Cambridge University Press & Assessment

978-1-009-19931-5 — Television in the Streaming Era

Jean Chalaby
Index
More Information

Index

5G network, 27

A&E Networks, 52
and the cloud, 88, 140-1
Acorn TV, 73, 161
Advanced Research Projects Agency
(ARPA), 75
Adventure Line Production, 113
advertising video on demand (AVoD), 3,
63, 66
leading platforms, 70-1
Africa, 178
Nollywood, 187
Transnational TV networks, 51
TV producers, 40, 183, 187
Aggregation, 6, 27, 61, 102, 115-18, 143,
148, 169-70, 181, 190
definition, 115
Agreement on Trade-Related Aspects of
Intellectual Property Rights (TRIPS),
186
Akamai Technologies, 86, 138
Aksoy, Asu, 13
Alibaba, 141
All3Media, 111
Allocca, Kevin, 162
Alphabet, 71, 155-6
Amazon, 155
Amazon CloudFront, 86, 138
Amazon Fire TV, 64
Amazon Video, 83
Amazon Web Services (AWS), 80, 137,
139-42, 169
content investment, 61
and undersea cable networks, 95

Amazon Prime Video, 27, 43, 60-1, 67, 72,
101, 155, 160
and content delivery networks (CDNss),
137
and TV producers, 150
Antioco, John, 144
Appadurai, Arjun, 12
Apple, 32, 82, 155
and content delivery networks (CDNGs),
137
App Store, 100
content investment, 61
iCloud, 100
iTunes, 83
Apple TV, 27, 64
Apple TV+, 27, 43, 61, 67, 69, 155, 160
Armoza, Avi, 185
Arqiva, 125, 127
Arsenault, Amelia, 21
artificial intelligence and machine learning
(AI/ML), 25, 142
Asia, 178, 184
communications satellites, 51-4
Transnational TV networks, 51-4
TV formats, 49
web application traffic share, 101
Aspera, 131
Asset specificity, 118, 145, 157
AT&T, 27, 30, 63, 73, 111, 131, 149

Bair, Jennifer, 18

Bakker, Gerben, 58

Banerjee, Indrajit, 13

Banijay, 46, 106-8, 111, 113, 169, 172, 179
Bartlett, Christopher A., 167-9

© in this web service Cambridge University Press & Assessment

www.cambridge.org



www.cambridge.org/9781009199315
www.cambridge.org

Cambridge University Press & Assessment

978-1-009-19931-5 — Television in the Streaming Era

Jean Chalaby
Index
More Information

226 | Index

BBC, 38, 40, 434, 54, 66, 122, 125, 140,
150
BBC Studios, 46, 111, 119
BBC Worldwide, 106
broadcast engineering, 122
and the cloud, 88
and content delivery networks (CDNG),
137
introduction to television, 58
iPlayer, 59, 88, 126, 129, 140
media delivery outsourcing, 127-9
and TV rights, 41-2
Beck, Ulrich, 15
Berners-Lee, Tim, 91
Beuve-Mery, Hubert, 12
Big Brother, 46-7, 106
Blockbuster, 144-5
Bloem, Adriaan, 137
Bloomberg TV+, 73
Boudreau, Yves, 139
Braudel, Fernand, 16
Brin, Sergey, 28, 178
BritBox, 66, 73, 161
British Telecom (BT), 77-8
BT Media & Broadcast, 127
BT Sport, 127, 129
broadcaster video on demand (BVoD), 3,
59, 70
broadcasting, 36, 45, 55-6, 120
and history of sreen entertainment, 58-9
and streaming, 1, 3-4, 59,72, 99, 161, 190
media delivery, 121-2, 126
BT Sport. See British Telecom (BT)
Burgess, Jean, 2

