Cambridge University Press

0521022002 - Propaganda and Democracy: The American Experience of Media and Mass

Persuasion

J. Michael Sproule
Index

More information

NAME INDEX

Abrams, Ray H., 44, 50

Adams, Samuel H., 12

Addams, Jane, 112

Adler, Alfred, 130

Adorno, Theodor W., 79, 80, 155, 237, 254,
268

Aiken, George, 243

Albig, William, 32, 49, 66, 89, 259

Alfonso X111, 24

Allen, George V., 212

Allen, Harland, 175

Allport, Floyd H., 62-63

Allport, Gordon W., 133, 139, 169, 180,
181-182

Ames, Edward S., 181

Anderson, Florence, 75-76, 231

Anderson, Marian, 212

Angell, James R., 181

Angell, Norman, 31

Angoff, Charles, 42

Aristotle, 28, 89, 211, 264

Arnold, Thurman W., 70, 102-103, 105-
106

Aronson, Elliot, 267

Avila, Miguel, 121

Bachmann, Carl G., 123

Baker, Frank E., 130-131, 154, 166
Baker, Newton D., 6, 112, 113
Baker, Ray S., 22-24, 26, 235
Baldwin, Roger, 115, 124

Bales, Robert E, 218, 221

Barnes, Harry E., 133, 208

Barrett, Edward W., 210-211
Bartky, John A., 173

Barton, Bruce, 36-37

Bateson, Gregory, 180, 182, 218, 221
Bauer, Alice H., 234

Bauer, Raymond A., 234

Beale, Howard K., 100

Beals, Clyde, 163-167, 174, 177, 180, 183,
241

Beard, Charles A., 14, 15, 17,19, 21, 37,
45,121, 131, 160, 164, 168, 177, 208

Beardsley, Monroe C., 253

Becker, Carl, 17

Bell, Daniel, 240

Berelson, Bernard R., 186, 218, 220-221,
224-225,228, 230, 231, 240

Berlin, Irving, 13

Berman, Paul, 269

Bernays, Edward L., 17-18, 22, 35, 41, 48,
49, 52, 56-59, 62, 74, 118, 130, 131,
139, 140, 160, 177, 183, 199, 207,
212-214,222, 236,258

Bernstein, Carl, 263

Bernstein, Leonard, 243

Biddle, William W., 63

Bingham, Alfred M., 163-166, 241

Birkhead, Leon M., 143, 147

Black, Max, 253

Blankenhorn, Heber, 18,20, 44, 192

Blumenstock, Dorothy, 70

Blumer, Herbert, 44, 87-88, 205-206

Bogart, Leo, 213-214

Bohn, William E., 162

Borah, William E., 121

Bourne, Randolph, 9

Brady, Robert A., 138-139

Broun, Heywood, 13, 41

Browder, Earl, 115

Brown, Percy S., 113, 130, 131, 134, 162,
167, 174-175

Bruner, Jerome S., 215

Bryce, James, 7, 27, 30, 32

Bryson, Lyman L., 114, 117, 130

Buckley, William E, Jr., 266

Burgess, Ernest, 77,250

311

© Cambridge University Press

www.cambridge.org



http://www.cambridge.org/0521022002
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

0521022002 - Propaganda and Democracy: The American Experience of Media and Mass

Persuasion
J. Michael Sproule

Index

More information

Name Index

312

Burton, H. Ralph, 123
Butler, Nicholas M., 1
Butler, Smedley, 125

Byoir, Carl, 40, 56, 125, 141

Callender, John, 137

Cameron, William J., 118

Campbell, Angus, 65

Cantril, Hadley, 64, 74, 100, 114, 131, 137,
138, 139-140, 157, 160, 168, 169, 177,
180, 182, 183-185, 187, 193, 206, 207,
214-218, 222, 244

Capra, Frank, 198-199

Carroll, Eleanor, 173

Carroll, Wallace, 209-210

Casey, Ralph D., 51, 100, 173, 193, 225,
231

Castro, Fidel, 215

Chafee, Zechariah, Jr., 46, 51, 173, 255

Chamberlain, Neville, 151

Chandler, Harry, 41

Chaplin, Charlie, 51

Charters, W. W, 87

Chase, Stuart, 103-104, 109, 110, 233-234,
264

Chave, E. J., 63

Chen, William K. C., 63

Child, Irvin, 180

Childs, Harwood L., 48, 100, 193, 231, 250

Chomsky, Noam, 265-266

Churchill, Winston, 191

Cicero, Marcus T., 28, 89

Clark, Solomon, 11

Clarke, Edwin L., 97-98

Cobb, Frank I, 8

Cobb, Irving S., 13

Cohen, Morris R., 95

Cohn, Roy, 212

Combs, James E., 267

Condon, Edward U., 228-229

Cooley, Charles H., 31

Coolidge, Calvin, 63, 118

Cottrell, Leonard S., 196, 201, 230

Coudert, Frederick, 167

Coughlin, Charles E., 143, 144-147, 152,
159,171,174

Counts, George, 112

Cowles, Gardner, Jr., 59, 189

Cowley, Malcolm, 188

Cox, Eugene, 246

Crane, Frank, 20

Creel, George, 9-13, 15,17, 18,21, 22, 25,

26, 35, 38,41, 45, 76, 93, 180, 187,
188, 192,234

Cremin, Lawrence A., 112

Crossley, Archibald, 34, 60

Curti, Merle, 112

Curvin, Jonathan W., 252

Dale, Edgar, 44, 88, 100, 122, 135, 138,
159, 166,177,178

D’Arcy, William C., 17

Davidson, Eugene, 152

Davie, Maurice R., 173

Davies, Joseph E., 190-191

Davis, Lambert, 174

Dearborn, Ned, 165, 166, 168

Debs, Eugene V., 1-6, 9, 10, 14, 21, 107,
129

Denny, George V., Jr., 114, 130

de Tocqueville, Alexis, 26, 61, 268

DeVinney, Leland C., 201, 230

DeVoto, Bernard, 161-162

Dewey, John, 9, 17, 19, 21, 37, 80-82, 88,
90, 92, 94-97, 98, 100, 101, 111, 120,
169, 191, 223,239, 253

Dichter, Ernest, 258

Dickey, Carl, 56, 125

Dickstein, Samuel, 56, 124-125

Dies, Martin, 125-127, 147, 148-150, 161,
167,177,242, 244, 265

Dodge, Raymond, 20-21

Dollard, Charles, 75, 196, 201, 230, 233

Donovan, William J., 187-188

Doob, Leonard W., 49, 50, 89, 134, 145,
147, 150, 156, 161, 163, 168, 172-173,
177,180, 182, 184, 185,192, 218,
225-226, 233, 236, 250, 254, 266

Doskow, Ambrose, 140

Douglas, Paul, 113, 148, 164-168

Douglas, Stephen A., 251

Dreiser, Theodore, 108

D’Souza, Dinesh, 269

Dulles, John E, 214, 215

DuShane, Donald, 173

Edison, Thomas, 35

Edwards, Violet, 140, 141, 149, 156, 158,
163,170, 175

Efron, Edith, 266

Einstein, Albert, 243

Eisenhower, Dwight D., 37, 193, 217, 240

Eisenstein, Sergei, 124

Elizabeth (Queen Consort), 151

© Cambridge University Press

www.cambridge.org



http://www.cambridge.org/0521022002
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

0521022002 - Propaganda and Democracy: The American Experience of Media and Mass

Persuasion
J. Michael Sproule

Index

More information

Name Index

313

Ellul, Jacques, 89, 155, 264
Engelbrecht, H. C., 46
Ennis, Robert H., 253
Esper, Erwin, 63

Ewen, Stuart, 265

Fadner, Raymond, 206

Fascell, Dante B., 213

Festinger, Leon, 218

Filene, Edward A., 113, 129-130, 134, 143,
159, 161, 167, 175, 177, 231

Fish, Hamilton, 123-124, 125, 126, 265

Fiske, John, 268

Flanagan, Hallie, 126-127

Flowerman, Samuel H., 237-238, 239

Fly, James L., 244

Flynn, John T., 41, 56

Ford, Guy S., 10, 14, 15

Foster, 5. H., 49

Foster, William Z., 124

Foucault, Michel, 268

Franco, Francisco, 146, 243

Free, Lloyd, 184, 185, 215

Freud, Sigmund, 31, 62, 70, 93

Frey, John P., 126

Friendly, Fred W., 264

Fulbright, J. William, 264

Galbraith, John K., 248

Gallup, George, Jr., 213

Gallup, George, Sr., 36, 52, 59-62, 65, 74,
85, 86, 160, 177, 183-184, 212

Gardner, John W., 186, 215, 230, 232

George VI, 151

George, Alexander L., 186

Gibbs, Philip, 16, 17

Gibson, Charles D., 10

Gitlin, Todd, 269

Glaser, Edward M., 98, 99,177, 253

Glazer, Nathan, 205-206, 236, 239

Gleason, Jackie, 257

Glock, Charles Y., 228-229

Goebbels, Joseph, 56, 186, 192, 209

Goldsen, Joseph N., 206

Graham, Billy, 212

Graham, Gladys M., 163, 168,172, 177

Grant, Ulysses S., 13

Grattan, C. Hartley, 42-43

Graves, Harold, 185

Grey, Alan, 206

Griffith, D. W, 11, 38

Gudge, Peter, 107

Guetzkow, Harold, 215
Guttman, Louis, 202, 250

Haberman, Frederick W., 252

Habermas, Jiirgen, 268

Hanighen, F. C., 46

Hanson, Earl H., 173

Hanson, Elisha, 117

Harding, Warren G., 6

Harrison, Charles Y., 241

Hart, Albert B., 42

Hart, Clyde, 65

Hartman, D. A., 63

Havighurst, Robert J., 156-157, 158-159

Hayakawa, S. L, 102, 103, 264

Hayes, Arthur G., 120, 243

Hearst, William R., 25, 41, 121, 161, 179,
191

Heflin, J. Thomas, 121

Hellman, Lillian, 243

Henderson, Lawrence J., 72

Herman, Edward S., 265-266

Herrick, Robert, 20

Herring, E. Pendleton, 215

Hershey, Louis B., 182

Hewitt, Dorothy, 114

Hicks, Granville, 44

Hill, Adams S., 29

Hillis, Newell D., 1, 10, 11, 15, 44

Hiss, Alger, 246

Hitchcock, Orville A., 252

Hitler, Adolf, 51, 55, 56, 104, 124, 125,
126,147,151, 152, 162, 165, 166, 169,
172,175, 179, 184, 191, 192, 198, 199,
208, 209, 210, 242, 245

