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(2003) and Quantitative Approaches to Distribution Logistics and
Supply Chain Management (2002).
m au r i z i o z o l l o ( i n s e a d ) Dr. Zollo is Associate Professor of
Strategy and Management. His work is concerned with researching and teaching on the management of corporate development
processes, from strategy implementation (acquisitions and strategic
alliances) to organizational learning and social responsibility issues.
The managerial insights from his research have been featured in
several book chapters.
c h r i s to p h z o t t ( i n s e a d ) Dr. Zott is the Rudolf and Valeria Maag Fellow of Entrepreneurship and Associate Professor of
Entrepreneurship. His research interests are centered on the process
of business creation, on the design of business models, and on venture capital ﬁnance. Articles he has written on these subjects have
appeared in several books. Dr. Zott has been an academic advisor
to companies that have been created by recent INSEAD graduates,
including PangoSystems, iFox, and NetVestibule.
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Foreword

Th e Wharton School of the University of Pennsylvania and INSEAD
are delighted to contribute to advancing scholarship and business practice through our ambitious Alliance. From its start, the Alliance was
focused not only on education but also on developing the knowledge
to meet the challenges of a changing global business environment. This
book is the fruit of our collaboration.
We are proud of the contributions this volume makes to addressing the complex challenges of globalizing business. We are especially
pleased that the theme of the book corresponds precisely to our objectives as leading business schools: to create a model for delivering lifelong business education through a global knowledge network. This
book is a reﬂection of the depth and breadth of insights from the combined faculties of two leading business schools. We would like to thank
our colleagues on both sides of the Atlantic – each an expert in a speciﬁc
discipline – for joining together with us to create this much broader
view of global management.
d e a n pat r i c k h a r k e r
The Wharton School
University of Pennsylvania
Philadelphia, USA

d e a n g a b r i e l h awaw i n i
INSEAD
Fontainebleau, France
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