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trade with, 52, 55-63
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Beyer, Johann Rudolph Gottlieb, 142
Bianchi, Marina, 32
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see also clothing; food and drink; health.
Bohstedt, John, 184-185
books, 14, 134-145, 216
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foreign lands, representations of,
124
libraries, 137
novels, 138, 141, 170
ownership of, 136
production, expansion of, 135
public sphere, formation of, 143
reading, 140
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criticism of, 142
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reading revolution, 134, 139-142
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Boston Tea Party, 194-196
Boucher, Frangois, 90
Le déjeuner, 53
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153-155
Bourdieu, Pierre, 131
bourgeoisie, 4, 44, 130, 155, 181, 214
and public sphere, 143, 153, 156
boycotts, 3, 14, 183, 194, 218
free produce movement, 208
of sugar, by abolitionists, 206-209
Braithwaite, Martha, 82
branding, 82, 90
Braudel, Fernand, 9, 54
Brazil, 67
Breen, T.H., 181
Brewer, John, 5-6, 17, 89, 180
Brexit, 12
Britain, see Great Britain.
British East India Company (EIC), 57-63,
95, 195
Brulle, Robert, 222
Brunias, Augustin, 27
Burke, Peter, 154-155
Butel-Dumont, Georges Marie, 165
buycotts, 4, 183

Cabinet des Modes (fashion journal), 94,
139
Calvinism, 127
capitalism
commercial, 181
consumer, 2-3
and court culture, 39
and fashion, 10
and humanitarianism, 209
and Protestantism, 127
state, 12
surveillance, 213
care, personal, 122
Caribbean, 67
clothing in, 26, 27
colonization of, 21
goods from, 124
Haitian Revolution, 180, 205, 208-209,
218
plantation complex in, 64—65, 67
sugar production in, 67, 206
Casanova, Giacomo, 117
Catholicism, 49, 127-128
celebrity, 144
ceramics, 26, 81-82, 96
earthenware, 70
porcelain, 53, 57, 69-70, 95
teapots, 198, 199
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children, labor of, 1, 49-50
China, 9, 12, 53, 60-61
choice, 109, 182
Cicero, Marcus Tullius, 160
Cirelli, Girolamo, 36
citizenship, 14, 187, 198, 203
and activism, 181-210, 218
and taxation, 191, 196
civility, 40, 131
in cafés, 151-152
and cleanliness, 119-120
lack of, 151
at salons, 147-148
class and status, 10-11
and accessories, 20-21
and advertising, 90, 94
and appearance, 20, 117
and book ownership, 136
boundaries, 100-101, 181

and clothing, 18-19, 25, 35, 42, 43, 77, 214
and consumer revolution, 10, 212, 214
consumption, relationship with, 37, 74,

103-104

and credit, access to, 87-88
diversity of, 150-155
and environment, 220-221
fashion, differentiated by, 100
and food and drink

