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The production, acquisition, and use of consumer goods defines our
daily lives, and yet consumerism is seen as increasingly controversial.
Movements for sustainable and ethical consumerism are gaining
momentum alongside an awareness of how our choices in the market-
place can affect public issues. How did we get here? The Consumer
Revolution, 1650–1800 advances a bold new interpretation of the “con-
sumer revolution” of the eighteenth century, when European elites,
middling classes, and even certain laborers purchased unprecedented
quantities of clothing, household goods, and colonial products. Michael
Kwass adopts a global perspective that incorporates the expansion
of European empires, the development of world trade, and the rise of
plantation slavery in the Americas. Kwass analyses the emergence
of Enlightenment material cultures, contentious philosophical debates
on the morality of consumption, and new forms of consumer activism to
offer a fresh interpretation of the politics of consumption in the age of
abolitionism and the Atlantic Revolutions.

michael kwass is a professor of history at The Johns Hopkins
University. He is author of Privilege and the Politics of Taxation in
Eighteenth-Century France: Liberté, Égalité, Fiscalité (Cambridge
University Press, 2000), which received the David H. Pinkney Prize;
and Contraband: Louis Mandrin and the Making of a Global Underground
(Harvard University Press, 2014), which was awarded the J. Russell
Major Prize, the Gilbert Chinard Prize, the Annibel Jenkins Prize, and
the Oscar Kenshur Prize.
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NEW APPROACHES TO EUROPEAN HISTORY

New Approaches to European History is an important textbook
series, which provides concise but authoritative surveys of major
themes and problems in European history since the Renaissance.
Written at a level and length accessible to advanced school students
and undergraduates, each book in the series addresses topics or
themes that students of European history encounter daily: the series
embraces both some of the more ‘traditional’ subjects of study and
those cultural and social issues to which increasing numbers of
school and college courses are devoted. A particular effort is made
to consider the wider international implications of the subject
under scrutiny.
To aid the student reader, scholarly apparatus and annotation are

light, but each work has full supplementary bibliographies and notes
for further reading: where appropriate, chronologies, maps, dia-
grams, and other illustrative material are also provided.

For a complete list of titles published in the series, please see:
www.cambridge.org/newapproaches
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