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107
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196-7
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346
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347-8
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remedies for market failures
348-9
roles, virtues and importance of
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sequential exchange 332-3
study methodology 333-5
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studies 333-5
welfare state 350—1
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275-82
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277-80
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preferences 275-7
reduced forms 281-2
education and development, in
evolution of reciprocity 239-41
education funding
chain reciprocities 16, 197—8
intergenerational reciprocities
197-8
public funding 46-7, 196
efficiency wages 42
egoism, logic of 211-12, 216-18
equality see balance (comparative,
matching) reciprocity
equilibria in liking and giving
reciprocities 131-2
equilibrium solutions, games of
reciprocity 287-9 see also
Cournot-Nash (equilibrium)
solutions
evolution of reciprocity see social
and cultural evolution of
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exchange
and self-interest 39—41
as an economic system 87
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economic transfer mode 151-2
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extended reciprocations, motives
for reciprocity 13941
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evidence for 37-9
structures 76—-85
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facts
relations between 74-5
varied nature of 74-5
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fairness
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18-19, 143-5
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motive for reciprocity 97-8
family
economic theory of 346
economists’ view of 38—9
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intergenerational reciprocities 47
network of reciprocities 38—9
feelings, understanding 224—6
Fehr, Ernst 336
Festinger, Leon 164
Foucault, Michel 34

game theory
and reciprocity 336
use in reciprocity analysis 246
games of reciprocity 6-7, 28-9, 246

allocations 285-6

allocative preferences 285—-6

concepts of solution for 323-4

Cournot-Nash solutions 287-8,
301-2, 323-4

differences from general game
theory 283

domination 286-7, 288-9

domination-exploitation solution
300-1

equilibrium solutions 287-9

gift refusal 298

interaction and solution 286-9

non-frustration solution 300,
302

objects of preferences 283-6

procedural fairness 287-8
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process preferences 284 see also
logic of process preferences
processes 284
quantitative case 288—9
quantitative case solutions 303—9
rationales for solutions 300-2
return-gift function 298-300
return-gift game 303
setting 298-300
solution concepts 298-303
strategic interactions 283
symmetrical reciprocity
equilibrium solution 300,
301-2
transfer preferences 286
transfers 285—6
transfers of gifts 298—-300
general reciprocity 38
structures 77-8, 82—4
‘generalized other’ concept 38, 77-8
generalized reciprocity 4-5, 12, 38
structures 76-8, 81-2
generosity or wanting to appear
generous 61-3
genetic selection, influences on
altruistic behaviour 229-33
Genovese, Kitty 37
gift giving
as market failure
aspect of good social relations
202, 207
definition 51-3
economic transfer mode 151-2
gift-induced liking 18, 19-20, 22-3
gift refusal 54, 113-14, 298
gifts
symbolism 54
types and effects 53—4
giving
in order to be liked 129
inequality between parties 63—6
psychology of 221-2
symbolism 63—4
see also motives for giving
global markets, reciprocal respect
for others and their property 15
global society, importance of
reciprocity 15
good social relations
Buddhist preferences 218

Christian preferences 218
conditional altruism 206-7
consequences of preference
structures 210-16
effects on economic efficiency
218-21
gift-giving aspect 202, 207
in the workplace 222-3
inter-preference comparisons
216-18
intrinsic qualities 2223
logic of 210-16
moral preferences 218
nature of 207
psychology of giving 221-2
role of reciprocity 202, 207
selfishness 205
see also social relations
good society concept, role of
reciprocity 199-201
goodness, value in society 190-1
Gouldner, Alvin 325-6
gratitude
and liking reciprocities 121-2
and reciprocal liking 125-6
and social bonds 2-3
from the receiver 111-12, 113
motive for reciprocity 4
towards society 38
groups, reciprocities involving
85-7
guilt
and balance reciprocity 2—3
from moral indebtedness
18-19
from reciprocity imbalance
111-12

harm reciprocation 114-15
harming
asymmetry with positive
counterpart 88—93
mutual restraint from 136-7
health insurance 196, 197, 198
helping, and putative reciprocity
195-6
helping behaviour 4-5, 12, 37
hierarchy reinforcement, motive for
giving 65—6
historical importance of reciprocity
47-9
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Hume, David 123

