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emotional knowledge, social and reverse

appraisals, 48-50

emotional labor, 147

authenticity of service providers’ emo-
tional displays and, 150-153
emotional intelligence and, 165-167

emotional norms, display rules and, 67-68
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emotional readout hypotheses, signals in
emotions and, 21-23
emotional similarity. See emotional
convergence
emotional suffering, affective reaction to,
42-43
emotion perception, decoding ability and,
58-60
emotion regulation strategies
bounded functionality and, 215-217
in customer service, 147-148, 150-153
emotional intelligence and, 165-167
interpersonal emotion in customer ser-
vice and, 162-165
emotions
definitional issues concerning, 3-5
terminology of, 2
Emotions as Social Information (EASI)
theory
affective events theory and, 211-212
affective reactions and inferential pro-
cesses, 7, 43-45, 60-61
anger expressions and, 93-96, 98-100
appropriateness of leaders’ emotional
displays and, 184-190
appropriateness perceptions and,
138-142
authenticity of emotional expression
and, 150-153
basic principles of, 14
behavioral consequences in, 50-52
caveats and future directions for,
223-243
comparisons with other theories, 206
complementary affective reactions and,
4243
critical support for, 9
cultural factors and, 239-241
defined, 6
dual threshold model of anger and,
211-212
early models and, 206-208
emotional contagion and, 208-210
empirical support for, evaluation of, 201
evolutionary adaptation and, 223-224
expansion of emotional expression
repertoire and, 228
frequency of emotional expression and,
236
functional equivalence hypothesis and,
26-27,201-203

301

future research in, 9
inferential processes and, 45-52
information processing in, 135-138
integral vs. incidental emotions and,
233-234
intensity of emotional expression and,
153-154, 232-233
long-term consequences of emotional
expression and, 235-236
measurement and separability of affec-
tive vs. inferential processes, 225-228
mediating roles of affective reactions
and inferential processes, 203-204
mixed and dynamic emotions in,
230-232
moderating roles of information proces-
sing and perceived appropriateness,
204-206
observer characteristics and, 75-77
perceptions of appropriateness and,
64-67
reverse appraisal and, 208-210
social appraisal and, 208-210
social effectiveness of emotions and,
92-93
summary of, 198-201
temporal issues in social effects of emo-
tions and, 234-235
valenced responses in, 228-230
empathy, emotional intelligence and,
81-84
encoding, emotional expression and, 57-58
entitativity, of groups, 116-117
environmental influences, emotional
expressions and, 7
epistemic motivation, information proces-
sing and, 62-63
evaluative conditioning
affective reactions and, 4345
third parties” emotional expressions and
consumer behavior, 160-162
evolutionary adaptation
emotional expression as, 6, 14-21
group emotions and, 102-104
of groups, inferences from fellow mem-
bers’ emotional displays and, 113-115
social functionality of emotions and,
212-215
specificity of emotions and, 218-221
evolutionary biology, signals and cues in,
23n.1
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exchange relationships
emotional expression in, 81-84
expressions of sadness in, 90-93
expectancy violations, perceptions of
appropriateness and, 64-67
expresser characteristics
appeasement and, 96-98
emotional intelligence in negotiation
and, 142-143
in negotiations, 134-135, 138-142
overview of, 73-74
expression threshold, dual threshold
model of anger and, 211-212
expressive modalities, functional
equivalence of, 26-27, 201-203,
217-218
expressive suppression, 34-35
The Expression of the Emotions in Man and
Animals (Darwin), 1-2
extraversion, perceived appropriateness
and, 75-77

face-to-face interactions
in groups, inferences from fellow mem-
bers” emotional displays and, 113-115
in negotiations, 127-128, 138-142
social effects of emotions and, 201-203
suppression of emotion in, 81-84
Facial Action Coding System (FACS),
89-90
group affective divergence and diversity
and, 109-112
facial electromyography (fEMG)
group affective divergence and diversity
and, 109-112
modulation of expression in presence of
audience, 25-26
facial expressions
complimentary affective reactions and,
42-43
emotional contagion and, 3842
in groups, outside observers’ ratings of,
112-113
life success linked to, 89-90
modulation in presence of audience,
25-26
signals in, 21-23
universality in humans and non-human
primates, 19-21
voting behavior and, 160-162
facial mimicry, blocking of, 33-34

