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domination in manufacturing management 342,
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342-3
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results of ‘best practice’ strategies 352—5
total quality management (TQM) 342, 343—4
market liberalisation, pressures on nation
states 36—7
‘market substitutes’, institutions as 99
Marks and Spencer 182
Marsden, David, theory of employment systems
252, 258-60
Marshall, Alfred 95, 273, 275, 276, 279
Marx, Karl 36, 94
mass consumption, role in economic growth 104
mass customisation 344-5
mass manufacturing, role in economic growth 104
Master of Business Administration (MBA)
programmes 34
materialist analysis, limitations 39-40
Mayo, Elton 32
Mazda, operating strategy 3456, 347, 350, 351
McCarthyism 385
‘McDonaldisation’ thesis 33—4
McKinsey model of business organisation 110
McNeill, William 112
Mediterranean social model 407
Metro 182, 195, 202
Migros-Tirk 181-203
application of retail change theories 184-7
cooperatives organisation 187-8
effects of 1980s market liberalisation 194-7
effects of internationalisation 197-200
establishment in Turkey 188
expansion of technological capabilities 196,
199-200
food distribution needs in Turkey 188-9
growth since 1990 202-3
history 183
human resources and employment policy 200
hybridisation process 183, 2001
impact of the first Gulf War 196-7
influences of key actors 183—4
move into large-scale retailing 196
organisational capability 183
political and social volatility 1924
present-day comparison with Swiss Migros
202-3
problems for the new company 190-2
retail technology transfer 185, 186-7
Russian and central Asian markets 197-9
sale to Kog family conglomerate 193

state interventions 189, 191, 194
Swiss origins 183
transplantation of Swiss Migros 18890
Mill, John Stuart 94
MNC identity
associations with ‘Germanness’ in business
429-31
best practice and convergence 429
evolution of corporate culture 428-9
hyperglobaliser perspective 428-9
idea of becoming truly international 428-9
see also German MNC identity case studies
international knowledge networks 292
‘international learning companies’ 292-3
overseas laboratories as ‘knowledge
incubators’ 293
politicised social spaces 144
role in post-socialist transformation 136,
141, 1424
social embeddedness in the home country
297-9, 322
social embeddedness in the host country 297-9,
322-3
tacit knowledge sharing and transfer problem
293-5
tension between national and international
identity 428-9
transnational learning spaces 297-9
multinational, origin of the term 109
multinational business theory 109
Myers, Charles 32

nation
as a unit of analysis 81-3
distinction from state 62-3
nation states, post-war commitment to world
trade 109
see also states
national average, as definition of national culture
61, 65, 667
national business systems approach 27-31, 45-7
bargaining power of TNCs 30
fit between national institutions and society
29-31
origins 27
oversocialised view of action 31
path-dependent development 27-31
persistence of national differences 25
sources of national distinctiveness 27-30
view of the Japanese system 28, 31
work relations within TNCs 30-1
national culture
agency of people suppressed 68
analysis of artefacts 71, 73—6
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discredited evidence for 66
discredited idea 76-81
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effects of coercive power 645
empirical evidence flaws 69-76
euphemism for race 66
fictive kinship 80-1
historical development 90-2
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insights from subnational analysis 82-3
institutionalist view 91-2
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national average 61, 65, 667
national identity 80-1
national stereotyping 66
nationally common representation 61, 65-7
outdated use in management 78-9, 80
political use 76
statistical averages treated as social forces 67
studies of individualism and collectivism 66
symbolic promotion of uniqueness 81
uniform action 64-5
unwarranted claims 61-9
use and rejection by anthropology 77-9
use and rejection by historiography 77, 79-80
national culture identification 70-6
analysis of artefacts 71, 73-6
answers to attitudinal questions 70, 71-3
national identity, and national culture 80-1
national institutions 91-3
determinants of business systems 91-3
diversity within nations 9-11
historical development 91-2
influence on business systems 101-8
see also institutionalism
national sources of economic success 101-8
national stereotyping 66
national systems
and path dependency 7
national management 101-8
natural resources, influence on wealth and
trade 94
neo-institutionalism, challenge to varieties of
capitalism theory 10

neoclassical economics 95
role in post-socialist transformation 135-7
neoliberalism, global convergence ideal 121-2
Nissan
operating strategy 346, 347, 348, 351
overseas transplant factories 351
nomenklatura managers, post-socialist
transformation 140, 146
Nordic social model 407
novels, use to identify national culture 74-5

Olins, Wolff 432, 435, 453
‘one best way’ principle 32, 98, 105
organisational culture and globalisation
strategy 454—6
organised labour in Europe 405-8
conflict inherent in capitalism 406
coordinated market economies 407
CSR case studies 412-23
employment as a social relationship 407
exclusion from CSR process 422-3
generic features of capitalism 4056
impacts of CSR 410-11
international dominance effects 407-8, 411
national forms of capitalism 405, 406-8
pressure to adopt CSR as ‘best practice’ 405
social models within Europe 407
SSD influences 405
overseas R&D

comparative analysis of case studies 301, 302—3
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