coffee, 30, 68

sugar, 68

tea, 30, 63, 68

hierarchy, 100-103, 130-132, 214-215
consumption patterns, inconsistent

with, 102-103

disruption of, 101, 161, 167-168, 170

erosion of, 181

and luxury, 161, 167-168, 170

taste, based on, 130-131
wealth, based on, 130

horizontal relationships, 14, 131, 198,

204, 214-215
and household goods, 28
landowning, 174-175

and luxury, 102, 167-168, 171, 177

and mass consumption, 68
mobility, 10, 103
barriers to, 131-132
upward, 100

new money (nouveaux riches), 171

and positional goods, 102

and price of goods, 88

and public sphere, 142-143

and quality of goods sold, 88-89
and race, 117
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and reading, 136-137
in rural communities, 34
salons, participation in, 147
and shopping, 82-83, 213
and sociability, 150-151, 156
taste, based on, 103
tobacco consumption, 68
in urban communities, 35
see also bourgeoisie; emulation, social;
elite class; laboring class; middling
class; status, social.
cleanliness, 119-122
climate crisis, 3, 12, 15, 218-224
clothing, 14, 18-27
African, 26, 26
artisanal production of, 48
and autonomy, 25
Caribbean, 26, 27
civil uniform, 200
and class, 18-20, 40-43, 42
and cleanliness, 120
comfortable, 115
consumption of
Dutch, 20, 38
English, 19-20, 38
French, 18-20, 38
German, 20, 38
in court culture, 4043, 42
dress codes, 200
in empire, 21-27, 22-23, 24, 27
of enslaved people, 25-26
and gender, 19-20
of indigenous people, 23-25, 24
individuation of, 110-112
inequalities and, 35
informal, 111-112, 112
men’s, 60, 118
in Middle Ages, 37
and national identity, 118-119
pockets, 21
political messages, communicated
through, 201-204
prices of, 18
in probate inventories, 18
and race, 22-27, 24, 27
Renaissance, 38-39
and sexuality, 19
and social status, 25, 43, 77, 214
sumptuary laws, 25-26, 38, 103
undergarments, 120
women’s, 26, 27, 112, 115, 118
see also accessories.
cockades, 201-204, 201
Coercive/Intolerable Acts (Britain, 1774),
196
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coffee, 30, 53, 68, 88, 125, 148-149 revolutionary, 185-187
and French national identity, 126 by women, 198-199
mass consumption of, 68 consumer-producer dialogue, 94-98
plantation rebellions and, 205 consumers
coffeehouses, 79, 148-152 power of, 194, 208, 210
Colbert, Jean-Baptiste, 43, 166 production, distance from, 13
Collin, Joseph, 93 sovereignty of, 208, 210
Collins, Richard, Tea in the family, 62 consumption
colonialism, 12-13, 92 benefits of, 7
and clothing, 21-27, 22-23, 24, 27 conspicuous, 37, 39, 100, 118, 128
and consumer politics, 189-190 contemporary, 1-2, 211
environmental impact of, 220 courtly, 100-101, 116-117, 148, 215
goods of, 6, 36, 172, 188, 204, 212 criticism of, 2—4, 11-12
see also coffee; sugar; tea; textiles; denaturalization of, 221-222
tobacco. economic constraints on, 45
political economy of, 14, 180, 189-191, eighteenth century, 6
213, 217 energy, 218-224
and retail, 23 exclusion from, 212
settlers, 21 feedback loops in, 213-214
see also slavery. geographies of, 9-10
comfort, 28, 37, 43, 113-116, 220 historiographies of, 4-5, 12, 217
commerce, see retail; trade. inequalities of, 35-36
commodification, 4, 65, 94, 136, 155 involuntary, 25, 109
commodities, 2, 5, 155, 179 mass, 63, 68
classification of, 105 meanings of, 104-128
durable, 176 authenticity, 116-119
enslaved labor, produced by, 55 cleanliness, 119-122
global trade in, 68 comfort, 113-116
price convergence of, 52 convenience, 113-116
psychoactive, 68 domesticity, 112-113
and public sphere, 155 exoticism, 122-126
taxation of, 192, 217 fashion, 106-109
communication health, 122
of fashion knowledge, 94, 97 individuation, 109-113
letter-writing, 111 naturalness, 116-119
producer-consumer, 94-98 novelty, 105-109
consumer activism, see activism, consumer. piety, 126-128
consumer evolution, 8, 44 pleasure, 116
consumer revolution, 5-10 reflexivity, 110-111
and class, 10 selfhood, 109-112
critique of concept of, 5-8 sentimentalism, 111-113
chronological, 37-45 simplicity, 116-119
through inequalities, 34-37 men’s, 86
limitations, 32-34 in Middle Ages, 37
exclusion from, through poverty, 33-35, and modernity, 105-106, 215
132, 215-216 naturalness, 116-119
geographies of, 9-10 patterns of, 32
consumerism, 38, 97 political revolution, productive of, 182-183
ethical, 34, 14, 222-224 prices, decreases of, 61-62, 66—67
as feminine trait, 84 productive, 174-176
political, 182-183, 217-218 reduction of, 3-4, 15
abolitionist sugar boycott, 206-209 Renaissance, 38
and climate crisis, 222224 rules for, 174-175
discursive, 197-204 rural, 37, 212
free produce movement, 208 food, 29
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patterns of, 102
urban, 37, 212
food, 29
household goods, 28
luxury, 44
patterns of, 102
women’s, 162-163, 172
control
of bodies, 40
of prices, 187-188, 203
see also regulation, economic.
convenience, 113-116
Coquery, Natacha, 8, 81
cost, see prices.
Courrier de la mode (fashion journal), 94
court culture, 37, 39-44, 215
and conspicuous consumption, 100-101
cosmetics, use in, 116-117
influence of, 148
salons, influence on, 146-147
Covid-19 pandemic, 2, 12
credit, 86-88, 213
crime, 77
smuggling, 14, 61-62, 61, 67, 135, 192
crises
economic, 2, 12
subsistence, 184-185
Cruikshank, Isaac, The Lending Library, 137
cultural omnivores, 130-131, 155-156
culture
high/low, 130-131, 154-156
popular, 154-156
trickle-down theories of, 40, 100, 214
see also books; court culture; fashion;
material culture; print culture.
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Davis, Ralph, 68

de Vries, Jan, 7, 37, 49, 65-66, 180, 212

debt, 1
personal, 86-88, 213
public, 193

Defoe, Daniel, 59

demand, 5, 61
cultural construction of, 11
supply, reciprocity with, 94, 97-98
women and, 79

Denizot, Pierre, 114

desire, consumer, 10, 177
emulation, motivated by, 214
female, 162-164
immoral, 217
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labor, motivation for, 49, 172
need-based, 160
Desmoulins, Camille, 202
diaries, of shopping, 83
Diderot, Denis, 106, 134, 151, 215
Encyclopédie, 81, 135, 173
“Regrets on Parting with My Old
Dressing Gown”, 107-109,
172-173
Supplément au Voyage de Bougainville, 172
disorder, social, 1
food riots, 183-188, 186
disposability, 31, 72
domestic goods, see household goods.
domestication, of exotic goods, 123—-124
domesticity, 18, 112-113, 126
comfort, 28
and industry, 49-50
and interior design, 113-114, 146
tea and, 30
see also household goods; households.
dress, see clothing.
drink, see food and drink.
Du Bail (habqrdasher), 88
du Chatelet, Emilie, 116, 166
Dunlap, Riley, 222
durability, 71-73, 176-177
Dutch East India Company (VOC), 57-63

East India Companies, 57-63, 95-96, 195,
213
economy
crises in, 2, 12
early modern, 7
free market, 174-175
growth in, 47-50
inflation, 44
moral, 184-185
natural laws of, 174
physiocracy, 174-175
political, 14
productive consumption, 174-176
regulation of, 175, 184, 187-188
fiscalism, 190-191
mercantilism, 14, 180, 189-190, 217
price controls, 187-188, 203
see also taxation.
underground, 14, 77-78, 192
see also capitalism.
Ecuador, 191
Edelstein, Dan, 129
egalitarianism, 131-132, 188
and food policy, 187-188
limits of, 156
Elias, Norbert, 39-40
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and clothing, 18, 20
conspicuous consumption of, 100-101
consumption patterns of, 102
cosmetics, use of, 116-117
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155-156
tobacco consumption, 68
widening of, 155
emotions, 141, 207-208
empathy, 207-209
empire, 12-13, 92
clothing in, 21-27, 22, 24, 27
and consumer politics, 189-190
consumption patterns in, 102
political economy of, 14, 180, 189-191,
213, 217
retail in, 23
settlers, 21
emulation, social, 10, 39-40, 99-104, 214
critique of, 102-103
Encyclopédie (Diderot & d’Alembert), 81,
127-128, 173
energy use, 218-224
Engelsing, Rolf, 139
England
Anglomania, 119, 178
cafés, 148-149
colonization by, 67
consumer (r)evolution in, 6, 33
consumption in
clothing, 19-20, 38
household furnishings, 27-29
tea, 63
tobacco, 66
extralegal trade in, 192
literacy, 135
London, 47, 149, 220
Ranelagh Pleasure Gardens, 152
retail in, 81-82
shopping arcades, 80
Vauxhall Pleasure Gardens, 152, 153
national identity, 118-119
print advertising in, 90
print culture in, 144
retail in, 87
salons, 146
sociability in, 152
English Civil War, 128
Enlightenment, 11-12, 14, 118, 133-157,
210, 215-216
books and reading in, 134-135
historiography of, 134-135
nature, concept of, 117