failure of emotional signaling, 30-35
fear
anger and, 42-43
group affective divergence and diversity
and, 109-112
group emotions and, 102-104
inferential processes and, 46-47
feedback loops, social effects of emotions
and, 237
feeling rules, 67n.1
Five-Factor Model of personality, 75-77
follower behavior
appropriateness of leaders’ emotional
displays and compliance in, 184-190,
218-221
emotional expression of leaders and,
8-9,172-177
emotional intelligence of leadership and,
190-192
information processing and, 182-184,
192-194
leaders’ emotional displays and perfor-
mance, 177-182
four-branch ability model of emotional
intelligence, 58-60
frequency of emotional expression, 236
friendship formation, suppression of emo-
tion as barrier to, 81-84
functional equivalence hypothesis, 26-27,
201-203, 217-218
functionality of emotions
anger, 93-96
appeasement, 96-98
bounded functionality, 215-217
in close relationships, 81-84
emotional convergence in interpersonal
relationships and, 84-86
evolution and social functionality of,
212-215
expressive modality and, 26-27,
201-203, 217-218
fallacy concerning, 119-122
in group life, 102-104
intensity of emotional expression and,
71-72
in negotiations, 143-145

gender
emotional expression and, 73-74
leaders’ emotional displays and role of,
176-177
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long-term consequences of emotional
expression and, 235-236
negotiations and role of, 138-142
general intelligence, processing capacity
and, 63-64
groups
affective convergence and tone in,
104-108, 116-117
affective divergence and diversity in,
109-112
affective reactions in, 104
characteristics of members in, 73-74
cultural differences in perceptions of,
67-68
entitativity in, 116-117
fellow members” emotional displays,
inferences from, 113-115
functionality fallacy concerning,
119-122
functionality of emotions in, 102-104
future research on emotions in, 119-122
identification in, 116-117
inferential processes in, 50-52, 113-115,
117-118
information processing in, 135-138
liability of convergence for, 105-108,
119-122
motivation for acceptance and confor-
mity in, 117-118
negotiation and conflict in, 135-138,
143-145
observer identification with, 75-77
outside observers’ inferences from
group displays, 112-113
perceptions of appropriateness and,
64-67, 73-74
social effects of emotions in, 8, 101-122
groupthink
group affective divergence and diversity
and, 110-111
as potential liability, 105-108, 119-122
guilt
in close relationships, 96-98
disappointment and sadness and,
127-128
inferential processes and, 4647

habituation, frequency of emotional
expression and, 236
happiness, expressions of
affective reaction to, 42-43

303

cultural differences in perceptions of,
67-68
group acceptance and conformity and,
117-118
inferential processes and, 46-47, 98-100
interpersonal effects of, 125
leader-follower relations and expres-
sions of, 180-181
in negotiations, 128-132, 134-135
primitive emotional contagion and,
38-42
reciprocal affective reactions and,
125-127
service providers’ displays of, 153-154,
168-169
social bonding and, 87-90
third party emotional expressions and,
160-162
heuristic-systematic model (HSM), 52-55
hierarchical standing, emotional expres-
sion as cue to, 27-30, 73-74
human adaptation, group relationships
and, 14-21
human infants
interpretation of others” expressions by,
25-26
social referencing in, 16-17

