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parent-child relations, emotional expression and, 34–35, 58
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theoretical framework for, 6
social interaction. See also close
relationships
emotional regulation of, 56
functionality of emotions in regulation
of, 212–215
sociality, facial expressions and, 25–26
social predispositions, emotional
expressions as cues to, 27–30
social referencing
affective and inferential processing
and, 225–228
in human infants, 16–17
social-signaling function
display rules and, 67–68
emotional expression, 26–27
speciﬁcity of emotions, 218–221
sports psychology, social effects of
emotions and, 242–243
static conditions, group affective convergence and, 104–108
status
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