imitation of acts, attitudes or
sentiments 84-5, 130-1, 132
motive for reciprocity 4, 139
individual, definition 50
individual choice and influence, in
evolution of reciprocity 234-5
inequality aversion in economics
331
inequality in giving 63—6 see also
balance (comparative,
matching) reciprocity
inferiority, from reciprocity
imbalance 112-13
informing about liking 126, 128-9
intention and motives 50-1
interdependent utilities in
economics 329-31
interested giving 60
intergenerational reciprocities
46-7
education 197-8
pensions 197-8
structures 80—-1
intrinsic values of reciprocities
189-91
introspection, means to understand
reciprocity 224-6

justice, and balance reciprocity 2-3,
143-5

Kant, Immanuel 149-50, 152, 175
Kierkegaard, Soren 284

Kohlberg, Lawrence 240
Kropotkin, Piotr 200

labour provided, matching to
reward 41-2
labour relations 328-9
economic theory 347-8
larger reciprocities 85—7
Lévi-Strauss, Claude 324-5
liking reciprocities 18, 19-23
agent-liking 119-20, 124, 129
and comparative reciprocity
262-3
and quality of social relations 133
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asymmetry with negative
counterparts 132

basic phenomena 118

benefactor-liking (liking the
benevolent giver) 120-2, 124,
129

causal likings 119-21

conforming 130-1

contagion of acts, attitudes or
sentiments 130-1, 132

dynamic liking 131-2

equilibria in liking and giving
131-2

existential gratitude 121-2

giving in order to be liked
129

gratitude 121-2

imitation of acts, attitudes or
sentiments 130-1, 132

interdependent liking 131-2

intrinsic values 189

liking the giver 124

mobilizing all liking effects
129-30

motives for 3—4, 97, 98, 11633

negative analogues 23—4

paternalism 117

reasons for liking to be given to
118-19

reciprocal liking 18, 19-20, 21-3,
117-18, 124-9

reciprocity in giving 117-18

resentment 132

responsibility for our sentiments
123-4

simple causal liking 119

types of 117-18

value of being the object of
attention 122-3

see also benevolent giving

liking-reciprocity analysis

interrelations 272-5
sentiments 263—72

liking-reciprocity economics

analysis 27582
effects of liking and being liked
277-80
gifts and actions 280-1
group sentiments 282
preferences 275-7
reduced forms 281-2
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liking-reciprocity interrelations
272-5
four synthetic relations 272-5
synopsis and graph of the
relations 275
liking-reciprocity sentiments
263-72
altruistic basis for individualism
265
complementarity of mutual liking
264-5
giving and liking 263—4
giving for eliciting liking 270-1
gratitude 266-7, 2689
informational giving 271-2
liking to be liked 264-5
reciprocal liking 267-70
liking the giver 124
liking the liker see reciprocal liking
logic of balance (comparative,
matching) reciprocity 251-61
basic concepts 254—6
choice 258-61
neutrality 256—7
sentiments 251-3
structures of imbalance 257-8
logic of conditional altruism 213,
214-18
logic of egoism 211-12, 216—18
logic of good social relations
210-16
logic of liking reciprocity
interrelations 272-5
sentiments 263-72
logic of liking-reciprocity
economics 275—-82
effects of liking and being liked
277-80
gifts and actions 280-1
group sentiments 282
preferences 275-7
reduced forms 281-2
logic of process preferences
dyadic processes 294-7
general concepts of dyadic
processes 294-5
general preferences 290—4
intrinsic process preference
291-2
preferences and intrinsic
preferences among processes
293-4

process-dependent allocative
preferences 292-3
quantitative case 295-7
transfers, process and preferences
290-1
logic of unconditional altruism
212-13, 215-18

