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accessories 32, 34, 98-9
1920s men’s 128
Western-style 130-1
account books 138, 142
advertising 123, 191n9, 192
in 1970s/1980s 191
by department stores 113
in economic-miracle period 162-3
in inter-war period 120
in Meiji period 85-7, 86
of meisen kimono 130
and newspapers 79
in Tokugawa period 19
agricultural co-operatives 159-60
agriculture, as non-commercial activity
214
aid, post-war 148, 150
and Western-style food 164
Akihabara (district of Tokyo) 150,
150n12, 150
alcohol see beer, sake, shochii, whisky
alternate attendance see sankin kotai
‘ambivalence’ towards consumption 7,
208, 215, 216
Americans, in post-war Tokyo 150-2
Ameyokocho (district of Tokyo) 24, 150,
151
amusement parks 117
amusement quarters (sakariba) 26, 157,
205
animal products 567
anthropology 2, 5, 7
apartments 80, 155, 155
see also housing
appappa (shift dress) 131
apron 131, 132, 142
architects 112, 135, 187
Asakusa (amusement area of Tokyo) 192

‘baby boom’ generation 185

bars 24, 58, 96, 96
bartering, during war-time 149

242

baseball 117
bath-houses (sento) 25, 64
bathrooms 64, 172
bazaars (kankoba) 83, 83n21, 84
bedding 38, 63-4, 172, 173
bedrooms 142, 156
beef 57, 94
Kobe 198
beer
advertising of 85-6, 86
domestic production of 103
in economic-miracle period 166
growth in consumption of 127
beer halls 83, 116, 121, 127
Before the Dawn (novel) 50n5, 51n9
bento (picnic boxes) 25, 46n91,
133, 211
beri-beri 29, 51, 124
bicycles 101-2, 133
black markets 148-50, 149n7
branding 85-7, 120, 162, 179, 209
of sake 95
bread 56, 125, 150, 165, 195n12, 195
breweries (sake and soy-sauce) 57, 58, 70
‘bright life’ (akarui seikatsu) 162, 177
and electrical goods 175
‘bubble economy’ 5, 9, 184, 186, 216
burger chains 166
McDonald’s 197

cafés 83, 116-17, 121, 126, 127n16
waitresses in 117

cars, 133
inter-war production of 120
and the Occupation 202
ownership rates of 202
production of 202
and urban environment 187, 203
use of 202-3
see also mai ka

castle-towns 48, 67

ceramics 25, 37
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production of 70, 104
charcoal 36
chefs 31, 94
children, as consumers 39
see also toys
China 108, 137, 178
‘national products’ in 103n67
resistance to Western-style goods in
220-1
war in 9, 147
Chinese food, 95, 115, 125, 164
see also restaurants, Chinese
chocolate 93, 126
cigarettes, advertising of 85
cinemas 81, 118, 119, 121
cities
generations in 185
post-war rebuilding of 154
role in Tokugawa economy 12
as sites of consumption 11-12
see also urbanisation
‘civilisation and enlightenment’ 83, 98,
101, 137, 221
Clammer, John 209
clothing
fashions in 1950s and 1960s 171
home-made 59
Japanese-style men’s 128, 169
retailers of 170
Western-style 97-9, 129, 169-70
see also accessories, kimono, suits,
uniforms
coffee 126, 167
coffee shops (kissaren) 117, 166
commercial class see merchant class
commercial design 120
‘Complete Guide to the Speciality
Products of the Domains
of Japan’ 55
confectionery 30, 57, 93, 126
conscription 81-2
consumer co-operatives (sezkyo) 160,
213-14
consumer credit 114, 142, 177
consumer movement 212-13
‘consumer revolution’, in Europe 5, 218
consumerism 5, 7, 142
in contemporary Japan 7
outside the West 7
questioning of 211-12
consumption expenditure
contribution to economic growth 139,
158, 221
post-war growth in 158
as ‘rational’ 177