Hocking, William E., 181

Hodder, E H., 47

Hollingshead, A. B., 161

Holmes, Oliver W., §

Hook, Sidney, 112

Hoover, Herbert, 36, 39, 45, 162

Hopkins, Ernest M., 16

Horkheimer, Max, 254, 268

Horowitz, Irving L., 259

Hovland, Carl L., 196-201, 203-206, 215,
216-219, 221, 224, 227, 228, 230, 232,
234-235, 240

Howard, Roy W., 41

Howe, Quincy, 46

Hultzen, Lee S., 251

Hunt, Everett, 211

© Cambridge University Press

www.cambridge.org



http://www.cambridge.org/0521022002
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

0521022002 - Propaganda and Democracy: The American Experience of Media and Mass

Persuasion

J. Michael Sproule
Index

More information

Name Index

314

Huntington, Samuel P, 215
Hutchins, Robert M., 173, 225, 255,258

Innis, Harold A., 218, 221, 225

Irvine, Reed, 266

Irwin, Wallace, 13

Irwin, Will, 8, 18, 19, 21, 22, 24-25, 26, 32,
37, 39-40, 41, 42, 107, 123, 124, 255

Janis, Irving L., 90-91, 196, 206

Janowitz, Morris, 196, 215

Jay, Martin, 268

Jefferson, Thomas, 38

Jenner, William E., 243

Johnson, E Ernest, 131, 154, 156, 168, 176
Johnson, Lyndon B., 256, 260, 262

Jowett, Garth S., 266-267

Kahin, George McT., 262

Kahn, Herman, 265

Kai-Shek, Chiang, 194

Kallet, Arthur, 109, 113

Kaplan, Abraham, 206

Kaplan, David, 206

Katz, Daniel, 240

Katz, Elihu, 220-221, 234

Kefauver, Grayson N., 142, 151, 165, 172

Kendall, Patricia, 206, 220

Keppel, Frederick P., 196

Kilpatrick, William H., 162-163, 168,
172

King, Martin L., Jr., 268

King, W. L. Mackenzie, 157

Kiplinger, Willard, 131, 161

Klapper, Joseph T., 228-229

Klaw, Spencer, 256

Klineberg, Otto, 186

Knightley, Phillip, 264

Knorr, Klaus, 215

Koertge, Noretta, 269

Korzybski, Alfred, 101-102, 103

Kuhn, Thomas S., 224

Laemmle, Carl, Sr., 11, 116

La Follette, Robert M., Jr., 121, 122, 126

La Follette, Robert M., Sr., 9, 14, 25-26,

Lambert, Gerald B., 184-185

Lancaster, Vincent, 56, 125

Larrabee, Harold A., 44

Lasswell, Harold D., 48-49, 51, 52, 62, 67~
71,75, 77, 84, 85, 89-90, 100, 136,
155, 187, 193-196, 201, 206, 207, 213,

215-218, 222, 224, 225, 230, 231,
235-237,239-240, 245, 255

Laval, Pierre, 209

Lavine, Harold, 135, 140-141, 142, 144,
152-154, 158, 168,170, 171,174,175

Lazarsfeld, Paul E, 34, 62, 64-65, 71, 73,
75,77, 79-80, 84, 85, 86-87, 89, 139,
155, 157, 178, 186, 187, 193, 200, 202,
204, 206, 207, 217-221, 224-226, 230,
231-232, 234, 236-241, 244, 245-246,
250,259

Le Bon, Gustave, 30-31, 62, 78, 94

Lee, Alfred McC., 50, 80, 85, 89, 138, 144-
147, 150, 152, 155, 159, 161-162,
165-166, 170, 171, 173-174, 176-177,
204-205, 231, 233, 240, 249-251, 254,
267

Lee, Elizabeth B., 144-147, 150, 152, 159,
174, 205, 250-251

Lee, Ivy L., 35, 39, 40, 49, 52, 54-56, 57,
62, 74,125, 140

Lehman, Herbert H., Mrs., 143, 145

Leigh, Robert, 218

Leiserson, William M., 133

Leites, Nathan, 196, 230

Lenin, Vladimir, 20

Lerner, Daniel, 203-206, 216, 225

Lerner, Max, 32, 119, 171-172

Lewin, Kurt, 62, 72, 73, 181-182, 216, 218,
221,224, 236, 238-239

Lewis, John W., 262

Lewis, Sinclair, 115-116

Liebling, A. J., 237,256-257, 258

Likert, Rensis, 34, 62, 63, 65, 186-187, 215,
222,232,234,250, 258

Lincoln, Abraham, 13, 251

Lindeman, Eduard C., 113, 149, 152, 154,
157, 162, 164, 168, 169, 181

Lippitt, Ronald, 72, 238-239

Lippmann, Walter, 9, 17, 18-19, 20, 21, 22,
25, 31, 37, 38-39, 40, 41, 49, 80, 92—
94, 97,235

London, Jack, 107, 108

Long, Forrest, 162, 176

Long, Huey, 61, 115

Lothian, Marquess of, 153

Lowenthal, Leo, 80, 211, 252

Lowry, Edward G., 20

Luce, Henry R., 255

Lumley, Frederick E., 49, 50, 89, 97

Lundberg, Ferdinand, 58

Lynd, Helen M., 82, 83-85, 233

© Cambridge University Press

www.cambridge.org



http://www.cambridge.org/0521022002
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

0521022002 - Propaganda and Democracy: The American Experience of Media and Mass
Persuasion

J. Michael Sproule

Index

More information

Name Index 315
Lynd, Robert S., 82, 83-87, 88, 89, 113, 163-166, 171-173, 175-177, 233, 241,
130, 131, 133, 136, 137, 140, 157, 164, 243
169, 177, 182, 205, 207, 231, 233, 239,  Miller, George A., 218,221
242-243, 254 Miller, Ola B., 59

Millis, Walter, 45-46
Mills, C. Wright, 77, 237, 259

McAdoo, William G., 8 Mintz, Alexander, 206
MacArthur, Douglas, 185, 252 Molotov, Vyacheslav, 190
McCarthy, Joseph, 211, 212,214, 238,243,  Moore, Barrington, Jr., 79, 180, 195
249-252,258 Mumford, Lewis, 171-172
Maccoby, Nathan, 196 Murrow, Edward R., 257
McCormack, John, 56, 124-126 Myrdal, Gunnar, 246
McCormick, Robert R., 40, 41, 256
MacCracken, Henry N., 173 Nagel, Ernest, 95
MacDougall, William, 31 Nathan, George J., 24, 42
McGinniss, Joe, 264 Nearing, Scott, 15
McGregor, Rob R., 124 Nemzer, Louis, 196
MacLean, Malcolm, 165, 166, 172 Neumann, Franz, 254
MacLeish, Archibald, 188, 194, 195, 255 Newcomb, Theodore, 186
McLuhan, Marshall, 265 Nichols, Alan, 177
Mailer, Norman, 243 Niebuhr, Reinhold, 255
Mann, Thomas, 243 Nimmo, Dan, 267
Mannheim, Karl, 203 Nixon, Richard M., 262, 263
Marcuse, Herbert, 255 Northcliffe, Viscount, 42
Marlowe, Christopher, 127 Nye, Gerald, 46, 121, 179

Marshall, George C., 198
Marshall, John, 74-75, 158-159, 186, 193, Qdegard, Peter H., 48, 89, 168, 173-174,

215, 230, 231, 237, 239 180, 225
Martin, Everett D., 21, 31 O’Donnell, Victoria, 267
Marx, Karl, 73 Odum, Howard, 75
Mary, 35 Ogden, C. K., 101, 103, 104
Mather, Kirtley E, 113, 114, 120, 129-130, O’Higgins, Harvey, 13
149, 165-166, 173, 176-177, 243 Orwell, George, 264
Matthews, J. B., 109-110, 113, 126, 127, Osborn, Frederick H., 196-199, 201, 230
149-150, 244 Osgood, Charles E., 218, 221
Mayo, Elton, 62, 72, 74 Overman, Lee S., 15, 122-123, 124, 125,
Mead, George H., 14, 68, 78, 88 265
Mead, Margaret, 180, 182
Melby, Ernest O., 131 ' Packard, Vance, 257-258, 264
Mellon, Andrew W., 140 Paley, William S., 114
Mencken, H. L., 42, 44 Palmer, A. Mitchell, 16, 122
Mendenhall, James E., 130, 131, 177 Park, Robert E., 24, 31, 65, 68, 77, 82-83,
Merriam, Charles E., 17, 21, 22, 32, 62, 66— 84-85, 181
67,77,78, 195, 207, 226 Parker, Dorothy, 243
Merton, Robert K., 178, 200, 216, 217,220,  Parker, Gilbert, 7, 46
225,230, 246 Parsons, Talcott, 78, 79, 88,227,232, 259
Merz, Charles, 18, 20 Patai, Daphne, 269
Michael, George, 117 Pease, Frank, 124
Miller, Arthur, 243 Pegler, Westbrook, 238
Miller, Charles G., 117 Peirce, Charles, 96
Miller, Clyde R., 2-6, 14, 129-145, 147, Pelley, William D., 125, 195
148, 150-152, 154-156, 158-161, Peterson, Theodore, 255-256

