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Communicating Emotion

This thoughtful and informative book addresses questions about com-
munication and emotion that are important to theory and to everyday
life. How important is emotion in everyday interaction? How does com-
munication help us find meaning in traumatic events? How do emotional
messages communicate moral meaning?

Emotion is not just a biological endowment; it is also the sophisticated
capacity of human beings to coordinate with others. Sally Planalp dem-
onstrates that although emotions can sometimes be problematic and dif-
ficult to control, they also complement nonemotional thought by orienting
people to important personal, social, moral, political, and cultural con-
cerns. Presented here are seven dichotomies in scientific and folk theories
of emotion that stimulate exploration of emotions and help to enable their
functions and complexity to be understood. Innovative research involving
people’s recognition of others” emotion is drawn upon, as well as a wide
interdisciplinary selection of up-to-date literature from communication,
psychology, sociology, management, philosophy, and anthropology, to
show how emotion serves as a basis for social connections, as a locus of
negotiation between individuals and society, and as a glue that holds
people together in cultures.

Sally Planalp is a professor in the Department of Communication Studies
at the University of Montana and an adjunct professor in the Department
of Management Communication at the University of Waikato, Hamilton,
New Zealand.
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