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Elektrizitätswerk), 88

Riefenstahl, Leni, 64
Roosevelt, Franklin Delano/Roosevelt

Administration, 60–61, 113
Rosenberg, Alfred, 26–27, 32, 33, 51–52,

63, 107, 158, 218
Ruhr Crisis, 19, 28

Salazar, Antonio, 136, 191
Schacht, Hjalmar, 51, 54
Schaffner, Jakob, 68, 173
Schirach, Baldur von, 97
Schmitt, Kurt, 46
Schwerin von Krosigk, Lutz von, 54
Seldte, Franz, 46, 49, 223
Siemens, 31, 42, 72, 86–87, 109, 141, 146
Social Democratic Party in Exile (Sopade), 9,

59–60, 115, 165, 169, 171–173, 178,
196

Social Democratic Party of Germany (SPD),
1, 11, 15, 22–25, 42–43, 53, 56, 91,
146, 163, 196, 197, 217, 219, 237,
240–242

leisure activities of, 52–53, 96, 123
position on mass consumption, 16,

22–23
Socialist Unity Party (SED), 242–247, 249
Sombart, Werner, 26
Soviet Union/Bolshevism, 4, 17, 23, 42–43,

64, 66, 95, 213, 216, 224, 226–229,
235, 242, 246–249

Spanish Civil War, 64, 150, 163
Speer, Albert, 48, 77–79, 82, 94, 97, 109,

155, 157, 159, 221–223
Standard of living, definitions of, 4, 5–6

See also Hitler, Adolf; National Socialist
German Workers’ Party; Strength
through Joy

Starke, Gerhard, 73
Steinwarz, Herbert, 48, 78, 82, 85, 94
Strasser, Gregor, 26–27, 37, 47
Strasser, Otto, 26–27, 34
Strength through Joy (KdF), advertising,

148–153
After Work office, 48
antimarxism of, 8, 42–43, 73, 120, 213,

239
on compatibility of work and leisure, 40,

42–43, 75–76, 236–237
cruise destinations, 122, 123, 135–137,

139, 141–146, 200, 246
(see also Greece, Italy/Italian Fascism,

Madeira and Portugal, Norway), cruise
ships of, 55, 61–63, 135–141, 153–154,
160, 168–169, 172, 173, 175, 178, 182,
195, 199–200

cruises, number of participants, 134–135,
187–188

cruises and Weltpolitik, 134–135,
141–142, 220–221

foreign workers and, 215–217
impact on agriculture, 66–67
international impact of, 60–66
KdF City (Berlin Olympics), 66
lack of competition to, 52

© Cambridge University Press www.cambridge.org

Cambridge University Press
978-0-521-70599-8 - Strength Through Joy: Consumerism and Mass Tourism in the
Third Reich
Shelley Baranowski
Index
More information

http://www.cambridge.org/0521705991
http://www.cambridge.org
http://www.cambridge.org


254 Index

Strength through Joy (KdF), advertising
(cont.)

on mass consumption and the standard of
living, 4–10, 39, 73–74, 83, 117, 142,
249

Travel, Hiking, and Vacations office, 48,
51, 54, 57, 101, 122, 184, 195

organization of, 48–49
participation of middle classes, 68, 230
participation of women, 68
participation of workers, 2, 5–6, 8, 67–74,

195–197, 248
People’s Education, 48, 56, 188,

217–221
performing and visual arts, 56–57,

214–217
personnel, 49, 57–59
Prora (KdF resort, Rügen), 55, 60,
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