© Cambridge University Press www.cambridge.org



http://www.cambridge.org/0521022002
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

0521022002 - Propaganda and Democracy: The American Experience of Media and Mass

Persuasion
J. Michael Sproule

Index

More information

Name Index

316

Pettijohn, Charles C., 122
Plato, 211, 234

Pool, Ithiel de Sola, 196
Pratkanis, Anthony, 267
Protagoras, 81-82

Qualter, Terence H., 89, 266
Queen, Stuart A.; 182

Rae, Saul, 60-61, 62

Rank, Hugh, 264

Raskob, John J., 39

Reece, Carroll, 246-247

Remarque, Erich M., 116

Richards, L. A., 101, 103

Riegel, 0. W,, 51, 100

Riesel, Victor, 146-147

Riesman, David, 225, 248

Robey, Ralph W., 119

Robinson, James H., 82, 98

Rockefeller, John D., Sr., 140, 157

Rockefeller, Nelson, 36, 184, 207, 214, 215

Roethlisberger, Fritz J., 72, 73-74

Roosevelt, Franklin D., 39, 60, 144, 152,
153,162, 168, 176, 179, 184-185,
187-188, 191, 196, 199, 206, 207, 208,
222,243,246, 262

Roosevelt, Theodore, 9, 24

Roper, Elmo, 59-60

Rorty, James, 105, 108, 139

Rose, Arnold, 250

Rothschild, Richard, 143, 144-145

Royce, Josiah, 42

Ruesch, Jurgen, 218, 221

Rugg, Harold, 111, 115, 119

Rusk, Dean, 247

St. John, J. Allen, 10

Sandburg, Carl, 108

Schiller, Herbert ., 265

Schine, G. David, 212, 252

Schlesinger, Arthur M., Jr., 188, 205, 262,
265

Schlink, E. S., 109, 110, 112-113

Schneider, John, 212

Schramm, Wilbur, 214, 225, 232

Scopes, John T., 129

Scott, Walter D., 33

Seidle, Charles, 140

Seldes, George, 14, 16, 38, 40-41, 45, 107,
121, 159, 242-243, 255-256

Seldes, Gilbert, 257, 258

Seligman, Edwin R. A., 43, 122

Senior, Clarence, 164

Shakespeare, William, 127

Shallcross, R. E., 109-110

Shannon, Claude E., 218, 221

Sherif, Muzafer, 62, 72-73, 240

Sherman, William T., 24

Sherwood, Robert E., 187-188

Shils, Edward A., 196

Short, William, 87

Shotwell, James T., 9, 10, 12, 77, 131, 160,
177

Sinclair, Upton, 12, 40, 73, 105, 106-108,
159, 255,257, 265, 266

Sloan, Alfred P., 159

Sloan, Harold, 159

Smith, Adam, 256

Smith, Alfred E., 39

Smith, Bruce L., 170-171

Smith, M. Brewster, 196, 204, 244-245

Smith, Russell G., 142

Sokolsky, George, 120, 160, 238

Sorokin, Pitirim A., 259

Speer, Robert K., 131, 157, 170, 176

Speier, Hans, 186, 203, 214, 215

Stalin, Joseph V., 125, 165, 166, 190-191,
208, 241-242, 245

Stanton, Frank N., 34, 64, 200, 220

Starnes, Joe, 127

Steele, Walter S., 123, 126

Steffens, Lincoln, 93

Stoke, Harold W., 48

Stokes, Rose P., 107

Stone, I. F, 107, 141-142, 256, 258, 262

Stouffer, Samuel A., 65, 73, 77, 79, 88, 196
197,200-207, 225-226, 230, 232, 234,
236,238-239, 258,259

Straight, Willard, Mrs., 113

Studebaker, John W, 114, 133

Sullivan, Harry S., 180-181

Sullivan, Mark, 133

Sunday, Billy, 44

Taft, Robert A., 242

Tarkington, Booth, 12, 13

Temple, Shirley, 127

Thomas, J. Parnell, 126, 248
Thompson, Dorothy, 153
Thouless, Robert H., 97, 98
Thurber, James, 264

Thurstone, Louis L., 44, 62, 63, 73
Toulmin, Stephen E., 253

© Cambridge University Press

www.cambridge.org



http://www.cambridge.org/0521022002
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

0521022002 - Propaganda and Democracy: The American Experience of Media and Mass
Persuasion

J. Michael Sproule

Index

More information

Name Index 317
Trager, Frank N., 145 Wertz, E. S., 4
Trujillo, Rafael L., 215 Westenhaver, D. C., 5
Whately, Richard 29
Valentino, Rudolph, 36 White, Ralph K., 72, 238-239
Veblen, Thorstein, 107 Whitton, John B., 250
Veltfort, Helene R., 180 Whyte, William H., Jr., 258
Viereck, George S., 8, 116, 208 William IT (Kaiser Wilthelm), 8, 10, 11, 24,
Villard, Oswald G., 1, 11, 14 37,51,116, 122
Von Papen, Franz, 9, 122 Willis, Frank B., 2
Von Rintelin, Franz, 122 Willkie, Wendell L., 242
Wilson, Woodrow, 3, 9, 10, 11, 13, 16, 25,
Wallas, Graham, 31, 38, 62, 78, 93, 94 26, 35, 93, 206
Wanger, Walter, 181 Wirth, Louis, 181
Waples, Douglas, 63-64, 75, 186, 193,227, Wise, David, 264
231 Wohlforth, Robert, 45
Warner, Harry, 179 Wood, Lee, 241
Warner, Jack, 191, 248 Woodward, Bob, 263

Washington, George, 13, 151

Watson, Goodwin B., 98-99, 112, 182, 186,
244,253

Weaver, Richard M., 101

Weaver, Warren, 218, 221

Webster, Daniel, 251

Yerkes, Robert M., 18, 182
Young, Donald, 201, 230, 233
Young, Kimbell, 201, 230

Wechsler, James, 152-154, 168, 171, 174 Zander, Alvin, 181
Weeks, Sinclair, 120 Zanuck, Darryl E, 179
Wegrocki, Henry J., 63 Zook, George F, 122

© Cambridge University Press www.cambridge.org



http://www.cambridge.org/0521022002
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

0521022002 - Propaganda and Democracy: The American Experience of Media and Mass

Persuasion

J. Michael Sproule
Index

More information

SUBJECT INDEX

A&P stores, 141

Accuracy in Media, 266

administrative scholarship, 64-66, 79-80,
139, 178-223, 230-231, 237241, 244,
246, 260-261. See also communication
research

adult education, 87, 110, 113-1135, 120,
129-130, 138,177

advertising, 13, 17, 24, 25, 33-34, 36-37,
40, 84,108, 112, 118, 119, 137, 183,
240, 254, 255, 257, 287

Advertising Club of New York, 176

Advertising Federation of America, 119

Afrocentrism, 269

Age of Propaganda, 267

Agriculture, Department of, 10, 63, 133,
182, 186-187, 222

Alfred P. Sloan Foundation. See Sloan Foun-
dation

All Quiet on the Western Front, 116

Allied Expeditionary Forces (World War II),
188, 193

“America Here’s My Boy,” 13

“America’s Town Meeting of the Air,” 58,
100, 114-115, 130

American Association for Adult Education,
114, 120

American Association for Applied Psychol-
ogy, 182

American Association for the Advancement
of Science, 243

American Association of Advertising Agen-
cies, 33

American Association of Teachers of Journal-
ism, 55

American Association of University Profes-
sors, 43

American Civil Liberties Union, 115, 120,
123-124, 164

American Committee for Democracy and In-
tellectual Freedom, 166-167

American Commonwealth, The, 7

American Expeditionary Force (of World
War 1), 6, 18

“American Family Robinson, The,” 118

American Federation of Labor, 126, 144

American Historical Association, 47

American Institute of Public Opinion, 59,
61,184

American Jewish Committee, 145, 159, 175,
237

American Jewish Congress, 153

American Journal of Sociology, 180

American League Against War and Fascism,
147

American Legion, 125

American Mercury, 42

American Newspaper Guild, 41, 111, 115,
161, 166

American Newspaper Publishers Associa-
tion, 117

American Policy Commission, 236

American Power and the New Mandarins,
265

American Protective League, 2, 3, 14

American Psychological Association, 18,
215,216

American Public Mind, The, 48

American Social Surveys, 184, 185, 207

American Society of Newspaper Editors, 167

American Sociological Association, 233,
250-251

American Sociological Review, 250

American Sociological Society, 250

American Soldier, The, 201-206, 230, 254

American Student Union, 244

American Writers Congress, 245

“Announcement,” 132, 133
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Anti-Defamation League, 146

Anti-Saloon League, 48

anti-war movement. See Vietnam War

Armour and Co., 23

Army. See U.S. Army

Army-McCarthy hearings, 252

Army-Navy-Air Force Personnel Security
Board, 245

Associated Advertising Clubs of the World,
33

Associated Farmer, 142

Associated Farmers, 122, 141-142, 159

Associated Press, 40, 107

Association of National Advertisers, 33

At War With Asia, 265

Atlantic Charter, 198

Atlantic Monthly, 19, 56

atrocity stories, 1, 7-8, 10, 11, 16, 17, 44,
46, 68

Attention Index, 70

Attitude research, 62-66, 69, 77, 197-202,
218-219, 227,238, 240. See also com-
munication research; social science

audience research, 34, 59, 64-66, 207, 211,
220, 257. See also communication re-
search; market research; polling; psy-
chology

