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ABC
see Australian Broadcasting
Commission
activism 65-6, 67, 80-1, 84, 97,
123
s11 ‘anti-globalisation’ protest 30,
85-6, 87-94
see also GetUp! organisation; pranks;
underground magazines
Age, The 18, 114
alternative media 31-3, 34
Amalgamated Press 20
asylum seekers 65-7, 84, 123
audience 71, 82
Australian Broadcasting Commission
(ABC) 44-7, 84-5, 118-19
Australian Communications and Media
Authority 19
Australian Foundation for Public
Interest Journalism 49-52

bias 106-7
blogs
balance of viewpoint 108
Blair’s blog 104-9
and citizen journalism 94-7
ethical issues 108-9
issues 120
and natural disasters 103
proliferation 101-3
Voice of America (VOA) blog 42
books
see print media
broadcasting
Community Broadcasting 83
multicultural broadcasting 82-3
public broadcast 43
Bulletin, The 15-18

capitalism 38

censorship 31

Centrelink 68-70, 73-4

‘chaos’ phenomenon 75-6

Chaser’s War on Everything, The
[program] 54-6, 72-3, 74-5, 76,
77

citizen journalism 81-2, 84-5, 90,
94-7, 98-100, 101

Climate Clever-er [commercial] 96

Colbert Report, The [program] 56, 79,
120

comedy (black) 77
community media 84-5
Crikey.com [online news site] 47, 80,
110-12, 123
culture
cultural change 118-19
history of the prank 58
importance of new social movements
28-30
political culture and the Vietnam
War 86
Current Affair, A [program] 61, 68-70

Daily Show, The [program] 78-9, 120
democracy 29, 127-8

Desperately Seeking the Audience 71
digital media 45-7, 53

DIY media 38

Dole Army 68-70, 73-4

economic reform 25

Ern Malley hoax 58

ethics
blogs and ethical issues 108-9
codes of ethics 29, 57, 59-60, 108
media ethics 71-2