Cable TV, 58, 60
Canal Plus, 38
capitalism, 10
and creative destruction, 144
and financialisation, 32
and globalisation, 15
and GVCs, 2, 32
and open societies, 175-6

and television, 190
and the world-system, 16
Castells, Manuel, 65-6
Caves, Richard, 31
CBS, 122
Cerf, Vint, 93
Channel 4 (UK), 38, 40, 105, 129, 140, 182
40D, 59
All 4, 88
media delivery outsourcing, 127-8
Chaplin, Charlie, 58
China, 8
and the global media system, 178-9
and IP rights, 188
and media import restrictions, 186
China Telecom, 26
cinema, 58
cloud, the, 1, 25, 74, 86-9, 121, 170
definition, 88
infrastructure, 93-9
and media delivery, 130
providers, 140-2
clusters, 103
CNN, 49, 54
codecs, 92, 124
and MPEG-1 81
Coe, Neil M., 22-3
Cold War, 11-12, 75
Comcast, 27, 30, 51-2, 63, 131, 140, 149,
169
organisational configuration, 170
communications satellites, 49, 60, 74
Astra 1A, 78
Astra fleet, 78
direct broadcast satellites (DBS), 76—7
direct to home (DTH) satellites, 76—7
European Communications Satellite
(ECS) programme, 76
Hotbird fleet, 78
Intelsat 1, 75
Syncom 2, 75
Telstar 1, 75
video neighbourhoods, 78-9

© in this web service Cambridge University Press & Assessment

www.cambridge.org



www.cambridge.org/9781009199315
www.cambridge.org

Cambridge University Press & Assessment
978-1-009-19931-5 — Television in the Streaming Era
Jean Chalaby

Index

More Information

consolidation, 4, 6, 16, 24, 29-31, 102, 128
and global suppliers, 153
and media delivery, 130
and scale, 111
and TV production sector, 105-9, 111,
118, 151
content creators. See TV producers and
YouTubers
content delivery networks (CDNs)
definition, 85
providers, 87, 136—40
and streaming delivery, 87
content market, 42, 116, 118, 147
Contractor, Farok J., 31
convergence, 29
device, 25
industrial, 25
cosmopolitanism, 14, 160-1
and streaming platforms, 160-1
Craig, David, 27-8, 156
creative destruction, 143—4, 153
crunchyroll, 83
cultural imperialism thesis, 11-13
Cunningham, Stuart, 13, 27-8, 156

dailymotion, 71, 83
Dancing with the Stars, 46-8, 106
data centres, 85, 97-8, 140

and AI/ML, 142

and Netflix, 141

and sustainability, 99

and tech giants, 98

and YouTube, 161

hyperscalers, 97
DAZN, 73
Defoe, Daniel, 74
deterritorialisation, 13

and the cloud, 87
Deutsche Telekom, 26
de-verticalisation. See vertical disintegration
Dicken, Peter, 23, 74
digital economy, 1, 4, 10, 25, 64, 189
digital video recorders (DVRs), 123

Index | 227
digitisation, 1, 4, 24-9, 50, 79-80, 190
direct to home (DTH) satellites, 76-9
Discovery, 30, 49-50, 52, 54, 61, 63, 110
and the cloud, 88, 140
Discovery+, 73
Disney. See Walt Disney
Disney+, 30, 42, 61, 667, 69-70, 101, 160
and content delivery networks (CDNSs),
137
content investment, 62
Disney+ Hotstar, 60
Distraction Formats, 112
Dorfman, Ariel, 11
downloading, 83
and streaming, 80
DramaFever, 72
Dyke, Greg, 128

economic upgrading, 20, 175, 180
Eisenstein, Elizabeth, 74
Endemol, 105, 108, 110, 172, 185
Endemol Shine, 108, 113, 179
equipment manufacturers, 104
Ericsson, 128

acquisitions, 130-1
ESPN+, 72-3
European Commission

digital strategy, 156
European Space Agency, 76
European Union (EU), 39, 175
Eutelsat, 76-8, 134-6

Facebook, 27, 30, 100-1, 155
advertising revenue, 155
and undersea cable networks, 95
Facebook Watch, 71
Fernandez-Stark, Karina, 19-20
fibre optic cables, 946, 98, See also
undersea cable networks
Jfiliére approach, 21
filmstruck, 72
Flash Player, 82
flex, 134

© in this web service Cambridge University Press & Assessment

www.cambridge.org



www.cambridge.org/9781009199315
www.cambridge.org

Cambridge University Press & Assessment

978-1-009-19931-5 — Television in the Streaming Era

Jean Chalaby
Index
More Information

228 | Index

Flynn, David, 111, 145-6

Fort Boyard, 113

free video on demand (FVoD), 3
Freeman, Christopher, 74
Fremantle, 46, 111, 179
FremantleMedia, 106
Frot-Coutaz, Cécile, 2, 162
fuboTV, 64