“Autobiography of a Theatrical Press-
Agent,” 24

Back Home, 200

Bank of America, 142

Basic English, 104

Battle of Britain, The, 199-120

Batton, Barton, Durstine, and Osborn, 34

behavioral sciences. See communication re-
search; social science

Behavioral Sciences Program (Ford Founda-
tion), 186, 218, 228, 230

Big Communication, 33-37, 41, 47, 50, 52,
53,92, 110,122,128, 129, 224

Big Progressivism, 110-116. See also prog-
ressivism

Birth of a Nation, The, 38

Bitter Heritage, The, 262,265

black nationalism, 268, 269

Boston Center for Adult Education, 129

Boston Massacre, 47

Brass Check, The, 107, 159

“Britain Woos America,” 154

Brown v. Board of Education, 228

Bryce Report, 7-8

Bureau of Applied Social Research, 65, 86,
204, 220, 228-229, 237, 238, 239, 244
Byoir, Dickey and Lancaster, 125, 141

C. E. Hooper, Inc., 34
Captains of Consciousness, 265
“Car is Born, A,” 118
Carnegie Corporation, 71, 74-76, 78, 114,
120, 186, 196, 201, 206, 215, 230, 231,
246-247
Carnegie Endowment for International
Peace, 246
censorship, 6, 19, 49, 100, 107, 115, 137,
171,174
Channels of Propaganda, 267
“Chicago, Germany,” 190
Chicago School of social science, 68, 82,
235
Chicago Tribune, 40, 121, 256
Chicano movement, 268
Citizenship Education Program, 246-247
civic loyalty, 66-67
civil liberties, 120, 122, 126, 238, 239
civil rights
movement, 228, 268
national security and, 169, 181, 183, 188,
210, 216
research and, 228, 240
Civilian Conservation Corps, 114
class analysis, 1, 5, 27, 66, 83, 107-108,
109-110, 112, 127, 240, 265, 267
269
collectivism, 111-112, 161, 242, 266
Colliers, 24
Colorado Fuel and Iron Company, 157
Columbia Broadcasting System, 34, 64, 114,
207
Columbia Journalism Review, 256
Commission on Freedom of the Press, 225,
255,258
Committee for National Morale, 169, 181-
182
Committee on Economic and Social Prob-
lems, 112
Committee on Morale and Leadership Re-
search, 181
Committee on National Security Policy Re-
search, 215
Committee on Propaganda in the Schools,
43
Committee on Public Doublespeak, 263-
264
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Committee on Public Information (Creel
committee), 9-13, 15, 16-19, 22, 26,
35,37,43,45,47, 51, 53, 66, 120, 125,
180, 183, 187, 188, 192

Committee on War Service and Research,
181

Common Sense, 163, 164, 177

communication

concept of, 29, 64, 217, 220, 223, 224
economic development and, 260-261
ethics of, 55-59. See also propaganda

Communication and Persuasion, 219

communication research

administrative orientation to, 64—66, 79—
80, 139, 178-223, 230-231, 237-241,
244, 246, 260-261

attitude measurement in, 62-66, 69, 77,
197-202,218-219, 227, 238, 240

case-study methods in, 50, 51, 88, 132,
142, 155, 194, 202, 225, 226, 235

dualisms of, 225-227, 239, 240, 241

effects measurement in, 63-66, 69, 70, 90,
178, 197-203, 216, 218-219, 227-229,
234,235,237,239

empiricism in, 68, 69, 70, 71, 85, 178,
194, 198, 199, 206, 218, 219, 225-226,
231,232,247, 259

experimentation in, 63-64, 72, 77, 197-
198, 199-200, 202-203, 216, 218, 221,
225-226,233,238

fact~value split in, 225, 226

foundation grants and, 64-66, 71-72, 74—
78, 84, 87-88, 120, 139, 140, 156-159,
183, 186, 193, 195, 196, 201, 206, 215,
218,229-234

historical-critical studies in, 68-69, 70, 77,
78-91, 177, 178, 194, 206, 221, 225,
231, 233, 237, 239-240. See also propa-
ganda analysis

institutes for, 64-65, 187,229,231, 232,
236-237

measurement-management orientation of,
59-78, 85, 90, 178, 180-223, 227-229,
236-241,258-261

objectivity in, 66, 69, 75, 76, 84-85, 194,
229,230, 247

paradigmatic shift of, 183, 224-236

process orientation in, 63-64, 66—67, 71,
77, 85, 90-91, 206, 217,221, 239, 240,
260

promotion of, 183, 201-208, 230, 232-
234

qualitative methods in, 68-69, 78-90,
155,158,194, 221
quantitative methods in, 59-78, 88, 178-
208,221, 225-234
reform and, 66, 67, 69, 71, 73-74, 76-77,
78-91, 156-159, 207-208, 223, 225,
228-229,234,236-241, 247-248
social consensus and, 240-248
socialization into, 232-233, 236, 239
statistics in, 202, 219, 221, 225-226, 231
theory in (empirical), 84, 89, 195-196,
203-204, 218, 221, 225-226,227, 231,
236,239,241
theory in (humanistic/grand), 48, 78-91,
155,218,221, 235,254
values in, 69, 88, 158, 205, 225, 226-229
See also science; social science
Communist Party, 49, 70, 115, 123, 124,
147-148, 163, 164, 165-166, 167, 243
communists (domestic), 70, 112, 119, 122-
126, 142, 160, 164, 238-239, 242. See
also Red Scare
community
participatory, 37, 38, 72, 80-82, 83, 85—
86, 94-95, 101, 111, 113-1135, 120,
128, 145,223, 228, 238, 249, 267
studies of, 78, 82-84, 88-89
composition, 26, 28-29, 89. See also rhet-
oric
“Confessions of a Literary Press Agent,” 24
Confessions of a Nazi Spy, 179
Congress of Industrial Organizations, 126,
160, 242
Congquest and Kultur, 10
Conscientious Objector, The, 14
conservatives/conservativism, 36, 48, 52,
105, 110, 115-120, 122-127, 160, 161,
162, 188-189, 191, 243-244, 255, 266,
269
Consumer Club, 12
Consumer Distribution Corporation, 113
Consumer’s Advisory Board, 113
Consumers Foundation, 113
consumers movement, 87, 108-110, 112-
113, 119, 129, 149, 177
Consumers’ Research, 113, 126
Consumers Union, 111, 113, 119, 134, 139,
149, 244
Contact, 56
content analysis, 70, 75, 80, 90, 155, 193—
196, 206, 214, 225, 266
Convoy, 179
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Cooper Union Forum, 21

Cooperative League, 113

Coordinator of Inter-American Affairs, 180,
184, 214

Council for Democracy, 169, 174-175, 181

Council of Civil Education, 236

Counterfeit, 109

Creel committee. See Committee on Public

Information

critical theory (German). See Frankfurt
School

critical thinking, 92-104, 172, 177, 252—
253,267

logic and, 95-96
pedagogy of, 96-100, 252-253
tests of, 98-99, 253
See also logic
criticism
administrative scholarship versus, 79-80,
139
case-study methods of. See communication
research; propaganda analysis; social
science
of Frankfurt School. See Frankfurt School
Freudian. See Freudian psychology
Marxist. See Marxism
of mass media. See Frankfurt School; hu-
manities; journalism; propaganda analy-
sis; radio
reform and. See praxis
See also communication research; social
science
crowd, 21, 30-31, 62, 63, 66, 73, 82. See
also public opinion
Crystallizing Public Opinion, 57
Cultural and Scientific Conference for World
Peace, 243
cultural studies
American, 48—49, 108, 115-116, 155,
235,254,257-258, 268-269
British, 268
French, 268
German. See Frankfurt School
culture wars, 262

“Daily German Lie, The,” 13

Daily Newspaper in America, The, 50

Daily Worker, 127

Daughters of the American Revolution, 123,
125

De Oratore, 89

Declaration of Independence, 117

democracy
discussion and, 27, 30-31, 65-66, 72-73,
81, 89-90, 93-94, 145, 170, 223, 249,
259
leadership and, 38-39, 72-73
managed, 38-39, 53-78, 93-94, 222, 234,
236-241,257-258,261, 264-266
marketplace, 112-113, 116, 160
morale and, 72
participatory, 21, 27, 28, 31, 37, 38, 53—
54, 72-73, 80-82, 89-90, 92, 94-95,
101, 113-115, 120, 128, 160, 222, 226,
227,235,238, 239, 249, 253, 263, 265,
267,268, 269
polling and, 59-62, 66, 86, 237-238, 259
propaganda and, 6, 18-21, 22, 26, 33, 37,
39,40, 4647, 52, 53, 54, 57-58, 78~
79, 80, 89, 127, 128, 130, 131-132,
159,174, 178-224,227,268-271
propaganda for, 159, 174-175, 178-223,
236-241
propaganda analysis and, 37, 47, 51-52,
78,131-132, 159, 160, 168-169, 174,
179, 235, 249
realism (of the 1930s) and, 102-103
relativism and, 55, 57-58, 62
Democratic Party, 39, 144
Department of Scientific Research, 237
Dies committee. See House Un-American Ac-
tivities Committee
discussion, 26, 27, 30-31, 63, 65-66, 71,
72-73, 81, 89-90, 106, 145,170, 172,
177,181, 223, 2385, 249, 259, 269. See
also democracy; group
Disney (studio), 36
Distinguished Scientific Contribution Award,
228
Division of Advertising, 13
Division of Occupied Areas, 214
Division of Pictorial Publicity, 10
Division of Syndicated Features, 12-13
Domestic Branch (of OWI), 188, 189-192
Drift and Mastery, 93
Due to Circumstances Beyond Our Control,
264

