
STRENGTH THROUGH JOY

Based on extensive archival research, this is the first major book on the
Nazi leisure and tourism agency, Strength through Joy (KdF). The Third
Reich aimed to unify Germans in preparation for war and the acquisi-
tion of “living space.” Yet it was also sensitive to German consumers,
whose wish for higher living standards threatened national cohesion and
rearmament. The leisure organization Strength through Joy became the
Nazi regime’s most determined attempt to ease the tension between col-
lective goals and individual desires, as well as between “guns and but-
ter.” Its factory beautification, organized sports, cultural events, and mass
tourism sought to raise the status of workers and integrate them in the
nation, while keeping its costs low so that its clientele could afford its
programs without wage increases that compromised rearmament. Never-
theless, if KdF did attract workers, it also drew the middle classes, which
sought adventure, personal comfort, and pleasure – especially through its
tourism. Although the motivations of Strength through Joy’s constituen-
cies often diverged from the Nazi ideal of a united, politicized “racial
community” (Volksgemeinschaft), KdF’s accommodation to consumer ex-
pectations made it the regime’s most popular institution. KdF mitigated
present sacrifices while presenting visions of a prosperous future once
“living space” was acquired. As a privilege extended to racially accept-
able Germans, it segregated the Nazi regime’s victims from the German
“racial community.”

Shelley Baranowski is Professor of History at the University of Akron. Her
previous books include The Confessing Church: Conservative Elites and
the Nazi State (1986) and The Sanctity of Rural Life: Nobility, Protes-
tantism, and Nazism in Weimar Prussia (1995). She has also co-edited
Being Elsewhere: Tourism, Consumer Culture, and Identity in Modern
Europe and North America (2001) with Ellen Furlough.
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The führer on vacation
Source: Kraft durch Freude Gau Sachsen, Urlaubsfahrten 1936,
frontispiece.
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A commemorative pin and luggage label 189
Panoramic snapshot of the mountains of Norway by an

anonymous tourist 190
Mannheimers on the Monte Olivia with KdF in Norway 190
Oasis tour in North Africa 194

Table

Strength through Joy Cultural Events 58

ix

© Cambridge University Press www.cambridge.org

Cambridge University Press
978-0-521-70599-8 - Strength Through Joy: Consumerism and Mass Tourism in the
Third Reich
Shelley Baranowski
Frontmatter
More information

http://www.cambridge.org/0521705991
http://www.cambridge.org
http://www.cambridge.org


Acknowledgments

It is my pleasure to recognize those many whose support and encourage-
ment have contributed to this book. The University of Akron Faculty Re-
search Committee awarded me two summer fellowships and one smaller
grant, which allowed me the extended travel to archives necessary to this
project’s completion. In addition, a Fellowship for University Teachers
from the National Endowment for the Humanities in 2001–2002 was
indispensable to composing the first draft of my manuscript. I especially
thank my chair, Walter Hixson, and my dean, Roger Creel, for providing
matching funds for my NEH grant, which allowed me the luxury of a
year’s leave from teaching. The history department staff, especially Carol
Brantley and Kym Rohrbach, have responded generously to my numerous
requests to photocopy interlibrary loan materials. It is my good fortune
to have received such a wonderful combination of internal and external
support.

During the gestation of Strength through Joy, many friends and col-
leagues have benefited me with their criticisms of earlier presentations
of my work. Hasso Spode, who invited me to present the results of my
research at the Institut für Tourismus in Berlin, David Abraham, Celia
Applegate, Michael Burleigh, Alon Confino, Victoria de Grazia, Jeffrey
Herf, Konrad Jarausch, Rudy Koshar, and Arno Mayer helped me con-
ceptualize a project that was initially difficult to grasp. How does one,
after all, make the connection between leisure, especially tourism, and
horror? What did the existence of Strength through Joy mean in the con-
text of the Third Reich’s quest for living space? I am also grateful to Omer
Bartov, James Retallack, Thomas Ertman, Young-Sun Hong, and John K.
Walton, who invited me to give talks at the Center for Historical Anal-
ysis at Rutgers, the Department of History at the University of Toronto,
the Minda de Gunzberg Center for European Studies at Harvard, the
Northeast Working Group on German Women’s History and Culture at
its meeting at Vassar, and a major conference on tourism at University of
Central Lancashire respectively.