243

consumption history, of Europe and
North America 5-7
consumption tax 148n6
convenience stores 159, 190
cookery books 27
‘cos-play’ 200
cosmetics 131
cotton textiles 60
and ‘cotton revolution’ 60
imports of 99
production of 16, 70
‘culture houses’ 135, 141, 171, 201
‘culture life’ (bunka seikatsu) 134, 163
curry-rice 125, 126
cute (‘kawaii’) 193

daimyo (feudal lords) 12

abolition of 77

diets of 50

domain incomes of 49

Edo residences of 14

role in Tokugawa system 13

and status-based consumption 40-1

and urban decline 47
danchi (housing estates) 154, 155
‘dark valley’ 146, 152
Dentsii (advertising agency) 120, 191
department stores 84, 113-14, 121, 122,

129, 191, 214

during economic miracle 160

and meisen kimono 130

restaurants in 115, 166
Depression (1930s) 144
dining-kitchen (DK) 172, 201
distribution system

complexity of 161

post-war 150

Tokugawa period 15-16, 66—7

see also retail system
doburoku (home-brewed sake) 58, 59, 95
Dodge Line (1949) 147
‘domestication’ of foreign goods 180, 220
Dotonbori (Osaka shopping area) 113,

191

‘double life’ 136
Dower, John 151
drinking practices 25, 58, 95-7, 1667
‘drug foods’ 127

economic growth 4
‘economic miracle’ 145-6
in late nineteenth century 102-3
slow-down in 183
in Tokugawa countryside 66
in Tokugawa period 8
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Edo (pre-1868 Tokyo)

consuming in 1

expansion of 13

food of 30

and local products 72

location of 12

population of 11

restaurants in 22

and sankin kotai 13, 14

spread of fashion in 43
‘Edo boom’ 215
Edo-Tokyo Museum 215
electrical goods 2, 133, 171, 173-5, 174,

201

and the ‘bright life’ 162-3

and ‘classes’ 174

diffusion of 173

marketing of 173

retailing of 159, 161
electricity, see public utilities
Embree, John 124
empire, Japanese 75

and domestic market 4

as source of tropical produce 124
emulation 6
Engel coefficient 194
environmental problems 156, 185
exhibitions 83
exports 75, 146, 175, 183

of cars 202

fads 178, 193
fashion
in 1980s/1990s clothing 199
and cities 11
diffusion in clothing 100
in inter-war clothing 128
and inter-war Japanese-style clothes
129-31
miracle-period trends in 170-1
in Tokugawa cities 19
in Tokugawa-period clothing 33-5, 61
and Western-style clothing 169
fashion designers 200
female education 121
festivals/fairs 26, 118
feudal lords see daimyo
fish 57, 90, 124, 195
flats, see apartments
food additives 213
Food Control System 147-8, 153, 165
food scares 213
food stalls 23, 23
see also yatai
footwear 32, 98
foreign travel 205-6

‘foreign villages’ 206
formality, in clothing 33
furniture/furnishings 35, 38, 101, 134-5,
172-3, 201
‘traditional’ style 203-5, 204
furusato (village home) 215
furoshiki (wrapping cloth) 100
futon, see bedding

gambling 26
Garon, Sheldon 140
geisha 34, 85, 86, 99
genkan (hall) 101, 112
gift-giving 157, 178, 210
and department stores 160
see also omiyage
Ginza (district of Tokyo) 81, 83, 83n22,
83n23, 113, 171
glass 133
globalisation, and Japanese goods 1-2
gold standard 139, 140
‘good wife, wise mother’ 142
Gordon, Andrew 177
government, attitude to consumption
176
history of 137-8
grain (non-rice) 56, 89, 89n33, 123-4
‘Great Divergence’ 220
gyoza (Chinese-style dumplings) 164

