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action research approach, 142
advantages of, 142
Advanced Services Division (ASD) of
Systech, 144
agency, Foucault’s concepts on, 97-9
approaches to discourse in social and
organization theory, 123
“analogically mediated inquiry”,
concept of, 66
archaeological period, Foucault’s
conceptions of discourse in, 81-3
discourses as groups of statements
belonging to a discursive
formation, 83—4
discourses as practices constituting
objects, 86-7
discourses as practices specified
in archives, 85
discourses as rule-bound
practices, 84
discourses as totalities determining
subject positions, 85-6
see also Foucault’s archaeological
conceptions of discourse, critique of
archives, discursive practices
specified in, 85
ASD see Advanced Service Division
ASD
leadership team of, of Systech, 146
meeting of top executives of, 145
“ASD Business Model.” 148, Austin’s
speech act theory, 135-6, 148
ASD meeting
purpose of, 146
“speeches” at, 147

Barthian structuralist analysis, 7-9
bodily dimension of meta, 67
business operating model, 145
business process re-engineering, 56

change agents, 63
change management approaches,
aspects of organization, 55-8
clients
central themes of, 172-7, 181-2
discursive central themes of, 171
cognitive mapping, 65
cognitive schema, 119
“cognitive sculpting”, 66
cognitive structures, 119, 120
and discourse, 37-8
communicative actions, 117
analysis of, 125
communicative level
discourse at, 115
stategic thinking at, 179
concept of discourse in
Gidden’s work, 111-12
conceptualization of discourse, 157
conceptualization of organizational
discourse, 1334
speech act theory, 135-6
business model, 133
conceptualizing discourse as
situated symbolic
action, 135-9
constructionist approaches, 138
constructive potential of
discourse, 192-3
CRE, see customer relationship
executives
critical approach, to discourse,
79,121, 123
critical discourse analysis, 2,
14-15, 100
critical linguistic analysis, 100
criticism of organizational
discourse, 154, 159
Customer Relationship
Executives (CRE), 145
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deep structures, concept of, 117
discourse, 2, 55
and cognitive structures, 37-8
as action, 150-1
as situated action, 136-8, 151-2
as situated symbolic action, 152—4
as symbolic action, 138-9
at various levels, operation of, 36
conceptions in Archaeology of
Knowledge, 80
dominant, 171
role in organization, 58-60
discourse analysis, 1
approach, 166, 168-70
approaches to study, see
organizational discourse,
approaches to study
implications for discourse and
organization scholars
in, 99-104

as situated symbolic action, 148-60

see also organizational discourse
discursive antagonism, 192
discursive central themes, 171
discursive change, 91-3
discursive consciousness, 111

discursive construction of social reality

cognition role in, 37-8
discourse as situated symbolic
action, 36
social constructionism and fluidity
of social reality, 31-5
discursive construction, 139
discursive formation, of objects
concept of, 83-4
rules and laws of, 93-5
discursive practices, 84
discursive social interaction, 38
discursive structures, 117
discursive symbolic interaction, 44-5
dominant and counter-discourses,
antagonistic relationship
between, 190
duality of structure, 110
Duke’s “Principal-Led” business
model, 145

embodied metaphors, in
organizational change and
development, 67-74

Index

empirical research, to study the
nature and constructive role of
organizational discourse(s), 166
enthymeme(s), 169-70
core, 171
in People Associates (PA), 170
structures, communicative level, 172
ethnographic research approach, 57
ethnographies of communication, 137
extradiscursive dependencies, 84

Foucault’s archaeological conceptions
of discourse, critique of, 87
discourse as deterministic of the

subject, 88-91
discursive change, strategic choice
and the role of the subject, 91-3
rules and laws of discursive
formations, 93-5
Foucault’s archaeological writings, 87
Foucault’s concept of discourse,
power and subject in
Genealogical Period, 95
discourses as manifestations
of the will to power, 95-7
tacit acceptance of the importance
of agency, 97-9
Foucault’s conceptions of
discourse in Archaeological
period, 81-3
discourses as groups of statements
belonging to a discursive
formation, 83—4
discourses as practices constituting
objects, 86-7
discourses as practices specified
in archives, 85
discourses as rule-bound
practices, 84
discourses as totalities determining
subject positions, 85-6
see also Foucault’s archaeological
conceptions of discourse,
critique of
Foucault’s enunciative analysis, 88
Foucault’s Genealogical writings, 103
functional approach to discourse
analysis, 2, 12-33
functionally-oriented approaches to
organizational approach, 55
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labels, role in sensemaking process, 143

