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It is often difficult to translate the findings of creativity and motiv-
ation researchers into language or activities that benefit end users.
This is the problem driving the need for translational research, and
this book fills the gap. It translates creativity and motivation research
into language that teachers and their students, corporate trainers and
their employees, and students’ families or caregivers can immediately
understand. Instructional modules and lesson plans provide readers
with opportunities to network, give feedback, suggest new research
needs, and access free assessments. Additional resources and oppor-
tunities for readers are available through the Freddie Reisman Center
for Translational Research in Creativity and Motivation.
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over $21 million in funding toward alternative teacher certification;
science, technology, engineering, and math (STEM) education; and
technology integration in preschool through college teaching.

JEFF WESTPHAL served as CEO and Chair of the Board of Vertex,
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He is Founder of both Mosaic'™ and MeaningSphere®, platforms to
enable intrinsically meaningful learning and work. For more infor-
mation, visit his website: https://jeffwestphal.org/.

PENNY HAMMRICH was Dean of the School of Education and
Distinguished Professor at Drexel University. Previously, she was
Dean of Queens College of the City University of New York. She
brought in over $50 million in grant funding, published over 150
articles and 18 books, and gave numerous conference presentations.
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We dedicate our book ro Dean Penny Hammrich, one of this book’s
author team who sadly was taken from us unexpectedly. In addition to
being a brilliant science educator and creative administrator, Penny
was a leader in the burgeoning enterprise of micro-credentialling,
which she describes in Chapter 11. She was excited about translating
creativity and motivation research from journal articles and funded
grant reports into an accessible formar for practitioners, who will use
this information to benefit their students, whether they are corporate
employees or preschool through college learners — this is the intention of

our book.
Fredricka Reisman

Larry Keiser
Jeff Westphal

Penny Hammrich
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Preface

This book is for those interested in applying creativity- and motivation-
related research. Such research is typically found in journals or funded
grant reports that are inaccessible to end users, including preschool
through college classroom teachers and administrators, corporate trainers
and talent managers, researchers in fields related to creativity and motiv-
ation, instructors and students of creativity and motivation courses, and
parents. The book contains foundational knowledge regarding creativity
and motivation, including contributions of trailblazing theorists and
researchers, assessment strategies, and discussions on newer trends such
as mindfulness, gamification, and the neuroscience of creativity. The book
also sets out education and corporate applications — namely lesson plans
in the form of modules that address creativity and motivation — which
contain topic-related background information, activities, assessments, and
related references.

Also described is the Freddie Reisman Center for Translational Research
in Creativity and Motivation (FRC), including its goals, objectives, activ-
ities, and services. The main purpose of the FRC is to translate relevant
creativity and motivation research for end-user applications. The FRC
provides instructional modules, including those in this book, for helping
end users to enhance creativity and motivation; simultaneously, these
modules allow the FRC to receive feedback both on how the modules
can be modified and giving suggestions for research that is needed. This
two-pronged approach is synergistic, unlike the one-way, medical, bench-
to-bedside model. Our feedback model — lab to learner and vice versa —
exemplifies the interaction and cooperation of two or more entities to
produce a combined effect that is greater than their separate contributions.
Thus, the interaction between the FRC and end users regarding the
translation of creativity and motivation research will lead to continuous
improvements to the instructional modules and to proposals for new,

related research. The FRC leadership and its stellar Advisory Board will

XV
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xvi Preface

seek creativity and motivation research that is worthy of translation but
currently embedded in traditional research publications, from both
national and international colleagues. The instructional modules (lesson
plans) contained in Chapters 9 and 10 will serve as the channel for
transmitting the research to education and corporate end users. In add-
ition, the FRC will offer technical assistance in the form of credit- and
noncredit-bearing workshops for translating educational research into
practice. The Drexel FRC will collaborate across the university to provide
nondegree options, such as certificates, badges, and micro-credentials, all

of which are described in Chapter 11.

© in this web service Cambridge University Press & Assessment www.cambridge.org



www.cambridge.org/9781009199186
www.cambridge.org

Cambridge University Press & Assessment

978-1-009-19918-6 — Connecting Creativity and Motivation Research with End Users
Fredricka Reisman , Larry Keiser , Jeff Westphal , Penny Hammrich

Frontmatter

More Information

Acknowledgments

The authors would like to express our sincere gratitude to all the individ-
uals who contributed to the creation of this book. Their support, expertise,
and encouragement were invaluable throughout the entire process. First
and foremost, we would like to thank our dedicated team of researchers,
editors, and contributors for all their efforts in assisting the authors in
gathering and organizing the vast amount of information presented in this
book. Their commitment to excellence and their understanding of and
passion for creativity helped bring this project to life.

Specifically, we would like to thank the following:

David Mattson, Post Doctoral Associate and Research Associate for the
Freddie Reisman Center for Translational Research in Creativity and
Motivation, who ensured that the manuscript was correct and complete,
and we give him our profound thanks.

Stephanie Holmberg and Ericka Pitman, two Drexel University doctoral
students in Drexel University’s Educational Leadership and Management’s
Ed.D. program, and Dr. Melissa Schmitz, who received her doctorate from
the program, for their contributions to several of the Lessons from the Field
component of several of the creativity and motivation modules.

Ngaire Duncan, Chief Operations Officer of Westphal Philanthropy,
who was instrumental in keeping Jeff connected to the process of develop-
ing the manuscript and provided immediate guidance to our frequent
questions.

We are grateful to David Repetto, our Editor, for his unwavering
patience as we endured the unexpected passing of our co-author, Penny
Hammrich. David’s understanding, caring, guidance and support have our
deep appreciation.

Rowan Grout, Senior Editorial Assistant with Cambridge University
Press, who was an unexpected and welcomed addition to our team.
Rowan’s guidance was clear, organized and on point from clarifying the

xvii

© in this web service Cambridge University Press & Assessment www.cambridge.org



www.cambridge.org/9781009199186
www.cambridge.org

Cambridge University Press & Assessment

978-1-009-19918-6 — Connecting Creativity and Motivation Research with End Users
Fredricka Reisman , Larry Keiser , Jeff Westphal , Penny Hammrich

Frontmatter

More Information

xviii Acknowledgments

book’s title through all the steps to completed manuscript. We thank you,
thank you, thank you, Rowan.

Finally, we thank the production arm of Cambridge University
Press, Ruth Boyes, Senior Content Manager | Academic Books; Reshma
Venkatachalapathy, Project Management Executive, Integra Software
Services; and Melanie Woodward, Copy editor, TIDE Services.

This book would not have been possible without the collective efforts of
all these individuals, and we are truly grateful for their contributions.

Fredricka Reisman

Larry Keiser

Jeff Westphal

© in this web service Cambridge University Press & Assessment www.cambridge.org



www.cambridge.org/9781009199186
www.cambridge.org

