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coffee/tea accessories, 30, 62, 198, 199
consumption inequalities and, 35–36
decorative objects, 28
forks, 28
furniture, 26–27, 72, 114–115

chairs, 27
chests of drawers (commodes), 27,

114–115
kitchenware, 27–28
linens, 120–121
luxury, 44
in Middle Ages, 38
mirrors, 111

Index 251

www.cambridge.org/9780521198707
www.cambridge.org


Cambridge University Press
978-0-521-19870-7 — The Consumer Revolution, 1650–1800
Michael Kwass 
Index
More Information

www.cambridge.org© in this web service Cambridge University Press

household goods (cont.)
political messages, communicated

through, 198, 199
tableware, 27–28, 81–82
individualized, 110

households, 18, 26–29
income of, 49–51
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manufactories, 57, 70–71, 96
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shopkeepers, 79, 81, 82, 84, 203, 213
street selling, 77
textiles, 198–199
writing, 138

work days, increase of, 49
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