Editor and Publisher, 161
education
adult. See adult education
as antidote to propaganda, 43, 52, 99—
100, 128, 129-177, 267
as channel of propaganda. See propaganda
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education (cont.)
progressive, 111-112, 119, 175, 177
propaganda compared to, 20-21, 49, 57,

227

Education Against Propaganda, 99

Education Corps, 6, 134

effects of communication. See communica-
tion research

Elements of Rhetoric, 29

Emergency Committee in Psychology, 180,
181

Emergency Committee for Reappraisal of
U.S. Overseas Information Policies and
Programs, 213

Emergency Peace Campaign, 164

empiricism. See communication research; sci-
ence; social science

Encyclopaedia of the Social Sciences, 69

England Expects Every American to Do His
Duty, 46

Espionage Act, 4-5

Experimental Division for the Study of War-
Time Communications, 193-196

Fact Sheets, 189
Farmer-Labor Party, 148
fascism, 110, 115-116, 124-125, 126, 138,
143144, 145-146, 147, 148, 166, 168,
170, 171, 177, 179, 191, 195, 198, 199,
207, 208, 213, 254, 270
Fatherland, The, 8
Federal Bureau of Investigation, 112, 229
Federal Communications Commission, 139,
185, 187, 189, 244, 255
Federal Council of Churches, 122
Federal Theatre Project, 111, 115-116, 126—
127
Federal Trade Commission, 35, 43, 109
feminism, 20, 268, 269
Fichte Association, 143
field theory, 221
film
Congressional investigations of, 122, 124,
179-180, 248
cultural impact of, 35-36, 44, 84, 87-88
Hollywood industry, 33, 35-36, 37, 44,
87-88, 122, 124, 179-180, 181, 248
propaganda of, 11, 36, 44, 100, 116, 124,
132, 138, 179-180, 190-191, 235, 248,
258
research about, 178, 254. See also Payne
Fund studies; “Why We Fight” (films)

“Why We Fight” series, 198-200, 204
World War I, 11
World War II, 179-180, 181, 189, 190-
191, 198-200, 204, 248
Fine Art of Propaganda, The, 145
Fine Art of Rabble-Rousing, The, 144
First Casualty, The, 264
Fish committee (U. S. House), 123-124, 126,
265
Folklore of Capitalism, The, 106
Ford Foundation, 186, 218, 228, 230, 231,
238
Ford Motor Company, 118
Foreign Agents Registration Act, 195
Foreign Broadcast Intelligence Service, 185-
186, 187, 193, 196, 222, 230, 231,
244
Foreign Information Service, 188
Foreign Section (CPI), 18
foundations (philanthropic)
Congressional investigations of, 246-248
grants for research, 24, 64-66, 71-72, 74—
78, 84, 87-88, 120, 139, 140, 156-159,
183, 186, 193, 195, 196, 201, 206, 215,
218, 229-234,247
Four Freedoms, 198, 199
Four Minute Men, The, 11
Four Theories of the Press, 255
Frankfurt School, 79-80, 211, 252, 253~
255,257,267-268
free speech, 1, 5-6, 19, 20, 46, 51, 122, 213,
240, 252, 268
free speech movement, 268
Freedom of Speech (interest group), 252,
258
Freedom of the Press, 40-41
Freudian psychology, 31, 70, 72, 79, 93,
254
Friends of Democracy, 143
Friends of New Germany, 56, 125
Fund for the Republic, 238

Gallup poll, 36, 59-62, 182. See also Ameri-
can Institute of Public Opinion

gay rights movement, 268

General Education Board, 156-159, 177,
231, 247

General Motors, 117-118, 159

General Staff (U.S. Army), 197, 222

George Batten Company, 34

German-American Bund, 146

God and Man at Yale, 266
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Good Will Fund, 130, 134, 140, 145, 148,
159, 160-162, 167, 175-177, 231
Goose-Step, The, 107
Goslings, The, 107
grand theory. See communication research;
social science
grants. See foundations
Great Audience, The, 257
Great Community, 81, 86
Great Dictator, The, 51,179
Great Society, 38, 52, 68, 81, 110. See also
urbanization
group
democracy and, 58, 72, 73, 238
leadership of, 72-73, 238
norms of, 72-73
primary, 68, 83, 203, 221, 228
process of, 72, 181, 218, 239
secondary, 68, 83
See also crowd; public
Guild Reporter, The, 115, 163, 165-166
Gulf of Tonkin Resolution, 256

Harcourt, Brace, and Co., 145, 146, 174

Harper and Brothers, 174

Harper’s, 161

Harper’s Bazaar, 108

Harvard Business School, 72, 74

Hawthorne studies, 72, 73

Hearst newspapers, 41, 121, 161

Hearts of the World, 11

Hidden Persuaders, The, 257-258, 264

History Teachers Magazine, 12

Hitler-Stalin pact, 1635, 166, 191, 208, 245

Hollywood. See film

Hollywood Technical Directors Association,
124

“Honeymooners, The,” 257

House Un-American Activities Committee,
56, 124-127, 148-150, 161, 167, 228-
229, 242, 243, 244, 246, 248, 251,
265, 266

“How Railroads Make Public Opinion,” 23

“How to Detect Propaganda,” 136, 138

How to Understand Propaganda, 249-250

How We Think, 96

humanities, 51, 76-77, 78-79, 202, 205,
211, 226, 233, 251

Hutchins commission. See Commission on
Freedom of the Press

hypodermic needle theory, 234-235. See also
magic bullet theory

“I Didn’t Raise My Boy to Be a Soldier,” 13
L F Stone’s Weekly, 256,258
I Married a Nazi, 179
ideology
communist, 70, 166, 212, 241-242
competition of, 105, 106, 107, 112, 115,
120, 127,176, 188-191, 194, 198-200,
212, 240, 241-248, 265, 266, 270
content analysis of, 194, 247
end of, 240
left-wing, 112, 120, 127, 188-189, 199,
240, 241-242
research and, 227, 240, 259-260
right-wing, 107, 115, 120, 241-248,
266
theory of, 203, 240, 265-266
Illinois Committee on Public Utility Informa-
tion, 124
Illinois Consumers and Investors League,
113
In Fact, 242,256
individualism, 93, 111-112, 117, 242
Information and Education Division (U.S.
Army), 196
Inquiry project, 93
Institute for Consumer Education, 120
Institute for International Social Research,
215
Institute for Motivational Research, 258
Institute for Propaganda Analysis, 6, 80, 99,
128,129-177,180, 227, 229, 230, 231,
233,234,235, 239, 241, 242, 243, 247,
249,252,253, 264
Institute for Research in Social Science,
75
Institute for Social Research (of Frankfurt).
See Frankfurt School
Institute of Human Relations, 74, 76, 232
Institute of Religious Research, 75
Intelligence Division (U.S. Army), 196
intelligence tests, 18, 53, 66, 99, 182, 195,
196
Inter-Faith Conference on Consumers’ Coop-
eratives, 113
Interchurch World Movement, 20, 44
interest groups. See pressure groups
Internal Revenue Service, 75
Internal Security Subcommittee (U.S. Sen-
ate), 243
Interstate Commerce Commission, 25, 107
Iowa Child Welfare Research Station, 72
It Can’t Happen Here, 115-116
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Jewish Community Council of Detroit, 146
Jimmie Higgins, 12
Johnson administration, 261, 262
Journal of Applied Psychology, 64
Journal of Communication, 266
Journal of Educational Sociology, 180
journalism
criticism of, 24-25, 37-42, 83-84, 106—
107,121, 136-137, 237, 255-257, 263
investigative, 141, 263
liberal bias theory of, 265, 266
McCarthyism and, 252, 256
profession of, 19, 25, 32, 39-41, 55, 107,
110, 115, 166, 255, 263
progressivism in, 115, 129, 131, 177
propaganda and. See propaganda
See also news
Justice, Department of, 3, 4, 14, 180, 182,
195, 196, 222

Kaiser, The: The Beast of Berlin, 11, 116
Keep America Out of War Committee, 164
Kennedy administration, 215

Knights of the White Camellia, 143~144
Knowledge for What?, 85, 87, 242

Ku Klux Klan, 38, 39, 41

Laboratory of Social Relations, 232

Language in Action, 102

Language of Politics, 206

Laura Spelman Rockefeller Memorial Foun-
dation, 66, 72, 74, 76, 77-78, 157

Lazarsfeld~Stanton Program Analyzer, 34,
200, 220

leaflet propaganda, 18, 53, 192-193, 196

League of Nations, 40, 63

League to Enforce Peace, 9

League to Limit Armaments, 1

Lend-Lease, 174, 210

“Let’s All Be Americans Now,” 13

liberals/liberalism, 56, 74, 110, 116, 117,
123, 125, 126, 147, 148, 154, 156, 163,
166, 168, 171, 189, 191, 240, 242, 245,
246,251, 265