and pleasure, 116
present time, valorization of, 129
public sphere, formation of, 142-144
rationality, 134, 142, 151
reading revolution, 134, 139-142
reformism, 134
sociability, 145-157
cafés, 148-152
public promenade, 152-156
salons, 146-148
enslaved people, 21, 93, 212
clothing of, 25-26
commodified, 65
Haitian Revolution, 180, 205, 208-209, 218
labor of, 13, 55, 64-68, 212-213
advertising, effaced in, 124
brutality of, 65-66
production, increased through, 66
and sugar production, 67
rebellions of, 205, 210, 218
enslavement, 13, 64-68, 171, 204-209
abolitionism, 14, 205-210, 207, 208, 218
entertainment, 147
see also leisure; reading.
environment, 15, 218-224
climate crisis, 3, 15
greenwashing, 223
plantation complex’s impact on, 64, 223
equality, 131-132
development of, 155
lack of, 44-45, 65-66, 169-170, 215-216
limits of, 156
ethical consumerism, see activism,
consumer.
Europe
book publishing/printing in, 135
consumer (r)evolution in, 32-33
consumption
household furnishings, 29
patterns in, 102
sugar, 66
tea, 60-61, 63
continental, 6-7, 9
Eastern, 33, 135, 212
Northwestern, 32, 47, 211
population, 47
poverty in, 33-34
print advertising in, 89
Southern, 33, 47, 135
trade
Asian, 52, 55-63
Atlantic, 63, 66
internal, 50, 68—69
see also England; France; Germany; Great
Britain; Italy; Portugal; Russia; Spain.
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exclusivity, social, 150-155
exoticism, 115, 122-126, 125

in advertising, 90, 92, 124

domestication of, 123-124

food and drink, 125-126

proof of quality/authenticity, 126
expenditure, productive, 174-176
exports

to Africa, 55

cloth, 58-60, 60

of imitation goods, 70-71

and imports, balance of, 189-190

reexports, 55, 59, 68-69

tea, 60-61

farming, 47, 174-175
specialized, 47, 212
subsistence, 34, 218
fashion, 4, 9-11, 39, 72, 106-109, 213
and accessories, 20-21
anti-hierarchical, 102
for ceramics, 70
and class differentiation, 100
in court culture, 43
cycles, 73, 106-107, 213, 222-223
designers’ response to, 96
and gender, 11, 94
human body, relation to, 117
for Indian cloth, 59
individuation through, 109
knowledge, communication of, 94, 97
labor, form of, 107
meanings of, 106-109
men and, 108
plebeian, 21
slow vs. fast, 222-223
for tableware, 81-82
fashion dolls, 94
fashion journals/periodicals, 11, 94, 107,
139, 178
femininity
and clothing, 118
consumerism, ascribed to, 84
and fashion, 11
of piety, 127
sensibility, 207-208
see also women.
Fénelon, Archbishop Francois, 161-162,
175, 217
The Adventures of Telemachus, 161
Fielding, Henry, 101, 168
fiscalism, 190-191
flirtation, 84
Flower, Benjamin, 207

Fligel, J. C., 118
Flynn, Dennis, 52
Fontaine, Laurence, 84
food and drink, 29-31, 36, 66
alcohol, 29, 31, 191-192
bread, 29, 165, 183
cafés, 79, 148-152
chocolate, 31, 66, 126
dining practices, 110
exoticism of, 125-126
grain, 50
as luxury, 165
as medicinal remedies, 125-126
necessities, 188—-189
prices, 61-62, 67, 183, 187
control of, 187-188
restaurants, 110, 178
retail of, 76
at salons, 146-148
salt, 50
shortages, 183-188
spices, 55, 57
taverns, 151
taxation of, 191-192
wine, 50
see also coffee; sugar; tea.
food riots, 183-188, 186
foreignness, 115, 122-126, 125
in advertising, 90, 92, 124
domestication of, 123-124
food and drink, 125-126
proof of quality/authenticity, 126
xenophobia, 12
Fox, William, 206
France, 6, 12
Anglomania in, 119
book ownership in, 136
book publishing/printing in, 135
cafés, 149, 151
colonization by, 67
consumer (r)evolution in, 33
consumption in
clothing, 18-20, 38
coffee, 30
fuel, 221
tobacco, 67
court culture, 4044, 41, 42
extralegal trade in, 192
fashion journals/periodicals in, 94
General Maximum law, 187-188
imports, 58-59
literacy, 136
luxury goods, production of,
43-44, 48
Nantes, 79
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France (cont.)
national identity, 118-119, 126
Paris, 47-48, 149
Boulevards, 153-155
customs gates, sacking of, 196-197, 197
Jardin des Tuileries, 153
Palais-Royal, 154
public leisure spaces in, 153-155
retail in, 83
salons, 146
shopping arcades, 80
poverty in, 33
print advertising in, 90-94
probate inventories, 18
retail in, 79-80, 83, 87
sociability in, 153-155
taxation, 196-197
textile industry, 61
calico, 70-71
silk, 96
Versailles, 40-43, 96, 112, 156
women’s march to, 185, 186, 202
see also French Revolution.
Franklin, Benjamin, 116, 154
free people of color, 21, 26
French Revolution, 14, 155, 180-182, 209,
218
food riots in, 185-187, 186
material culture of, 199-204
cockades, 201-204, 201
taxation protests in, 196-197, 197
frugality, 127, 161, 177

