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Academy of Management 209
action research 55

study example 197–203
activities

and institutional forces 83–100
hands-on strategizing 197–203
influence on organization 83–100

activity focus
practice in social theory 35–6
pragmatism 32–5

actor-network theory (ANT) 37–8, 45–7
approach to strategic planning research 49

actors
agency attributable 33, 35–6
non-human 46–7

agency attributable to actors 33, 35–6

Balogun and Johnson (2004), research illustrative
paper 179–96

Barley (1986)
research illustrative paper 83–100
study design 63–5

bounded rationality 40
Bourdieu, Pierre, social theory 152–64
Burgelman, Robert 205
Bürgi, Jacobs and Roos (2005), research

illustrative paper 197–203
business planning

as pedagogy in action 152–64
changing the capital of a field 152–64
cultural and economic capital 152–64
language and control 152–64
shifts in values of a field 152–64

Business Policy approach 4–5, 6

Carnegie School 37–8, 40–2
case comparison study (example) 101–20
CEO

role in change initiation 137–51
role in strategizing 137–51
sensegiving in organizational change 

137–51

change
and speed of strategic decision-making 101–20
sensegiving by CEO 137–51
sensemaking by middle managers 179–96

comparison
case comparison study (example) 101–20
study design for 62

competences 39, 42
content and process, emphasis in theoretical

traditions 37–8
content and process divide, actor-network theory

45–6
conversation analysis 44, 50, 55

ethnomethodology/conversation analysis
165–78

core competences 39
corporate diversification research 9–10
corporate structures research 10

data collection 68–70
through diaries (example) 179–96

decision making
and organizational structure 121–36
uses and purposes of formal analysis 121–36

descriptive contributions to research 72–3
Dewey, John 32, 33
dialectics 44
discourse analysis 44, 50, 55

ethnomethodology/conversation analysis
165–78

documentation, as research data 69–70
dramaturgy 50
dynamic capabilities 9, 18, 42

Eisenhardt (1989), research illustrative paper
101–20

empirical research, themes from theoretical
resources 
47

ethical issues in research 70–1
ethnographic field work (example) 137–51
ethnographic studies of strategy practice 42, 43–4
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ethnography 56
in actor-network theory research 45
research example 165–78

ethnomethodology 50
ethnomethodology/conversation analysis 165–78
European Academy of Management 209–10
European Group for Organization Studies 209,

210
evolutionary theory 9

financial sponsorship of research and/or
consulting 66

focus groups, use in research (example) 179–96
formal analysis

and organizational structure 121–36
social interaction patterns 121–36
uses and purposes behind 121–36

Foucault, perspective on institutions 44

generalizability of research 121–36
Gioia and Chittipeddi (1991), research illustrative

paper 137–51
grounded analysis approach to research 121–36

hand–mind connection in strategizing 197–203

innovation, nature of 46
institutional forces, and activities 83–100
institutional theory 37–8, 43–4

activities of institutional actors 9
institutionalist approach, strategic planning

research 48
interpretive approach (example) 137–51
interpretivist versus critical orientation 54, 56

Langley (1989), research illustrative paper 121–36
language, role in research on strategizing 54–5, 56
learning through activity, Situated Learning 36–40
Lego Serious Play technique 197–203
longitudinal qualitative study (example) 179–96
longitudinal study (example) 152–64

management see CEO; middle managers; top
managers

managerial cognition research 11–12
methods

access and proximity trade-offs 65–8
action research 55
analysis and theorizing 72–7
approaching Strategy as Practice 53–7
bounding Strategy as Practice 57–65
capturing Strategy as Practice 65–71
choosing units of analysis 58–9
contrast with the ‘received view’ 72–3

data collection 68–70
defining and bounding units of analysis 59–60
descriptive contributions 72–3
design for comparison 62–3
discourse analysis 55, 56
epistemological choices and research strategies

