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mid-pandemic, 142, 142, 146-147, 149—150
activity leaders, 105-106, 145, 151-152,
157-158, 168—173
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participation activities
advertising senior center activities, 24, 31. See also
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advocacy
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social action, 32
age in place, 46
aging population demands, 7, 31-32
Alzheimer’s disease, 46, 48, 59, 63, 115, 124. See
also cognitive decline; mental health services
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Foundation, 15
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negative, I11—-I12
positive, 132

baby boomers, 32-33, 48, 67, 122, 157
Better Living Senior Center, 49—51, 79, 83-85,
87—92

Caesar’s Foundation, 15
The Center for Healthy Aging, 57-59, 69—71,
74-76
challenges and barriers
for senior centers, 3032, 30, 55, 57, 59, 64
for senior clientele, 112—113
choirs/choruses, 86—90

cognitive decline, 115, 150, 156. See also
Alzheimer’s disease

collaborations. See partnerships and
collaborations

community music education, 9, 151-152, 158

community-based centers, 12, 31, 122-123, 158

concert bands, 69—73

conclusions and recommendations, 93—98,
152-153

connection with others, 25, 9798, 115-117,
129-131, 149

continuing education. See lifelong learning

dance and movement, 132, 150-151, 158,
174-179, 174
demographic statistics
Better Living Senior Center, 48—50
Center for Healthy Aging, 57—58
ethnicity/race, 18, 95
Good Hope Senior Center, 51—52
mid-pandemic, 142, 143
Mountain View Senior Center,
5557
nationwide senior center count, 7
The Senior Place, 59
Sunnyside Senior Center, 44—45, 47—48
depression, 21-22, 24, 115
diversification of programs, 15
diversity
categories of, 41
cultural, 51, 61, 64, 78-79, 91, 122, 153
ethnic/racial, 9, 47—55, 92
lack of in research studies, 41
mid-pandemic vs. pre-pandemic, 140-141
in music audiences, 77
in music-making groups, 71-74, 76, 7879,
81, 83-84, 88—90, 92
at The Senior Place, 61, 78—79, 92
socioeconomic, 43

204

© in this web service Cambridge University Press & Assessment

www.cambridge.org



www.cambridge.org/9781009164368
www.cambridge.org

Cambridge University Press & Assessment

978-1-009-16436-8 — Music, Senior Centers, and Quality of Life
Lisa J. Lehmberg, C. Victor Fung

Index

More Information

Index

entry points to activities, 7, 108, 118, 145, 152.
See also fluid activity entry points

facility types and sizes, 13, 55, 124
fees, ST, 54, 57, 123, 140-143
fitness
activities/classes, 14, 21, 53, 60, 63
amenities, 52, 56
senior center promotion of, 8, 50, 132
Flanagan’s quality of life model, 135
fluid activity entry points, 94-95, 108, 118, 129,
152, 159
food insecurity, 63. See also nutrition services
funding sources
for Better Living Senior Center, 48—51
for Center for Healthy Aging, 58—59
for Good Hope Senior Center, 4855
for Mountain View Senior Center, 57
for The Senior Place, 61
for Sunnyside Senior Center, 48
current national status of, 13
diversifying, 11, 157
government, 124, 152
lack of, 30-31, 48, 124
mid-pandemic, 141-142, 149
Fung, C. Victor, 3, 5, 41, 98, 117

German and polka bands, 74—76
giving to others, 25, 117, 130
Good Hope Senior Center, s1—55, 76-78,
86-87
guitar
classes, 78—79
jam, 79

harmonica club, 76-78
health services, 32, 53, 63, 123
health-related
benefits of music, 114-115, 156. See also
music participation activities: benefits
offered by
challenges, 110111
historical background
evolution of model for, 7, 3233
origins of, 10-12
role of socialization throughout, 18

identity and self-esteem, 132~135. See also self-
worth
instrument accessibility/preferences, 104—105
instrumental activities
concert bands, 69—73
German and polka band, 7476
guitar classes, 78—79

guitar jam, 79
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harmonica club, 7678