macrojustice, structure of
reciprocity 196—7
market efficiency
effects of altruism 183—4
effects of reciprocities 182—4
market exchange, definition 2
market failure remedies
collective actions 171-9
contribution to public goods
171-9
reciprocal behaviour 220-1
reciprocal solutions 168—9
replicating behaviour 220-1
sequential exchange 169-71
market failures 5, 40-1
and the public sector 1823
correction by reciprocities 1, 7-8,
348-9
gift giving
reciprocitarian motives for
correction 16
reciprocity as form of 347-8
marketplace, reciprocal respect for
others and their property 15
markets, relationship with
reciprocity 39—41
matching reciprocity see balance
(comparative, matching)
reciprocity
Mauss, Marcel 11, 47, 88, 200
Mead, G. H. 38, 77-8
Meidinger, Claude 336
merit or desert, motive for balance
reciprocity 107-8
modelling of reciprocities 28-9
motives 5-7
reciprocity analysis 321-3
modernisation, loss of traditional
reciprocities 42-3
modes of relation, evolution of
reciprocity 235-9
moral credit, motive for giving
64-5
moral indebtedness 2—3, 18-19
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from reciprocity imbalance
112-13
in the receiver 64-5
towards society 38
moral norms, balance reciprocity
111-12
moral obligation 2
moral praise for being ‘good’ 190-1
morality
conditional 206-7
preferences for social relations
218
motives and behaviour, in
evolution of reciprocity 233—4
motives and intention 50-1
motives for giving 5473
acknowledgement of status 65—6
and inequality between parties
63—-6
anonymous givings 56
benevolent giving 56—9
compassion 56—7
duty 60-1
generosity 61-3
interested giving 60
liking the receiver 56-7
moral credit 64-5
neutral giving 59-63
paternalism 57
power 64-5
propriety 60—-1
reasons to give in return 55
reciprocitarian motives 55
reinforcement of hierarchies 65—6
relative status of the parties 63—4
self-interest 6773
sequential exchange 67-73
symbolic 63—4
to elicit the receiver’s liking 57-8
to show and prove liking 58-9
variety of motives 54-6, 66—7
wanting to be or appear generous
61-3
wanting to be praised or
praiseworthy 61-3
motives for reciprocity 2—4
balance (comparative matching,)
reciprocity 2-3, 4, 97-8,
105-15
categories 97-100
comparison of three polar
motives 1378

Index 385

compensatory reciprocity
97-8

conforming 139

contagion of sentiments and acts
139

continuation reciprocity 97,
98-9, 134-7

extended reciprocations 139-41

fairness 97-8

graph of reciprocity 102—-3

gratitude 4

imitation of sentiments and acts
4,139

in games of reciprocity 6-7

liking reciprocities 3—4, 97, 98,
116-33

modelling 5-7

mutual restraint from harming
136-7

process reciprocities 138—9

propriety 97-8

psychological analysis 5-6

punishment 141

relational reciprocities 138—9

retaliation for deterrence 136-7,
141

revenge 99, 141

self-interest 97, 98—9

sequential exchange 4

six basic reciprocations 104

social balance 97-8

social sentiments 142-3, 150

status reciprocities 138-9

structure 100-2

symbolic reciprocities 138—9

Nagel, Thomas 148
national communities, evidence for
reciprocities 44-5
negative analogues of positive
reciprocities 23-5
negative reciprocation
asymmetry with liking
reciprocities 132
asymmetry with positive
counterparts 88—93
neutral giving
duty 60-1
generosity 61-3
interested giving 60
motives for 59-63
propriety 60-1
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neutral giving (cont.)
wanting to be or appear generous
61-3
wanting to be praised or
praiseworthy 61-3
non-frustration solution 300, 302
nontuism 152, 155, 184

organizational efficiency/
productivity
and reciprocity in trust 185-9
and relational capital 188—9
effects of pro-social behaviour
218-21
effects of reciprocity 8, 349
importance of reciprocal support
220-1
organizations
evidence for reciprocities 41-2
matching labour to reward 41-2
network of reciprocities 38—9
quality of workplace social
relations 222-3
overall distributive justice see
distributive justice

Pareto, Vilfredo 330-1, 351
Pascal, Blaise 207
paternalism 57, 117
pension systems 46—7
chain reciprocities 16, 197-8
intergenerational reciprocities
197-8
person (as agent/actor), definition
50
personality, influence on actions
and relations 164—5
Piaget, Jean 240
Polanyi, Karl 156, 324-5
power, motive for giving 64-5
power and domination in the giver
112-13
praise, as motive for giving 61-3
preference, definition 50-1
preference structures
consequences for social relations
210-16
inter-preference comparisons
216-18
prisoner’s dilemma 211-12, 216,
219-20

pro-social behaviour, effects on
economic efficiency 218-21
process preferences, in games of
reciprocity 284 see also logic of
process preferences
process reciprocities, motives for
138-9
processes, in games of reciprocity
284
productivity, effects of pro-social
behaviour 218-21 see also
organizational
efficiency/productivity
propriety
motive for giving 60-1
motive for reciprocity 97-8
psychology of reciprocitarian
behaviour 221-2
public aid 45-6
public goods
reciprocal motives for
contribution to 171-9
response to market failures 171-9
public health insurance 196, 197,
198
public sector 350
causes of failures 182
dealing with market failures 169
remedies for failures 182—3
public services 44-5
punishment
as balance reciprocation 114-15
motives for 141
see also retribution (retributive
justice)
putative reciprocity 195-6
and the welfare state 198
in public aid 45-6

quantitative case
in games of reciprocity 288—-9
logic of process preferences
295-7
solutions 303-9