Gauthier, Florence, 187
gender, 11
and abolitionism, 206-208
and clothing, 19-20, 118
and fashion, 11, 94
and household goods, 28
and luxury, 160, 164, 166-167, 169
and public sphere, 118, 216-217
and retail, 83-86, 84
and sociability, 150-151
and tea consumption, 30
see also femininity; masculinity; men;
women.
General Maximum law (France, 1793),
187-188, 203
Geoffrin, Marie Thérése Rodet, 146-147
Germany, 7, 146, 193
book ownership, 136
book publishing/printing in, 135
cafés, 149
clothing consumption in, 20, 38
consumer (r)evolution in, 33

court culture, 44
fashion journals/periodicals in, 94
literacy, 136
taxation, rebellion against, 191
Gersaint (shopkeeper, Paris), 90
Giddens, Anthony, 110
Giraldez, Arturo, 52
Global North, 1, 13, 69, 219
Global South, 1, 69, 219
globalization, 4, 12-13, 51-69
and enslaved labor, 64—68
Euro-Asian trade, 52, 55-63
historiography of, 52
Indian cloth trade, 58-60, 60
through intercontinental trade routes,
52-55, 55
as price convergence, 52
of production, 66
see also imperialism.
Goethe, Johann Wolfgang von, Sorrows of
Young Werther, 111, 138
Goodman, Dena, 146-148
goods, 16
availability of, 50
cattle, 50
colonial, 6, 36, 172, 188, 204, 212 see also
coffee; sugar; tea; textiles; tobacco.
commemorative, 107, 154
cosmetics, 93, 116-118, 178
disposable, 31, 72
divestment of, 3
durable vs. nondurable, 176-177
excess of, 1, 3
exotic, 123-124
domestication of, 123-124
imitation of, 126
fuel, 218-220
imitation, 70-73, 103, 126
low-end, 77, 88-89
luxury, see luxury goods.
meanings of, 10-11
medicinal remedies, 90, 93, 122,
125-126
metals, 54-55, 70
modern, 105-106
national stock of, 176
nonsubsistence, 1, 10, 68, 187
politicization of, 188-193, 197-204, 206,
207
positional, 102
psychoactive, 29-31, 68, 125-126
quality of, 36, 88-89
refundable value of, 70, 72
religious/sacred, 127
secondhand, 77

@© in this web service Cambridge University Press

www.cambridge.org



www.cambridge.org/9780521198707
www.cambridge.org

Cambridge University Press
978-0-521-19870-7 — The Consumer Revolution, 1650—-1800

Michael Kwass
Index
More Information

Index

semiluxuries, 54

silver, 54-55

snuffboxes, 31, 107, 206-207

souvenirs, 107, 154

stolen, 77

subsistence, 17, 184

values of, 128-129

wood, 50

see also accessories; books; ceramics;
clothing; consumption; food and
drink; household goods; prices;

probate inventories; textiles; tobacco.

Grafe, Regina, 8, 33
Graffigny, Francoise de, Letters from a
Peruvian Woman, 138
Granchez, Charles Raymond, 82
Great Britain
book ownership, 136
book publishing/printing in, 135
Brexit, 1
British East India Company (EIC),
57-63, 95, 195
British Emancipation Act (1838), 209
Coercive/Intolerable Acts (1774), 196
consumer activism in, 206-209
consumption fuel consumption, 220
imports, 58-59
national identity, 126
Stamp Act (1765), 193-194, 198, 199
Tea Act (1773), 194
textile industry, 70
Townshend Acts (1767), 194
see also England.
Great Recession (2007-2012), 12
Green Acres Mall Wal-Mart stampede, 1
greenwashing, 223
Greiner, Charlotte, 146
Grenier, Jean-Yves, 103
Gross, Jean-Pierre, 187
growth, 73
of consumption, 17-32
and globalization, 51
incremental, 8, 44
origins of, 6
and slavery, 65-66
economic, 47-50, 79, 176
in household income, 49-50
and imperialism, 12, 189
in production, 66, 167
industrial, 47-48
of labor, 49-50
population, 47
in production, 66, 167
of publishing/printing, 135
purchasing power, 87
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of retail, 78-80, 178
wage, 48
see also consumer revolution.

Habermas, Jurgen, 142-144, 151, 216
critique of, 143-145, 150
hairdressers, 122
Haitian Revolution, 180, 205, 208-209, 218
Hamann, Johann Georg, 191
Haskell, Thomas, 209
health, 122
remedies, medicinal, 90, 122, 125-126
Heuvel, Danielle van den, 84
Heyrick, Elizabeth, 208
hierarchy
and cleanliness, 121-122
of consumption, 182
of quality, 103
racial, 90, 92, 121-122
social, 100-103, 130-132, 214-215
consumption patterns, inconsistent
with, 102-103
disruption of, 101, 161, 167-168, 170
erosion of, 181
and luxury, 161, 167-168, 170
taste, based on, 130-131
wealth, based on, 130
Hogarth, William, Porzrait of a Family, 18
holidays, 49
honor, 131, 214-215
hospitality
cafés, 79, 148-152
in Middle Ages, 37-38
restaurants, 110, 178
salons, 146148
taverns, 151
household goods
ceramics, 81-82, 96
earthenware, 70
porcelain, 53, 57, 69-70, 95
teapots, 198, 199
and class, 28-29
coffee/tea accessories, 30, 62, 198, 199
consumption inequalities and, 35-36
decorative objects, 28
forks, 28
furniture, 26-27, 72, 114-115
chairs, 27
chests of drawers (commodes), 27,
114-115
kitchenware, 27-28
linens, 120-121
luxury, 44
in Middle Ages, 38
mirrors, 111

@© in this web service Cambridge University Press

www.cambridge.org



www.cambridge.org/9780521198707
www.cambridge.org

Cambridge University Press

978-0-521-19870-7 — The Consumer Revolution, 1650—-1800
Michael Kwass

Index

More Information

252 Index
household goods (cont.)
political messages, communicated
through, 198, 199
tableware, 27-28, 81-82
individualized, 110
households, 18, 26-29
income of, 49-51
proto-industry in, 49-50
see also domesticity.
houses, interior design of,
113-114, 146
humanitarianism, 209, 218
Hume, David, 166-167, 173
Hunt, Lynn, 141
Hutton, William, 19, 111, 131, 215
Huzzey, Richard, 209
hygiene, see cleanliness.