exposé 103

Facebook 117, 122

Fairfax Media 18, 47, 114

Fairfax Online 114

‘fake’ news 54-8

Foundation for Public Interest
Journalism

see Australian Foundation for Public

Interest Journalism

freedom of speech 64-5

Fugger Letters 38-9

GetUp! organisation 25, 80, 84-5,
94-7

globalisation 30, 85-6, 87-94

Google 36-7

graffiti 67

Hanson’s One Nation Party
see One Nation Party
Hungry Beast [program] 72

Independent Media Centres (IMCs) 88

Indigenous media 21, 83 143
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Indymedia 87-90 disenchantment with news reporting
internet 19, 26, 32-3, 36-7 in 81
lifestyle, entertainment, and celebrity ~ media
news online pages 102 alternative media proliferation 31-3,
links to news 40-1 34
mullet strategy 41-2 changes 32
see also blogs; ‘networked’ collaborative spaces 94-7
journalism; online media; commercial media 44-9
technology community media 84-5
interviewing 16 crisis of trust 25, 86-7
(i)Xpress 89 digital media 45-7, 53
DIY media 38
Jeffed.com [website] 110 and ethics 29, 57, 59-60, 71-2, 108
journalism functions of media companies 71
alternative, citizen and accidental Independent Media Centres 88
journalism 81-2, 84-5, 90, 94-7, Indigenous media 21, 83
98-100, 101 mainstream media 21, 25, 81-2,
bias 106-7 86-7,91-2
collaborative spaces 94-7 media activism 97
commitment to the truth 123 media consumers 71, 115-16
contributions 46-9 media genres 54-8
criticisms 19 media ownership 123-5
domain 27-33, 120-1 ‘mediatised politics’ 30
emergent forms 54-8 multicultural media 82-3
Fifth Estate 122-3 non-traditional media 26
Fourth Estate model 27, 29 online media 24, 26, 62-5, 102,
the frontline 112-16 112-16
history of the future of 15-35 people, politics and the mediascape
journalism consumers 115-16 24-7
‘networked’ journalism 80-1 popular press phenomenon 21
New Journalism 16 pranks and media savvy 59
newsletters — first business model for print media 20, 21, 23-4
news 38-9 private versus public media 36-53
and objectivity 16-17 propaganda model 28
and one-upmanship 78-9 stakeholders 424
participatory journalism and subversive media 91
YouDecide2007.org 97-100 technology and new media 33-4
partisan nature 16, 22-3, 27 media ecosystem (new) 81-2, 834,
popular press phenomenon 21 101, 127-8
potential crisis in 39 GetUp! organisation 25, 80, 84-5,
power of scrutiny 127-8 94-7
provincial press 22 s11 ‘anti-globalisation’ protest 30,
qualifications 123 85-6, 87-94
quality journalism 114-15, 119-20, YouDecide2007.org project 85,
125 97-100
radical journalism 22-3 Media Watch [program] 61-2
reportorial integrity 20 mediascape 24-7
serious journalism 21 Middle Australia Project 25
test sites 49-53 military conflict 67, 86
Journalism Online 53 modernity 26
moral panics 92-3
Latham Diaries, The 121 see also violence
Living Room Wars 71 mullet strategy 41-2
multicultural media 82-3
< magazines
w see print media National Indigenous Radio Service 83
2 mainstream media 81-2 natural disasters 103
- coverage 21, 91-2 ‘networked’ journalism 80-1
144 crisis of trust 25, 86-7 New Journalism 16
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New Media Index 40
new social movements (NSMs) 28-30
newmatilda.com [website] 46-7
News Corporation 36-7
News Limited 47
newsletters 38-9
newspapers
see print media
non-traditional media 26
Not on the Wires [digital reporting
cooperative] 53
NSMs
see new social movements

objectivity 16-17

One Nation Party 87

one-upmanship 78-9

online media 24, 26, 62-5, 102
Crikey.com [online news site] 47, 80,

101, 110-12, 123

the frontline 112-16

Oz [magazine] 77

partisanship 16, 22-3, 27, 96
penny papers 16
petitions 84
Pew Research Centre 19, 40
politics 81-2, 86, 97-100
alternative media connection 34
GetUp! organisation 25, 80, 84-5
importance of new social movements
28-30
‘mediatised politics’ 30
modernity to postmodernity shift 26
move from mainstream politics 86
people, politics and the mediascape
24-7
reporting of 30
YouDecide2007.org project 85,
97-100
see also ‘fake’ news; pranks; satire
popular press phenomenon 21
portable devices 37
postmodernity 26
pranks 54-67, 68-70
history 58
Make a Wish skit 76, 77
press, the 29
see also journalism
print media 20, 21, 23-4
Printing Press as an Agent of Change,
The [book] 23-4
privacy 71
private media 36-53, 120-1
propaganda 28
provincial press 22

public media 36-52, 53
the ABC 447, 84-5, 118-19
public broadcast 44-9

public sphere 27-30, 120-1

Race Around the World [program] 60,
72

radical journalism 22-3

resource documents 102

s11 ‘anti-globalisation’ protest 30,
85-6, 87-94
Safran, John 60-1
satire 54-8, 60-1, 126
satirical games 62-5
scrutiny (power of) 127-8
social media 38, 56, 101, 113-14, 117,
122-3
see also blogs
social movements 28-30
Special Broadcasting Service (SBS)
82-3
Spot.Us [website] 49-50, 52
Stolen Generations 63
Studying Audiences: The Shock of the
Real 71
subversive media 91
Sydney Morning Herald, The 18, 114
syndication 116

technology

and capitalism 38

digital media 45-7, 53

internet 19, 26, 32-3, 36-7

and new media 33-4

online media 24, 26, 62-5, 102

technological development 24
Today Tonight [program] 68-70
Twitter 113-14

as the Fifth Estate 122-3

underground magazines 31, 77
Unleashed [online opinion pages] 48-9

Vietnam War 86
violence 93-4
see also moral panics

Webdiary 104-9

Webwank [website] 62-5
Weekend Australian 18
Woomera Detention Centre 66

YouDecide2007.org project 85, 97-100
YouReport 34
YouTube 38, 56, 101
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