Garcia Canclini, Néstor, 12-13
Garcia Mirquez, Gabriel, 12
Garvie, Wayne, 42
Gawer, Annabelle, 64—6
Gereffi, Gary, 9, 18-21, 180, 184
Ghoshal, Sumantra, 169
Glaser, Rob, 81
Global
definition, 9
global commodity chain (GCC) analysis,
17-18
global integration, 1, 7, 14, 33, 36, 56, 59,
143, 146, 153, 157
global production network (GPN) analysis,
22-3
global suppliers. See suppliers
global supply base. See shared supply base
Global TV industry, 2, 4, 15, 92, 169, 174,
See also global TV system and TV
industry
and China, 8
and GVC-oriented policy, 175, 180
social and political values, 175-9
Global TV studios, 6, 106, 108-11, 119,
189
organisational configuration, 173
Global TV system, 4-5, 7, 37, 158, 179,
190
global value chain (GVC) framework, 1, 4,
10, 14-15, 157, 190-1
dimensions, 21
and GPN analysis, 22-3
and Michael Porter, 22
origins, 19

global value chains (GVCs)
digital, 1
and GVC-oriented policy, 179-80
polarity, 153
types of governance, 19-20
globalisation, 1-2, 7, 13-15, 24, 48, 157
and the cloud, 87, 89
and standards, 90
goldmines, 164
Goodson, Marc, 44-5
Google, 27-8, 101, 178
advertising revenue, 155
DeepMind, 142
Google Cloud, 86, 141-2
Google Cloud CDN, 138
and undersea cable networks, 95
Google Video, 83
Got Talent, 46—7, 106, 160
Graz, Jean-Christophe, 91
Green, Joshua, 2
Green, Lucas, 111, 113
Greenaway, Sinead, 120, 129
Grey, Vince, 90
Griffiths, Ian, 43
Grundy, 105

Hastings, Reed, 28, 61, 144
Havens, Tim, 37
Hayu, 73
HBO, 52, 54, 60
HBO Max, 63, 66, 69
Herman, Edward S., 11
Hindhaugh, Jamie, 129, 152
Hopkins, Terence K., 17-18
Huluy, 63, 66, 69, 83

Hulu Live, 64
hypertext transfer protocol (HT'TP), 83—4

IBM, 98, 131, 141

Idols, 46—7, 106

IMDb TV, 71, 155

import substitution industrialisation (ISI)
strategy, 184

© in this web service Cambridge University Press & Assessment

www.cambridge.org



www.cambridge.org/9781009199315
www.cambridge.org

Cambridge University Press & Assessment

978-1-009-19931-5 — Television in the Streaming Era

Jean Chalaby
Index
More Information

industry co-evolution, 153
infrastructure, 5, 99, 120, 189
broadcasting, 126, 129
cable networks, 93-7
cloud, the, 141
content delivery networks (CDNs), 137
data centres, 97-8
definition, 93
sustainability, 98-9
YouTube, 161
Instagram, 71
Intelsat, 76, 79, 134-6
interdisciplinarity. See methodology
international
definition, 8
international communication, 4, 10, 14-15,
23
and free flow of communication, 11,
176-7
history, 10-14
methodology, 14-16
International Organization for
Standardization (ISO), 90
International Telecommunication Union
aru), 77
and standards, 90-1
World Conference on International
Telecommunications (WCIT), 177
Internet Engineering Task Force IETF),
91-2
internet protocol (IP) delivery, 1, 123, 126,
130-1, 170
and globalisation, 174
streaming, 80
internet protocol television (IPTV), 3—4,
25-6
Internet, the, 25, 32, 60, 74, 80, 122,
136
and application traffic share, 99-100
bubble, 82, 144
and CDNs, 85
and China, 179
and data centres, 97

Index | 229

and data infrastructure, 98
and ITU, 177
shutdowns, 178
and standards, 92
iPlayer. See BBC iPlayer
Irokotv, 73
Irvine, Duncan, 183
Israel
media policy, 184
and the TV format trade, 185
TV producers, 184
ITV, 38, 43-4, 49, 66, 73, 106, 122, 149,
182
broadcast engineering, 122
ITV Studios, 46, 107, 111, 113, 115
media delivery outsourcing, 127, 129