identity
national, 118-119, 126
political, 204
selthood, 109-112, 118, 122, 141, 215
imitation, 72-73, 103, 126
immorality, 162-164
of consumer desire, 217
of luxury, 168-169
imperialism, 12-13, 92
and clothing, 21-27, 22, 24, 27
and consumer politics, 189-190
consumption patterns in, 102
goods of, 6, 36, 172, 188, 204, 212
see also coffee; sugar; tea; textiles;
tobacco.
political economy of, 14, 180, 189-191,
213, 217
and retail, 23
rivalry, 220
settlers, 21
see also slavery.
import substitution, 43, 69-71
imports
Asian, 58
colonies, forced on, 189, 193-195
embargoes, 60, 70
and exports, balance of, 189-190
France, 58-59
Great Britain, 58-59
Netherlands, 58-59
protests against, 193—-195
taxation on, 61, 70
tea, 60-61
inclusivity, social, 150-154
India, 193
textile industry, 55, 58-60, 60, 70, 95, 120
see also East India Companies.

indigenous people, 21, 212
clothing of, 23-25, 24
Native Americans, 23-25, 24, 64, 66, 92,
121, 165, 192, 212
taxation, rebellions against, 191-192
individualism, 109
individuation, 109-113
Industrial Revolution, 4-7, 48
industrialization, 5, 7, 178
environment, impact on, 221
manufactories, 57, 70-71, 96
state, 43, 70, 200
wages, impact on, 48
industrious revolution (de Vries), 49-51,
172
critiques of, 65-66, 212-213
industriousness, 66, 161, 212
industry
book publishing/printing, 135
expansion of, 47-48
household, 49-50
mining, 54-55
proto-factories, 71
textile, 49-50
British, 70
calico, 61, 70-71
import bans, 60
Indian cloth, 55, 58-60, 60, 95
technological development in, 70
women’s labor in, 198-199
inequalities, 131-132, 215-216
and clothing, 35
in consumer revolution, 34-37
consumption, 35-36
of division of labor, 65-66
financial, 44-45
and luxury, 169-170
see also poverty.
intimacy, 141
Intolerable/Coercive Acts (Britain, 1774), 196
inventories, see probate inventories.
investment, 127, 176-177
Isherwood, Robert, 154
Italy, 38, 45, 47

jewelry, 70, 72
Jones, Colin, 122, 155, 181, 188
Jones, Jennifer, 128
Fournal des Luxus und der Moden (fashion
journal), 94, 139
Fournal des scavans (journal), 138
journals/periodicals, 138-139
fashion, 11, 94, 107, 139, 178
Judaism, 128, 146
Jussieu, Antoine Laurent de, 149
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Kant, Immanuel, “What is

Enlightenment?” 150, 191
Kaplan, Steven, 184-185
Kitowitcz, Abbot Jedrzej, 110
Kondo, Marie, 3

labor, 212-213
artisanal/craftsman, 38, 43-44, 48
of children, 1, 49-50
and clothing, 25
conditions, 4
division of, unequal, 65-66
enslaved, 13, 55, 64-68, 212-213
advertising, effaced in, 124
brutality of, 65-66
production, increased through, 66
and sugar production, 67
exploitative, 13
fashion, as form of, 107
growth of, 49-50
market, 48
motivation for, 49, 172
overseas, 13
productive vs. unproductive, 176
in trade, 49
wages, 48, 212
of women, 49-50, 61
laundry, 121, 122
limitations of, 51
in retail, 84, 84, 213
shopkeepers, 79, 81, 82, 84, 203, 213
street selling, 77
textiles, 198-199
writing, 138
work days, increase of, 49
laboring classes, 5, 8, 44, 122
and accessories, 20-21
and clothing, 18-20, 35
consumer culture, exclusion from, 132
consumption
coffee, 30, 68
sugar, 68
tea, 30, 68
tobacco, 68
idealized, 172
and public sphere, 142-143
and sociability, 151
Lamar, Mary, 106
Larpent, Anna, 152
Latham, Richard and Nany, 49-50
Latin America, rebellions/revolutions, 180,
191-192, 205, 208-209, 218
laundry, 120-122, 121
legislation
British Emancipation Act (1838), 209
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Coercive/Intolerable Acts (Britain,
1774), 196
dress codes, 200, 203
General Maximum law (France, 1793),
187-188, 203
Stamp Act (Britain, 1765), 193-194,
198, 199
sumptuary laws, 25-26, 38, 103
Tea Act (Britain, 1773), 194
Townshend Acts (Britain, 1767), 194
leisure, 10, 213
cafés, 79, 148-152
individuated, 110
libraries, 137
public promenades, 152-156
restaurants, 110, 178
shopping as, 82-83
tea and, 61, 62
see also reading.
Lespinasse, Julie de, 146
letter-writing, 111
Lilti, Antoine, 144, 147-148
Lipovetsky, Gilles, 109
literacy, 135-136
Louis XIV (King of France), 4043, 41
Lury, Celia, 110
luxury, 217
benignity of, 164
and class, 101-102, 177
of court culture, 3944, 41
definitions of, 164-165, 169-170
effaced, in marketing, 177-178
as evidence of progress, 165-167
and gender, 11, 160, 166-167, 169
good vs. bad, 173
immorality of, 168-169
and inequality, 169-170
labor, motivation for, 172
and morality, 168-169, 172-173
“old” vs. “new”, 37
and power, 43, 102, 161
relativity of, 164-165
as religious sin, 160-161
and sociability, 164, 170
social hierarchies, disrupted by, 161,
167-168, 170
and the state, 161-162, 168-170
term, use of, 159
as vice, 168-169
women and, 11, 171
luxury debate, 11-12, 158-179, 217
Butel-Dumont, Georges Marie, 165
complexities of, 172-173
criticisms, 129, 167-172, 217
defenses, 164-167, 217
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luxury debate (cont.)