Rabin, Matthew 336

Racine, Jean 123

reciprocal behaviour, effects on
economic efficiency 218-21

reciprocal fairness 145—6

reciprocal liking 117-18, 124—9
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and gratitude 125-6
causal liking 125, 127-8

complementarity of mutual liking

125, 126-8

informing about liking 126, 128-9

intensity of 126

liking the liker (reciprocal liking)

18, 19-20, 21-3

reactions and interactions 127-8

reciprocal structures 75-85
basic structure 75-6
chain reciprocities 79-80

continuation reciprocities in

extended situations 84

extended reciprocities 76—85
general reciprocity 77-8, 82—4
generalized reciprocity 76-8,

81-2
imitation 84—5

intergenerational reciprocities

80-1

reverse reciprocity 76-7, 78-9, 82

vendetta 76-7
reciprocity

and economic systems 222-3

and fairness 143-9
as a social system 87-8

as an economic system 13-14,

16-17, 87-8
asymmetrical negative
counterparts 88—93

compared with other processes

310-11

economic transfer mode 151-2
effects on market efficiency 182—4
evidence for existence 11-13, 32

forms of 11-13, 32

framework for altruistic systems

7-8
in economic life 346-53
in economic processes 5
in giving 117-18
intrinsic values 189-91

Index 387

scope and role 33—4
social values 189-91
studies 29-30
varied nature of facts 74-5
reciprocity analysis
concepts of solution for games of
reciprocity 323—4
distinction from various motives
and sentiments 320-1
further studies 318-19
general methodology 245-50
modelling 321-3
remarks on methodology 319-24
reciprocity concept, use in various
disciplines 13—-14, 17-18
reciprocity games see games of
reciprocity
reciprocity in social science 13—-14,
324-38
anthropology 324-6
economics 327-35
game theory 336
recent experiments 3368
social psychology 326-7
sociology 324-6
reciprocity of respect in markets
39-41
reciprocity of sentiments 18, 19-20,
21-2
reciprocity of trust, effects on
organizational efficiency 185-9
reciprocity types
balance (matching, comparative)
reciprocity 18-19, 22-3
continuation reciprocity 18,
19-20, 22-3
gift-induced liking 18, 19-20,
22-3
liking reciprocity 18, 19-23
liking the liker (reciprocal liking)
18, 19-20, 21-3
redistribution, economic systems 87
refusal of a gift 54, 113—-14, 298

relational capital
effects on organizational
productivity 188—9
from reciprocity in trust 188—9
relational reciprocities, motives for

methods of understanding and
explaining 25-32, 224-6

nature of 1-2

origins and explanations 226-9

reflective analysis 25-32

relations between facts 74-5 138-9
roles, values and importance in relational values in reciprocity
economics 341-6 85-7
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replication (replicating behaviour)
213
and good social relations 222-3
effects on economic efficiency
218-21
resentment 132
and balance reciprocity 115
respect
and generalized reciprocity
4-5
effects of being respected 165-7
mutual 1
reciprocity in markets 39-41
retaliation, asymmetry with
positive counterpart 88—-93
retaliation as deterrence 11, 13
and continuation reciprocity
24-5
motives for 136-7, 141
retribution (retributive justice), and
balance reciprocity 2—-3, 107-8,
143-5
return-gift function 298-300
return-gift game 303
revenge 11, 12, 13, 113, 114-15
asymmetry with positive
counterpart 88-93
motive for reciprocity 99
motives for 141
negative analogue of balance
reciprocity 24-5
reverse reciprocity 4-5, 12, 37, 144,
146
structures 76-7, 78-9, 82
reward, motive for balance
reciprocity 107-8
Rousseau, Jean-Jacques 192

Sahlins, Marshall 233, 324-5
Saint-Simonians 200
Sartre, Jean-Paul 284
self, sense of 3—4, 19-20, 22
self-interest
and continuation reciprocity
22-3
and exchanges 39—41
and reciprocity 39—-41
cumulative sequential exchange
173-4
motivation in sequential
exchange 67-73

motive for action 173—4
motive for reciprocity 97, 98-9
selfishness in social relations 205
sentiments
control over 123—4
reciprocity of 18, 19-20, 21-2
role in reciprocity 25—-32
understanding 224-6
see also social sentiments
sequential exchanges 13, 18
definition 52-3
in economics 332-3
motives for 4
motives for giving 67-73
solution for market failures
169-71
shame, from reciprocity imbalance
111-12
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