills development, 42, 44

Skills Development Model, 20, 

30, 39

active learning, 31

contextual skills, 30

foundational skills, 30

relationship-building skills, 31

smartphone manufacturers, 244

social complexity, 77

social identity, 320

social initiative, 263

social media, 5

social policy, 245

social responsibility, 246

sources of truth, 64

South Africa, 152

South Korea, 129, 147, 152

stakeholder capacity, 196

stereotype threat, 215

stereotypes, 214

strategic alliances, 6, 12

stress egalitarianism, 170

supervisor, 136

de�nition, 137

supply chain problems, 300

supply chains, 6

Sustainable Development Goals 

(SDGs), 257

Sweden, 74

Switzerland, 264–5

symbolic leadership, 170

sympatia, 206

synchronic-sequential time, 71

system skills, 186

team building, 332

team camaraderie, 331

team effectiveness, 334

team leadership, 330

team trust, 320

teams with direction, 331

technological breakthroughs, 6

télos (goal), 173

third country nationals (TCNs), 

345

third culture kids (TCKs), 352

three p’s of sustainability 

(pro�ts, people, planet), 10

threshold traits, 33

tight culture, 75

time orientation, 64

timing, 295

topics for discussion, 217

Tower of Babel syndrome, 154

transactional leadership, 168

transformational leadership, 

168

Trompenaars and Hampden-

Turner Model, 63

trust. See also global 

partnerships

behaviors, 275

building, 333

compatible work patterns, 

276

judgment, 275

mutual bene�ts, 276

open communications, 275

trust expectations, 275

benevolence-based trust, 275

competence-based trust, 275

incentive-based trust, 275

truth, 71

Türkiye, 141

U.S. Foreign Corrupt Practices 

Act (FCPA), 250, 251

Uganda, 193, 194

UN Sustainable Development 

Goals (SDGs), 257

United Brands Company, 251
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United Kingdom, 129

United Nations Convention 

Against Corruption, 255

United Nations Global 

Compact, 253, 255

United States (US), 222, 290

Universal Declaration of 

Human Rights, 255

universalism, 242, 243

universalism-particularism, 71, 

144, 145

universalistic cultures, 68

untouchables, 78

upgraders, 225

verbal communication, 206

virtual global managers,  

17, 19

virtual teams, 313, 317, 318, 

327, 329, 334, 336

visual communication, 220

women in senior leadership 

positions, 192

women in senior leadership 

roles, 191

women leaders in developing 

countries, 193

India, 193

Uganda, 193

work motivation, 144

work values, 142

working globally

bene�ts and challenges, 349

gender, 388

workplace behavior, 65

World Values Survey (WVS), 

320

yang, 173

yin, 173

Zimbabwe, 256
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