jazz bands, 73—74

overview, 68—69

ukulele classes/groups, 79-85
interviewee categories and numbers, 100
isolation, s, 15, 25, 28, 151

jazz bands, 73—74
karaoke groups, 90-93

language barriers, 55, 64. See also challenges and
barriers: for senior centers

Lehmberg, Lisa J., 3, 5, 41, 98, 117

life phases, 151

lifelong learning, 3, 8, 14, 18, 150

listening, passive and active, 65—67, 109-110,
179—-181

literature reviews, 5—6, 41

loneliness, 115. See also social isolation

management, 139—142, 146
marketing senior centers, 24, 30-31, 122-123,
157—-160
meals. See nutrition services
mental health services, 17, 29, 55, 123-124. See
also Alzheimer’s disease
minority and underrepresented groups, 25-29. See
also demographic statistics: ethnicity/race
Mountain View Senior Center, 55—57, 71-74,
89—90
multigenerational centers, 52, 158
multipurpose senior centers, 7, 33-34
music
activity leaders. See music participation
activities: group leaders
benefits offered by, 3-6, 8, 114-115, 132. See
also music participation activities: benefits
offered by
community, 3
composition, 150-151, I55-156
desired qualities in musical activities, 129-131
older adults and, 132
role of in senior centers, 37
music education, 151-152, 158. See also
professional development
Music for Life: Music Participation and Quality of
Life of Senior Citizens (Lehmberg; Fung)
4=5> 41, 98’ 117
music participation activities. See also music-
making; instrumental activities; singing
activities
at Better Living Senior Center, 5o
at Center for Healthy Aging, 58
at Good Hope Senior Center, 53
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music participation activities. (cont.)

at Mountain View Senior Center, 56
at The Senior Place, 50-60
at Sunnyside Senior Center, 46—47
benefits offered by, 3, 15, 113-120, 152,
156
case studies of, 35-37
community partnership opportunities and,
158-159
defined, 3
demand for, 14
enjoyment of. See music participation
activities: quality of life and
forms and categories of, 65, 106—108. See also
activity formats
group leaders, 105—106, 151-152, 157
groups, summary table of, 69
inventory of, 122-123
listening, passive and active, 65-67, 109-110,
179—-181
mid-pandemic, 146. See also pandemic-related
movement and dance as, 67-68
opportunities for, 8, 44, 158-159
pleasure and, 113-114
pre- vs. mid-pandemic, 140-143
prevalence of, 95—96
quality of life and, 35, 37, 119-120, 132,
159-160, 167
research on, dearth of, 15, 35, 41
research since 2000, 34-35
socialization through, 115-117
variables affecting, 35-36
venue options for, 6-7, 166
interview guides, 165-167
methodology, 42, 163-164
recommendations and study insights, 61-64,
93-98, 148-153
study design, 162-163
musical development, 96-97, 129-130
musical genre preferences, 105
music-making
activities, 125, 174
forms of participation in, 68—69, 101-102
musical development and, 96-97, 129-130
off-site, 108—109
research since 2000, 125

National Council on Aging, 13

National Institute of Senior Centers, 12, 33,

6o
negativity, I11-112

New Horizons International Music Association

(NHIMA), 71

New Models Task Force (NMTF), 33
non-participants in senior centers, 13—14, 21—-24,
100, 164

nutrition services

education, 21

gleaning program, 46, 63

Meals on Wheels, 64, 142

not provided, so

provided by centers, 7, 29, 32, 51-61, 123

offsite services, 30
Older Americans Act (OAA), 11, 48, 61
operation models
center for voluntary participation, 11, 15-18
community-based centers, 11-13, 31
evolving nature of, 12, 32-33
multipurpose senior centers, 7, 33—34
New Models Task Force (NMTF), 33
pandemic-related, 10
primary models (8), 12
social services agency, 11, 15—18