identification
group identity, 73-74, 116-117
observer identification with group,
75-77
implicit association test, affective and
inferential processing and, 225-228
impropriety threshold, 232-233
dual threshold model of anger and,
211-212
inappropriateness, perception of, 6467
authenticity of emotional expression
and, 69-71, 150-153
customer aggression and, 155-158
display rules and, 67-68
in Emotions as Social Information (EASI)
theory, 198-201
intensity of emotional expression and,
71-72
leaders’ emotional displays and,
176-177, 184-190
moderating role of, 204-206
in negotiations, 138-142
observer characteristics and, 75-77
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inappropriateness, perception of (cont.)
targeting of emotional expression and,
72-73
inauthenticity in emotional expression
in leaders, 176-177, 189-190
perceptions of appropriateness and,
69-71
incidental emotions, 233-234
inclusionary status, in groups, inferences
from fellow members’ emotional dis-
plays and, 113-115
individualism-collectivism dimension,
display rules and, 67-68
inferential processes. See also perception
affective reactions and, 52-55, 134-135
anger expressions and, 93-96, 98-100
appropriateness of leaders’ emotional
displays and, 184-190
customers’ emotional displays, effect of,
in service providers, 158-159, 168-169
downstream consequences, 50-52
emotional expression and, 45-52
in Emotions as Social Information (EASI)
theory, 7, 198-201
epistemic motivation and, 63-64
fellow group members’ emotional dis-
plays, 113-115
in groups, 112, 113-115
impacting factors in, 60-61
measurement and separability of,
225-228
mediating role of, 203204
moderating role information
processing and perceived
appropriateness, 204-206
in negotiations, 128, 134-135, 138-142
outside observers’ inferences from
group displays, 112-113
perceived appropriateness
and, 64-67
rejection from group and, 117-118
reverse appraisal and, 208-210
social and reverse appraisal and, 48-50,
98-100
social predisposition cues and, 27-30
supplication vs. appeasement in nego-
tiation and, 132-134
third party emotional expressions and,
160-162
informational value of emotional expres-
sions, 19-21

information processing
emotional expressions and, 7, 61-62
in Emotions as Social Information (EASI)
theory, 198-201
epistemic motivation and, 62-63
by followers, 182-184, 192-194
functional equivalence of expressive
modalities and, 26-27, 201-203,
217-218
group affective convergence and,
104-108
inferential processes and, 4647
moderating role of, 204-206
in negotiations, 135-138
perceptions of appropriateness
and, 64-67
processing capacity and, 63-64
social and reverse appraisal
and, 48-50
third party emotional expressions
and, 160-162
integral emotions, 233234
integrative strategies, in negotiations, 132
intensity of emotional expression
appropriateness of service providers’
emotional displays and, 153-154
perceptions of appropriateness and,
71-72
research challenges concerning, 232-233
interactional unfairness for service
employees, customer aggression
and, 155-158
interdependence structure of situations,
perceived inappropriateness and,
67-68
interpersonal approach to emotion, 5-6
affective reactions and, 42-43
close relationships and, 7
conflict and negotiation and, 125
consumers’ emotional expression and,
162-165
early models and, 206208
emotional convergence and, 84-86
emotional intelligence in negotiation
and, 142-143
feedback loops and reciprocal
influence, 237
happiness and, 87-90
inferential processes and, 50-52
information processing in negotiation
and, 135-138
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leaders” emotional expressions and,
172-177

long-term consequences of emotional
expression and, 235-236

magnitude of expression and, 26-27

moving away response and, 241-242

reciprocal affective reactions and,
125-127

regret and, 96-98

supplication vs. appeasement in
negotiations and, 132-134

intrapersonal affective influences
anticipated emotions and, 237-238
early models of, 206-208

judgment
affective reactions and, 4345, 225-228
inferential processes and, 225-228

language
emotional expression and, 15
functionality of emotions and, 212-215
leader-follower relations
anger expressed by leaders and, 172-177
emotional expression and, 8-9, 172-177
followers’ information processing
and, 182-184
followers’ performance and leaders’
emotional displays, 177-182
inauthentic expression by leaders
and, 189-190
subjective/objective indices of
effectiveness, 171
leadership
appropriateness of emotional
displays by, 176-177, 184-190,
192-194
defined, 171
emotional intelligence and, 190-192
emotions and, 8-9
followers’ performance and emotional
displays by, 177-182
group emotions and, 119-122
social effects of emotions in, 170-194
lexical decision task, affective and
inferential processing and, 225-228
love, as affective state, 87n.1