Diderot, Denis, 172-173

early modern, 161-164

Fénelon, Archbishop Frangois, 161-162,
175, 217

Greek/Roman, 160

historiography of, 158-160

Hume, David, 166-167, 173

Mandeville, Bernard, 162-165, 217

marketing response to, 177-178

Melon, Jean-Frangois, 164-165

Montesquieu (Charles-Louis de
Secondat), 164

physiocracy, 174-175

political economists on, 173-177

Quesnay, Frangois, 174

religious, 160-161

resolutions to, 173-178

Rousseau, Jean-Jacques,

Marx, Karl, 5, 178
masculinity

luxury, effect on, 160, 164, 166-167, 169
of clothing, 118
see also men.

Mason, George, 194
material culture, 11, 104

abolitionist, 206, 207

activist, 14-15

craftsmanship, 38

revolutionary, 197-204, 199, 201, 218
values of, 215

materialism, 2-3
materiality

disposable, 31, 72
durability, reduction of,
71-73, 176-177

McKendrick, Neil, 17, 40

on advertising, 89

168-170 consumer revolution hypothesis, 5-6, 9
Saint-Lambert, Jean-Frangois de, 173 critiques of, 99-101, 180, 214
Shaftesbury, 3rd Earl of (Anthony on modernity, 128

Ashley-Cooper), 164 on social emulation, 99-101, 214
Smith, Adam, 175-177 Melon, Jean-Frangois, 164-165
Voltaire (Frangois-Marie Arouet), 165-166 men

luxury, goods, 38, 43-44, 48, 54, 57-58, and clothing, 19-20, 118

88-89, 174 and consumption, 86, 212
durable, 176 cosmetics, use of, 116-117
lacquerware, 57, 71 as customers, 84, 86
porcelain, 53, 57, 69-70, 95 and fashion, 84, 108
silk, 55, 57 literacy, 135-136
spices, 55, 57 as shopkeepers, 86

see also masculinity.
Maille, Antoine, 93 mercantilism, 14, 180, 217
Malton, Thomas, 106 Mercier, Louis-Sébastien, 154
Mandeville, Bernard, 161-165, 217 Mexico, 22
The Fable of the Bees, 162—-164, 163 Meyer, Luise, 142
The Grumbling Hive, 162 Middle Ages
on women’s consumption, consumption in, 37-38
162-164 luxury debate, 160-161
manufactories, 57, 70-71, 96 middling classes, 5, 8, 73, 122
state, 43, 70, 200 consumption patterns of, 102
Marcuse, Herbert, 2 cultural sphere of, 148
Margairaz, Dominique, 188 and luxury, 167, 171, 177
Marie Antoinette (Queen of France), 84, see also bourgeoisie
112,112,130 migration
market economy, see economy. colonial settlers, 21
marketing, 10, 89, 213 forced, 13, 65
through shops, 81-82 Minard, Philippe, 188
surveillance, 213 Mintz, Sydney, 30
see also advertising. Mirabeau, Marquis de (Honoré Gabriel
markets, 38, 49-50, 76 Riqueti), 101, 174
Martin, Ann Smart, 104 mobility, 28, 83
Martini, Pietro Antonio, La Petite Toilette, colonial, 13, 21, 65
108 social, 10, 100, 103, 131-132
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modernity, 105-106, 128-132, 215 tea, 63
see also fashion; materiality. tobacco, 31
money court culture, 44
credit, 86-88, 213 Dutch East India Company (VOC),
paper, 187 57-63
saving, 127, 176-177 Golden Age, 127-128
monopolies, state, 67, 190-191 imports, 58-59
abolition of, 193 print advertising in, 90
Montagu, Elizabeth, 146 newspapers, 144
Montesquieu (Charles-Louis de Secondat), nobility, see elites.
107, 187 North Briton, The (newspaper), 144
Persian Letters, 164 North, Dudley, 162
Spirit of the Laws, 164 novels, 138, 141, 170
moral economy, 184-185, 187-188 novelty, 4, 105-109
morality
and cleanliness, 119-121 O’Rourke, Kevin, 52
and luxury, 168-169, 172-173 Oberkampf, Christophe-Phillippe, 71
and prosperity, 175 Oberkirch, Baroness d’ (Henriette Louise
and race, 171 de Waldner de Freundstein), 82-83
Moreau Le Jeune, Jean-Michel, La Perite obsolescence, 72
Toilerze, 108 Ogilvie, Sheilagh, 84
Moreau, Jacob-Nicolas, 101 Overton, Mark, 102

Muller, John S., Vauxhall Gardens, 153
Paganel, Pierre, 188

nation, see state. Pardailhé-Galabrun, Annik, 136
Native Americans, 23, 66, 121, 165, 212 Peck, Linda Levy, 37
activism of, 192 peddlers, 50, 76-77
in advertising, 90, 92 Pengelly, Racheal, 122
clothing of, 23-25, 24 Pepys, Samuel, 83
labor of, 64 periodicals, 138-139
nature/naturalness fashion, 11, 94, 107, 139, 178
assumed, of consumption, 221-222 Peru, 191
criticism of, 165-166 Petit Dunkerque, Le (shop, Paris), 82, 107
marketing, emphasized in, 178, 217 Philosophical Transactions (journal), 138
necessities, 162, 164, 185, 188-189 physiocracy, 174-175
and agriculture, 47 piety, 126-128
definition of, 132, 164, 188 plantation complex, 54, 64—68
expanded, 169-170, 188-189 environmental impact of, 64, 223-224
false, 172 sugar production, 67
guaranteed access to, 187 see also slavery.
and moral economy, 184 pleasure, 116, 126, 140
and pleasure, 116 pleasure gardens, 149-154
secondary, 164, 169 plebeian class, see laboring classes.
social construction of, 15 Plumb, J. H., 5-6, 17, 89, 180
taxation of, 196 Pocock, J. G. A., 158
Necker, Jacques, 202 politics, 13-15
Necker, Suzanne, 146 consumer, 3—4, 14, 182-188, 217-218
needs, see necessities. abolitionist sugar boycott, 206209
Netherlands, 7, 30 discursive, 197-204
Amsterdam, 36, 47 fiscalism, 190-191
cleanliness of, 120 free produce movement, 208
colonization by, 67 goods, targeted by, 188-189
consumer (r)evolution in, 33 and imperialism, 189-190
consumption in mercantilism, 14, 180, 217
clothing, 20, 38 and moral economy, 184-185, 187-188
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politics (cont.)
revolutionary, 185-187
by women, 198-199
liberalism, 184, 212
revolutionary, 180-182, 197-204
transparency in, 202-204
Pomeranz, Kenneth, 9
Poni, Carlo, 96
population growth, 47
Portugal, 67
poverty, 33-34, 51, 212
and exclusion from consumer culture,
33-35, 132, 216
rural, 34
urban, 33, 35
power, 13-15
consumer, 194, 208, 210
economic, of women, 162-164
and fashion, 43
imperial, 193, 217
and luxury, 43, 102, 161
patriarchal, 51
through production, 167
purchasing, 35, 49-51, 87
state, 119, 143
present time, valorization of, 129
prices
and class of customer, 88
of clothing, 18
control of, 187-188, 203
convergence of, 52
falls in, 61-62, 66—67
of food and drink, 61-62, 67, 183,
187-188
increases, 88, 190
inflation, 187
print culture, 216
advertising, 10, 89-94, 91-92
handbills, 89-90
imagery of, 89-90
in journals/periodicals, 94, 138
in newspapers, 90-94
trade cards, 89-90, 91-92
anti-luxury tracts, 167
ephemera, 138
gender and retail in, 84
journals/periodicals, 138-139
fashion, 11, 94, 107, 139
newspapers, 144
public sphere, formation of, 143-144
state use of, 143-144
see also books.
privacy, 37, 113, 141, 144, 214
probate inventories, 6, 17, 32, 73
clothing in, 18

