
MODERNISM AND THE CULTURE
OF MARKET SOCIETY

Many critics argue that the modernist avant-garde were always in
opposition to the commercial values of market-driven society. For
John Xiros Cooper, the avant-garde bears a more complex relation
to capitalist culture than previously acknowledged. He argues that
in their personal relationships, gender roles, and sexual contacts, the
modernist avant-garde epitomized the impact of capitalism on every-
day life. Cooper shows how the new social, cultural, and economic
practices aimed to defend cultural values in a commercial age, but,
in this task, modernism became the subject of a profound histori-
cal irony. Its own characterizing techniques, styles, and experiments,
deployed to resist the new nihilism of the capitalist market, even-
tually became the preferred cultural style of the very market culture
which the first modernists opposed. In this broad-ranging study John
Xiros Cooper explores this provocative theme across a wide range of
Modernist authors, including Joyce, Eliot, Stein, and Barnes.

john xiros cooper is Professor of English Literature at the Uni-
versity of British Columbia. He is the author of T. S. Eliot and the
Politics of Voice: The Argument of The Waste Land (1987), T. S. Eliot
and the Ideology of FourQuartets (Cambridge, 1995), andTheModern
British Novel (1998).

© Cambridge University Press www.cambridge.org

Cambridge University Press
0521834864 - Modernism and the Culture of Market Society
John Xiros Cooper
Frontmatter
More information

http://www.cambridge.org/0521834864
http://www.cambridge.org
http://www.cambridge.org


MODERNISM AND THE
CULTURE OF MARKET

SOCIETY

JOHN XIROS COOPER

© Cambridge University Press www.cambridge.org

Cambridge University Press
0521834864 - Modernism and the Culture of Market Society
John Xiros Cooper
Frontmatter
More information

http://www.cambridge.org/0521834864
http://www.cambridge.org
http://www.cambridge.org


published by the press syndicate of the university of cambridge
The Pitt Building, Trumpington Street, Cambridge, United Kingdom

cambridge university press
The Edinburgh Building, Cambridge, cb2 2ru, UK
40 West 20th Street, New York, ny 10011–4211, USA

477 Williamstown Road, Port Melbourne, vic 3207, Australia
Ruiz de Alarcón 13, 28014 Madrid, Spain

Dock House, The Waterfront, Cape Town 8001, South Africa

http://www.cambridge.org

C© John Xiros Cooper 2004

This book is in copyright. Subject to statutory exception
and to the provisions of relevant collective licensing agreements,

no reproduction of any part may take place without
the written permission of Cambridge University Press.

First published 2004

Printed in the United Kingdom at the University Press, Cambridge

Typeface Adobe Garamond 11/12.5 pt. System LATEX 2ε [tb]

A catalogue record for this book is available from the British Library

Library of Congress Cataloguing-in-Publication Data
Cooper, John Xiros, 1944–

Modernism and the culture of market society / John Xiros Cooper.
p. cm.

Includes bibliographical references (p. ) and index.
isbn 0 521 83486 4

1. English literature–20th century–History and criticism. 2. Modernism (Literature)–Great Britain.
3. Capitalism and literature–Great Britain–History–20th century. 4. Capitalism and

literature–United States–History–20th century. 5. American literature–20th century–History and
criticism. 6. Avant-garde (Aesthetics)–Great Britain. 7. Avant-garde (Aesthetics)–United States.

8. Modernism (Literature)–United States. 9. Consumption (Economics) in literature.
10. Economics in literature. i. Title.

pr478.m6c665 2004
820.9′112 – dc22 2003064049

isbn 0 521 83486 4 hardback

© Cambridge University Press www.cambridge.org

Cambridge University Press
0521834864 - Modernism and the Culture of Market Society
John Xiros Cooper
Frontmatter
More information

http://www.cambridge.org/0521834864
http://www.cambridge.org
http://www.cambridge.org


For Kelly, David, Alexandra, and Jack

© Cambridge University Press www.cambridge.org

Cambridge University Press
0521834864 - Modernism and the Culture of Market Society
John Xiros Cooper
Frontmatter
More information

http://www.cambridge.org/0521834864
http://www.cambridge.org
http://www.cambridge.org


Contents

Acknowledgements page ix

Introduction The modernist avant-garde and the culture
of market society 1

part i the posthuman scene 35

1 Approaching modernism 37

2 Ideology 53

3 Permanent revolution 58

4 Epistemology of the market 76

part i i the regime of unrest: four precursors 91

5 Bloody farce 93

6 A variegated daguerreotype 112

7 The unnameable 130

8 Childhood as resistance 148

part i i i the margin is the mainstream 161

9 Artisanal production, Ulysses, and the circulation
of goods 163

10 History and the postpsychological self in
The Waste Land 194

vii

© Cambridge University Press www.cambridge.org

Cambridge University Press
0521834864 - Modernism and the Culture of Market Society
John Xiros Cooper
Frontmatter
More information

http://www.cambridge.org/0521834864
http://www.cambridge.org
http://www.cambridge.org


viii Contents

11 La bohème: Lewis, Stein, Barnes 215

12 Bloomsbury nation 243

Notes 256
Bibliography 268
Index 281

© Cambridge University Press www.cambridge.org

Cambridge University Press
0521834864 - Modernism and the Culture of Market Society
John Xiros Cooper
Frontmatter
More information

http://www.cambridge.org/0521834864
http://www.cambridge.org
http://www.cambridge.org


Acknowledgements

No book is written without the help and encouragement of many people.
Over the last thirty years I have been fortunate to have as a friend one
of the most talented writers of his generation, Jack Todd. He has been a
great and good comrade. Conversations with him have given me ideas that
could fill a half-dozen books. I wish I had the stamina to write them all.
But this book has been helped by his conversation and his encouragement
after reading an early segment. To John and Linda Meletiou, my family
and I owe a large debt. We have visited their home in Gloucestershire many
times and I thank them for their wonderful hospitality. The many enrich-
ing conversations we have had over the years in Nailsworth and environs
have helped to shape this book in many different ways. I am also grateful
to many current and former colleagues in the Department of English at the
University of British Columbia whose conversation, advice, and encour-
agement I gratefully acknowledge: Keith Alldritt, Ira Nadel, Sherrill Grace,
Andrew Busza, Peter Quartermain, Jack Foster, Nick Hudson, Eva-Marie
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