“madman strategy,” in negotiations,
131-132

305

magnitude of effects of emotional
expression, research on, 201-203
marital problems, emotional suppression
and, 34-35
The Managed Heart (Hochschild), 147
mean group trait effect, group affective
divergence and diversity and, 109-112
medical personnel
emotional intelligence of, 165-167
interpersonal emotion regulation by,
162-165
men
emotional expression in, 73-74
as leaders, emotional displays and,
176-177
mental fatigue, information processing
and, 63-64
mimicry
group affective divergence and diversity
and, 109-112
primitive emotional contagion and,
3842
mixed emotions, in EASI research, 230-232
mixed-motive setting, negotiation in,
124-125
mood
defined, 4
group affective divergence and diversity
and, 110-111
mood-as-input model, 206-208
mood linkage, group affective conver-
gence and, 104-108
mood maintenance, affective reactions
and, 43-45
moving away response, 241-242
multinomial modeling, 225-228
multi-party coalitions
negative affective reactions
and, 125-127
negotiations in, 143-145

natural selection, discrete emotions and,
218-221
negative affective reactions
anger expressions and, 93-96, 98-100
customer service providers and,
162-165, 168-169
display rules and, 67-68
group affective convergence and,
104-108
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negative affective reactions (cont.)

inferential processes and, 46-47

inauthentic emotional expression non-human primates

and, 69-71 appeasement and embarrassment in,
intensity of emotional expression 96-98

and, 71-72 communication through emotion in,

leadership perceptions and, 172-177

in negotiations, 125-127, 134-135,
138-142

observers’ responses and, 75-77

perceptions of appropriateness and,

23-27
emotional expression in, 6, 17-19
group behavior in, 102-104
interpretation of others’ expressions by,
25-26

64-67 nonverbal communication

psychopathology and, 32-33
negative emotions
appropriateness of leaders’” emotional
displays of, 184-190
in close relationships, 81-84
customers’ displays of, 155-158
followers’ performance and leaders’
display of, 177-182
in negotiations, 124
specificity of, 218-221
negative state relief, 4345
negotiation
affective reactions during, 125-127,
134-135
anger and happiness, expression
during, 125-127
appropriateness during, 138-142
defined, 123
disappointment/sadness and comple-
mentary guilt/compassion and,
127-128
discrete emotions in, 218-221
emotional expression in, 123-124
emotional intelligence in, 142-143
inferential processes and behavioral
consequences in, 128, 134-135
information processing in, 135-138
interpersonal effects of emotions in, 8

emotional expression and, 15

group affective convergence and,
104-108

group affective divergence and diversity
and, 111-112

reciprocal affective reactions, 38-42

targeting of, 24

objective ratings of leadership, 171
observers, characteristics of

emotional expression and, 75-77
outside observers’ inferences from
group displays, 112-113

orbicularis oculi muscle, 89-90
organizational citizenship behavior (OCB),

appropriateness of leaders’ emotional
displays and, 184-190

organizational settings

affective events theory and dual thresh-
old model of anger and, 211-212

appropriateness of leaders’ emotional
displays and, 184-190

display rules in, 67-68

leadership in, 171

social-emotional requirements in,
147-148

mixed and dynamic emotions in, parent-child relations, emotional expres-

230-232

sion and, 34-35, 58

mixed-motive setting for, 124-125 Parkinson’s disease, physical constraints

multi-party coalitions and, 143-145

on emotional expression and, 33-34

negative emotions in, 124 perception. See also inferential processes

positive emotions in, 124
social effects of emotions in, 123-145
supplication vs. appeasement in,
132-134
neuroscience
affective and inferential processing
measurement and, 225-228