53–7
ethical issues 70–1
financial sponsorship and/or consulting 66
generation of typologies or taxonomies 73
interpretivist versus critical orientation 54, 56
methodological innovation 79
multiple data sources 68–70
positivist tradition 53–4, 56
post-positivist position 53–4, 55
potential contributions to general

understanding 
72–7

process theorizing 75–6
process versus variance theorizing 54, 56
purposeful sampling 61–2
qualitative approaches 52–3
role of creativity 79
role of language 54–5, 56
role of quantification 77–8
role of strategy practitioners 78–9
sampling 61–5
saturation in qualitative sampling 62
sharing and communication of results 79
study design 57–65
study design example (Barley, 1986) 63–5 see

also research design examples
theoretical and conceptual framing 56–7
theory testing 76–7
understanding Strategy as Practice 72–7
variance theorizing 74–5

micro activities, relationship to macro social
phenomena 33, 34–6

micro- and macro-level phenomena, emphasis in
theoretical traditions 37–8

micro-level study (examples) 83–100, 165–78
micro–macro divide

actor-network theory 45, 46
Foucauldian perspective 44
institutionalist theories 44

micro strategy and strategizing 165–78
middle managers

role in strategy development 179–96
sensemaking during change 179–96

Mintzberg, Henry 197–203, 205
models for research

actor-network theory (ANT) 37–8, 45–7
Carnegie School 37–8, 40–2
dynamic capabilities 42
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models for research (cont.)
institutional theories 37–8, 43–4
organizational routines 37–8, 40, 42
sensemaking tradition 37–8, 40–1
Situated Learning 36–40
strategic planning example 47–9
themes from theoretical approaches 47

multi-level study (example) 152–64

Neoinstitutional theory 43–4
neoinstitutionalist approach, strategic planning

research 48
non-essentialist philosophies 32
non-human actors 46–7

Oakes, Townley and Cooper (1998), research
illustrative paper 152–64

organizational change, sensemaking in middle
manager 179–96

organizational populations, spread of strategies 
43

organizational routines
Carnegie School 37–8, 40, 42
ostensive 26, 27, 42
performative 26–7, 42

ostensive routines 26, 27, 42

performance, and speed of strategic decision-
making 101–20

performance measures, introduction of 152–64
performative routines 26–7, 42
Pettigrew, Andrew 205
philosophy, pragmatism 31–4
photographs

as research data 70
in actor-network theory research 45

positivist tradition 53–4, 56
post-positivist position 53–4, 55
practical utility of research 32–4
practice

and praxis 27
as what people do 27
as what people engage with 26
definitions 26–7
ostensive routines 26, 27, 42
performative routines 26–7, 42
strategizing 27

practice turn in social sciences 31–2, 34–6
pragmatism in philosophy 31–4
praxis 27
process theorizing 75–6

versus variance theorizing 54, 56
processual approaches 35, 36
purposeful sampling 61–2

qualitative research 52–3
with multiple data sources (example) 121–36

quantitative analysis of qualitative data (example)
121–36

quantitative research 77–8

rational decision making, use of formal analysis to
convey 121–36

reflexivity about the researcher’s role (example)
152–64

research design examples
action research study 197–203
case comparison study 101–20
data collection through diaries 179–96
ethnographic field work 137–51
ethnography 165–78
ethnomethodology/conversation analysis

165–78
generalizability of 121–36
grounded analysis approach 121–36
interpretive approach 137–51
longitudinal qualitative study 179–96
longitudinal study 152–64
micro-level studies 83–100, 165–78
multi-level study 152–64
qualitative research with multiple data sources

121–36
quantitative analysis of qualitative data 121–36
reflexivity about the researcher’s role 152–64
role of theory 121–36
strategy consulting situation 197–203
use of focus groups 179–96

research domain (for Strategy as Practice) 15–26
levels of research 16–17
micro and macro levels 16–17
process and content 16–17, 25
research agenda 17–26
strategic change example 19
structure of the domain 16–17
vertical relationships 25–6

research illustrative papers 81–203
Balogun and Johnson (2004) 179–96
Barley (1986) 83–100
Bürgi, Jacobs and Roos (2005) 197–203
Eisenhardt (1989) 101–20
Gioia and Chittipeddi (1991) 137–51
Langley (1989) 121–36
Oakes, Townley and Cooper (1998) 152–64
Samra-Fredericks (2003) 165–78