Jacka, Elizabeth, 13
Japan, 38, 184
TV format exports, 49
and TV format trade, 185
Jin, Dal Yong, 30

Keane, Michael, 178
Kilpatrick, George, 169
Kirch group, 38
Kirch, Leo, 78
Kirpatrick, Jeane, 177
Korea

TV exports, 39

TV format exports, 49
Kiing, Lucy, 22
Kyncl, Robert, 161

lead firms, 6, 36, 115, 142, 145-6, 151,

157, 189

and global integration, 7, 56

and GVC-oriented policy, 180, 182-3,
188

and methodology, 15, 34

organisational configuration, 170-2

and outsourcing, 157

revenue and market capitalisation, 149

© in this web service Cambridge University Press & Assessment

www.cambridge.org



www.cambridge.org/9781009199315
www.cambridge.org

Cambridge University Press & Assessment

978-1-009-19931-5 — Television in the Streaming Era

Jean Chalaby
Index
More Information

230 | Index

lead firms (cont.)
and suppliers, 19-20, 143, 151, 190
and tech giants, 1524
and TV GVC, 189

Lee, Ji-Ren, 152

Lerner, Daniel, 11

Li and Fung, 133

Limelight Networks, 138

Lobato, Ramon, 61

MacBride, Sein, 12, 176-7
macromedia, 82
Mattelart, Armand, 11
McChesney, Robert W., 11
media delivery, 6, 189
definition, 120
and organisational configuration, 169-70
publication, 123—4
reception, 125
suppliers, 151-2
transmission, 124-5
mergers and acquisitions (M&As), 29-31,
116, 145, 189
and global TV studios, 108, 119
and media tech, 130, 153
Meta. See Facebook
methodology, 8
global communication approach, 14-16
Microsoft, 82, 86, 155
Microsoft Azure, 87, 140-2
Microsoft Azure CDN, 138
and undersea cable networks, 95
Middle East, 178
content market, 183
media policy, 183—4
transnational TV networks, 51
TV producers, 1834
Milberg, William, 31-2, 184, 188
minimum efficient scale
and the CDN industry, 139
Mitele Plus Internacional, 73
Mittel, Jason, 2
modernisation theory, 11

Mortley, David, 13
Mosaic, 81
Moving Picture Experts Group (MPEG),
81
and standards, 92
MTV Networks, 49-50, 52, 54, 159
MTYV Play, 73
organisational configuration, 170-2
and reality TV, 171
multinational companies
digital multinational enterprises
(MNEs), 25
and open societies, 176
organisational configurations, 167-9
Murdoch, Rupert, 78, 178
music festivals
and communication satellites, 80

National Aeronautics and Space
Administration (NASA), 75
NBCUniversal, 27, 63, 72, 106, 116
NBCUniversal International Studios,
111
Nederveen Pieterse, Jan, 13
NENT Studios, 111
NetAid, 82
Netflix, 27, 30, 43, 57, 60-1, 66-7, 83, 101,
116, 145, 149
and Blockbuster, 144
and the cloud, 88, 140
and the content market, 116
content investment, 61
and data centres, 141
distribution at scale, 61
localisation, 161
and microservices architecture, 88
and Open Connect, 137
recommendation system and
personalisation algorithms, 116-18
and TV producers, 150
network theory. See also Castells, Manuel
New World Information and
Communication Order, 12

© in this web service Cambridge University Press & Assessment

www.cambridge.org



www.cambridge.org/9781009199315
www.cambridge.org

Cambridge University Press & Assessment

978-1-009-19931-5 — Television in the Streaming Era

Jean Chalaby
Index
More Information

New World Information and Communication
Order NWICO), 176-7

News Corp, 178

NextUp, 73

Nollywood, 187

non-rival consumption, 58

open societies, 175-6
and market economy, 176
organisational configuration, 7, 158,
167-74
outsourcing, 33
and the CDN industry, 137
definition, 31
and media delivery, 120, 127-30