pandemic-related
activity schedules, 146
clientele age groups, 143
lifelong learning, 150
mid-pandemic plans for future action,
147-148
operation models, 10
pre- vs. post-pandemic data, 140-143
participants, 16, 16-18. See also demographic
statistics
with music backgrounds, 101
participation variables, 24—27
partnerships and collaborations
Better Living Senior Center, 51
Center for Healthy Aging, 59
Good Hope Senior Center, 55
Mountain View Senior Center, 57
opportunities for, 153
reasons for partnering, 11
Sunnyside Senior Center, 48
patience, 112
policy makers, 159
professional development, 32, 153, 158
programs
diversification of, 14-15
offered by senior centers, 8, 14-15, 50, 53
variety and choice of, 9495
promotional materials, 24, 31. See also marketing
senior centers
public image of senior centers. See senior centers:
public image of
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quality of life representative sampling of, 42—44
connection with others, 25, 97-98, T15-117, sustainability of, 32-33, 122
129-131, 149 The Senior Place, 59-61, 78—79, 92—93

elements of, 37, 162

Flanagan’s model of, 135

music’s contribution to, 35, 37, 97, 119—120,
132, I35, 159—160, 167

wellness consciousness and, 35

recommendations and study insights, 93-98,
148-153
recreational opportunities, 14, 32—33, 46, 54, 56,
123, 134
recruitment of senior center clientele, 48, 55
research on music participation. See also studies;
surveys
dearth of, 35, 37, 41
future subjects for, 160-161
lack of participant diversity, 21, 41
limited research sample for, 43—44
since 2000, 34—35§
since 2015, 129
research, empirical, 43—44, 47, 64, 124, 149,
152, 159, 161
resources, 124—125. See also challenges and
barriers: for senior centers
rural centers, 30

safe space, 113, 118, 129, 151
self-worth, 117-118, 151
senior centers. See also multigenerational centers
atmosphere at, 93—94
benefits offered by, 27—-30
Better Living Senior Center, 49-51, 79,
83-85, 87—92
Center for Healthy Aging, 57-59, 6971
clientele, 16-18, 16, 122
common elements across research sample,
61-64. See also recommendations and study
insights
demographics relating to. See demographic
statistics
functions of, 13, r5—18
Good Hope Senior Center, 51-55, 78, 86-87
history of. See historical background
motivations for participation in, 1314
Mountain View Senior Center, §5—57, 7174,
89—90
operation models for. See operation models
programs offered by, 8, 14-15, 50, 53
public image of, 7-8, 11, 30-31, 34, 122-123,
158-160. See also marketing senior
centers

singing activities
choirs/choruses, 86—90
karaoke groups, 90-93
social isolation, s, 15, 25, 28, 151
social-environmental issues, 32
socialization
as senior center core function, 18
music participation central to, 97-98,
115—-117, 156
senior centers’ role in, 21
spiritual uplift, 119
spirituality, 4, 15, 37, 129
staff continuity, 31, 157. See also challenges and
barriers: for senior centers
stick-to-itiveness, 112
studies
aspects of activity participation, 24—27
challenges and barriers for senior centers, 30
functions of senior centers, 16
literature reviews, 5—6, 41
minority and underrepresented groups, 25-29
of operation models, 11
senior center clients compared with non-
participants, 21-24
since 2000 34—35§
since 201§ 129
stability of activity participation, 24
Sunnyside Senior Center, 44—49, 79-83
surveys
live music performances, 179-181
of management personnel, 182-190
mid-pandemic music activities, 149
mid-pandemic plans for future action,
147-148
of music activities, 6, 36
operation models, 13
of partnerships and collaborations, 11
pre- vs. mid-pandemic activities, 140-143
pre- vs. mid-pandemic music activities,
140-143, 174

ukulele classes/groups, 7985

volunteerism programs, 14, 25
volunteers
as activity leaders, 75
center staffing by, 47, 50, 54, 56, 60-61
recruitment challenges, 48, 64, 124
staff continuity, 31, 157. See also challenges
and barriers: for senior centers
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well-being wellness consciousness
elements of, 4—5 dimensions of, 15
and music activities mid-pandemic, 149 and music activities, 15
role of music in, 3, 5, 35, 132, 135, 152, 154, 156 quality of life and, 34
senior center promotion of, 8, 18, 27, 47 targeted outcomes, 15
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