
Money as God?

The nature of money and its impact on society has long interested scholars
of economics, history, philosophy, law, and theology alike, and the recent
financial crisis has moved these issues to the forefront of current public
debate. In this study, authors from a range of backgrounds provide a unified
examination of the nature and the purpose of money. Chapters cover the
economic and social foundations of money; the historical origins of money
in ancient Greece, China, the ancient Middle East, and medieval Europe;
problems of justice connected to the use of money in legal systems and legal
settlements, with examples both from ancient history and today; and theo-
logical aspects of monetary and market exchange. This stimulating inter-
disciplinary book, with its non-technical and lively discussion, will appeal
to a global readership working in the interfaces of economics, law, and
religion.
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