Liberty and the News, 93

Liberty Bonds, 1, 10-11

Library of Congress, 75, 193-194, 206

Life, 243

life-history method, 136, 171, 172

Light’s Golden Jubilee, 35

Lincoln School, 130

logic, 21, 30, 70, 92, 95-97, 99, 135, 253

Logic: The Theory of Inquiry, 96
Look, 59

Lords of the Press, 41

Los Angeles Times, 41

Lusitania, 2, 11, 15, 26

McCann-Erickson, 213
McCarthyism, 238, 240, 241-248, 249-252,
257, 261
magic bullet theory, 227, 234-235
Magna Carta, 117, 151
Mammonart, 108
managed democracy. See democracy
“March of Time,” 151
market research, 33, 34, 37, 258. See also au-
dience research; polling
Marshall Plan, 210
Marxism, 79, 109, 240, 254, 267-268
mass communication. See communication re-
search; journalism; propaganda; propa-
ganda analysis; radio
mass society theory, 38, 68,221, 234-235,
249,254
Massachusetts Committee to Abolish
HUAC, 243
Massachusetts Institute of Technology, 265
Meaning of Meaning, The, 101
Methodist Federation for Social Action, 134
MGM (studio), 36, 115-116, 190
Middletown, 83
“Military Psychology,” 180
Mind Managers, The, 265
Mission to Moscow, 190-191, 208, 248
Mississippi Valley Historical Association, 47
Modern Age (publishers), 174
Momney Writes!, 108
morale :
civilian, 169, 180-183, 187, 188
democracy and, 169, 172,217
military, 182, 197-200
Morale Division (U.S. Army), 196, 198, 199
Motion Picture Producers and Distributors
of America, 122
Motion Picture Research Council, 122
movies. See film
“Movies and Propaganda, The,” 138
“Mr. Dies Goes to Town,” 148-149
Mzr. Smith Goes to Washington, 198
Mrs. Miniver, 190
muckrakers, 8, 10, 22-25, 26, 30, 33, 37,
39, 42, 52, 54, 74, 76, 91, 105, 106,
264,267, 268

© Cambridge University Press

www.cambridge.org



http://www.cambridge.org/0521022002
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

0521022002 - Propaganda and Democracy: The American Experience of Media and Mass

Persuasion

J. Michael Sproule
Index

More information

Subject Index

325

muckraking, 25, 37, 42, 89, 93, 105, 116,
131, 132, 139, 147, 177, 217, 235, 241,
243,251,252, 253, 254, 255, 256, 265,
267, 268, 269

Nachrichten fiir die Truppe, 193

Nation, 16, 42, 123, 141, 152, 212

National Association for the Advancement
of Colored People, 58

National Association of Manufacturers,
117-120, 242, 247

National Board for Historical Service, 10,
12

National Broadcasting Company, 114, 130,
181, 252

National Bureau of Standards, 109, 228

National Committee for an Adequate Over-
seas U.S. Information Program, 213

National Consumers’ League, 112

National Council for the Social Studies, 99,
246

National Council of Teachers of English,
263-264

National Education Association, 173

National Electric Light Association, 43

National Labor Relations Board, 142

National Mediation Board, 133

National Opinion Research Center, 65

National Recovery Act, 103

National Research Council, 181, 182

National School Service, 12

National Security League, 14

National Union for Social Justice, 144

Nation’s Business, 119

Native American movement, 268

Navy. See U.S. Navy

Navy League, 45

Nazi-Soviet pact. See Hitler-Stalin pact

Negroes and the War, 188

New Deal, 41, 48, 103, 106, 110, 112, 115,
116,117, 118, 119, 121, 124, 125-126,
133, 138, 159, 160, 166, 243. See also
Roosevelt administration

“New Germany, The,” 15

New Leader, The, 146, 162

New Propaganda, The, 267

New Republic, The, 41

New York Daily News, 149

New York Herald Tribune, 176, 229

New York Journal-American, 229

New York World-Telegram, 241

New York State Economic Council, 161

New York Times, 20, 40, 93, 149, 170, 171,
229

New Yorker, The, 237, 256

news, 3, 13, 1820, 23-25, 27, 31, 32, 38—
42,59, 83-84, 93, 100, 106-107, 115,
123, 136-137, 140, 141, 228-229, 263,
266. See also journalism; propaganda;
public relations

Newton Community Forum, 114, 120

Nixon administration, 263

North Atlantic Treaty Organization, 214

objectivity. See communication research; sci-
ence; social science

Office of the Coordinator of Information,
187-188

Office of Emergency Management, 184

Office of Facts and Figures, 188

Office of International Information and Cul-
tural Affairs, 214

Office of International Information and Edu-
cational Exchange, 214

Office of Public Opinion Research, 183

Office of Radio Research, 34, 64-65, 75, 79,
140,178,232

Office of Strategic Services, 183, 188, 193,
196, 230

Office of War Information, 180, 183, 188—
193, 196, 209-210, 213, 214

Omne-Dimensional Man, 255

100,000,000 Guinea Pigs, 109

100 Percent, 107

opinion leaders, 7, 14, 16-17, 26, 29, 45—
46, 62,129, 132,136,179, 187, 208,
220-221, 233,236

oratory, 11, 26, 27-28, 32, 36~37, 51, 67,
89-90, 101, 114-115, 251. See also
rhetoric

Our Master’s Voice: Advertising, 108

Overman committee (U.S. Senate), 15-16,
122-123, 265

Overseas Branch (of OWI), 188, 191-192

paradigm, 224-234, 258

Paramount Pictures, 124

participatory democracy. See democracy; dis-
cussion; public

Partners in Plunder, 109

“Patriotism That Pays,” 123

Payne Fund, 87, 122

Payne Fund studies, 44, 85, 87-89

Pentagon Propaganda Machine, The, 264
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People’s Choice, The, 220, 221
“People’s Forum,” 114, 117
Persuade or Perish, 209
persuasibility, 57, 58,219
persuasion. See attitude research; communi-
cation research; propaganda
Phantom Public, The, 94
Plain Dealer {Cleveland), 3, 4
Plant City Program, 118
polemical propaganda study
Congressional, 120-127, 179-180
consumerist, 109-110
cultural critique, 108, 268-269
left-wing, 107-108, 109-110, 265-266,
268-269
progressive, 104-116, 120-122, 124-125,
179-180
right-wing, 111, 117-120, 122-127, 241-
248, 266
policy science, 215-216, 222, 261
Politics of Lying, The, 264
polling
administrative use of, 36, 182, 183-185,
196-197, 206, 207, 214, 234, 237-
238
clandestine, 184
democracy and, 59-62, 66, 86, 237-238,
259
methodology of, 61-62, 183-185
political use of, 59-62, 185, 237-238
of Research Branch, 196-197, 198-199,
200-201
See also Gallup poll; market research
Popular Front, 126, 166, 242, 244
populism, 198, 240, 242, 246, 247, 248
Porgy and Bess, 212
Post Office Appropriation Act of 1912, 25
postmodernism, 37, 267, 269
Power, 127
praxis (of academicians)
critical-reformist, 51, 78, 82, 85-88, 90,

130, 132, 136, 137, 138, 139, 154-162,

168, 169,172,177, 242, 249-252,270
measurement-management. See communi-
cation research; social science
war service, 9-10, 12, 14, 17-18, 169-
170, 178, 180-223
Preachers Present Arms, 44
Preface to Politics, A, 93
President’s Research Committee on Social
Trends, 67
press agent. See public relations

Press Relations Committee, 250
pressure groups, 46-47, 48, 60, 86, 100,
131-133, 145, 171
primary group, 68, 83, 203, 221, 228
Princeton Listening Center, 185
Princeton Radio Project. See Office of Radio
Research
Princeton University Press, 204
Profits of Religion, The, 107
progressive education, 111-112, 119, 175,
177
Progressive Education Association, 111-112,
134,158
progressive propaganda critics. See propa-
ganda analysis
progressivism
democratic dimension of, 21, 22, 33, 37,
39,47, 53-54, 72-73, 74, 97, 110, 117,
222,224,230, 269
efficiency dimension of, 22, 53, 54, 59, 62,
64, 66,69,73,74,76,97,110, 157,
181, 207,222,230, 231
interventionism and, 9-10, 152, 162, 164-
165, 167-169, 172, 179-180
isolationism and, 46, 121, 152, 164, 179-
180
realism of, 69, 70, 102-103, 111, 181
redbaiting of. See redbaiting
social-change agenda of, 105-116, 124,
126-127, 160-161, 241-242
social harmony and, 53, 54, 66-67, 71—
73, 76, 110, 168, 207, 247, 270
tolerance and, 142, 143-147, 151, 152,
174, 237-238, 239
war-service ethos of (World War I), 9-15,
17-18, 169
war-service ethos of (World War II and
Cold War), 165-176, 178-223
Project Camelot, 222, 260, 261
propaganda
of anti-Semitism, 56, 142, 143-147
of atrocities. See atrocity stories
of business, 22-23, 25, 32, 35, 40-41, 43~
44, 45, 98, 109-110, 117-120, 122,
132,133, 141
channels of : academic research, 10, 42,
43, 47,216, 231, 266; administration,
19, 32, 38, 39, 45, 46, 48, 58, 67, 68—
69, 71, 72-73, 222, See also democracy,
managed; art, 10-11, 108, 254; Con-
gressional investigation, 15-16, 120-
127, 179-180. See also House Un-Amer-
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ican Activities Committee; education,
12, 19, 42-43, 49, 52, 107-108, 117,
119, 132, 235, 266, 269; film, 11, 36,
44,100, 116, 124, 132, 138, 179-180,
190-191, 198-199, 235, 248, 258; Four
Minute Men, 11; government agencies,
1-13, 32, 39, 42, 4546, 48, 52, 111,
115-116, 117,127, 133; leaflets, 18,
53,192, 193, 196; literature, 12, 108,
116; music, 13; news, 12-14, 18, 20,
23-25, 32, 38-42, 46, 52, 83-84, 100,
106-107, 115, 132, 136-137, 140, 141,
235, 266; photographs, 42; posters, 10—
11; radio, 108, 132, 145-146, 151,
185-186, 189, 192, 193, 211, 212, 214;
religion, 1, 12, 15, 42, 44, 50, 52, 107,
132, 152, 165, 235; theatre, 111, 115—
116, 126-127