research models
actor-network theory (ANT) 37–8, 45–7
Carnegie School 37–8, 40–2
dynamic capabilities 42
institutional theories 37–8, 43–4
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organizational routines 37–8, 40, 42
sensemaking tradition 37–8, 40–1
Situated Learning 36–40
strategic planning example 47–9
themes from theoretical approaches 47

resource-based view of the firm 8–9, 39, 42
results of research, sharing and communication 79
Rorty, Richard 32, 33

sampling in research on strategizing 61–5
Samra-Fredericks (2003), research illustrative paper

165–78
saturation in qualitative sampling 62
script theory 44
sensemaking

and schema change 179–96
and sensegiving in organizational change 137–51
approach to strategic planning research 48–9
by middle managers during change 179–96

sensemaking tradition (Carnegie School) 37–8, 40–1
Situated Learning 36–40

approach to strategic planning research 48, 49 
social constructionism 197–203
social interactive context of formal analysis 121–36
social sciences, practice turn 31–2, 34–6
social theory, Pierre Bourdieu 152–64
strategic analysis see formal analysis 
strategic change, sensemaking and sensegiving 137–51
strategic change initiation 137–51

role of the CEO 137–51
strategic decision-making research 11
strategic decision-making speed (research example)

factors affecting 101–20
how fast decisions are made 101–20
performance effects of fast decisions 101–20

strategic effectiveness 165–78
strategic episode, as unit of analysis 58–9
Strategic Management Society 209
strategic outcomes (macro), linking to everyday talk

(micro) 165–78
strategic planning research 10–11

actor-network theory approach 49
neoinstitutionalist approach 48
sensemaking approach 48–9
Situated Learning approach 48, 49 
Strategy as Practice orientation 47–9

strategies, spread through organizational populations 
43

strategizing 6, 27
activities within an organization 137–51
as a lived experience 165–78
crafting of physical models 197–203
hands-on iterative interaction 197–203
talk-based interactions 165–78

Strategy as Practice
concern with strategizing 6
concern with what people actually do 3–4, 7–8
definition 7–8
origins 7–8
perspective on strategy 3–4, 7–8
significant publications 209–10
underpinning traditions 4–6
website 210

Strategy as Practice approach
activities of institutional actors 9
contributions to strategy research 8–12
economic rationale 8
emergent processes of strategy development 13–14
guidelines for management of activities 12
‘hypercompetitive’ environments 8
implications for empirical research 9–12
open markets 8
plurality of dependent variables 14–15
plurality of levels of analysis 12–13
plurality of strategic actors 13–14
plurality of theories employed 15
relation to the resource-based view 8–9
strategic contribution of dependent variables 14–15
theoretical rationale 8–9

Strategy as Practice orientated research, strategic planning
example 47–9

strategy consulting (research example) 197–203
strategy development, role of middle managers 179–96
strategy episodes 26
strategy process research 10–11
structuration theory 35, 44, 48, 83–100
symbolic interactionism 50

taxonomies or typologies, generation of 73
technology

as part of context for action 83–100
effects on organizational structure 83–100
effects on social organization/roles 83–100

theoretical and conceptual framing 56–7
theoretical orientations for Strategy as Practice 30–2

practice turn in social sciences 31–2, 34–6
pragmatism in philosophy 31–4

theoretical resources for Strategy as Practice
actor-network theory (ANT) 37–8, 45–7
Carnegie School 37–8, 40–2
dynamic capabilities 42
institutional theories 37–8, 43–4
organizational routines 37–8, 40, 42
sensemaking tradition 37–8, 40–1
Situated Learning 36–40
strategic planning research example 47–9
themes for empirical research 47–9

theory, role in research (example) 121–36
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theory testing 76–7
top managers

role in strategizing 137–51
speed of strategic decision making 

101–20
typologies or taxonomies, generation of 73

university organizations 137–51

variance theorizing 74–5
videotaped research data 69

website for Strategy as Practice 210
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