hair-styles 32, 98, 131
perms (pamanento) 131n45
hairdressers 55, 131n45
hakama (Japanese-style trousers) 32, 98
haneri (kimono collar) 131
Hanes, Jeffrey 118
Hankyt railway company/department
store 113, 115
haori (jacket) 32, 100
Harajuku (area of Tokyo) 152, 171
hats 99, 131
see also accessories
Hawaii 205, 206, 206n29
heating 101
see also kotatsu
‘Hello Kitty’ 193
hobbies 207
holidays 117, 205-6
home-ownership 186
‘homogenisation’ 178
differentiation within 178-9
hot-spring resorts 117, 206
Housewife’s Friend (Shufu no tomo) 121
housewives 121, 122, 132, 134, 194
and home furnishings 201
and modernity 142
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in post-war advertising 162

in post-war households 157

and product safety 212

and ‘rational’ consumption 138
Housewives’ League/Federation

(Shufuren) 152, 212

housing, 35, 38

in 1970s and 1980s 186, 188

changes with urbanisation 101

cost of 186

and eating practices 94

in inter-war cities 111, 112

in suburbs 111-12

post-war construction of 154—6

of rural elite 52

rural improvement in 62-3

of samurai 62-3

in tenements 80

see also apartments, danchi,

row-houses

housing ladder 156

ice cream 93, 95
iki (cool/chic style) 45
imports 103
of food 194
and ‘nationality’ of consumer goods
103n67
of textiles 62, 99
indigo 72n56
individualism 179-80, 201
‘industrial policy’ 148
industrial revolution
and consumption 6, 7
and mass production/modernity 7
and nineteenth-century Japan 8
Inoue Junnosuke 139
instalment credit, see consumer credit
‘internationalisation’ (kokusaika) 184
and eating-out 197-8
irori (fire-pit) 36, 63, 65, 88, 203, 204
Ishibashi Tanzan 140
Ishida Baigan 43
izakaya (bar/restaurant) 23, 197

Japanese/Chinese cooking
(chiika ryori) 125, 166

kaiseki (set menu) meal pattern 22, 28,
115, 197
and cooking 35
and dining equipment 36
kamado (cooking stove) 36, 37, 63, 101,
166
Kansai region 13
brewing in 24

245

Keio railway company/department store
113
kemari (football) 52n11
Keynes, John Maynard 140
Kikkoman 30, 93
kimchi (Korean picked cabbage) 198
kimono 98, 106, 129
construction of 32
decline of 169-70
inter-war fashions in 129-30
in Tokugawa period 31-4
kitchen equipment 36, 38, 53n13, 63,
101, 172
kitchens 64, 88, 101, 106, 135, 172
in Edo-period cities 36, 38
rural improvements in 63, 144
knives 36
Kon Wajird 128
Korean food 198
kosode (kimono outer garment), see
kimono
kotatsu (heater) 38, 101, 173
Kyoto 13
and clothes 27
craft producers in 16
as imperial capital 13
population of 12

lacquer-ware 37
land reform 153
land-tax reform 77
leisure activity 158
in 1950s/1960s 205
in 1980s 205
commodification of 205, 207
company-based 157, 158
early twentieth-century 117-18, 205
in Tokugawa period 205
‘life-cycle’ saving 176
lighting 55, 81
literacy 79
living standards 4, 152
local products 72-3, 215
see also meibutsu
London 12
shopping and the ‘season’ in 11
‘lost decade’ 184
‘luxury’ 43, 61, 90, 138, 140