characteristics of:: covertness, 20, 21, 23,
37,52, 55,140,141, 145,171, 192~
193, 238; distortion, 32, 124, 193; insti-
tutional, 2, 19, 20, 21, 22-23, 32, 33,
37,44-47, 48, 52, 58, 235; special inter-
ests, 46—47, 48, 60, 86, 94, 100, 130~
133, 145, 171; tricky language, 133,
135-136, 146, 263

of communists, 147-148, 165, 244, 245

cultural, 48, 49, 108, 115-116, 254, 257—
258

definition of, 9, 16, 17-18, 21, 22, 29, 49,
50, 51-52, 153, 155-156, 162, 171~
172, 207, 217, 222-223, 224, 266

democracy and, 6, 18-21, 22, 26, 33, 37,
39,40, 46-47, 52, 53, 54, 57-58, 78-
79, 80, 89, 127, 128, 130, 131-132,
159, 174, 178-224, 227, 268-271

devices of (list of seven), 135. See also pro-
paganda analysis

education compared to, 20-21, 49, 57,
227

of England, 6-8, 17, 42, 45-46, 150-151,
153,154,171

ethics of, 55-59, 69, 213

ethnic, 48, 122, 146

of Germany (World War I), 8-9, 16, 17,
51

kinds of: black, 55, 193; gray, 193; white,
192-193

of Nazi Germany, 55-56, 124-125, 126,
127, 143-144, 151, 153, 171, 181, 184,
185, 186, 192, 195, 207, 244

of pacifism, 45, 116, 165

power of, 21, 29, 48, 49, 50, 54, 199~
200, 216, 220,227, 234-235, 239, 270

pro-Nazi (in U.S.), 40, 55-56, 126, 143-
147, 163, 165, 195, 207

pro-tolerance, 237-238, 239

schools of thought about: critical-thinking,
21, 92-101, 104, 128, 270-271; polemi-
cal, 21, 92, 104-128, 177, 224, 241
248,265-266,268-269,270-271; prac-
titioner, 17-18, 21, 22, 35, 49, 52, 53,
54-62, 128, 177, 207, 212-214, 224,
270-271; progressive-critical, 21, 22—
26, 33, 35, 39,46-47,49, 51-52, 92,
128, 129-177, 249-250, 262-265,
266-267, 269-271; social-scientific, 21,
49, 52, 53, 62-78, 92, 128, 177, 178
223,224,270

studies of. See communication research;
propaganda analysis

of U.S. government: Cold War, 208-217,
256, 260-261, 262; peacetime, 39, 45,
48, 52,111, 115-116, 127, 133, 243~
244; wartime, 9-13, 17-18, 19, 26, 38,
42,152,153, 178, 183-201

of USSR, 15-16, 123, 124-125, 148, 166,
208-216, 241

in wartime: Cold War, 208-217, 256,
260-261, 262; Vietnam War, 256, 262~
263, 267; World War I (all sources), 6—
21, 26, 38, 42-43, 4546, 51, 68;
World War II (all sources), 150-154,
166,171,178, 181, 183-201, 207, 235,
244

See also psychological warfare

Propaganda, 58
propaganda analysis

academic, 20-21, 47-52, 89, 249-253,
264-2685, 266-267, 269

administrative, 178, 182, 183-196, 207-
208, 213, 215-216, 220

case-study approach of, 37-52, 77, 132,
141, 142, 155, 235, 264

cynicism and, 100, 156, 170-172, 177,
253

cultural elements of, 44, 48—49, 108, 115-
116, 155,235, 254, 257-258, 268-269

democracy and, 37, 47, 51-52, 78, 131-
132, 159, 160, 168-169, 174, 179, 235,
249

detection devices (list of seven), 132, 134,
135-136, 137,138, 146, 154-155, 163,
168,170, 172,177,227,236
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propaganda analysis (cont.)
discussion method of, 170, 172
educational, 43, 99-100, 128, 129-177,
249253, 263-264, 267
life-history method of, 136, 171, 172
polemical. See polemical propaganda
study
popular, 18-20, 26, 37-47, 129-177,
256-258,262-263, 264-266, 269
as propaganda, 105-106, 153-154, 159-
167,174,176
reform and, 131, 132, 143, 145, 147, 151,
154, 156, 159-161, 168-169, 174, 175,
2385, 242, 249. See also muckrakers;
praxis
self-reflexive character of, 52, 177, 207
skepticism and, 50, 149-150, 170-172
theory and, 48, 51, 67, 78, 80, 88, 89,
154-155, 235, 249, 264, 266-267
tolerance and, 143-147, 151, 152, 174,
176
World War II and: interventionist tenor,
150-154, 162, 168-170, 174; isolation-
ist tenor, 152, 179-180
See also critical thinking; Institute for Pro-
paganda Analysis; muckrakers; muck-
raking
Propaganda Analysis, 131, 132, 133, 136,
138, 140, 141, 143, 144, 146, 150, 163,
168,170,176
“Propaganda and Mass Insecurity,” 245
Propaganda and Persuasion, 267
Propaganda and Public Opinion, 225
“Propaganda in the Next War,” 46
Propaganda in the News, 39
Propaganda: Its Psychology and Technique,
49
Propaganda Menace, The, 50
“Propaganda Study Instills Skepticism in
1,000,000 Pupils,” 149
Propaganda Technique in the World War,
68, 194
“Propaganda Techniques of German Fas-
cism,” 138
Proper Study of Mankind, The, 233-234
Psychological Abstracts, 217,218
Psychological Bulletin, 180
Psychological Corporation, 18, 63
“Psychological Factors in Morale,” 181
psychological warfare, 18, 55, 93, 184, 188,
192-193, 217, 223. See also propa-
ganda; propaganda analysis

Psychological Warfare Branch, 184, 188
Psychological Warfare Division, 188, 192—
193, 196
psychology
of crowd, 20, 21, 30-31, 62, 63, 73
educational, 111
Freudian, 31, 70, 72, 79, 93, 254
of morale, 180-182
motivational, 33, 64, 72-73, 258
propaganda and, 17-18, 20-21, 33, 49,
93, 114. See also psychological warfare
stimulus-response theory of, 58, 234—
235
testing, 18, 59, 64, 66, 95, 98-99, 182,
195
Psychopathology and Politics, 70
public
competence of, 27, 30-33, 38-39, 52, 61,
62, 65-66, 71, 81, 86, 92-94, 95, 97,
99, 103-105, 110, 128, 131, 235, 236
opinion, 6, 10, 14, 19, 20, 21, 22-23, 26—
27,32, 37, 38, 40, 46, 48, 49, 69, 83,
85-86, 92, 118, 128, 131, 168, 174,
180, 183-185, 193, 226, 240, 252, 256,
259, 262
participatory view of, 27-28, 29, 31, 37,
53-54, 65-66, 80-82, 113-115, 120,
128, 223, 235, 249, 267
polls and, 59-62, 63, 65, 85-86, 259
psychological view of, 30-33, 38, 62-67,
70-73, 86, 183, 258
rationality of, 26-27, 30-33, 62, 66, 71,
92, 94, 97, 103, 104, 131, 258
See also crowd; group
Public and Its Problems, The, 80
Public Arts, The, 257
Public Opinion, 38, 94
Public Opinion Quarterly, 147
public relations, 18, 22-24, 25-26, 33, 35,
37,40, 41-42, 54-59, 118-119, 139~
140, 141, 183
publicity. See news; public relations
Pulse of Democracy, The, 60

Quarterly Journal of Speech, 252

race, 22, 66, 169, 188, 210, 240, 246. See
also civil rights
race/class/gender-ism, 269
radio
domestic (U.S.), 33-34, 36-37, 108, 114-
115, 118, 169, 254, 257
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monitoring, 185-188, 192, 244
propaganda analysis of, 139, 143-147
propaganda broadcasts, 143-147, 151,
185-186, 189-190, 193. See also Radio
Berlin; Voice of America
research about, 64-66, 79-80, 84, 178,
181, 192,220, 238, 254
wartime, 169, 178, 181, 188, 189-190,
192
Radio and the Printed Page, 64
Radio “Annie,” 193
Radio Berlin, 185, 186, 193, 244
Radio Program Bureau (of OWI), 189
RAND Corporation, 186, 214
Raymond Rich Associates, 144
redbaiting, 20, 41, 113, 123-127, 128, 142—
144, 149, 163, 164, 167, 228, 241-248,
249-252,256
Red Cross, 10, 11, 54
Red Menace, The, 248
Red Scare
of 1930s, 123-127, 142, 246-248
post—-World War [, 15-16, 120, 123
post-World War I1, 209, 238-239, 240-
248
reflective thinking, 95, 96-97, 98, 100, 253
reform
critical praxis and. See praxis
education and, 111-112. See also educa-
tion
grass-roots, 68, 77,79, 84, 87, 90, 120,
128,239,249
research and, 66, 67, 77, 78-91, 156159,
207, 216-217, 225, 230-231, 234,
236-241, 248, 250-252, 255
science and, 66, 67, 71, 73-74, 77, 85, 87,
157,225,230, 236-238, 239, 240, 241,
248, 250-251
top-down, 62, 66, 67, 74, 76, 82, 84, 85,
90, 157, 180, 207-208, 216-217, 223,
231,236-241,270
Register and Tribune (Des Moines), 59
religion, 1, 12, 15, 20, 44, 50, 66, 107, 143,
152,165,181, 235, 266
“Religious Propaganda Against the War,”
165
“Remarks about a Proposed Method of Con-
tributing to the Integration of Policy,
Morals and Science,” 236-237
Report of the Committee on Alleged Ger-
man Outrages. See Bryce Report
Republican Party, 3, 148, 187, 220, 242

