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Preface

The present volume attempts to look at various areas of social cognitive re-
search from a unique conceptual perspective embodied in the notion of
human knowledge. The common interest in seriously exploring the
“knowledge” perspective brought many of the present contributors to She-
fayim, Israel, in the June of 1984. There, we decided to publish a collection
of theoretical and empirical essays on various facets of the cognition/
knowledge interface.

We felt that the volume as a whole should highlight those aspects of the
contributions that specifically pertain to the knowledge construct. Three
such broad aspects could be readily discerned. The first aspect concerned
the concept of knowledge as such; the way it differs from cognition and the
way it is social in character. The second aspect concerned the issue of
generality versus specificity in conceptions of social knowledge: are we
better off proposing content specific conceptions of knowledge formation
(e.g. concerning the formation of attitudinal knowledge, knowledge of the
past, causal knowledge, or statistical knowledge), or is it possible to formu-
late general epistemic models to account for the formation of all knowl-
edge? The third aspect concerned the issue of validity or proof. As
compared to “‘mere cognition”, “‘knowledge’ has a distinct feel of reality to
it. In other words, we do not know something unless we know it to be true.
But, how do we establish the veracity of our knowledge?

The final product, the present book, more than lived up to our expec-
tations. The contents of the chapters range from broad historical and philo-
sophical attempts to elucidate the social psychological significance of
knowledge as construct to more narrowly focused ideas on specific aspects
of knowledge acquisition. Although the integrative themes are not always
explicit, the careful reader will discover that they are at the foundation of
every chapter. In this respect the present volume is not to be regarded as a
collection of unrelated essays, but as a modest first step at providing a
multi-level, multi-topical discussion of the same general problem, the
mystery of human knowledge. The redirection of social cognitive research
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Preface

into the problem area of “knowledge” is admittedly deliberate. As will
become clear, we regard such a shift in focus as capable of opening up excit-
ing new areas of study as well as refreshingly expanding the scope of social
psychological inquiry.

We would like to thank Tel-Aviv University and the Israel Academy of
Science for providing the initial funds for the Shefayim conference. We are
also grateful to the School of Education and the Department of Psychology
at Tel-Aviv University who provided the secretarial help needed for editing
this book. In addition, we are especially indebted to Jos Jaspars who played
such an active role at the beginning of this publishing venture. It is most sad
and unfortunate that he is no longer among us. His death in 1985 is a grave
loss both to his friends and to the field of social psychology as a whole.

D.B.T.
A W.K.
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