Maclachlan, Patricia 214

Maeda Masana 140n73

mai homu (my home) 146, 172, 179,
201

mai ka (my car) 202-3

mail order 128

manga 200, 216
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manufacturing output, in Tokugawa
period 69
market towns 67
marketing 162
markets, in Edo and Osaka 17
mass consumption 159
mass market 7, 144, 178
mass production 7, 109, 118
limitations of in Japan 119
McKendrick, Neil 5-6
meat 94, 124, 125, 165
see also beef
metbutsu (souvenir products) 72
Meiji reforms 81
Meiji Restoration (1868) 8, 75
meisen silk 129-30, 130n44, 130, 170n36
merchant class
and clothing fashion 34
and urban consumption 41
in urban population 14
Metzler, Mark 139
‘micro masses’ 209, 210
middle classes 110, 111, 128
and beer 127
and home decoration 134
ideal homes of 136
inter-war lifestyle of 144
miracle-period consumption pattern
of 178
and miracle-period meal patterns 168
and Western-style goods in Meiji
period 102
‘middle masses’ 123, 146, 178, 209, 210
‘middling sort’ 135
and consumption in Europe 6
migrants, to cities 80, 156
milk 125
‘milk halls’ 95
mingei (folk art) 143
miso (bean paste) 26, 28, 29, 94
commercialisation of 91
uses of 91
Mitsui (Echigoya) textile store 17, 18,
19, 34
Mitsukoshi department store 113, 114
mochi (pounded rice) 30
‘modern boys/girls’ 9, 118, 142
‘modern goods’ 7
‘modern life’ 109
and gender roles 141
‘modernisation’ 123, 220
of clothing 128
of eating patterns 124
monpe (traditional trousers) 132, 132n53
Motomachi (district of Yokohama) 191,
192, 199

motorcycles 202

Nakano Makiko 82, 91, 94, 96
Nantonaku kurisutaru (novel) 5, 207, 209,
211
‘narrowness’ of Japanese domestic market
4,5
‘new tribes’ (shinjinrur) 185
newspapers 79, 120, 121
‘Nixon shock’ (1971) 183
noodles (soba, udon) 24, 30, 56, 92
see also ramen
nostalgia 214-15
nuclear family 157
and the car 203
and decline of wider family group 179
gender roles within 157

o-nigiri (rice balls) 195
o-share (dressing up) 130n44, 199
obi (kimono sash) 32
Nishijin 106
Occupation, of Japan (1945-52) 9, 145,
147
and the car 202
Oda Nobunaga 27
Ohnuki-Tierney, Emiko 87n27
‘oil shock’ 183
omiyage (souvenir gifts) 206, 210
spending on 206n29
opening of ports/to the West 67, 74-5
Osaka 29, 67
as distribution hub 16, 66
and food 27
population of 12
as port 13
otaku (computer nerds) 21617
outcaste (eza) community in Osaka 16
‘overcoming modernity’ 143

pack-horse transport 78
paintings 134
palanquins 39
pan-pan girls 151
‘panda craze’ 178
panic-buying 178, 213
‘parasite singles’ 9, 187
Paris 11, 12
patriarch, from northeast 53, 78, 121
peddlers 17, 67-8, 68n52, 68
see also travelling salespeople
Perry, Commodore Matthew 74-5
pickles 26
Pomeranz, Kenneth 220
population
growth of 87
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rural 81
Tokugawa urban 13-15
trends in the 1970s/1980s 185
‘populuxe’ goods 6, 11
Post Office savings 138, 176
‘pre-industrial consumer’ 7, 219, 220
prints (woodblock) 15, 19, 31, 39, 44, 218
processed-food products 91, 92, 93, 165,
194
production techniques in 104
product differentiation 104, 106, 179,
195-6, 209
and local industry in Tokugawa period
71-3
in soy sauce 57
prostitution 26
public utilities 111, 135, 156

railways 78-9, 123
developments in 1970s/1980s 187
and leisure travel 117
passenger travel on 78, 78n10
post-war suburban 154
and shopping centres 113
ramen (Chinese-style noodles) 125, 167
instant 165
museum of 215n49
and nostalgia 215
‘rationalisation’ 135, 214
of consumption 138, 162
rationing 140, 147, 164
refrigerators 166, 172
regulation, of consumption 148
restaurant guides 27, 43, 44, 215
restaurants 167
in 1970s/1980s 196
Chinese 115, 125
in economic-miracle period 166, 168
in Edo 22, 43
Japanese, abroad 198
in Meiji period 94-5
origins of 22n26
Western-style 94, 115, 125
retail system
in 1980s 188-91
in post-war period 159-61
small shops in 105
and trade friction 161
in Tokugawa cities 17
in Tokugawa countryside 66—9
see also shops, shopping
rice
branding of 195, 196
in contemporary diet 195
and Food Control System 147, 153
imports of 89, 90