Page, Larry, 28, 178
Pager, Sean, 187
Paramount+, 67
Pawley, Edward, 122
Payne, Cathy, 111, 113-14
pay-TV, 61
and direct to home (DTH) market, 78-9
and streaming services, 567
Peacock, 63, 66, 72, 170
Pearson, 105-6
Picard, Robert, 22
Pietrobelli, Carlo, 180
platforms. See also streaming platforms
industry, 65
internal, 64
multi-sided, 65
network effects, 65—6
streaming business models, 667
supply chain, 65
transaction, 65
types, 64—6
Pluto TV, 71
policy, 7, 175
GVC-oriented, 175, 180-8
Ponte, Stefano, 153
pop stars, 47
Porter, Michael, 21-2, 146

Index | 23l

ports events

and communication satellites, 79
post-production, 103—4
power asymmetries, 7, 19-20, 112, 143,

182, 184

and the TV GVC, 144-51
procurement, 151
Progressive Networks. See RealNetworks
ProSiebenSat.1, 149

Rabellotti, Roberta, 180
Randolph, Marc, 28, 61, 144
Rapid Blue (South Africa), 183
Rayburn, Dan, 82
reality TV, 106
and MTV Networks, 171
and post-production, 103
and TV production companies, 106
RealNetworks, 81-2
RealVideo, 81
Red Arrow Entertainment, 106-7, 111
Red Bee Media, 127-8, 169-70
Redstone, Sumner, 178
research companies, 104
Robins, Kevin, 13
Rochet, Jean-Charles, 65
Rodrigue, Michel, 48
Roku, 64
RTL Group, 38, 106, 110, 149
RTL channels, 53
Russia
and the Internet, 178
Sputnik, 75
Rysman, Marc, 65

Salto, 66
‘SatCab’ EU Directive, 50
scalability, 71
scale, 28
and the CDN industry, 137-40
and the cloud, 88
and the digital economy, 189
and global suppliers, 133

© in this web service Cambridge University Press & Assessment

www.cambridge.org



www.cambridge.org/9781009199315
www.cambridge.org

Cambridge University Press & Assessment
978-1-009-19931-5 — Television in the Streaming Era
Jean Chalaby

Index

More Information

232 | Index
scale (cont.)
and streaming, 59-64
and TV production, 111-13
Scannell, Paddy, 74
Schiller, Herbert, 11
Schmidt, Eric, 28
Schramm, Wilbur, 11
Schumpeter, Joseph, 144, 153
Schumpter, Joseph, 1434
Scott, Allen, 31
segmentation, 4, 6, 31, See also vertical
disintegration
and firm behaviour, 33
and vertical integration, 102, 118-19
Shahid, 73
shared supply base, 131, 153—4
Shifman, Limor, 162
Shine, 106, 108, 172
Shomi, 72
Shudder, 73
Shultz, George P., 177
Sinclair, John, 13
Sky, 27, 30, 38, 51, 57, 60-1, 63, 78, 123,
127,142, 170
Sky Go, 64
SkyShowtime, 63
Snapchat, 71
Société Européenne des Satellites (SES),
77-9, 127, 134-6
Society of Motion Picture and Television
Engineers (SMPTE), 91
Sony, 131
SET India, 164
Sony Pictures Entertainment, 106
Sony Pictures Network India, 54
Sony Pictures Television, 106
Sony Pictures Television International
production, 111
Sputnik, 75
standards, 152, 154
and globalisation, 90
and GVCs, 89
and streaming delivery, 92
Stankey, John, 30

Star, 54, 63
Startlight Networks, 81
StarWorks, 81
Starz Play, 73
Stinehour, Josh, 121
Stocker, Volker, 139
streaming, 5, 56, 92, 148, 157, 160, Sec also
and creative destruction, 1436
and the digital shift, 1
and downloading, 80
growth, 56-7
and history of screen entertainment, 57-9
and internet traffic share, 99-100
live, 126
origins, 80-2
and scale, 59
streaming delivery and streaming platforms
and broadcasting, 1, 3-4, 59, 72, 99, 161,
190
and video on demand (VoD), 80
streaming delivery
adaptive streaming, 83—4
codecs, 84
coding formats, 84-5
definition, 80
history, 80-2
and standards, 92
streaming platforms, 5, 6673, 140, 160
and cosmopolitanism, 160-1
and drama, 38
internationalisation, 62-3
launch dates, 83
and tech giants, 155
and TV rights, 42-3, 114
and video consumption, 99
Sturen, Olle, 90
Sturgeon, Timothy J., 25, 152-3, 180, 184
subscription video on demand (SVoD), 3,
43, 601, 66
and content market, 42
and cosmopolitanism, 160-1
and pay-TV, 56-7
and streaming platforms, 67-70
UK viewing figures, 155

