Cambridge University Press

978-0-521-51614-3 - The New Multinationals: Spanish Firms in a Global Context
Mauro F. Guillen and Esteban Garcia-Canal

Table of Contents

More information
Contents
List of figures page vi
List of tables vii
Preface ix
1 The new multinationals 1
2 Traditional and new multinationals 27

3 Diversification and vertical integration in traditional
industries 53

4 Market access and technology in durable consumer
goods 76

5 Serving global customers in producer goods 99

6 Learning by doing in infrastructure and financial

services 127
7 Competing in hard and soft services 166
8 The new multinational as a type of firm 192
References 205
Index 215

© in this web service Cambridge University Press www.cambridge.org



http://www.cambridge.org/9780521516143
http://www.cambridge.org
http://www.cambridge.org