247

in kaiseki meal pattern 29
and late twentieth-century
consumerism 9
marketing in Tokugawa period 29
in mixed-grain combinations 56, 88,
124
and nutritional deficiencies 124
panic-buying of 213
per capita consumption of 89, 89n32,
165
polishing 29
post-war diversification away from
165
price of 90
in rural diet 55-6
share in calorie intake 194
share in grain consumption 89
supply of 89
in Western-style meals 125
white, as ‘civilised’ 88
rice-cookers 166, 173
rice merchants 29
‘rice plus side dishes’ meal
structure 87, 88, 106, 123—-4,
164, 165, 168, 195
see also kaiseki meal pattern
Rice Riots (1918) 90, 124
roads 156, 187
Roppongi (area of Tokyo) 152
Rosenberger, Nancy 203
row-houses 15, 35, 111, 215
as shops 19
rural depopulation 185
rural elite, 219
consumption patterns of 51-3
cultural pursuits of 52-3
in early Meiji period 81
economic and political role of 51
emulation by 52
travel by 53
rural households
market involvement of 54-5
post-war consumption by 153—-4
rural/urban inequality 110
ryokan (Japanese-style inns) 207

safety, of products 212-13
Saikaku (Thara Saikaku) 11nl, 42n80,
43, 47n1
sakariba, see amusement quarters
sake 96, 198n18
changing patterns of consumption of
95-7
consumption in Edo 24-5
decline in consumption of 166
differentiation of 196
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sake (cont.)
home-brewed/unrefined, see doburoku
rural consumption 58—9
salarymen 111
samurai
attitudes to consumption 41
consumption patterns of 49-51
elite status of 48
incomes of 14
and urban construction 13
as urban residents 14
‘samurai dramas’ 204
Sand, Jordan 134, 136, 215
sankin kotai (alternate attendance) 13, 14,
41, 48,72
consumption during 50-1
sarakin (salaryman loans) 177n53
Satsuma domain 16
saving, Japanese 2, 3, 7, 140, 176, 208
government encouragement of 138, 148
rate of 139
war-time 140
seasonality, in clothing 33
‘seclusion’ policy 8, 13, 74
second-hand trade 33, 61
Seibu railway company 117
Seidensticker, Edward 136
setkatsu (life) 134
Seiko watch shop 83, 83n23
setkyd, see consumer co-operatives
self-sufficiency 55, 567
in clothing 59
servants
and clothing fashion 34-5, 61
domestic 80, 135
and sankin kotai 50-1
in Tokugawa cities 14—-15
sewing machines 131, 133, 139, 169, 170
and instalment credit 114
Shibuya (area of Tokyo) 113, 191n8, 199
Shimazaki Toson, see Before the Dawn
Shinjuku (station/area of Tokyo) 113
Shirokiya store 17
shochii (spirit alcohol) 58, 95n46, 196
shogun 8, 12, 41
shops 20, 85, 190, 192
and fashion 200
in Meiji period 84-5
in rural areas 69
selling Western-style products 85
small 105, 114n8, 115, 159, 188-90
in Tokugawa cities 17-19
for Western-style clothes 170
see also convenience stores, department
stores, retail system, supermarkets

