
Cambridge University Press & Assessment
978-1-009-18171-6 — Business Model Innovation: A Blueprint for Strategic Change
Chander Velu
Table of Contents
More Information

www.cambridge.org© in this web service Cambridge University Press & Assessment

vii

List of Figures page viii

List of Tables ix

Preface xi

Acknowledgements xiii

 1 The Imperative for Business Model Innovation 1

 2 Business Models and Creating Markets 26

 3 Organisational Structure and Leadership 51

 4 Digital Technologies and Transformation 80

 5 Digital Platforms and Ecosystems 111

 6 Small- and Medium-Sized Enterprises and Start-Up 

Business Models 138

 7 Sustainability and Business Models 165

 8 Business Models for Socio-economic Development 202

 9 Conduct Risk and Business Models 229

 10 Conclusion 249

Index 281

Contents

www.cambridge.org/9781009181716
www.cambridge.org

