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Preface

This textbook grew out of my dissatisfaction with other textbooks on sports eco-
nomics that were available. As my own course evolved over time, these books
became increasingly unsuitable for my class in part because of coverage and
in part because of level and organization. This book reflects my interests and
those of my students at the University of Florida. Unlike other books on this
subject, this one includes extensive use of present values, choice under uncer-
tainty, pricing models, and numerical examples. The content includes multi-
year contracts, insurance, sports gambling, misconduct (and its discipline), the
steroid scandal, and many other topics that are not standard fare in the existing
sports economics textbooks.

An important pedagogical feature of this book is the involvement of stu-
dents in the learning process through problem solving. At the end of each chap-
ter, there are Problems and Questions that are intended to help students learn
the concepts in the text. There are also some Research Questions that will help
students learn how to find information and present it.

This text is almost self-contained. Most economic concepts are presented
and explained so that a student with no economics background can master the
material. Nonetheless, those students who have taken an introductory course
at the level of Michael Parkin’s Economics will find the going much easier. The
mathematics in the text does not exceed that in any introductory text: arith-
metic, simple algebra, and geometry.

This book can be used in a variety of ways. There is probably too much
material for a one-semester course. The core material that should be covered
is found in Chapters 2–8, 14–16, 17, 19, and 22. The interests of the instructor
and those of his or her students should dictate the selection of other chapters.

In writing this book, I have accumulated many debts. Several friends and
colleagues have offered useful advice. Jim Fesmire, Jim Mak, and Jason Win-
free read the manuscript and offered numerous suggestions for improve-
ment. I hope that they will not be disappointed in the end result. Numer-
ous people read smaller chunks of the earlier drafts: Jeff Rudnicki, Mark Rush,
and Jim West were particularly helpful. Three anonymous reviewers pointed
out some weaknesses that I hope have been corrected. Others who provided
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xxii Preface

valuable assistance include Derek Drayer, Ross Elliott, Bryan Lynch, and
Morgan Miller. The manuscript preparation was handled in part by Corinne
Turcotte and Sarah Goldberger. Sarah helped complete the manuscript, orga-
nized the various pieces of the puzzle, and kept the whole project moving
through some trying times. I will always be grateful for her help and good cheer.
She deserves much of the credit and none of the blame for the finished product.

My editor at Cambridge, Scott Parris, was a continuing source of enthusiasm
and encouragement during a process that took longer than I expected. Thanks
to Scott for his remarkable patience.

I owe the largest debt of all to Christina DePasquale, who knows more about
sports than anyone I know. She helped with the research, wrote some useful
summaries, typed most of the manuscript, and kept my spirits up with her own
enthusiasm for sports. Without her help, there is no way that this project would
have been completed.

Finally, I thank Chau, Don and Gretchen, Dave and Christy, Alec, Devon,
Riley, and Brett for always being there and for making life worthwhile.
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Commonly Used Abbreviations

ACC Atlantic Coast Conference
AFL Arena Football League
ATP Association of Tennis Professionals
CBA Collective Bargaining Agreement
HGH Human Growth Hormone
IAAF International Association of Athletics Federations
IOC International Olympic Committee
LPGA Ladies Professional Golf Association
MLB Major League Baseball
MLBPA Major League Baseball Players Association
MLS Major League Soccer
NASCAR National Association for Stock Car Auto Racing
NBA National Basketball Association
NBPA National Basketball Players Association
NCAA National Collegiate Athletic Association
NFL National Football League
NFLPA National Football League Players Association
NHL National Hockey League
NHLPA National Hockey League Players Association
PBA Professional Bowlers Association
PGA Professional Golf Association
SEC Southeastern Conference
USADA United States Anti-Doping Association
USGA United States Golf Association
USOC United States Olympic Committee
USTA United States Tennis Association
WADA World Anti-Doping Association
WTA Women’s Tennis Association
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