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tacit acceptance of the importance
of agency, 97–9
Gidden’s constructive view of
language, 112–13
Gidden’s structurational view
of discourse, 113–14
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‘‘imagination imagery’’, 73
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organizational development (OD)
organization scholars, implications
in discourse analyses,
99–104
organizational change, embodied
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embodied metaphors role in, 67–74
intervention, 141
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© in this web service Cambridge University Press

www.cambridge.org

Cambridge University Press
978-0-521-18142-6 - Discourse, Interpretation, Organization
Loizos Heracleous
Index
More information

202
organizational discourse,
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organizational scholars, 1
organizational texts, 3–6
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People associates (PA)
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discourses, analysis of, 172, 189
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relationship, 189
rhetorical strategy in PA, 188
strategic change discourse, 178–84
three modes of discourse at, 170–87
poststructuralism, 5, 41
‘‘Principal-Led’’, 144
rhetoric analysis, 168–9
rhetoric approach, 133
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40–1, 59, 137
rhetorical enthymemes, 183
rhetorical strategies, 169
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scripts, 120
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semiotics, 136
sensemaking devices, 62
sensemaking process, 69
‘‘serious play’’ process, 66
situated symbolic action
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social cognition, field of, 119
social construction of reality, 92
social constructionism, 133
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spatial metaphors, 67
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