linguistic labels, 154

linguistic turn and interpretivism,
28-31

Genealogical period, Foucault’s
concept of discourse, power
and subject in, 95
discourses as manifestations of
the will to power, 95-7
tacit acceptance of the importance
of agency, 97-9
Gidden’s constructive view of
language, 112-13
Gidden’s structurational view
of discourse, 113-14
Giddens’s structuration theory, 18,
108-11, 143

marginalized counter-discourse, 184-7
metaphorical discourse analysis, 42—4
metaphors
embodied, 66-74
incompatible, 65
inductive, 64
pervasive role of, in organization
theory, 60-2
role in organizational change
and development, 62-5,
67-74
spatial, 67
semantic, 74
modes of discourse, 165-6, 194
counter-discourse, 165
dominant discourse, 165-72
nature of, 188
strategic change discourse, 165
and inter-discursive
relationships, 187-9
Morgan’s approach to metaphor, 61-2

hermeneutical discourse analysis,
38-40

hermeneutics analysis, 168

human agency, 103

“I know my banker” concept, 68-71
“imagination imagery”, 73
implications of a structurational
view for organizational
discourse analysis, 124-6
“Integrated Strategy Team”, 147
integrated strategy team model,
development, 147
interdiscursive dependencies, 84
interpretive approach to
discourse analysis, 2,

negotiated order through discourse,
development of, 143

11-12, 121, 123
interpretive approaches to
organizational discourse, 38
hermeneutics, 38-40
metaphor, 42-4
rhetoric, 40-1
storytelling, 45-6
symbolic interactionism, 44-5
interpretive schemes, concept
of, 119-20
interpretive structuralist
analyses, 100
interpretivism and linguistic
turn, 28-31
moderatum generalizations in, 29
statistical generalizations in, 29
textual interpretations in, 29
total generalizations in, 29
interrelated analytical levels, 158
intradiscursive dependencies, 84

OD, see organizational development
organizational development (OD)
organization scholars, implications
in discourse analyses,
99-104
organizational change, embodied
metaphors role in, 67-74
organizational contexts, 3-6
organizational culture, 58
organizational development (OD)
embodied metaphors role in, 67-74
intervention, 141
practitioner, role of, 72, 141
process, 142
process facilitator, 72
requested form of, 141
organizational discourse, 58
analysis of, 10-11
approaches for integrating
context in, 4
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organizational discourse,
approaches to study, 1, 2-3
critical approach, 2, 14-15
functional approach, 2, 12-13
interpretive approach, 2, 11-12
structurational approach, 2, 15-20
organizational learning,
implementation of, 57
organizational scholars, 1
organizational texts, 3-6
features of, 6-9

PA, see People Associates
People associates (PA)
central values and beliefs at, 170-1
discourses, analysis of, 172, 189
dominant discourse, 189
dominant and strategic
change discourses in PA,
relationship, 189
rhetorical strategy in PA, 188
strategic change discourse, 178-84
three modes of discourse at, 170-87
poststructuralism, 5, 41
“Principal-Led”, 144

rhetoric analysis, 168-9

rhetoric approach, 133

rhetorical discourse analysis,
40-1, 59, 137

rhetorical enthymemes, 183

rhetorical strategies, 169

“rules” for “proper” argumentation
in rhetorical strategy, 188

satirical images in
counter-discourse, 186
schema, in social reality construction, 37
scripts, 120
secondary enthymeme structure, 188
semiotics, 136
sensemaking devices, 62
sensemaking process, 69
“serious play” process, 66
situated symbolic action
perspective, 159
social cognition, field of, 119
social construction of reality, 92
social constructionism, 133
social linguistic analysis, 100
spatial metaphors, 67

Index

speech act theory, 36
spoken discourse, 5-6
storytelling approach, for
organizational discourse
analysis, 45-6
strategic change discourse
analysis, 188
structural level of, 179
strategic choices, 92
structural discursive features of
discourse, 192-3
structural features of discourse, 192
structuralism, 5
structurational approach to discourse,
communicative action in, 18
discursive deep structures in, 19
Giddens’s concept in, 18
interpretive schemes, 18, 19
structurational conceptualization, 108
structurational view of discourse,
implications of, 121-3
success
central themes of, 172-5
discursive central themes of, 171
symbolic interactionism, 44-5
symbolic level, 153
symbolism of words, 153
Systech episode
of negotiated order, 143
examination of, 148, see also
discourse analysis as situated
symbolic action
Systech new business model
meeting, 141-8
Actors Involved, 145-6
conducting action research and
facilitating the meeting, 141-2
Context, 144-5
Integrated Strategy Team
model, 147
objective of, 141
Outline of the Situation, 146
process of negotiated order
through discourse, 143-4
Showdown and Implicit
Negotiation, 146-7

temporal organization, concept of, 124
thematic unity, 183

words, role in sensemaking process, 143
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