© in this web service Cambridge University Press & Assessment

www.cambridge.org



www.cambridge.org/9781009199315
www.cambridge.org

Cambridge University Press & Assessment
978-1-009-19931-5 — Television in the Streaming Era
Jean Chalaby

Index

More Information

Index | 233
Sundance Now, 73 Tobagi, Fouad A., 80-1
super-aggregators, 69 Todou, 83
super-indies (UK), 106 Tomlinson, John, 12-13
suppliers, 6, 143, 157, 189 trade publishers, 104
global, 6, 120, 1524, 157 transactional video on demand, 3
and global integration, 7 transnational, 158
internationalisation, 1467 definition, 8-9
and knowledge transfers, 134 media firm, 173
media delivery, 151-2 organisational configuration, 168-72
and methodology, 15 transnational TV networks, 158-9
multi-sectoral, 120, 133—4, 152 transnationalism
sector-specific, 120, 145-7, 157 and YouTube, 161-7
and TV GVC, 189 transnationalisation, 7, 13
TV production, 147-51 and the cloud, 87
turnkey, 133 and the global shift, 174
Survivor, 47 Tubi, 71
Susen, Simon, 12 Tucker, Shane, 128
Turkey
T Series, 164 TV exports, 39
Target Entertainment, 112 TV distribution
tech firms, 27-9 definition, 113
tech giants, 6, 131, 152 and TV rights, 114
and data centres, 98 TV formats, 160
and sustainability, 99 definition, 44
and TV industry, 154-6 game shows, 45
and undersea cable networks, 95 and GVC-oriented policy, 184-6
technology, 5, 24, 27, 74-89, 92-3, 99, reality TV, 45
104, 120, 129, 189 TV GVC, 4-5, 8, 24, 33-4, 36, 146, 157,
AI/ML, 142 179, 187, 189
and GVCs, 181 and connected value chains, 104
and infrastructure, 93 content production, 102-19
telecom companies (telcos), 25-7, 30, 63 country participation, 180-9
telefénica, 26, 30, 137 and creative destruction, 143—6
television. See also broadcasting and and GVC-oriented policy, 175
streaming media delivery, 12042
definition, 154-6 modes of governance, 147-52
and tech giants, 154-6 organisational configurations, 169
and video ecosystem, 99 polarity, 153
Television without Frontiers EU Directive, TV industry, 1, 4-6, 14, 29, 33, 99, 101,
50-1 120, 143, 146, 156, 189, See also global
Thompson, Mark, 128 TV industry
TikTok, 27, 66, 71, 100-1, 186 digitisation, 25
Time Warner, 27, 30, See also WarnerMedia global integration, 34, 37, 55, 146
Tirole, Jean, 65 and global suppliers, 131

© in this web service Cambridge University Press & Assessment www.cambridge.org



www.cambridge.org/9781009199315
www.cambridge.org

Cambridge University Press & Assessment

978-1-009-19931-5 — Television in the Streaming Era

Jean Chalaby
Index
More Information

234 | Index

TV industry (cont.)
globalisation, 157
and satellite operators, 136
streaming platforms, 56, 64-71
and tech giants, 154-6
and video ecosystem, 2
TV producers
Africa, 40, 183, 187
developing countries, 186
Israel, 184
and lead firms, 147-51
Middle East, 183-4
and scale, 119
and streaming market, 145
and the streaming market, 157
as suppliers, 147-51
and TV formats, 45
TV production, 102-13
and British policy, 181-3
central hub, 113
creativity, 172

and organisational configuration, 172-3
sector, 105-11, 118, 150, 175, 181-4,

186, 188
and the TV GVC, 151
TV rights, 41-3, 63, 114

and transnational TV networks, 50
and UK GVC-oriented policy, 182

TV series
and deficit funding, 114
trade, 37-41
TV rights, 41-3
TV studios, 103
Elstree Studios, 103
Pinewood Group, 103
TV trade
polycentrism, 40, 48, 55
TV formats, 44-9
TV series, 37-41
Twitch, 66, 71, 73, 155

