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oil industry, corporate political power
77-8

organizational citizenship behaviour
104-5

outsourcing policies, and corporate
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Oxfam 117
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participation in processes,
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patronage and corporate political power
77-8
Pfizer 18
pink economy 133
police, corporate analogies 75-6
political aspects of corporate citizenship
22-3
political conditions for globalization

180-2

© in this web service Cambridge University Press

www.cambridge.org



www.cambridge.org/9780521848305
www.cambridge.org

Cambridge University Press

978-0-521-84830-5 — Corporations and Citizenship

Andrew Crane , Dirk Matten , Jeremy Moon
Index
More Information

Index

political cosmopolitanism 174-5
perspective on corporations 186-8
political goals of corporations 30-1
political ideologies, effects on
governance of citizenship 56-7
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power differentials, corporations as
citizens 46
Premier Oil 113
pressure group activity, corporate
participation 35-7
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Rawls, John 8-9
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shareholder democracy 100-3
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human rights policies 184-5
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South Africa, apartheid regime 76, 185
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stakeholders as citizens 88-9,
90-8, 99
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94-6
definitions of stakeholder 90
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ecological citizenship perspective
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employee relations 92-3
employees 104-10
entitlements 97-8
framework for understanding 94-6
key themes 96, 97-8, 99
mechanisms for participation 98
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mode of representation 98
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pressure for stakeholder democracy
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declining effect of 55-6
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