coffee/tea accessories in, 30
household furnishings in, 2629
novelty in, 105
producer-consumer dialogue, 94-98
production, 5, 13, 46, 176
as activism, 198-199
agricultural, 47
artisanal/craftsmanship, 38, 43-44, 48,
59
of books, 135
colonial, 36, 198-199
and slavery, 66—67
consumer distance from, 13
consumption as purpose of, 175
globalized, 66
growth, through enslaved labor, 66
industrial, 47-48
of luxury goods, 48
power, increased by, 167
producer-retailers, 79—80
taste, adapted to, 95-96, 123-124
productive consumption, 174-176
progress, 129, 167
prosperity, 173, 175-176
protectionism, 69, 189
Protestantism, 38-39, 49, 127-128
proto-industry, 49-50
Prussia, see Germany.
public sphere, 14, 181, 216
and class, 142-143
formation of, 134, 142-144
gendered, 118, 216-217
reading in, 141-142, 150
sociability in, 79, 110, 146, 148-156, 178
see also Habermas, Jirgen.
publicity, 144, 146
purchasing power, 35, 49-51, 87

quality, 103
exoticism, as proof of, 126
of goods, 36, 88-89
hierarchy of, 103
Quesnay, Francois, 174

race
and cleanliness, 121-122
and clothing, 22-27, 24, 27
distinctions through, 22-23, 25-26
and morality, 171
and social status, 117
racism, 12, 92
rationality, 134, 142, 151
Raynal, Abbé Guillaume-Thomas-
Frangois, 52
reading, 136-143, 140
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and class, 136-137
communal, 141-142, 150
criticism of, 142
extensive vs. intensive,
139-141
and intimacy, 141
modes of, 139-141
and selfhood, 141
women, 137, 138
reading revolution, 134, 216
critiques of, 139-142
reading societies, 136
reason, 134, 142, 151
rebellions
by enslaved people, 205, 210, 218
against taxation, 191-192, 196-197, 197
recessions, 2, 12
recreation, see leisure.
re exports, 55, 59, 68-69
reflexivity, 110-111
Reformation, 49
reformism, 144-145
refundability, 70, 72

257

peddlers, 50, 76-77
producer-retailers, 79-80
Renaissance, 76
rural, 50, 76-79
shopkeepers
men as, 86
women as, 81, 82, 84, 203, 213
sociability of, 10
street sellers, 77-78
urban, 50, 78
wholesale, relationship with, 88
see also advertising; marketing; shopping;
shops.

revolutions, 14

Age of, 14-15, 209-210

American Revolution, 181, 218

French Revolution, 209, 218

Haitian Revolution, 180, 205, 208-209,
218

material culture of, 197-204, 199, 201,
218

political, 180-182

see also rebellions.

regulation, economic, 175, 184, 187-188 Richardson, Samuel, Pamela, 138

fiscalism, 190-191 rights
mercantilism, 14, 180, 189-190, 217 property, 184
price controls, 187-188, 203 socioeconomic, 184, 186-187, 192
see also taxation. Riley, James, 8, 105
religion riots, food, 183-188, 186
Calvinism, 127 rivalry
Catholicism, 49, 127-128 commercial, 57, 96
Enlightenment challenge to, imperial, 189-190, 220
134 international, 52, 191
Judaism, 128, 146 Roche, Daniel, 6-8, 48, 128, 179-181
piety, 126-128 on clothing consumption, 18-20
Protestantism, 38-39, 49, 127-128 Roche, Sophie Van la, 81
remedies, medicinal, 90, 93, 122, 125-126 Roentgen, Abraham and David, 44
replacement, 72-73 Rosell, F. Romay, 72
resale, 77 Rosenthal, M. J., 1
respectability, 120, 131, 214-215 Rossetti, Joseph Gabriel Maria, 61
and cleanliness, 119-120 Rousseau, Jean-Jacques, 11, 111, 117, 129,
lack of, 151 168-170, 217
restaurants, 110, 178 Discourse on the Origin and the Foundations
retail, 50, 75-98, 213-214 of Inequality among Men, 169-170
credit, 8688, 213 Discourse on the Sciences and the Arts,
customers, 213 168-169
class of, 88-89 La Nouwvelle Héloise, 138, 170
men as, 84, 86 rural communities, 9, 33
women as, 81, 84-86 consumption in, 37, 212
in empire, 23 food, 29
extralegal, 77-78 household goods, 28, 35-36
fairs, 76 patterns of, 102
and gender, 81, 83-86 literacy, 136
leisure, 10 poverty in, 33-34
markets, 38, 49-50, 76 retail in, 50, 76-79
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rural communities (cont.)