Research Branch (U.S. Army), 193, 196—
206, 213, 218, 222, 225, 230, 244

Research Council, Inc., 180, 184

research grants. See foundations

research methods. See communication re-
search; social science

Research on Public Communication (confer-
ence), 218, 224

rhetoric, 26, 27-29, 78, 81-82, 89-90, 101,
206,211,219, 251-252, 264. See also
composition; oratory

Rbetoric, 89

RKO (studio), 36

Road to War, 45

Rockefeller Brothers Fund, 215

Rockefeller corporations, 23, 25, 35, 76,
140, 157

Rockefeller Foundation, 25, 64, 71, 74-76,
84, 86,139, 140, 157, 183, 186, 193,
194, 196, 201, 206, 215, 218, 230, 231,
232,237,247

“Role of Criticism in the Management of
Mass Media, The,” 237

Roosevelt administration, 113, 115, 166,
183. See also New Deal

Round Table on Possible Psychological Con-
tributions in a National Emergency,
182

Russian Research Institute, 74, 223

Saturday Evening Post, 20
Saturday Review, 212
science
definition of, 77, 228
empiricism in, 68, 85, 195, 199, 225-226,
233 )
experimentation in, 77, 226, 228, 233
ideology in, 227, 240
methodology of, 69-70, 77-78, 95-96,
97,98, 104, 158, 195, 197-203, 225-
226,228,233,253
natural, 77, 201, 226, 228, 230, 258, 259,
260
objectivity in, 66, 76-77, 155-156, 163,
172,194, 195, 228, 233
process orientation of, 77
reform and, 66, 71, 87, 156-159, 228,
236-241
statistics in, 77, 233
thinking and, 95-99
value judgments and, 69, 77, 95, 158,
171, 205, 216

© Cambridge University Press

www.cambridge.org



http://www.cambridge.org/0521022002
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

0521022002 - Propaganda and Democracy: The American Experience of Media and Mass

Persuasion

J. Michael Sproule
Index

More information

Subject Index

330

science (cont.)
See also communication research; scien-
tism; social science
Science and Sanity, 101
“Science of Ballyhoo, The,” 41
Scientific American, 229
scientism, 157-158, 249, 250, 253, 258-259
Scripps-Howard (newspapers), 41
Securities and Exchange Commission, 141
“See It Now,” 257
Selling of the President 1968, The, 264
semantics, 100-104, 136, 195, 206, 233,
264
Sergeant York, 179
Signal Corps, 198
Silver Burdett, 174
Silver Shirts, 125, 195
sleeper effect, 200, 219
Sloan Foundation, 120, 156, 159
Smith—-Mundt Act, 214
social control, 49, 67, 69, 83, 156. See also
propaganda
Social Problems, 250
“Social Responsibility Theory of the Press,
The,” 255
social science
administrative orientation to, 64—-66, 79—
80, 139, 178-223, 230-231, 237241,
244,246, 260-261
case-study research in, 48, 50, 51, 66, 70,
77, 88, 142, 155, 194, 202, 225
clinical, 249, 250
critical/lhumanistic, 68-69, 70, 77, 78-91,
177, 178, 194, 202, 204-206, 221, 225,
231, 233, 237, 239-240, 247-248,
249-251, 253-255
critique of, 85-87, 195, 202, 204-206,
259-261, 265
empiricism in, 66, 68, 69, 70, 71, 85, 178,
194, 198, 199, 206, 218, 219, 225-226,
231,232, 247, 259
experimentation in, 63-64, 72, 77, 197-
198, 199-200, 202-203, 216, 218, 221,
225-226,233,238
ideology in, 227, 240, 259-260
legitimizing of, 76-78, 196, 233-234
measurement-management orientation in,
62-78, 85, 88, 90, 98, 178, 180-223,
227-229,236-241, 258-261
natural science model of, 77, 201, 226,
228,230, 258, 259, 260

objectivity in, 50, 66, 69, 75, 76-77, 84—
85, 194, 229, 230, 247
paradigms in, 183, 224-234, 258, 259,
261
process orientation of, 6364, 66-67, 71,
74,77, 85, 90-91, 96-97, 206, 217,
221,239, 240, 260
qualitative methods, 68-69, 77, 78-90,
155,158,192, 194, 221, 249, 250
quantitative methods, 51, 59-78, 83, 88,
178-208, 221, 225-234, 259
reform and, 66, 67, 69, 71, 73-74, 76-77,
78-91, 156-159, 207-208, 223, 225,
228-229, 234, 236-241, 247-248,
250-251
scientism in, 157-158, 249, 250, 253,
258-259
social consensus and, 240-248
statistics in, 77, 202, 219, 221, 225-226,
231
theory in (empirical), 84, 89, 192, 195-
196, 203-204, 221, 225-226, 227, 231,
236,239, 241, 250, 251, 254
theory in (humanistic/grand), 48, 78-91,
155, 218, 221, 235, 254
value judgments and, 69, 77, 88, 158,
205, 216, 226-229, 260
World War 1I and, 169-171, 178-223
See also communication research; propa-
ganda analysis
Social Science Research Council, 51, 67, 74,
77,78, 89, 201, 215, 218, 221, 226,
229-230, 231, 233, 245
Social Sciences and National Security Policy,
The (conference), 215
Socialist Party, 1, 2-4, 5, 147
socialists/socialism, 1, 3-4, 9, 58, 73, 75,
105, 106, 107, 109, 110, 112, 123, 124,
149, 245, 265
Society for the Psychological Study of Social
Issues, 181, 240
Society for the Study of Social Problems,
250-251, 252, 258
“Some ABC’s of Propaganda Analysis,” 136
sophists, 234
Speak Up for Democracy, 183
Special Operations Research Office, 260
Speech Association of America, 251
Speech Communication Association, 251—
252,258
“Spies and Lies,” 13
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Spirit and Structure of German Fascism,
The, 138

State, Department of, 214

statistics. See communication research; sci-
ence; social science

stereotype, 38-39, 73, 106

straight thinking. See critical thinking

Student Army Training Corps, 12, 43

subliminal persuasion, 258

Supreme Court. See U.S. Supreme Court

Surgeon General, 197

survey research, 186-187. See also audience
research; market research; polling

Symbols of Government, The, 102

Ta Kung Pao, 194

Tammany Hall, 83

Teachers College, 98, 114, 130, 136, 138,
140, 162-163, 186

Teach-ins, 263

Temperature Research Foundation, 140

Tennessee Valley Authority, 102

theory. See communication research; praxis;
science; social science

Third International, 70

“This Is Our Enemy,” 189

“This Is War,” 189

Time, 134

Toledo News-Bee, 40

Toulmin system (of logic), 253

Town Hall, Inc., 114

Townsend Clubs, 60

Transactions of the New York Academy of
Sciences, 178

Transocean information service, 195

Treasury, Department of, 8, 10, 174, 180,
234

“Treasury Star Parade,” 190

“Trial by Newspaper,” 228-229

Truman administration, 228, 229

Truth Society, 160

Twentieth Century Fund, 113

two-step flow of communication, 65-66,
220-221,238

Tyranny of Words, The, 103,233

United Nations Educational, Scientific and
Cultural Organization, 245

United States Corporation Company, 131

United States in Vietnam, The, 262

U.S. Army, 18, 55, 125, 182, 192-193, 195,

196, 215, 216, 234, 243, 252, 259, 260.
See also Research Branch

U.S. Army Air Forces (Air Corps), 184

U.S. Army Reserves, 243

U.S. Brewers’ Association, 122, 140

U.S. Chamber of Commerce, 20, 118

U.S. Commission on Industrial Relations,
157

U.S. Geologic Survey, 243

U.S. Information Agency, 212, 213, 214,
215,243

U.S. Information Service, 211, 212

U.S. Marine Corps, 125

U.S. Military Academy, 215

U.S. Navy, 182

U.S. Office of Education, 181

U.S. Supreme Court, 5, 60, 103

Universal Pictures, 116

urbanization, 38, 68. See also Great Society

values. See communication research; science;
social science

Versailles conference, 19

Vichy (government), 184

Vietnam War
propaganda of, 256, 262-263, 267
protests of, 263, 268

Voice of America, 188, 192, 211, 212, 214

voting studies, 65-66, 220, 238, 239, 259

War, Department of, 10, 45, 196, 197, 207

War Advertising Council, 189

war correspondents, 6-7, 8, 13-14, 16, 264

War Issues course, 12, 16

war propaganda. See propaganda

War Propaganda and the United States, 153,
154,171 '

Warner Brothers (studio), 179, 190

Washington Post, 263

Watergate episode, 262, 263-264, 265, 267

Watson-Glaser test of critical thinking, 253

Wehrmacht, 193

Western Union, 160

What the Soldier Thinks, 197

“Who Started the War?,” 151

Who’s Who in America, 7

“Why We Fight” (flms), 198-200, 204

“Why We’re Losing the Propaganda War,”
212

William C. Whitney Foundation, 145, 159

Wilson administration, 8, 262
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Women’s Studies, 269 Yale University Press, 152, 174

Worksheets in Morale, 182 You Can’t Print That!, 40

World Attention Survey, 194 Young Communist League, 119

Works Progress Administration, 116, 126 Young Women’s Christian Association, 114
World (New York), 8 Your Money’s Worth, 109
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