of affective content, 81-84

emotional intelligence and, 58-60

emotional intelligence in negotiation
and, 142-143

of inappropriateness, 64—67

of leadership quality, positive affectivity
and, 172-177
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self-serving and ego-defensive biases in,
72-73
performance criterion, leader-follower
relations and, 180
personality traits
discrete emotions and, 75-77
emotional expressions and, 7
epistemic motivation and, 62-63
group acceptance and conformity and,
117-118
inferential processes and, 50-52
of observer, 75-77
positive affect and, 88-89
perspective taking, 3842
phenomenological experience, emotions
and, 4
philosophy, emotions in, 1
phylogenetic continuity of emotional sys-
tem (Darwin), 19-21
physical constraints on emotional expres-
sion, 33-34
politics
inauthentic emotional expression and,
69-71
leaders” emotional displays in, 172-177
perceptions of appropriateness and,
64-67
social effects of emotions and, 242-243
positive emotions
in close relationships, 81-84
customers’ displays of, 155-158, 168-169
followers’ performance and leaders’
display of, 177-182
group affective convergence and,
104-108
interpersonal emotion regulation in
customer service and, 162-165
leadership quality linked to, 172-177
in negotiation, 124
of service providers, research on,
148-149, 168-169
smiling by service providers, impact on
customers, 149-150
social bonding and, 87-90
specificity of, 218-221
power
emotional convergence and, 84-86,
116-117
information processing in negotiation
and, 135-138
prefrontal cortex

307

failure of emotional expression and
lesions in, 31
inferential processes and, 46-47
primitive emotional contagion, 3842
prisoner’s dilemma, reverse appraisals
and, 48-50
processing capacity
information processing, 6364
social functionality of emotions and,
81-84
process purity, in dual-process models,
225-228
product evaluations, third party emotional
expressions and, 160-162
prosocial behavior, happiness and, 88-89
psychological disorders
emotional expression and, 6
failure of emotional expression and,
31-33
public-good dilemmas, emotional expres-
sion in negotiation and, 132-134

questionnaire data, affective and inferen-
tial processing and, 225-228

reciprocal states
affective reactions, 38
complementary affective reactions,
42-43
emotional influence and, 237
underlying processes, 38—42
reconciliation, apologies and, 96-98
rejection, inferences of, in groups, 117-118
reproduction, social referencing and, 17-19
requests, emotional expressions as part of,
90-93
reverse appraisal
EASI theory and, 208-210
emotional knowledge and, 48-50
inferential processes and, 52-55
voting behavior and, 160-162

sadness

anger and, 27-30

appropriateness of service providers’
displays of, 153-154

complementary guilt and compassion
and, 127-128

gender stereotypes and, 138-142

judgment and behavior and, 43-45
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sadness (cont.)
leader-follower relations and expres-
sions of, 180-181
social support elicitation and displays

intensity of emotional expression and,
71-72

interdependence structure and, 67-68

in negotiations, 138-142

of, 90-93 smiling

third party emotional expressions and,
160-162
sarcasm from consumers, impact on

life success linked to, 89-90
by service providers, impact on custo-
mers of, 149-150

service providers of, 158-159 social appraisal, 3842

schizophrenia, failure of emotional
expression and, 32-33
self-reported emotional intelligence
affective and inferential processing
and, 225-228
customer service providers
and, 165-167
group affective divergence and
diversity and, 109-112
social effects of emotions and, 201-203

appropriateness of emotions
and, 68-69

display rules and, 67-68

EASI theory and, 208-210

emotional contagion and, 3842

emotional knowledge and, 48-50

gender, group identity and status in,
73-74

intensity of emotional expression and,
71-72

social interaction and, 81-84 social dilemma games, emotional expres-

service providers

sion in negotiation and, 132-134

authenticity of emotional displays by, social effects of emotions

150-153, 189-190
emotional intelligence in, 165-167
emotions of, effect on customer beha-
vior, 148-149, 154155
intensity of emotional displays by,
153-154
leaders’ emotional displays and perfor-
mance of, 177-182
service quality, authenticity of emotional
display and, 150-153
signals, emotional expressions as, 21-23
evolutionary biology and, 23n.1
expressive modalities and, 217-218
failure of, 30-35
group affective divergence and diversity
and, 110-111
targeting and, 24
simulations, emotional contagion and,
38-42
situational variables
appropriateness of leaders’ emotional
displays and, 184-190
appropriateness perceptions and,
138-142
cultural scripts and, 67-68
display rules and, 67-68
in Emotions as Social Information (EASI)
theory, 198-201
inferential processes and, 50-52