xi

© Cambridge University Press www.cambridge.org

Cambridge University Press
978-0-521-70599-8 - Strength Through Joy: Consumerism and Mass Tourism in the
Third Reich
Shelley Baranowski
Frontmatter
More information

http://www.cambridge.org/0521705991
http://www.cambridge.org
http://www.cambridge.org


xii Acknowledgments

Because of her own work on French consumerism and tourism, Ellen
Furlough was the first to encourage me to write a book on Strength
through Joy, and her critiques of my work at various stages facilitated
my grasp of subjects far from my earlier work on German Protestantism
and Prussian landowners. Stephen Harp, who was my valued colleague for
ten years, offered insightful comments on the first draft of my manuscript.
I was also fortunate to have received the detailed and thoughtful evalu-
ations of Joshua Hagen, Kristin Semmens, and Richard Steigmann-Gall,
who tolerated my interruptions to their own work while I picked their
brains. Paul Betts generously shared his own chapter on the Beauty of
Labor, which sharpened my analysis of Strength through Joy’s shop floor
activities. My graduate students at Kent State University and the Uni-
versity of Akron, Jordan Broderick, Mark Cole, Rose Eichler, Monika
Flaschka, Sandy Hopwood, Sharyn Koosed-Boyce, Chris Van Hauter, and
Shawn Walker, were generous in the praise but (fortunately) incisive in
their criticisms. Finally, I very much appreciate the support that my project
has received from my editor at Cambridge University Press, Frank Smith,
and his assistant, Barbara Chin, whose professionalism stands out in my
experience with academic publishing. I benefited from the outstanding
copyediting of Lee Young of TechBooks. I have especially valued the com-
ments of Cambridge’s anonymous readers, who I hope will see evidence of
their perceptive suggestions in this book. It is customary and appropriate
for authors to assume responsibility for the contents of their work, yet I
could not have completed Strength through Joy without the feedback of
others.

Because of the destruction of Strength through Joy’s headquarters dur-
ing the war, I traveled widely in search of archival and primary source
material. As a consequence, I am indebted to many archives and li-
braries. I very much appreciate the warm assistance of the staffs at
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Stuttgart)

WWA Stiftung Westfälisches Wirtschaftsarchiv
(Business Archive of Westphalia, Dortmund)

© Cambridge University Press www.cambridge.org

Cambridge University Press
978-0-521-70599-8 - Strength Through Joy: Consumerism and Mass Tourism in the
Third Reich
Shelley Baranowski
Frontmatter
More information

http://www.cambridge.org/0521705991
http://www.cambridge.org
http://www.cambridge.org


Note on Translations and Citations

I have translated Volksgemeinschaft as “racial community” rather than
the more commonly used “national” or “people’s community” to under-
score the Nazi regime’s ethnic and racial understanding of the “nation.”
The inclination of individuals to sacrifice themselves for the common good
was, especially in Hitler’s view, constitutive of racial superiority. On the
other hand, I have left Volk and völkisch untranslated because without the
noun “community,” the logical English renderings, “race” and “racial,”
have a more specific application than the admixture of blood, ethnicity,
and culture that the Nazi terms conveyed.

Due to the reorganization of the German Federal Archives, one of
the collections that I consulted in the archive at Potsdam (formerly the
Zentralstaatsarchiv of the German Democratic Republic and now dis-
solved), the Reich Main Security Office (Reichssicherheitshauptamt, or
RSHA), has been moved to the archive in Berlin–Lichterfelde. Having
confirmed that the RSHA documents are in their new location, I have
named Berlin–Lichterfelde rather than Potsdam in the relevant citations.
My format for archival citations is as follows: a description of the docu-
ment followed by the date, the name of the archive, the specific holding,
file number, and (if available) document number.
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