UK
Broadcasting Act 1990, 182
Broadcasting Act 1996, 182

Communications Act 2003, 182-3
foreign-language TV series, 40
and GVC-oriented policy, 181-3
media delivery case study, 121
TV exports, 38
TV format exports, 49
and TV production sector, 150
TV production sector, 105-6, 181-3
undersea cable networks. See also fibre optic
cables
and tech giants, 95
and the Open Cables Working Group
(OCWG), 95
rates, 96
telegraphic cables, 94, 96
UNESCO, 11-12
and NWICO, 177
United Nations Conference on Trade and
Development (UNCTAD), 21, 40-1,
179-80, 187
upside flexibility, 139-40
USA
antitrust inquiries, 156
and communications satellites, 75
Federal Communications Commission,
122
Financial Interest and Syndication Rules,
105
First Amendment, 175
and the global TV system, 190
and NWICO, 177
Office of the United States Trade
Representative, 188
transnational TV network brands, 52
TV exports, 38
TV format exports, 49
TV production sector, 105

van Bavel, Bas, 176
Verizon Digital Media Services, 138
vertical disintegration, 4, 24, 31, 156
and GVCs, 31-3
vertical integration, 6, 30, 102, 108, 115,
118-19, 131, 147

© in this web service Cambridge University Press & Assessment

www.cambridge.org



www.cambridge.org/9781009199315
www.cambridge.org

Cambridge University Press & Assessment
978-1-009-19931-5 — Television in the Streaming Era
Jean Chalaby

Index

More Information

Index | 235
Vertue, Beryl, 41 World Wide Web Consortium (W3C),
Viacom, 178 912
ViacomCBS, 63
and the cloud, 88 Yeung, Henry Wai-Chung, 22-3
content investment, 61 Youku, 83
video codecs. See codecs Youngest Media, 111, 145-6
video ecosystem, 2, 80, 99-100, 118, 123 YouTube, 2, 27-8, 66, 71, 83, 100-1,
video neighbourhoods, 136 155
video on demand (VoD), 4, 123 advertising revenue, 155
video sharing, 3, 66 Alexander, Jess, 164-5
and streaming platforms, 62 and content rights holders, 165-7
videocassette recorders (VCRs), 123 Baby Shark Dance, 163
Viki, 40, 71, 73, 161 channels, 163
Vimeo, 83 creators. See YouTubers
virtual multichannel video programming Despacito, 162
distributors (vMVPDs), 64 Edwards, Jamal, 164
von der Leyen, Ursula, 156 Free Documentary, 166
Gangnam Style, 162
Wallerstein, Immanuel, 16-18, 144 The Great War, 164-5
Walt Disney, 30, 51-2, 62-3, 70, 73, 116, India’s top channels, 164
131, 149, 169 infrastructure, 161
content investment, 61 memes, 162-3
organisational configuration, 170 monetisation, 66
and video monetization, 69—70 organisational configuration, 171-2
Walter Presents, 40, 73, 161 Quintus Media, 166
‘Warner Bros., 106, 114 SBTV Music, 164
Warner Bros. International Television scale, 62
Production, 111 Sheeran, Ed, 164
Warner Bros. Discovery, 61, 63 and sports leagues, 165-7
WarnerMedia, 30, 63, 116 transnationalism, 161-7
content investment, 61 viral videos, 162
Wavve, 73 Wittig, Florian, 164-5
‘Who Wants to Be a Millionaire?, 467, YouTube TV, 64
106 YouTubers, 62, 162-7, 172

Winkler, Deborah, 32

World Administrative Radio Conferences Zee Entertainment, 51, 139, 164

(WARQ), 77 Zein, Andy, 114
and standards, 91 Zhang, Joy Danjing, 178

© in this web service Cambridge University Press & Assessment

www.cambridge.org



www.cambridge.org/9781009199315
www.cambridge.org