adaptive behavior and, 2-3

affective reactions and inferential pro-
cesses, 52-55, 98-100

anticipated emotions, 237-238

appeasement and, 96-98

broadening context for, 239

in close relationships, 86-87, 98-100

in conflict and negotiation, 123-145

on consumer behavior and customer
service, 146-169

contingencies of, 115-116

culture and, 239-241

dysfunctional outcomes for groups
and, 119-122

emotional intelligence and, 58-60

emotional intelligence in negotiation
and, 142-143

in Emotions as Social Information (EASI)
theory, 198-201

evolution of, 15, 212-215, 223-224

expressive modalities, 26-27, 201-203,
217-218

feedback loops and reciprocal influence,
237

functional equivalence and, 217-218

in groups, 8, 101-122

happiness and social bonding, 87-90

in leadership, 170-194

moderators of, 77-78
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moving away response and, 241-242
in new domains, 242-243
perceptions of appropriateness
and, 64-67
prerequisites for, 56-60
sadness display and social support
elicitation, 90-93
scholarship on, 3
suppression of emotion and, 34-35
survival and success and, 27-30
temporal issues concerning, 234-235
theoretical framework for, 6
social interaction. See also close
relationships
emotional regulation of, 56
functionality of emotions in regulation
of, 212-215
sociality, facial expressions and, 25-26
social predispositions, emotional
expressions as cues to, 27-30
social referencing
affective and inferential processing
and, 225-228
in human infants, 16-17
social-signaling function
display rules and, 67-68
emotional expression, 26-27
specificity of emotions, 218-221
sports psychology, social effects of
emotions and, 242-243
static conditions, group affective conver-
gence and, 104-108
status
appeasement and embarrassment
and, 96-98
emotional expression and, 73-74
group affective divergence and
diversity and, 111-112
group emotions and, 102-104
of observer, 75-77
stereotypes
emotional expression and, 73-74
negotiations and role of, 138-142
stimuli
affective reactions and inferential
processes and, 52-55
third parties’ emotional expressions
and consumer behavior, 160-162
strategic behavior
authenticity in emotional expression
and, 69-71

309

authenticity of emotional displays by
service providers and, 150-153
conformity as, 117-118
emotion regulation strategies in custo-
mer service, 147-148
functionality of emotions and, 212-215
interpersonal emotion regulation, cus-
tomer service, 162-165
in negotiations, 131-132
student learning and performance
emotional intelligence and, 190-192
teachers’ emotional expression and,
179-180, 182-184, 187
subclinical conditions, emotional expres-
sion impairment and, 34-35
subjective feelings, authenticity in
emotional expression and, 69-71
subjective ratings of leadership, 171
supplication
group affective divergence and diversity
and, 111-112
in negotiation, 132-134
as prosocial trigger, 90-93, 98-100
suppression of emotion, social impact of,
81-84
surface acting
authenticity in emotional expression
and, 69-71
emotional intelligence and, 165-167
emotional labor and, 147, 150-153
emotion regulation strategies in custo-
mer service and, 147-148
during negotiation, 138-142
survival
group emotions and, 102-104
of groups, inferences from fellow mem-
bers’ emotional displays and, 113-115
sharedness of group emotions and,
104-108
signals in emotions as key to, 21-23
social functionality of emotions and,
212-215
social referencing and, 17-19

targeting of emotional expression, 24
anger expressions and, 93-96
in groups, inferences from fellow
members’ emotional displays,
113-115
information processing in negotiation
and, 135-138

© in this web service Cambridge University Press

www.cambridge.org



http://www.cambridge.org/9781107048249
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

978-1-107-04824-9 - The Interpersonal Dynamics of Emotion: Toward an Integrative Theory of

Emotions as Social Information
Gerben A. Van Kleef

Index

More information

310 Subject Index
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