shopping
in 1970s/1980s 190
and cities 11-12
in early Meiji period 83
in economic-miracle period 160-1
in European history 6
on holiday 206
in rural areas 57
and sankin kotai 50
in Tokugawa cities 17-21
side dishes 28, 124
see also ‘rice plus side dishes’ meal
structure
silk textiles 31, 60—1
product development in 99
see also meisen silk
small businesses, and consumer goods
production 104-5, 120, 219
Smethurst, Richard 140n73
Smith, Adam 2
smoking 25, 57
see also cigarettes
snacks 126
soft drinks 167
souvenirs see omiyage
soy sauce 29-30, 57-8, 92
commercialisation of 91
soya beans 56, 90
‘special procurements’ 153
sport, commercialisation of 117
stations 79, 113
status, and goods 35, 209
among feudal lords 40-1
storage chests 39
street fashion 130n44, 171, 199
street vendors 23
suburbs 109, 186
housing in 111-12
post-war expansion of 154
sugar 30, 93
suits (men’s) 97, 99, 128, 169
sukiya (tea-house)-style houses 62-3
Sumiya restaurant 22n29, 37
sumo wrestling 26, 117, 207
sumptuary laws 31, 35, 42-3, 218
supermarkets 159, 190
‘supply-side’ economic history 2-3, 5
and post-war Japan 145
sushi 24, 30, 198
Suye Mura 124

tables 134, 135, 172
“Taisho chic’ 131
Taiwan, sugar from 93
Takahashi Korekiyo 140
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Tamura Hitoshi 33
tatami matting 35, 101, 112
taxation 138
see also consumption tax
tea 57, 92-3, 167
tea ceremony 28, 53, 205, 207
tea-houses 22, 25
television 118, 180, 181
and advertising 191
post-war diffusion of 174, 174n48
textile production 33, 62, 70, 1034,
129
see also cotton textiles, silk textiles,
woollen textiles
theatre 81, 118
kabuki 25
rakugo (storytelling) 26
Takarazuka 113, 118
theme parks 206
‘three big Western foods’ 125, 126
toasters 165, 166
tobacco, see smoking
Tobin, Joseph 180, 208
tofu 27
tokonoma alcoves 35, 52, 112, 173
Tokugawa Ieyasu 12, 13
Tokugawa (Edo) period (1600-1868)
economic growth during 8
Tokyo
1980s building in 187
housing in 186
as scene of contemporary consumption
1,5
station development in 113
see also Edo
Tokyo Disneyland 206
tonya (wholesaler/dealer) 67
tourism
in Tokugawa cities 15
by Tokugawa rural elite 53
and ‘traditional’ villages 207
see also foreign travel
toys 39, 101
trade friction 105, 161
trade surplus 4, 184
‘traditional goods’ 220
and economic growth 4, 219
and modern life 9
transport
in cities 81

249

traditional forms 78
see also cars, railways, roads
travelling salespeople 19, 21, 57, 82
see also peddlers
trousseaux 33, 39, 60-1, 100
tsit (connoisseur) 45, 216

Ueno (district of Tokyo) 83, 150
umbrellas 99
uniforms 97-8, 129, 170, 199
United States, as lifestyle model 119, 136,
152, 162, 181
inter-war criticism of 143
urbanisation 8-9, 11, 47, 80, 110, 154

Valentine’s Day 210
vegetables 56, 124, 197

washing machines 145, 169, 172
Western-style goods 97, 136, 220

in China 220

in clothing 97-9

and department stores 113
whisky 167
white-collar workers 80, 111

and beer 127

see also salarymen
women

changing role in ‘modern life’ 142

post-war political organisation of

152

as ‘unreasonable’ consumers 139, 142

see also housewives
women’s magazines 121, 131
woollen textiles 34, 61, 99—-100
Worcestershire sauce 95n44, 126
‘workaholics living in rabbit hutches’ 185
World War II, effect on Japanese

people 9
see also black market, rationing

yakuza (gangsters) 68n52, 149
yatai (mobile food and drink stalls) 23
yen
exchange rate of 184
high value 5
Yoshimi Shunya 180
yukata see kimono

zoku (tribes) 171
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