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determination, 50
discrimination, 53, 96
elastic tickets, 53
independence, 92
interdependence, 92
price—quantity combination, 91
reduction, 53
of related goods, 56
taker, 215
price elasticity of demand, 53, 64, 145,
160
differences in, 7-8
and marginal revenue, 67
and price change, 67
and total revenue, 66, 67
price—output choices of performing arts
firms, 90, 91
artistic and financial objectives, 92
effects of donations and grants, 99
institutional size, market structure,
and innovation, 101
market types, 7-8
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private support for arts, 167, 169, 193
donating works of art, 197
Europe private contributions, 9
individual, corporate, and
foundation support, 197-199
international comparison of arts
support, 193-195
mathematics of indirect aid, or tax
expenditures, 195-196
public vs private support, 202-203
problem set
art market, 151-152
for art museums, 42, 103, 172, 192
art organizations, 133
artists’ incomes, 225-226
arts demand and their policy
implications, 79-80
for arts in a local economy, 242-243
arts sector in the economy, 9
audiences for art, 7-8
consumer demand, 62
digital cultural heritage, 254-255
economics of art museums, 171-172
economics of arts management and
strategy, 133
firms and markets in the performing
arts, 103-104
for government support for arts,
7-8
growth of arts sector, 4-5
for innovation in high arts, 269-270
market in works of art, 151-152
for private support to arts, 7-8
production and cost to the
performing arts, 88-89
productivity lag, 125-126
ticket prices and length of run,
103-104
production costs, 97. See also cost of
production
production function, 81
production in performing arts
basic cost concepts, 9
measurement of output, 81
output in the performing arts, 82
production costs, 5-6
productivity lag, 167
algebraic explanation of the effects
of, 107
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artistic deficit, 6

consequences of, 111
coproduction in arts, 7-8
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5-6
and mass media wage effect, 115
offsets to the effects of, 112
and personnel costs, 116
and subsidies for arts, 186
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programs, 217
public goods, external benefits
as, 182
declining cost industry, 184
lack of information, 185
productivity lag and subsidies
for the arts, 186
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public subsidies, 100, 185
case against, 4-5
public support for arts, 7-8, 16
public willingness for external
benefits, 183
pure income effect, 78

questionnaires, 33

radio broadcasting, 19, 25
Ravel, Maurice, 257
real economic growth elasticity, 146
recorded music, 19
regional prestige, 180
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resident theaters, 26, 96
Revenue Reconciliation Act of 1990, 195
revenue-generating activities, 155
revenues, museum, 167. See also art
museums
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federal assistance, 169
institute for museum and library
services, 6
national endowment for the
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state and local government support,
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Schoenberg, Arnold, 204
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Sibelius, Jean, 257
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social improvement of arts participants,
181

social media, 41

social welfare, 176

socialization, 5-6
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33,39

socioeconomic status and participation
rates, 5-6

SoHo, 235

Solomon R. Guggenheim
Museum, 165

Spaenjers, Christophe, 137

special exhibitions, 166

spectator amusements, 14

spectator sporting events, live, 18

SPPA, 156

St. Louis orchestra, 28

State arts councils, 170
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