social hierarchies in, 34

urban communities, relations with, 47
Rush, Benjamin, 195
Russia, 47, 135

Saint-Lambert, Jean-Francgois de,
173
saving money, 176-177
Schama, Simon, 7, 127
Schopenhauer, Johanna, 83
Sekora, John, 160
self-denial, 127
selfhood, 109-112, 118, 122
reading, cultivated through, 141
reflexive, 110-111, 215
sentimentalism, 111-113
servants, domestic, 19
services
cafés, 79, 148-152
health and beauty, 122
in Middle Ages, 37
restaurants, 110, 178
taverns, 151
see also leisure; retail.
Seven Years’ War, 119, 191, 193
Sévigné, Madame de (Marie de
Rabutin-Chantal), 40
Sewell, William, 107, 155, 181
sexuality, 19, 84
Shaftesbury, 3rd Earl of (Anthony Ashley-
Cooper), 164
Shammas, Carole, 63, 68
sharing, of tableware, 110
shopkeepers
men as, 86
women as, 79, 81, 82, 84, 203, 213
shopping, 4, 10
collective experience of, 109
as leisure activity, 82—-83
and tourism, 83
violence, 1
shops, 10, 50, 76
density of, 78
design, 80-82, 81
display, 80, 82
fashion, 84, 97
growth of, 78-80
lighting, 80, 82
luxury, 79-81
malls/arcades, 80
mercers, 82
and sex, 84
taste, advice on, 97, 213
see also markets; peddlers; street sellers.

Simmel, Georg, 39, 100
simplicity, 116-119, 178
Sinha, Manisha, 209
slavery, 13, 55, 64-68, 171, 204-209,
212-213
abolitionism, 14, 205-210, 207, 208, 218
advertising, effaced in, 124
Smith, Adam, 21, 132, 167, 175-177
productive labor, concept of, 176
Smith, John, The Generall Historie, 92
Smollett, Tobias, The Expedition of
Humphry Clinker, 170-172
smuggling, 192
books, 135
calico, 61
tea, 61-62
tobacco, 67
sociability, 10, 14, 126, 145-157, 216
balloon ascents, 154
cafés, 79, 148-152
and class, 150-151
cross-gender, 167
diversity of, 150-155
and gender, 150-151
Goodman vs. Lilti on, 147-148
infrastructure of, 150
letter-writing, 111
and luxury, 164, 170
material culture of, 36
popular, 145
public promenade, 152-156
and reading, 141-142, 150
restaurants, 110, 178
salons, 146-148
taverns, 151
tea and, 61, 62
social disorder, 1
food riots, 183-188, 186
social status, see class and status.
Sombart, Werner, 39
sovereignty
commercial, 193
consumer, 208, 210
metropolitan, 193-194
political, 210
popular, 185, 201, 204
space, see domesticity; public sphere; rural
communities; urban communities.
Spain
colonization by, 54-55, 67
consumer evolution in, 33
textile industry, 71
Spang, Rebecca, 181, 188
spectacle, 154
Spectator, The (journal), 138
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spheres, private/public, 14, 181, 216
and class, 142-143
formation of, 134, 142-144
and gender, 118, 216-217
and reading, 137, 141-142, 150
and sociability, 79, 110, 146, 148-156,
178
Stamp Act (Britain, 1765), 193-194, 198,
199
state
and luxury, 161-162, 167-169
and public sphere, 145, 216
authority, 143-144
capitalism, 12
citizens, responsibilities to, 187-188
companies, sponsored by, 13, 57-63,
95-96, 195, 213
economic regulation by, 175, 184,
187-188
fiscalism, 190-191
mercantilism, 14, 180, 217
price controls, 187-188, 203
see also taxation.
formation, 217
and luxury, 161-162, 167-169
manufactories, 44, 70, 200
monopolies, 67, 190-191
abolition of, 193
and print culture, 143-144
public sphere, independence from,
143-144
wealth of, 173-174, 176
status, see class and status.
Steele, Richard, 138, 151
street sellers, 77-78
Styles, John, 8, 19-20, 25
subsistence, 33, 184-185, 189
crises, 184-185
farming, 34, 218
goods, 17, 184
guarantees of, 187
income, sufficient for, 49-50
sugar, 30-31, 36, 67
abolitionist boycott, 206-209
enslaved labor, produced by, 67
environmental impact of, 64
European consumption of, 66
mass consumption of, 68
plantation rebellions and, 205
price, 67
shortages, 188
whiteness of, 117
sumptuary laws, 25-26, 38, 103
supply, 5
demand, reciprocity with, 94, 97-98
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of tea, 61

women and, 79
supply chains, 67
Sussman, Charlotte, 206
sustainability, 222

tariffs, 69
taste, 1, 96, 213
advice on, from shops, 97, 213
European, 59, 60, 123-124
production adapted to, 95-96, 123-124
and status, 103, 130-131
see also consumption: meanings of;
producer-consumer dialogue; values.
taverns, 151
taxation, 190-191
alcabala (sales), 191-192
citizenship and, 191, 196
of colonies, 191-196
of commodities, 192, 217
critique of, 191
of food and drink, 191-192
of imports, 61, 70
indirect, 190-193
of necessities, 196
rebellions against, 191-192, 196-197, 197
sales, 191-192
of tobacco, 67
tea, 30-31, 58, 60-63, 62
Boston Tea Party, 194-196
and British national identity, 126
and class, 30, 63, 68
consumption of, 63
and domesticity, 30
and gender, 30
smuggling, 61-62
Tea Act (Britain, 1773), 194
Tekakawitha (Tekakiita), Catherine, 24
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Tuapac Amaru II (indigenous leader, Peru),
191

United Kingdom (UK), see Great
Britain.
United States of America (USA), 1, 14, 208
see also American Revolution; Americas
upper class, see elites.
urban communities, 9, 33
consumption in, 37, 212
food, 29
household goods, 28
luxury, 44
patterns of, 102
leisure, public spaces for, 152-156
literacy, 136
and novelty, 105
populations, 47
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women
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in cafés, 150-151
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letter-writing, 111 work, see labor.
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